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w Easy Way to Cure Boneless Shoulders 
Means Extra Profits For You 


Display and Sell MORTON’S Meat Curing P 
With Your Butchering Tools and Equipm: 


r 
Cash in on extra sales! Stock Morton’s nationally known meat curing 
products . . . have a complete line of butchering needs for your customers. 
Of all farmers using a scientifically blended meat cure for hams and bacon, 
nine out of ten use The MORTON WAY. It’s a nationwide favorite. 


Morton’s Sugar-Cure and Tender-Quick make it easy to cure delicious meat 
that makes for good eating. Morton’s Sausage Seasoning takes the guess- 
work out of sausage making . . . seasons sausage perfectly. Your customers 
know how safe and dependable The MORTON WAY really is. It gives 
them the fine flavor they look for in good home-cured meat. 

Talk to your jobber. Have 

him leave a supply of Morton’s 
Tender-Quick, Sugar-Cure and 
Sausage Seasoning with you. 
Display them with your butch- 
ering equipment. You'll see how 
popular . . . and how profitable 
The MORTON WAY is! 


MORTON SALT CO. 


CHICAGO 3, ILLINOIS 





Cut off butt Remove leg Rub inside of Next, roll the Rub the outside 
to use as bone and trim 3 shoulder with 4 shoulder and tie 5 with Morton's 


Tender-Quick 


fresh roast meat closely Tender-Quick with soft twine 
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YOUR SCREENING DEPARTMENT IN ONE 
cas COMPACT UNIT! 






















FOR LUMITE 
DEALERS ONLY! 


STURDY ALL-METAI e 


= DISPLAY | 











RACK |_| 
There’s 
DISPENSES! MEASURES!| ™m°* 
of pad 
DISPLAYS! CUTS! You 
degrees 
See] ae 
by YAI 
This all-metal LUMITE Display Rack is 66 inches The 
high, 40 inches wide and 30 inches deep. It's cludes 
: miss é ; , 
plane enaee eee 
screen widths — 24", 26", 28", 30", 32" and 36" 774 H 
lock, m 
Make more LUMITE screening sales in Good eae And, fe 
less time and space. Get this rack through Super I 
your wholesaler . . . cost to you $19.95 harden 
F.O.B. Chicago, Ill., plus a minimum order both e1 
of 6 rolls of LUMITE! Order today! 

THE YALI 

Chicopee Manufacturing Corporation of Georgia woven saran screening 

47 Worth Street, New York 13, N. Y. 

Registered Trade-mark HARDW 
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A PADLOCK FOR EVERY 


Purse, Purp 


f MARGIN 


TE 
NLY! 


METAL 


AY 


SURES! 


y! 


There’s a lot of value in having the 
name YALE on a complete price range 
of padlocks. 

You can offer your customers several 
degrees of security ... with prices (and 


cies your profits) in proportion . . . backed 
by YALE dependability. 
is 66 inches The famous YALE “Silver Six’’ in- 
: a 7 cludes warded, disc-tumbler and pin- 
Poona tumbler padlocks. Then there’s the 
2" and 36. | 774 High-Grade Pin-Tumbler Pad- 
7 lock, made from a solid block of brass. 
we wae And, for the utmost security, the 840 





Super Pin-Tumbler Padlock with case- 
hardened steel shackle and locking at 
both ends. 


THE YALE & TOWNE MANUFACTURING COMPANY 
Stamford, Conn., U.S. A. 











HARDWARE AGE, DECEMBER 15, 1949 3 





Hardware Age, published every other Thursdzy by Chilton Co. (Inc.) Chestnut and 5 6th Sts., Philadelphia 39, Pa. Entered as second class matter March 24, 1933, at the 
Post Office at Philadelphia under the Act of March &, 1879 (Printed in U. 8. A.) $1.00 per year. Single copies, 25¢ each. Vol. 164, No 12 









































\\) 











TOM HENDERSON 
FAMOUS COLLIER’S CARTOONIST 


Santa’s gonna have it easier this year... 


now that— 





C. HAGER & SONS HINGE MFG. CO. - St. Louis, Mo. 


FOUNDED 1849 — EVERY HAGER HINGE SWINGS ON 100 YEARS OF EXPERIENCE 
HARDWARE AGE, DECEMBER 15, 1949 
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PHILLIPS DISPLAY 


Compact, colorful unit gives 
your customers the first chance 
to buy the famed PhillipsScrews, 
with the universal crossed re- 
cess, at retail. 4-color display 
card does real selling job. Con- 
tact your Jobber today. 


AMERICAN SCREW COMPANY 
PROVIDENCE 1, RHODE ISLAND 





: Chicege 11: 589 E, Minels Street 


Attractions 
,  _¢ 
for Retail 


Stores 


These twin sales-builders 
enable. you to bring your 
customers a new conven- 
ience, anew reminder service 
in shopping for something— 
wood screws—that they always 
find themselves fresh out of 
when they need them. These 
colorful, compact displays of 
American Phillipsand Slotted 
Wood Screws will fit into 
any location in any store and 
give your cash register more 
real exercise. 





Norristown, Pa. 




















SLOTTED D!SPLAY 


Same dimensions and color 
scheme as the Phillips display 
shown opposite. Puts the goods 
within easy reach of your cus- 
tomers—and makes them reach, 
too! Contact your Jobber today. 





HARDWARE AGE, DECEMBER 15, 1949 








HARDW 


PROTO TOOLS 
PLOMB TOOLS 
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LOS ANGELES IN 
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CORBIN HYDRAULIC DOOR CLOSERS 
GIVE TOP PERFORMANCE 


1. Reversible — without mechanical 5. Controlled Closing Speed. 


change over. 6. Hold Back Feature. 

















2. Approved by National Board of 


Sine Catenmelens 7. Automatic Fire Door Closing At- 


tachment. 


3. Meets Federal Specifications ; 
Pe 8. Seven sizes to meet all door re- 


4. Flat Power Spring. quirements. 
P. & F. Corbi 
. » VOrFDin 
DIVISION 


THE AMERICAN HARDWARE CORPORATION 
New Britain, Connecticut 
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“SHINYHEADS” 
America’s Best Looking Cap Screw 


Made of high carbon steel — AISI 
C-1038—to standards for Full Fin- 
ished hexagon head cap screws— 
bright finish. Heads machined top 
and bottom. Hexagon faces clean 
cut, smooth and true,“mirror finish. 
Tensile strength 95,000-110,000 
p.s.i. Carried in stock. 


“LO-CARBS” 


Made of AISI C-1018 stee]—bright 
finish. For use where heat treatment 
is not required and where ordinary 
hexagon heads are satisfactory. 
Hexagon heads die made to size — 
not machined. Points -machine 
turned. Tensile strength 75,000- 
95,000 p.s.i. Carried in stock. 


FILLISTER CAP SCREWS 


Heads completely machined top 
and bottom. Milled slots—less 
burrs. Flat and chamfered machined 
point, Carried in stock. 


“‘SHINYLAND” STUDS 


All studs made steam-tight on tap 
end unless otherwise specified, 
with flat and chamfered machined 
point. Nut end, oval point. Land 
between threads shiny, bright, 
mirror finish. Carried in stock. 


& 
CONNECTING ROD BOLTS 


Made of alloy steel — heat treated — 
threads rolled or cut — finished to 
extremely close thread and body 
tolerances — body ground where 
specified. Expertly made by the 
pioneers in producing connecting 
rod bolts by the cold upset process. 


FERRY PATENTED ACORN NUTS 


For ornamental purposes. Stee! in- 
sert — steel covered. Finish: plain, 
zinc plated, cadmium plated. Size: 
9/16", 3/4"',15/16" across the flats. 


e CLEVELAND 13, 


“HI-CARBS” 
Heat Treated Black Satin Finish 


Made of high carbon steel — AISI 
C-1038. Furnished with black satin 
finish due to double heat treatment. 
Hexagon heads die made, not ma- 
chined. Points machine turned; flat 
and chamfered. Tensile strength 
130,000-160,000 p.s.i. Carried 
in stock. 


SET SCREWS 


Square head and headless — cup 
point. Case hardened. Expertly 
made by the pioneers in producing 
Cup Point Set Screws by the cold 
upset process. Cup points machine © 
turned. Carried in stock.’ 


FLAT HEAD CAP SCREWS 


Heads completely machined top 
and bottom. Milled slots — less 
burrs. Flat and chamfered machined 
point. Carried in stock. 


ae 
ADJUSTING SCREWS 


Valve tappet adjusting screws — 
Hexagon head style — to blue print 
specifications—hexagon head hard; 
polished if specified — threads soft 
to close tolerance— points machine 
turned; flat and chamfered. 


cd 
SPRING BOLTS 


Case hardened to proper depth and 
ground to close tolerances. Thread 
end annealed. Supplied in various 
head shapes, with oil holes and 
grooves of different kinds, and flats 
accurately milled. 


Tapped 1/4” to 3/4” inclusive. 
Cross section of Ferry patented 
acorn nut, showing how steel hexa- 
gon nut fits snugly into shell. 


THE FERRY CAP & SET SCREW CO. 


2155 SCRANTON ROAD e 


OHIO 





























carried by ; 
LEADING ; 
DISTRIBUTORS, 
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BLUE PRINT 





WRITE FOR 
INFORMATION 


SEND FOR SAMPLES 








Pioneers and Recognized Specialists, Cold Upset Screw Products since 1907 
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Carpenters and Contractors 
welcome these new products! 


(ational 
SPRING HINGES 


with adjustable spring tension 








An ideal spring for installing on storm and “od 
screen doors, or wood lavatory stall doors 


with wood partitions. 


Your trade will appreciate the perfect align- 
ment and spring tension of these heavy-gauge 
steel hinges which can be used for either right 


or left hand doors. No. 125 Adjustable 
Full Surface Spring Hinge 


HINGES AVAILABLE IN ANY DESIRED FINISH 


The variety of finishes assures a harmonious 
match to every type of construction. Like all 
National products installation is simplified to 
save labor; while the positive, friction-free 
action of these hinges guarantee an unusu- 


ally long service-life — free from adjustments 





or attention. . 
No. 126 Adjustable 


Half Surface Spring Hinge 





(National, MANUFACTURING COMPANY : sterling, illinois 
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WHAT MAKE oo 


BEAUTY 





* 
ion 
Simple beauty and clean modern 
design make Kwikset locks adaptable 
for installation on both traditional and 
modern homes. And, there’s a KwWIksET 
lockset for every door in the house. 


@ TOP QUALITY 


Kwikset locksets are precision built to 
give years of trouble-free service. 
Individual lock parts are made of 
wrought brass, bronze, steel, and tough 
durable Zamak No. 5. Materials and 
workmanship are unconditionally 
guaranteed! 





@ PRICED TO SELL 


: 
nge Customers are quick to recognize 
What makes anything sell ... demand! Kwikset locksets continue to Kwikset locks as an outstanding 
fill a long desired need in the building industry. They provide a high residential lock value in the market. 
quality, low cost lock of infinite beauty that is simple to install. Its aftractive appearance as well as its 


° “We ¢ active ice ¢ S or a] 
Little wonder then that in less than 4 years more than 5 million attractive price means sales! 


Kwikset locksets have been sold throughout the nation. / 
@ CUSTOMER ACCEPTANCE... 


Is best evidenced by the fact that there 
are today millions of Kwikset locksets 
in use... giving day-in, day-out 
service as well as enhancing the beauty 
of hundreds of thousands of homes. 


Write for complete information. 


DISTRIBUTORS 


etko 





ge INDUSTRIES, INC. 
1107 East Eighth Street 
Los Angeles 21, California 
>, 1949 
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THE BEST DEALT 
MOWER SALES 


Direct to Dealer Sales — No Middleman. Attractive Discounts — 


Bigger profits on every mower you sell. Jacobsen — The name your customers know — 


A company backed by nearly 30 years’ experience in the development of quality power mowers. 








New Low Prices. The Most Complete Line in the Industry - 


a size and type mower for every grass-cutting need. 





JACOBSEN 
LAWN QUEEN JACOBSEN 
An outstanding value. 2 models — 20-inch cutting width BANTAM 
at $127.50, 22-inch at $137.50 with these features — powerful Unsurpassed in the lower price range. 
Jacobsen 2-cycle engine, automatic recoil starter, fully shielded Handles so smoothly a youngster can run 
chain drive, reel tip protective shields. Thousands of Lawn it with ease. Three sizes at these low prices 
Queens have proved their worth in tough day-in, day-out — 18-inch cutting width, $99.50; 20-inch, 
commercial service as well as in residential use, $109.50; 22-inch, $119.50. 
JACOBSEN ESTATE 24 JACOBSEN LAWN KING JACOBSEN ALL-STEEL HAND MOWER 
24-inch cutting width, $270.00. 26-inch cutting width, Clean-shearing, easy handling. Noted for 
Rear wheel drive. Cuts close to $270.00. Powerful, rug- precision construction and long life. Two 
obstructions, eliminates much ged, handles tough cut- sizes, 16-inch cutting width, $28.50; 18-inch, With ¢ 
hand trimming. ting smoothly, easily. $29.50. oust 
Worth 
into 
JACOBSEN POWER LAWN EDGER JACOBSEN POWER SCYTHE JACOBSEN PARK 30 
$95.00. Ideal for $235.00. Smooth working. 30-inch cutting width, $395.00. A heavy 
trimming along sidewalks, Vibration practically duty mower throughout. Available with 
pathways, etc. eliminated. two 20-inch Trailmowers and Riding sulky. 
MXUMIITITTM I —saconseN MANUFACTURING COMPANY 
Get the full story on these fast moving, Racine, Wisconsin 
nationally advertised, nationally wanted power Subsidiaries: Worthington Mower Company, Stroudsburg, Pa. 
mowers. Write for full details. Johnston Lawn Mower Corporation, Ottumwa, lowa 
, , 1 
c } AC 4 } LLOUALIN Socobsen HSacobsen Hacobsen Hacobsen —acol 
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WORTHINGTON WORTHINGTON WORTHINGTON WORTH? 


WORTHINGTON 
ROTARY DISC 
MOWER 





for only S No 


Here, for the first 

time, is a mower 
with full rotary disc 
design and other big 
mower features for only 
$89.50. The 18-inch Worth- 
ington Rotary Disc com- 
bines the proved quality of 
larger, more expensive 
Worthington mowers 
with these new features 

to provide unmatched 
ease of handling: 





. 
2? pius freight 


LEGHEW Ei — Only 59 lb. complete. Easily 
lifted and carried by one man, yet tough enough to 
slice cleanly through the heaviest growths. Mounted 
on 4 large roller bearing wheels, it glides with a 
feather touch over smooth or rolling ground. 


SYSEOQOTH POW EH — Famous Jacobsen 2-cycle 
engine gives a power impulse with every crankshaft 
revolution — twice that of ordinary engines. This 
means smoother, steadier power at slow speeds. Four- 
cutter disc (previously used only in more expensive 
mowers) leaves a smooth swath at fast walking speeds 
while engine purrs at less than half-throttle. 


€ ONY ENTLEN T—Mows forward or backward for fast 
work in close quarters. Cuts within an inch of obstruc- 
tions to eliminate much hand trimming. Chops clip- 
pings into fine mulch—no follow-up raking necessary. 


Get the full story on this low cost mower with the 
big mower quality. Write us for further information. 








With the two-piece handle 
easily disassembled, the 
Worthington 18 fits neatly 
into car trunk for quick, 
easy transportation 

to summer cottage 

or camp — an ideal 
town-and-country 

mower. 


New Worthington 18 Rotary Dise mower. 

Cutting width — 18 inches. 

1% hp. Jacobsen 2-cycle engine. 

Six other models — cutting widths up to 62 inches. 


WORTHINGTON MOWER COMPANY, Stroudsburg, Pa. 


Subsidiary of Jacobsen Manufacturing Company, , W 


ad HINGTON WORTHI? vA IRTHI 
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RTHINGTOWN WORTHINGY 


WORTHINGTON 





Own 
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*3 Power Mower Sizes 
18, 20, 22-inch cutting widths 


° Briggs & Stratton Engine 
*New Attractive Prices 


For the 1950 season Johnston offers 

a new 22-inch Lawn Patrol Power 
Mower in addition to the 

popular 18 and 20-inch models. 
Equipped with Briggs & Stratton 
engine, this expanded line offers 
increased profit possibilities — 

there is a Johnston mower to 

meet all average mowing requirements. 


Precision-built by skilled workmen, 
Johnston hand and power mowers 

are backed by over 30 years’ experience 
in building quality mowing equipment. 
With ordinary care these really fine 
mowers will last a lifetime. 

Get the full story from your jobber. 


JOHNSTON LAWN MOWER CORPORATION 


Ottumwa, lowa 


ufacturing Company, Racine, Wisconsin 
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~ Something NEW 





up our sleeve ! 


OLD-Style Sleeve ~———------- 





ay 8A OO 


NEW “ Space-Miser’ Sleeve 





GOOOFVYEAR 





New “space-miser” sleeve lets you display twice as many belts as old-style 
packing, in same space. See it in action on new SerVomatic, shown on right. 


ve save SPACE — TIME — 
TROUBLE in your V-Belt sales 
department with the new 
Goodyear sleeve. For this space- 
miser method of packing means 
the longest belt takes only 20” 
of space. 


Used with the new, different 
SerVomatic—first and only 
counter-designed V-Belt display 
—the new sleeve lets you display 
as many as 60 belts in only 12 sq. 
ft. of counter space—a complete 
V-Belt sales department in less 
space than a cash register takes! 


Or you can now hang your con- 
ventional display racks from the 
ceiling, well above the average 
adult’s head, because the 
packaged length of all belts is 
practically the same. 


Either way, each belt is easily 
seen, quickly selected from the 
hook, reached without the need 
for ladders or long-handled 
hooks. 

The “space-miser” sleeve is one 
of many reasons why the new 
Goodyear V-Belt program is the 
biggest news in FHP belts taday. 





Send the coupon below for the 
whole story of this profit-making 
program, including displays, sales 
helps, advertising and merchandis- 
ing aids, etc. See how you can 
become V-Belt Information and 
Sales Headquarters in your area. 
Address ‘Goodyear, Akron 16, 
Ohio. 


GOODFSYEAR 


THE GREATEST NAME IN RUBBER 


We think you'll like 


NEW Goodyear Space-Miser V-Belt Package gives you MORE useful store space 
~ : | 


—__—-| 


' 






“THE GREATEST STORY EVER TOLD” 


Every Sunday — ABC Network 





Tue GoopyEar TirE & RuBBER Company, Inc., Department 742-C, Akron 16, Ohio 
Please send me full details on the Att-NEw Goodyear FHP V-Belt Program: 


Firm Name << £8 » 3 


My Name___. srscctendicigiancisasisiani 
Street Address — ___City and State____ : icebiaatapetinaiiiin 
SerVomatic—T.M. The Goodyear Tire & Rubber Company 
HARDWARE AGE, DECEMBER 15, 1949 15 





The only completely waterproof wood glue 
nationally distributed in small packages 
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Order from your jobber or write: 
When they ask for ‘‘the best,”’ 


sell CASCOPHEN. THE BORDEN CO.- CHEMICAL DIVISION 


. e L . a 
nS eect ae a 350 Madison Ave., New York 17, N.Y. 
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DUTCH BRAND 


? 4 a 4 J P 
2 VY {2 ff A f = 
Ma, C/ Y f“7- 


at point of sale 


| 


i 
"ES PEREECTLY “sTicKs T° 


Get those extra sales... keep a display of 
DUTCH BRAND Friction Tape near your cash 
register or on your wrapping counter...at the 
point-of-sale. It is a colorful reminder to take 
home a roll of DUTCH BRAND Friction Tape. 

If you already have a dispenser, do like 
thousands of others are doing... keep it out 
front where it sells. 

If you do not have a DUTCH BRAND 
Friction Tape dispenser, order one today 
and put it to work for you. 


The Junior Model holds 36 rolls 
of No. 1 and 36 rolls of No. 2 
DUTCH BRAND Friction Tape 
...the Senior Model holds 24 
rolls each of No. 1 and 2, and 
12 rolls each of No. 4 and 8 
. DUTCH BRAND Friction Tape, 
Order from your jobber today! : 
Ask your jobber for 


full information, 


Manufacturers ...Rubber Products...Est. 1910 
CHICAGO 19, U.S.A. 


HARDWARE AGE, DECEMBER 15, 1949 17 








STRONG CHAINS 


HAVE 


SOUND LINKS 





| item in National Can's chain of matched 








lithographed kitchenware has a definite household 
function... will carry its own weight in sales. Sell the 


whole matched line — then watch your sales multiply. 


HOUSEWARES DIVISION 


NATIONAL CAN 


COR PORAT 1 


110 East 42nd Street, New York 17, N. Y. 


7894 
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NEW REVOLVING 






“ 


st of the Rockies 





Slightly higher We 


Here’s a sales clincher! Display 
it—demonstrate it—see how many 
‘fon the verge’’ prospects it swings 

to Lyon. And notice how it’s priced — 
far below all competition. 


This new revolving corner base makes 
convenient use of space normally wasted. Ifs 
° / 
design (rounded edges and curved cornér) 
matches Lyon’s modern beauty. It has Lyon’s 
famous Tap-O-Matic handles which provide 
positive latch in closed position. / 


/ 


Now, more than ever, LYon talks qiality and 
features at a price. / 


LYON 


METAL PRODUCTS, INC. 


General Offices: 1223 Monroe Avenue, Aurora, Illinois 











Branches and Dealers in All Principal Cities 


© Kitchen Cabinets 


® Display Equipment 


s *® Hanging Cabinets 


© Welding Benches 
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CLOSED 


SS OPEN 


Mail This Coupon Today for the latest information 
on LYON’s complete kitchen line, sold at direct-to- 
dealer prices. 


Pe tenement ticaticndtiemeliaedicelitimaatctiemdinas 


‘ 


LYON METAL PRODUCTS, INC. 
1223 Monroe Ave., Aurora, IIl. 


I would like to know more about the LYON 
Kitchen Cabinet dealership you have to offer. 


' 
' 
‘ 
' 
i 
‘ 
i 
' 
‘ 
' 
‘ 
' 


NAME 





ADDRESS 





j CITy _STATE 









Tool Stands * Flat Drawer Files 
service Carts *® Tool Trays *® Tool Boxes 
Hopper Bins ® Desks 


Parts Cases ® Stools 


© Sorting Files 


® Revolving Bins 
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Q, 
WATCH THE NE 
WESTINGHOUS 
FLUORESCENT 


Here's a totally new kind of sun lamp...a fluorescent sun lamp 
that offers you a new sales opportunity ... the kind you haven’t 
had in years! Here’s why: 


For the first time it’s practical to provide indoor sunshine for a 

whole room—for people at work or play; thus this lamp is perfect 

for schools, offices, factories, homes, and amusement and recreation 

areas where everyone can now get a full measure of ultraviolet. 

That’s a big-volume market! In addition, there’s a huge market 

for this lamp in homes and private offices because it is ideal for 

quick individual sun tanning. High-intensity, cool exposures pro- 

duce a real tan in a short time. The lamp has five times the efficiency 

and four times the life of the conventional sun lamp. And it costs 

less to buy and less to run! Sustes Bulb length 
20-watt .... 24 inches 

It’s an easy lamp to merchandise, too. There’s nothing complicated 40-watt . 48 inches 

about it. It’s like any regular fluorescent lamp except that it pro- 

duces ultraviolet light instead of light for seeing. 


° 

ES, TO 

MORE FIXTUR ogee 
L SELL anufacturers- * cash in on ¢ 

iL ” fixture ™ e first to Mail the 

escent lamp * early! evelopment 

a fixture tO 8° exclusive 

ot only 


lso for 


w 


ouse fluor 


n NOW: es WEST 
oa % BOSTO! 
- CHAMB 
CHICAC 
NEW Y 
PHILAD 
PITTSBI 
SAN Fh 
ST. LOl 


re business © 
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ELECTRICAL 
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WESTINGHOUSE b = WESTINGHOUSE ELECTRIC CORPORATION a 


Lamp Division, Bloomfield, N. J. 


"WAVE TO 
GREATER 
PROFITS 


Rush me full details about the sensational new Westinghouse 
FLUORESCENT SUN LAMP. 


PEIID sc ctnecipteidbivsainiontes ‘ 


WESTINGHOUSE LAMP DISTRICT OFFICES: 


Company Name 


PS Ue Gy Ok ES 
nN 
Lammers 


Rite cid cdelna¥¥ canoe neaniainae 10 High Street 

CHAMBLEE, GA.... ..2260 Peachtree Industrial Bivd. 

ED Ni cpaveede-sonenvedenet ae 20 N. Wacker Drive I «celal dlaeidelaeniasaatnniaadnanieaindnaaaieele 

ok rer rrr 40 Wall Street 

re . .3001 Walnut Street a4 ; 

PITTSBURGH ........... eats wal ee 419 Wood Street City RMA SCALC......ccccccccccccccccccccorcccesocscocscscccosecsvovecscessocossoocoooscosossecsscosces ii Ack 
PE NED 0 css wisiec wage eceeslnewi 410 Bush Street a —— ‘ . 
ea cnihcra call uditad 411 N. 7th Street Beg: ae a ae a a Ee 


i) 
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The Famous WYTEFACE steel Tapes 


— 


plus an eye-catching y 


Counter Display Unit Jama 


are creating hardware-profit NEWS! 





Drafting, 
Reproduction, 
Surveying Equipment 
and Materials, 
Slide Rules, 


Measuring Tapes. 


WYTEFACE* Steel Tapes are famous among hardware saves you inventory space ... makes your counter work 
dealers for their obvious superiority . . . for the way easier. For instance... 

exacting customers demand them. . Your customers see the actual easy-to-read, black-on-white tapes. 
WYTEFACE Steel Tapes are easier to read in any light . The glass front protects the tapes from handling and less. 

with their black markings on white background. The , Meck ts held tn the roomy heck compartment. 

white surface will not crack, chip or peel. Sales features pointed on the bach help close. 


7 


But K&E Does Even More Next time you order WY TEFACE Steel Tapes and Tape 
To Help Build Your Profits! Rules and Refills, ask your jobber for one of the two 
You can sell WYTEFACE with one of the most assortments which come packed in this handsome dis- 
merchandising-minded metal counter displays in the play. You’ll sell more much faster. 

business. It dramatically sells WYTEFACE Tapes... *Trade Mark. Wyteface Steel Tapes are protected by U.S. Patent 2,089,209. 


KEUFFEL & ESSER CO. 


EST. 1867 
NEW YORK © HOBOKEN,N.J. © CHICAGO °* ST.LOUIS * DETROIT © SAN FRANCISCO ¢ LOS ANGELES © MONTREAL 
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Plumb hammers are designed to lessen fatigue. 
They're comfortable to handle, easier to use. No weari- 
ness retards the eraftsman’s skill. That’s because the 
weight of the head and the handle are delicately balanced so 
that they work as part of the arm. Even after long, steady 
pounding Plumb hammers strike with force and accuracy. 
Hold it. The non-slip handle fits snugly in the hand. Made 
of tested, second-growth hickory, it absorbs the tiring shocks. 
Use it. The special analysis steel head lightens the work 
because the face is hardened to stand driving blows. The 
spring-tempered. claws firmly clutch the nail, the beveled 
edges clinch the slimmest brad. No matter how hard the job, 
it’s easier to do it with a Plumb. 
















JUST $500 WILL GREATLY 
INCREASE YOUR 
















Just a five dollar bill is all this colorful 
Swan Garden Hose display merchandiser 
cost any hardware merchant. 


Swan consulted with many hardware re- 
tailers in developing this smart display 
unit. Hence it is correct in every detail, 
and requires a minimum of floor space 
in your store. Swan not only bought these 
displays in large quantity, but also stands 
the major part of the cost. You could not 
get this unit built locally for many times 
the price we ask for it. 


QUICK FACTS ABOUT (9@meed NEW MERCHANDISING DISPLAY 


1. HEAVY 18 Gauge Steel. Expert Construction, 5. Hold 25 coils of Swan Garden Hose. 
and covered with weather proof enamel. 

2. Ball bearing casters make for easy movement 6. Keeps Swan hose off of floor out of dust and dirt. 
about store or out on sidewalk. 

3. Easy to clean and keep clean. Will last for years. 7. Lets you keep a visual check on your inventory. 

4. Requires small floor space—measures only 21” 
long by 13%” wide, by 74” high. Weighs only 8. Helps your customers to serve themselves. Will 
58. Ibs. pay for itself many times over. 

























Date 





Gentlemen: 


Please ship me SWAN GARDEN HOSE MERCHANDISER 
quantity 
DISPLAYS, for which | agree to pay $5.00 each F.O.B. Cleveland, Ohio. 


You are to bill me for same through 





name of my Swan Distributor 





Street address City State 
Please make shipment on or about 








Name 





Street address f 5 e 


SWAN RUBBER COMPANY 


Bucyrus, Ohio 
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New Fence Booklet a Real Sales Booster 


Your customers will go for this 
brand-new booklet. With your 
name imprinted on the front cover, 
its 16 pages of quick facts and 
interesting illustrations will help 
you sell more fence, steel posts, 
barbed wire, nails, bale ties and 
other dependable Bethlehem prod- 
ucts. It’s convincing, it builds con- 
fidence in the Bethlehem line, 
helps prospects decide to buy. 












It's Packed with Practical Facts 


It tells why good fencing is good 
farming, how to plan before build- 
ing fence, the importance of buying 
good fence, and includes practical 
hints on fence building. It features 
all the sizes and styles of Bethlehem 
fence—shows why it's a top-quality 


buy. It displays the sales features 


and details of steel posts, barbed 
wire and other wire products. 
Order a supply of these booklets 
from your jobber today, and tell 
him how you want your name, 
address, and phone number printed 
prominently on the front. Then put 
them in the hands of your cus- 
tomers and let them go to work 


for you. They'll sell fence fast! 


BETHLEHEM STEEL COMPANY, BETHLEHEM, PA. 


On the Pacific Coast Bethlehem products are sold by Bethlehem Pacific Coast Stee! Corporation 


Export Distributor: Bethlehem Steel Export Corporation *” 


BETHLEHEM FENCE 
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by GRIFFIN 





For more thart 50 years Griffin 
hinges have been known for their 
fine materials and workman- 
ship. Griffin hinges are 

part of a wide variety of light 
builder’s hardware... 

guality produced by 

A. Griffin. 






ie UV Svery DOOR NEEDS THREE! 


RIFFIN- 


anufacturing Company 
ERIE » PENNSYLVANIA 


SALES OFFICES 
45 Warren Street, New York 7, New York 
1639 Fargo Avenue, Chicago 26, IIlinois 
9344 Woodward Avenue, Detroit. Michigan 
115 Broad Street, Boston, Massachusetts 





917 St. Charles Avenue, Atlanta, Georgia 

3081/2 North Harwood, Dallas, Texas 

4524 East 60th Street, Seattle, Washington 

785 North President Street, Jackson 6, Mississippi 
4638 Mill Creek, Kansas City, Missouri 

2611 Garrison Bivd., Baltimore 16, Maryland 

1620 Garfield Street, Denver 6, Colorado 


IN CANADA 
13 Wellwood Avenue, Toronto, Ontario 





KLEINS 


For Your Customers 


Who Know Good Tools 


Among your customers there is a certain group 
who recognize the value of the finest tools made. 
They know that the quality of the work they do 
—the speed with which they do it—depends in 
no small measure on the quality of the tools 
they use. 


Kleins were made for these men. 


Klein Pliers are available in a wide variety of 
sizes and patterns to meet any plier need. Be 
sure you have a stock of the more popular items 
in the Klein line on hand to serve those custom- 
ers who want the best. 


Distributed Through Jobbers 
Foreign Distributor: 





International Standard Electric Corp., New York 


The Klein Pocket Tool Guide, 
showing the Klein line and con- 
taining useful information, will be 
mailed on request. 


Mathias comm A LEN & Sons 
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.. + The only closer designed for easy 


over-the-counter sales. 


Why the EAGLE . . « The only closer that gives right-hand. 
left-hand, hold-open or non-hold-open 
UNIVERSAL DOOR CLOSER ¥ operation without any mechanical change. 
ky ETL Up Record ..« The only closer that’s smartly 
Profits For Alert packaged for universal sale and application 


Retailers Everywhere 


on standard interior wood or metal doors. 


..+ The only closer that reduces handling, 


billing and inventory costs to a minimum— 
Ni thus broadening your profit picture. 
This is just part of the profit story for you. 

Complete facts are yours for the asking. 


The EAGLE LOCK Company 


Terryville, Connecticut 


America’s First Lockmakers ... Since 1833 
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NAME YOUR TAPE and 
PIPE WRENCH Economy &” ””2’° for your money... 


That's what makes it easy 
and profitable to sell the 


Rikzalb 


this Housing ever 
Breaks or Distorts we 
will replace it Free 





PANTHER or DRAGON 


by Qhonit... 


e You get the best value in commercial tapes today when 
you ask for Panther or Dragon. The reason you can de- 
pend on Panther and Dragon Tapes on all points is this: 
They're made by Okonite. 70 years of experience in 
manufacturing insulated wires and cables for every type 
P of service testifies that Okonite knows how to make tapes 
More sales in the for splicing cables. 

new RED Finish The freshness you want in tape is tightly sealed in cello- 
phane in every PANTHER and DRAGON package. And 
these tapes stay fresh in use because selected materials 
are carefully formulated to provide good working quali- 


ties indefinitely. 
@ The famous Ritaip guarantee is just one 


In addition you get... 
of the features that make rimaip the out- © Good all-around workability. 
e Reliability in every splice. 
standing favorite of your customers. They also 


e Guaranteed footage as stated on the package. 
: ae at a e@ Mechanical and electrical properties that surpass 
like the free-spinning adjusting nut, handy 


ASTM and Federal Specifications. 
pipe scale on the hookjaw, the comfort-grip 
I-beam handle with flared end that keeps 
your hand from slipping off. It pays you to 


Better tapes come in packages labeled Panther and 
Dragon. Sold only through recognized wholesalers. Made 
by The Okonite Company, Passaic, N. J. 


7606 


sell Rimaip wrenches, preferred by millions. He Ki MlUlece vs 


4 i | Panther and 


ragon 
WORK-SAVER PIPE TOOLS ame ee _ 
THE RIDGE TOOL CO. * ELYRIA, OHIO Aden culties cha llltien P 
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Stock No. VD-33 


ON THE CEILING 


VIS-A-PIC Features 


e Has Dozens of Uses . . Holds 
Hundreds of Items 


e Perfect for Use in Home, 
Garage or Workshop 


e Can Be Used as Single Unit 
or in Multiples 


¢ Sturdy Metal Stand for Easy 
Mounting 


* Saves Time, Space and Work 


SALES REPRESENTATIVES: 


——— ee 
ON THE WALL 


RACLE DISPENSER 


handy 
store 


Now ...a handy, visual way to store dozens of items in th 
home, garage, or workshop. Simply turn VIS-A-PIC and yo 
quickly and easily see and select exactly what you need 
Perfect for holding screws, bolts, terminals, washers, cotte 
pins, etc. Just right for the kitchen to hold spices, coffee 
tea, etc. 


VIS-A-PIC is a combination of 12 glass containers mounte: 
on handy revolving metal tray. Each glass container fast 
ened to selector tray by screw-on caps. Sturdy metal stan 
for easy mounting anywhere. Interlocking stand brackets en 
able easy assembly into multiples in minutes. Choice of fiv 
attractive colors. Individually packed in sturdy corrugate 
carton. Shipping weight 5 Ibs. Order VIS-A-PIC now fe 
fast, all season selling! 


Few Choice Territorial Openings Still Avail 
able. Write Our Hardware Division 


ON THE BENCH IN THE KITCHEN 


DEVELOPMENT & MFG. CO. 


11 W. Cullerton Street 


Copyright 1949 by States Development & Mfg. Co., Chicago, Ill. 


Chicago 16, Illinois 











We Tell ‘Em... 10 


€& Gillette’s te. 
Bowl Game Broadcasts 


Feature Free Shaving Cream With Purchase of 
20 Gillette Blue Blades! 


First Free Consumer Deal In 10 Years 
Tied To Radio’s Greatest Football Show! 


@ Just watch this new free goods offer move off 
your counters when Gillette throws behind it all 









THIS AMAZING DEAL 
IS LOADED WITH EXTRA SALES 
AND PROFITS! 
















the tremendous selling force of three great Bowl 
Game broadcasts! Men by the millions will hear, 
time after time, that their local stores are featur- 
ing a truly sensational Gillette shaving bargain 
... the first in 10 years. This combination deal’s 
a honey .. . loaded with man-appeal . . . packed 
with easy profits! Order early and order plenty. 

Gillette Safety Razor Co., Boston 6, Mass. 


Gillette ae sree 
; 

















@ Regular 30c size 
Billets Shaving Here’s The Feast Of Football 
Cream ... Lather or Wi il-Sell-Sell! 
Brushless . . . FREE That Will Sell-Sell-Se 
with purchase of 20 From Pasadena Liens 
Gillette Blue Blades 
in popular Gillette THE ROSE BOWL... CBS 
Dispenser. From New Orleans... 
This free offer expires March 1, 1950 THE SUGAR BOWL ABC 
eee 
FULL PROFIT FOR YOU! Gitterce's Bow! ait Gaus tee _one 
Games Dispenser Deal is packaged in special display sides 
cartons, each holding five Lather and five Brushless com- @ On January 2 Gillette will 
pare my eid the — binge ee price for dominate the air from coast to 
2 xillette Blue es... $7.36 per carton... earn : ' 
your usual full profit of $2.44. Order by Number 736. eit — => 5 








Copyright, 1919, by Gillette Safety Razor C 
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Meet- ; 
Point-of Sale Andy 
Your Selling Dandy 


—_—ae 

























This Super-Salesman works 
for you FREE when you 
buy Federal Housewares 


Each Federal Houseware carton contains one of 
these hard hitting display collars. 

With “Point of Sale Andy” you acquire an 
additional salesman. Take advantage of his super 
selling ability and display him prominently. 


yf 





These fast-moving Houseware products will 
play a part in Federal’s 1950 point-of-sale 
merchandising campaign. 





13 oz. No-Drip Server © 32 oz. No-Drip 


“Point of Sale Andy:” 


1. Educates the Consumer! 
2. Reveals Use Possibilities! 
3. Sells the Product! 


A recent national survey showed monthly 
product increases of up to 550% result- 
ing directly from point-of-sale displays. 


Server ® 48 oz. No-Drip Server © Onion 
Chopper ® Deluxe Onion Chopper ® Mist- 
Maker ® Jelly Jar © 3 Way Salt & Pepper 
Set © 3 Way Salt & Pepper Shakers ® Nut 
Meat Chopper ® Deiuxe Nut Meat Chopper 
© Sugar Server ® Sugar Meter ® Ice Server 


® Ice Chopper ® Cocktail Shaker 
For complete details see our representative 

. see your jobber... or write for illus- 
trated catalog sheets and price list. 









Representatives in: New York, St. Louis, Memphis, Seattle, Louisville, 
Pittsburgh, Detroit, Atlanta, Minneapolis, Dallas, Kansas City, Los Angeles. 






FEDERAL 
“7 »~- 7 
SAace LCA 
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FEDERAL TOOL CORP., 3600 W. PRATT BLVD., CHICAGO 45 




















CRESTOLOY LONG 
FLAT NOSE PLIERS. 


No. 1034, in 6” size only. 


CRESTOLOY DUCK 
BILL PLIERS. 


No. 23, in 7” size only. 











CRESCENT 
/ COMBINATION PLIERS. 


No. 1000, in 8,10 & 12” sizes. 


‘ CRESTOLOY END 
= CUTTING NIPPERS. 


No. 72, in6&7” sizes. 











CRESCENT SNIPS. 
No. $412, 1234"; other 
sizes and patterns 

from 7 to 16”. 


CRESCENT SCRATCH AWL. | © 
No. 73 in 65/8" size only. 




















GOOD TOOLS 


Users of Crescent and Crestoloy Tools have long since 
learned the economy of paying just a little more (than 

“cheap” tools cost) to get a whole lot more in hand tool 
quality. Superior tool design not only reduces worker 
fatigue but produces more and better output. The longer 
life of Crescent and Crestoloy Tools definitely reduces 


maintenance and replacement costs. 











Write for a supply of 
this little folder which 


illustrates 21 popular 
patterns of Crescent and ) Lf 
Crestoloy Pliers. AEA Ap 
== 
» § i 
“Crescent” is our trade-mark, registered in the United Stotes and abroad, for “sities yh other tools. Sold by leading distributors and retoilers everywhere and made only by 


cRESCENT TOOL COMPANY, SAMESTOWN, NEW FY ORK 
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Circle ® Bolts and Nuts are noted 


for their uniform size and strength. 






They satisfy the most discriminating 







customers. Stock them for your trade. 


BUFFALO BOLT COMPANY 
North Tonawanda, N. Y. 


Sales Offices in Principal Cities. Export Sales Office: Buffalo International Corp. 
50 Church Street, New York City 


PRODUCERS OF CIRCLE @ PRODUCTS — BOLTS + NUTS + RIVETS AND SPECIAL FASTENERS 
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“le Aousewares aud 
Home ptpepliance Guyers: 


An exhibit by the country’s foremost Housewares and Home 
Appliance Manufacturers—for you the Buyer to save you both 
time and money in covering these huge industries. 


That is the story of the 12th NATIONAL HOUSEWARES AND 
HoME ApPLIANCE MANUFACTURERS EXHIBIT to be held JANUARY 
19-26, 1950, at Navy Pier, CHicaco—offering you seven full days 
in which to see al/ the new products, all your sources of supply 
(and many new ones), and all the latest merchandising and 
display techniques and ideas to help you boost your depart- 
ment’s volume in the all-important year of 1950. 


The Exhibit will be the trading center of the world for 
Housewares and Home Appliances. It will be the meeting 
place of your industry. 


On hand will be more than 500 of the nation’s leading manu- 
facturers because they know that the NATIONAL HOUSEWARES 
AND HoME APPLIANCE EXHIBIT is the most convenient, most 
economical and quickest way to reach the buyers they want 
to sell. 


Top company officials will be present to help you solve your 
mutual problems. What better source to get the true picture on 
new products, prices and delivery than from the men who 
make company policy? 


It will be your show, staged by the Manufacturers, to give 
you an opportunity to shop your industry in the shortest pos- 
sible time at a minimum of expense. Your friends in the trade 
will be expecting you. 





Cordially yours, 





Executive Secretary 


NATIONAL HOUSEWARES MANUFACTURERS ASSOCIATION 


(Incorporated not for profit) 


1140 Merchandise Mart 
Chicago 54, Illinois 
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N You’ll Find Widespread Acceptance 


DEMAND 


ofticttue BY NATIONAL LOCK 


For These Quality Hardware Items 


Butts and Hinges, Sash Hardware, Shelf Hardware, Casters, 
Screws and Bolts and Hundreds of Other Profit Makers 


Consumers and builders alike respect the broad that’s in demand... that moves fast at a good 
line of NATIONAL LOCK hardware, designed profit. Ask your jobber or building material 
for countless every-day uses. Here’s hardware wholesaler. He'll gladly give you full details. 


National Lock Packaged Hardware Is Easy To Handle...Profitable To Sell 


¥ 


LP TES 


Se - / 


i <——— 
' / ’ r 6 _ ee y, 
= rn 


NATIONAL TUTCH LATCH SMART CABINET HARDWARE PERIOD FURNITURE TRIM 


The gentle touch of finger, Matched sets in chrome, Authentic reproductions, 
wrist or elbow opens kit- brass and bronze. Distine- Antique English and French 
chen cabinet door. Tutch tinectively styled. Easily Gilt finishes. Ideal for fur- 
Latch is easily applied to installed. Free counter dis- niture, old or new. Free 
wood cabinet interior. play boards to help you sell. counter display board. 


V NATIONAL LOCK COMPANY 


Rockford, Illinois Merchant Sales Division 


mem «=Distinctive Hardware... All From | Source 
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Model E-262 Features: 


Automatic Timer. Fluorescent Lamp. 
Interval Timer. Utility Outlet. Timer 
Control Selector. Deep-Well Cooker. 
Waist High Broiler. Warming Drawer. 
Two big Storage Drawers. 7 Speed 
cooking units. Large illuminated 
oven with automatic heat regulator. 











Model E-260 Features: 

Seven speed cooking units. Utility 
Outlet. Large oven with Automatic 
heat regulator. Waist High Broiler. 
Three big Storage Drawers. 


36 








ts 











MARQUETTE 
Electric Ranges 


Marquette Ranges have the features people 
want. Highest Quality, yet—prices are com- 
petitive! — 


Plenty of Room. Spacious one-piece top is 40 inches wide with units spaced !0 
inches center to center. Large Insulated Oven. The Waist High Broiler and two 
big Storage Drawers. 


Seven Speed Heat Units. Fast, flexible heat control. Seven heats from simmer to 
highest heat on all three surface units and Deep-Well Cooker. 


Automatic Timer Clock. Starts, times and turns off the Oven, Deep-Well Cooker 
or the Appliance Outlet. Interval Timer has distinctive warning chime. Automatic 
oven temperature control for precision baking. Starts, cooks a complete meal, 
and shuts off automatically . . . while housewife is away! 


Illuminated Oven and Top. Fluorescent Lamp Assembly illuminates gleaming 
white porcelain one-piece cooking top. Oven Light turns on when door is opened. 


Write Today for details on a profitable Marquette Dealership. Sell the Complete 
Line of Marquette MAJOR Appliances. 

MARQUETTE APPLIANCES, Inc. 
Minneapolis 14, Minnesota 

a= See us at January Furniture Show 


MTLISLILTILIM ILL Lae) ot our regular spot... 17th Floor, Space 78, 79, 80 
ELECTRIC And GAS HOT WATER HEATERS Am. Furniture Mart 
SELF-SERVE FREEZERS And BEVERAGE COOLERS ——, 
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DELTA OPENS THE DOOR to big profits for. you 
...ads like these in MECHANIX ILLUSTRATED are 
constantly telling the more than 2% million 
ardent MI readers about the fine features of 


Delta power tools. Delta demonstrations are 


a sure bet to draw buyers your way. 





SPEEDWAY DRILLS A CHRISTMAS SALES STORY right 
into the homes of over 750,000 tool conscious 
families with this full page ad in MECHANIX 
ILLUSTRATED. This is just one important part 
of Speedway's big holiday selling program de- 
Signed to bring tool gift buyers into your store. 
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PROTO KEEPS POUNDING AWAY month after month 
with this campaign in MI...the favorite maga- 
zine of many of your best customers...the 
millions of MI home workshop fans who know 
that the name Proto stands for the finest in 
hand tools. Stock and display this quality 
line for bigger profits. 


y 


HERE'S HOW PLASTIC WOOD helps you seal sales 


...over 2’ million MI readers are being pre- 
sold on the many uses of Plastic Wood. Catch 


these buyers when they visit your store.... 
build a Plastic Wood display around the 
colorful cans and tubes, then watch the gap 
close between sales. 
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Easy to use 


- Easy to sell 

















Seventy-four years of know-how 
go into the making of these quality 
| knives and scrapers. Professional 


men say they are 


‘BEST by TEST” 


CALL YOUR JOBBER 
and order today. 





—. H E N mtd "CORP. 4 





GOODELL COMPANY [iE 


ANTRIM * NEW HAMPSHIRE | 
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Here’s how you can start cashing in with profitable Hand Tool 


NONE BETTER DISPLAY VARIETY Sales! The NONE BETTER Display Program offers you 
a OO SPEER Cont semen coma balanced, fast-selling Hand Tool Assortments PLUS handsome 
making attractive combination Displays sales-making Stocking & Display Panels without additional 
with other Panels. The light Panel weight : ’ Pall ’ Bee j ‘| , : | , these skillfully 
ont hasty ak Gee enete pews © charge! Each Panel is yours, when you buy these skillfully 
wide variety of combined Displays for balanced Hand Tool Assortments. And how these fine Tools 


your counters or show windows. 


SELL—from colorful. eye-catching Displays! Bright, triple- 
plated Chrome Finished Tools——designed for maximum utility 
in shop, farm, garage and home—sparkling against a rich green 
background... here’s real SALES POWER! What’s more, your 
profit per sale is higher, because you operate with a minimum 
inventory investment. Write TODAY for the name and address 
of your nearby NONE BETTER Hardware Jobber * . . and 
start getting your share of those NONE BETTER profits! 


THE NEW BRITAIN MACHINE COMPANY 
New Britain, Conn. 
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@ Vaporizing Type Oil Burning 

Furnaces 

Rotary Type Oil Burners 

Conversion Oil Burners 

Many Gun-Type Oil Burner 

Installations 

@ All Vaporizing Oil Burning 
Space Heaters, Ranges, Water 
Heaters 


\ SY 
AUTOMATIC PRODUCTS COMPANY 


2442 N. Thirty-second Street 
Milwaukee 10, Wisconsin 











At a saving of up to TWO-THIRDS of usual pump 
costs, the new OILIFTER Model 346 is one of the 
biggest ,values you’ve ever seen in DEPENDABLE oil 
pumping. Priced so low that it’s an easy “automatic” 
sale on most new heating jobs, and a welcome new 
accessory sale on many present installations. Attractive, 
compact, quiet, the OILIFTER handles No. 1, 2, or 3 oil 
up to 3 gallons per hour at 10-foot lift. Easy to install, 
it requires a simple plug-in current connection, and only 
a single 1,” O.D. copper suction line. LISTED BY UN- 
DERWRITERS’ LABORATORIES for complete safety. 


You'll sell more Oil Heating, satisfy more customers . . . with 
A-P OILIFTER Fuel Pumping. WRITE FOR COMPLETE DETAILS. 


Nie gee RR 


Say Fae 





Millions écou(ip) DEPENDABLE Controls 


FOR HEATING ... AIR CONDITIONING .. . REFRIGERATION 
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SET CMU EV es 








Here's your tie-in with Schlage advertising in 
leading national architectural, building, insti- 
tutional, and home magazines. These display 
cards emphasize the leadership of Schlage in 
the development of the cylindrical lock and the 
use of Schlage locks in the country’s outstand- 
ing buildings. 








These colorful card units are attractive... 


« ~ ) can be used to dress up a window or counter 
display of Schlage mounted samples. 










Step Up Interest and Sales 











Schlage cylindrical locks are leaders in both 
style and quality. They are the headliners in 
featured new homes. If you don’t have Schlage 
locks in stock, see your jobber or write direct 
to Schlage Lock Company, 2201 Bayshore, San 


Francisco 19, Calif. 


CHLAGE 


SCHLAGE LOCK COMPANY 
SAN FRANCISCO + NEW YORK 






FIRST NAME IN CYLINDRICAL LOCKS 








HAVE YOUR CHOICE!! 











Reasons To Order At Once 


LOWER PRICES 
HIGHER QUALITY 
BETTER VALUES 


Inquire of Your Jobber or ED iler | 














320 VAN BUREN STREET 





A NAME TO REMEMBER 


A BRUSH TO REMEMBER 




















—_3— 


Complete Lines of Brushes 


are now available .. . 
— NYLON — 


70% Bristle 


DUOTIP with PITOLIN 
30% Horsehair 


100°. PURE BRISTLE with PITOLIN 


THESE BRUSHES MAY BE OB- 
TAINED IN ALL SIZES AND TYPES. 


_— 


More lines of brushes 


No. 270 HOUSEHOLD ASSORTMENT 
with FREE COUNTER DISPLAY 


PLASTIC HANDLE HOUSEHOLD ASSORT- 
MENT WITH FREE COUNTER DISPLAY 


Complete line of 
ARTIST BRUSHES 


FOR SMART MERCHANDISING .. . 
MORE SALES . . . MORE PROFITS . . . 
BUY PITEGOFF BRUSHES 






















SEND FOR OUR 
NEW 
CATALOGUE 


PITEGCOFF BROTHERS, Inc. 


BROOKLYN 21, N. Y. 


’ Makers of Quality Brushes for Two Generations 
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For Thin Wall Installations and Noiseless Operation 


Here it is! The newest hanger and track, by 
Richards-Wilcox, for the hanging of light- 
weight vanishing doors in thin wall-pockets 
built in a standard 2” x 4” studded wall. 
Also adapted for use on parallel residential 
Wardrobe Doors, *4” or more in thickness. 
The hanger wheel, made of fine-weave cloth 
base bakelite, and equipped with ball bear- 
ings with extra-high finish, gives long wear 
and insures super-smooth op- 
eration. For dependability and 
durability, the hanger-apron, 
_ pendant and plate are of steel, 


’ For further information, 





RICHARDS 
WILCOX 


1880 


Reg, U. S. Pat. 


OVER 69 Y 
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and weatherproofed with a gray finish. 

The track is made of an extra heavy section 
of hard composition extruded aluminum. 
Screws for installing the track can be easily 
inserted. The floor guide is designed so that 
only rounded surfaces come in contact with 
the door groove, preventing the guide from 
scraping the wood and assuring smooth op- 
eration. For all interior doors, it’s smart 
and economical to install vanishing doors. 
Stock and specify No. 1019 SILVER 
STREAK vanishing door hanger and track, 
by Richards- Wilcox. 


write, wire or phone our nearest office 
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cut your record-keeping costs with the improved 


NATIONAL 


— AE ONLIE LIL E LOLOC LLC: ap 
eee Fe 


A mechanized adding feature, 
built into a complete cash register, 
makes the National “200” a 
unique business machine. The 
adding feature can be used at 

any time without disturbing 

the locked-in, protected 


cash register total. 


HERE ARE JUST 5 OF ITS 35 OUTSTANDING 
FEATURES AND ADVANTAGES: 


protective publicity—Easily-read figures in the indi- 
cation panel show clearly the exact amount charged. 


stops mistakes in addition—Adds items automat- 
ically and accurately. Charges cash drawer with the 
total amount of the purchases. 


sales automatically segregated—Grouped by indi- 
viduals, departments, or any of the 8 classifications. 
Gives you a complete record of all transactions. 


control over cash and credit—Separate keys desig- 
nate Cash, Charge, Received on Account, Miscel- 
laneous Credit, Paid Out, and No Sale. 


descriptive key section—Identifies individual sell- 
ing employees. Records sales-slips, numbers, quan- 
tities, weights, etc. Prints stock, code, and size 
numbers, etc. 


Get the full story of just what the National ‘‘200” can do for you — how it will give you Informa- 
tion that Makes money and Protection that Saves money. Call the local National Cash Register 


office, and arrange for a demonstration, today. Nothing like this has ever been offered at the price. 


CASH REGISTERS © ADDING MACHINES 
‘ ACCOUNTING MACHINES 
THE NATIONAL CASH REGISTER COMPANY, DAYTON 9, OHIO Goi a 
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=| e AMERICAN CHAIN Offers 
the popular‘‘Sales-Maker’’ 
—the most efficient means 
ever found for demonstrat- 
ing and selling chain at re- 
tail. It’s a salesman and a 
complete ‘“‘chain department”’ in less than two 
square feet of floor space. 

Your American Chain distributor will give 
you the details of the ‘“‘Sales-Maker’’ plan; tell 
you what assortments of popular patterns of 
chain are now available. 


AMERICAN — 






E. J. FLOOD 
has been with this company 
since 1919; 

is now Chicago District 
Sales Manager 












¢o York, Pa., Chicago, Denver, Detroit, tos Angeles, New York, Philadelphia, 
Pittsburgh, Portland, San Francisco, Bridgeport, Conn. 


Me. AMERICAN CHAIN DIVISION 
AMERICAN CHAIN & CABLE 





In Business for Your Safety 
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torial Comments — 





ARDWARE men everywhere lost a true, under- 
4 standing friend and virile defender when death 

came with shocking suddenness to Charles J. 
Heale on December |. 

His boyhood ambition was to be a great editor. 
That Mr. Heale attained and even surpassed his early 
goal is evidenced by the hundreds of messages being 
received from the trade as these words are written. 

As the publisher and executive head of HARD- 
WARE AGE he was an inspiration to his staff, always 
encouraging; never impatient. In return he won their 
loyalty and affection. 

Mr. Heale was clear thinking, always efficient and 
gifted with remarkable foresight. He organized his 


Charles J. Heale 








staff with great care and inspired in each member 
those qualities of skill and leadership necessary to 
the continuance of the distinguished service to the 
industry HARDWARE AGE has served for more than 
95 years. He built his organization to endure—and 
he built well. 

At his funeral service, the clergyman spoke these 
words, "There is no death, only immortality." Charles 
J. Heale, by his good works, has left his hallmark 
upon the hardware industry to which he gave his life. 

To the task of serving the great hardware trade 
and industry through the precepts so clearly defined 
by Mr. Heale, the staff of HARDWARE AGE is 
dedicated. 

—The Hardware Age Staff. 








Thank You Senator Ellender! 


O one can predict with any 

certainty what action the next 
session of Congress will take to 
eliminate the preferential tax treat- 
ment enjoyed by some classes of 
business. But it is encouraging to 
receive direct evidence of some 
Congressional support for a tax 
program aimed at tax equality. 
There follows a letter from Senator 
Allen J. Ellender of Louisiana, 
written to E. H. Murphy, a manu- 
facturers’ representative of New 
Orleans. It is quoted with the per- 
mission of Senator Ellender: 


“Pending before the Senate 
at the present time are numer- 
ous proposals, in the form of 
amendments to other legislation, 
which would reduce or repeal 
the wartime excise taxes. I can- 
not say at this time when, or if, 
the Senate will act on this mat- 
ter. For several years I have 
repeatedly stated my belief that 
our entire tax structure should 
be carefully studied and revised. 
Such a proposal cannot be orig- 
inated in the Senate. Particular 
attention should be given to the 
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wartime excise taxes, and I will 
vote to reduce or repeal them 
when and if the Senate is given 
an opportunity to act in the 
matter. 

“One of the amendments | 
mentioned would repeal the war- 
time excise taxes and replace 
the revenue thereby lost by 
modifying the tax exemption 
privileges enjoyed by coopera- 
tive groups. I have long felt 
that the cooperative movement 
has developed far beyond the 
scope of activities first contem- 
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plated by the founders of this 
movement. It is expanding so 
fast that I fear it will be used 
as a vehicle for tax evasion. It 
has undoubtedly done some 
good, but if allowed to spread 
too far it can provide a distinct 
danger to our free enterprise 


system. | shall continue to study 
the problems involved in this 
most controversial subject with 
a view of reverting to the orig- 
inal purpose of those who fos- 
tered the law on the subject of 
cooperatives.” 

Senator Ellender’s sentiments 


ye | & 


are heartening and just as soon as 
business men can be aroused to 
arouse their elected representatives 
to Congress about the tax issues, 
the more likely will we get quick 
and conclusive action. So again, 
visit, write, telephone or wire your 
Senators and Representatives. 


Now Is the Time to Visit—to Write—to Phone 
Your Congressman About ‘Tax Exempts’ 


LL hardware men, all mer- 
chants, in fact, all business 
men have a stake in tax equality. 
This simply means the taxing of 
co-ops and other tax-exempts en- 
gaged in business, taxing them on 
the same basis as you, against 
whom the co-ops compete, pay 
taxes. 
This means that now, before 
your Senators and Representatives 


The Cost of 


bese one column of figures illus- 
trates how the cost of too much 
government since President Tru- 
man’s administration has already 
surpassed the expenditures of his 
32 predecessors. In 156 years, 32 
presidents spent $179,620,113,645 
and in less than five years, one 
president has spent $191,081,394,- 


to Congress return to Washington, 
is the best time to convey to them 
your sentiments about the billions 
in business profits that go untaxed 
while you pay and pay—and next 
year may pay even more. 
Now—there are only a few more 
weeks in which to act—you can 
reach your Congressmen at home. 
You can meet them on a personal 
basis as a voter (Congressmen 


oS 8 @ 


How Many More? 


191. The extraordinary expendi- 
tures which were incurred during 
the war years, 1941-1945, have 
been excluded. 

With predictions of a large 
deficit during the current fiscal 
year and with the Administration 
asking for more billions for new 
projects, all must face the question 


always count votes) and a tax 
payer and impress upon them the 
need for legislative action to bring 
about tax equality. If you can’t 
arrange a personal visit, you can 
write, phone or wire your Senators 
and Representatives. Their names 
and home addresees, listed by 
states, appear on page 66. of this 
issue to help you carry this issue 
to Congress in a big way. 


Government—How Many Billions? 


—“Is This the Time to Spend Bil- 
lions More?” To The Reader’s 
Digest goes the credit for first call- 
ing attention to the record in its 
December issue. Here’s the record. 
And all critics of the Administra- 
tion’s spending program are ac- 
cused of being “just 160 years be- 
hind the times.” 





Spent by 32 Presidents from Washington 
to Roosevelt (through second term) 





Washington Fert cr ae 34,088,486 Garfield and Arthur .......... $ 1,027,742,757 
Adams . big 34,262,668 Cleveland ...... Nee eerie | ,077,629,089 
ED px 5vobos datckiasenies 72,424,289 I i o.-o <sew oso ees ......  1,412,315,899 
0 ae ee 176,473,964 in a ba ae OW eR e 1,441 ,674,174 
eee ee 147,237,899 Seer re 2,093,918,514 
Adams 65,427,017 eS ee 4,655,450,505 
sR a ark ace 5 152,969,968 REE Go aise ghey acd ever 2,799,211 ,854 
AER eee 122,325,242 Nea ent pares te 46,938,260, 143 
Harrison & Tyler .............. 108,904,678 SE iy i acca ee ena eae 6,667 ,235,429 
AL SOP Oar 173,477,220 os. a nls a eaaene ae 18,585,549, 115 
Taylor & Fillmore .............. 179,631,529 i cack Baad ein iain 15,490,476,636 
PRESS Spare ee rere 255,154,244 Roosevelt (8 years) ............ 67,518,746,001 
Buchanan 272,933,490 

Lincoln . 3,252,380,410 Ra Ree eee a $179,620, 113,645 
RUN 5 oa) gt Ss ge Scale ohare 1,578,557,645 Spent by President Truman from fiscal year INDE 


Grant .... 
Hayes 


2,253,386,743 
| ,032,268,037 


1946 to Sept. 30, 1949 
hee $191,081 ,394,191 


Truman .. 
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was the night before Christmas and all through the store, 
Not an object was stirring, not even a door. 
The dealer had hung on his entrance with care, 
A fine ILCO Closer that Santa might share. 
Inside on a shelf, in a stack nice and neat, 
A full Line of ILCOs made a stock quite complete. 
The books were all settled ’ti] 12-31, 
And profits were figured — with the usual fun; 
For sales had been healthy, ahead of last year, 
And the dealerd gone home really filled with good cheer. 
Then at.midnight the door in a wink stood ajar, 
And in popped a head, then two boots black as tar. 
One mitted hand grasped the door near the jamb, 
And opened and closed it — but the door didn’t slam! 
The closer above him, all set for its work, 
Shut the door safely, with never a jerk. 
And the little old man, so lively and quick, 
Who could be no other than jolly Saint Nick, 
Turned in amazement to watch the door close, 
And laying his finger aside of his nose, 
Nodded his head; then he said to himself: 
“Ah! Some of these I must take from this shelf. 
“Til want closers by ILCO for all of my pals; 
“For the butcher, the baker, the shop next to Hal's. 
“Their doors are so busy around Christmas time 
“The slamming and banging is really a crime. 
“With a closer like this one on each entrance way, 
~~ “Those folks will find working as pleasant as play!” 
Quickly he turned, and not making a sound, 
He whisked to the rear of the store in a bound. 
: Then, tucking the closers deep into his sack, 
To the front of the store he as swiftly flew back. 
4 There he paused and he said, with a sly little grin, 
: “By taking these closers I'm clever as sin. 
a __“T’lmake sure they're delivered and everyone knows, 
“They came from a store that’s right up on its toes. 
“When each is installed and doors shut with a whisper, 
“More folks will want some and sales here will be crisper. 
“This dealer has ILCOs to sell — and that’s right 
“For a Christmas that’s merry and a New Year that’s bright!” 
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Charles J. Heale 


1900-1949 


HARLES J. HEALE, 49, president and general 
manager of HARDWARE AGE and a vice- 
president and director of the Chilton Co., Inc., 

publishers of HARDWARE AGE, died Thursday, Dec. 
1, 1949. He was stricken with a cerebral hemorrhage 
while en route to his office on Monday, Nov. 28. Mr. 
Heale had been with this publication for 33 years 
and had been its executive head since 1946. 


To countless numbers of those who make and sell 
hardware, the death of Charlie Heale comes as a 
personal loss. His great gift for friendship and 
understanding was felt everywhere and his friends 
were dear and many. 


Born in Brooklyn, N. Y., in 1900, Mr. Heale, at the 
age of 16, became an office boy for HARDWARE 
AGE, his first step in the climb toward the career 
that brought him renown and honor in hardware and 
publishing circles. Shortly after starting as an office 
boy, he was advanced to the advertising department 
and then the editorial department. In 1919, he be- 
came an associate editor. 


In 1923, Mr. Heale was appointed Cleveland edi- 
tor and in 1932 became editor-in-chief. Two years 
later, he was named vice-president of HARDWARE 
AGE and in 1946 succeeded the late George H. 
Griffiths to the presidency. 


As editor and then as president, Mr. Heale was 
always prominently identified with hardware industry 
activities all over the country. At the very begin- 
ning of his editorial activities, he attended dealer 
meetings in and around the metropolitan New York 
area. From there, his journeys spread throughout the 
country, and he traveled thousands of miles yearly in 
joining hardware men at their local and national con- 
ventions and meetings. 


In the early 1920's, he and his camera became a 
tradition and a familiar sight at the various hard- 
ware gatherings. His long career was marked by 
service on numerous committees for a wide number 
of hardware business activities and he was a noted 
speaker on hardware affairs. 


Through his column, "Just Among Ourselves," so 
widely read by thousands of hardware men, Mr. 
Heale spoke his thoughts in informal comments on 
industry and legislative matters of vital interest to 
hardware dealers, wholesalers, and manufacturers. 


Mr. Heale's affiliation with hardware organizations 
covered every branch of the industry. He served as 
president of the Hardware Boosters for two years. 
He was also prominently affiliated with the Old 
Guard, The Texas Hardware Boosters, The Central 
States Hardware Club, The Nutmeggers of Connecti- 
cut, and numerous other groups. He was instrumental 
in the organization of the Society of Business Maga- 
tine Editors and also devoted his energies to further- 
ing the development of many publishers’ groups. 


A vice-president of the Chilton Co., Inc., publishers 
of HARDWARE AGE and other business publica- 
tions, Mr. Heale had been a director of that com- 
pany for more than nine years. He was also a direc- 
tor of the Unexcelled Chemical Co. His fraternal 
affiliations included the Sandalphon Lodge, No. 836 
F.&A.M.; Americus Chapter 215 R.A.M.; York Com- 
mandery 55 K.T., and Kismet Temple, N.B.M.S. 


Mr. Heale is survived by his widow, Martha Win- 
deler Heale, his parents, Charles and Eugenie Heale, 
and a brother, Kenneth A. Heale, managing editor 
of HARDWARE AGE. 
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Housewares and electric housewares are featured here. The glass 
shelving on upper levels enhances the appearance of small items. 


Service Is the Thing 


[. you ask Ray E. Oke- 
son, owner of the Hebron Hard- 
ware Co., Hebron, Ill., the reasons 
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why he has the finest store and 
retail business in his little town of 
650 population, he modestly points 
out the fact that Hebron is in the 


> AMC 
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heart of one of the best corn and 
milk producing areas of Illinois. 
He'll tell you that a local milk 
plant takes in from 120,000 to 
180,000 lbs of milk per day from 
local farmers, and that corn yields 
run up to 140 bushels per acre in 
many instances. 

Formidable and important as 
these figures are, the villagers and 
customers tell you that Ray Oke 
son, his wife and 11 employees 
are experts in serving farmers and 
in taking care of their needs. 

On April 22-23, 1949, Hebron 


witnessed the opening of the big 


Dp oO 


Tools upon an island unit and 
on wall sections receive plenty 
of attention in this section. 
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Sporting goods and tools are featured on this side of the store. An 
overhanging ledge is used to advantage for showing many bulky items. 


That Attracts Farmers 


The Hebron Hardware Co. capitalizes on the fact 
new Hebron Hardware Co. About that it does plumbing, heating, wiring and pump 
2000 people attended the opening. repair work and these services build many sales. 
Mr. and Mrs. Okeson were espe- 
cially proud, too, of the 31 large 
bouquets of flowers donated by 
friends and the trade. 

A Woodstock, Ill., radio station 
also made a transcription of the 
store opening, including statements 
by Mr. and Mrs. Okeson, which 
was broadcast during the evening 
hours. 

The new store is 60 by 100 ft. 
in size with the showroom measur- 
ing about 60 by 60 ft. The build- 


ing is of steel and masonry con- 
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Plumbing supplies are featured on 
this island which is next to the 
paint and related lines displays. 
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The angled front permits passers-by to get a sweeping view of the interior. 


struction, with asphalt tile floor. 
The roof is of a magnesium prod- 
uct which comes in large blocks 
and is easily placed. This material 
also insulates. 

The Illinois Retail Hardware 
Association helped to plan the 
store and furnished all the fixtures. 
The wall background is of medium 
dark cedar which helps to set off 
the fixtures and merchandise to 
advantage. 

Adjoining the new store is the 
old store building which is now 
used for additional display and 
storage. Fireproof doors connect 
the old and new buildings. The 
two structures give Mr. Okeson 
considerable storage space and all 
of it is used. 

The full length basement is used 
for storage and will also constitute 
an appliance and plumbing display 
room. An electric elevator permits 
easy loading of merchandise for 
up or down storage or display. 

“Conditions may change,” says 
Mr. Okeson, “but we now have a 
building which should meet our 
normal needs for 25 years. This 
is the type of store which will 
need relatively little maintenance 
and which will not deteriorate 
very much with age.” 


Truck Facilities 


Another interesting feature of 
the new store is the fact that three 
trucks can be driven into the build- 
ing at one end. This solves the 
garage question, and it also means 
that merchandise can be loaded 
onto the trucks with a minimum 
of handling. The firm does a large 
plumbing and heating business, 
and a pipe threading machine is 
placed in this truck storage room. 
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Thus pipe can be threaded and 
loaded directly onto the trucks be- 
cause of this location. 

Incoming merchandise is un- 
loaded into another room and is 
checked. Items such as kegs of 
nails are unloaded directly onto 
a hand truck which in turn can be 
pushed onto the elevator and taken 
to basement storage with very 
little trouble. 


An Angled Front 


The store has an angled front, 
with entrance in the center. The 
angled front comes into the en- 
trance from both sides and creates 
a visual front with excellent street 
into store vision, and with a mini- 
mum of reflection. Four continu- 
ous strips of fluorescent lighting 
from the front to the back help 
make this truly a “daylight” store 
every hour it is open. 

In opening their new store, Mr. 
and Mrs. Okeson did something 
which was a little different. As 
soon as the asphalt floor was put 
down and the cedar background 
was on the walls, they staged a 
free public dance in the large 
empty establishment. “This dance 
was a big success,” says Mrs. Oke- 
son. “More than 500 people at- 
tended. The orchestra was good 
and young and old alike came to 
dance or to watch. We had chairs 
along the walls for folks to rest 
and for spectators.” 

The entire crowd was served 
coffee and doughnuts. The total 
cost of the dance to the Okesons, 
including the music. was only a 
little over $100. The ladies of 
the local Lutheran Church took 
care of the lunch for the Okesons. 
These same ladies also served 


coffee and doughnuts to people at 
the official store opening, the ex- 
pense of which was borne by the 
Okesons. 

Another traffic building _ pre- 
opening feature before the islands 
were installed was a cooking school 
for the women of the vicinity. 
More than 100 women attended 
this cooking school. 

Through these promotion ven- 
tures prior to the installation of 
fixtures, the Okesons had _ intro- 
duced their new store to many 
people and helped stimulate in- 
terest in the opening. In addition 
large size advertisements were pub- 
lished in two newspapers in the 
area, reaching many farmers and 
residents of crossroads hamlets. 

Ray Okeson is frank to admit 
that the farmer is the backbone of 
his business. When he first opened 
a hardware store in Hebron in 
1927, his key policy was that he 
would do the best he could to give 
the farmer merchandise and ser- 
vice at reasonable prices and to 
take an interest in his problems. 


Types of Service 


Farmers can depend on Okeson 
and his men for merchandise and 
service. For example, the firm 
does plumbing and heating work 
throughout the area, as well as 
farm wiring. Soon a refrigerator 
repair shop will be installed, prin- 
cipally to take care of farmers’ re- 
frigeration service problems. There 
are five service men who handle 
these various outside duties. In 
addition. there are two men who 
devote almost all their time to in- 
stalling or servicing water pumps 
for farmers. 

“Our pump repair business is an 
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important item here,” says Ray 
Okeson. “When a farmer wants 
pump service he wants it quickly. 
He needs that water, especially on 
a dairy farm and we make every 
effort to get there fast. We have 
one truck loaded with pump parts 
and tools and we are often asked 
to handle from three to five pump 
service calls daily. If we didn’t 
have a good pump service, our 
entire business would suffer a seri- 
ous slump. That’s how important 
we think a pump servjce business 
is in this area.” The store sells 
and installs two lines of pumps. 
ple at In the service business it is the 
e ex- little things that count, says Mr. 
vy the Okeson. Often the service men 
will be asked by farm folks to fix 
pte- leaky Sencete when on 9 farm job. This eye-catching island display attracted the attention of many 
lands They always comply and make customers and resulted in the sale of items for lawn and garden. 
eheeol minimum charges for such work. 
inity. 
ended Profitable Business farm home and other buildings, make appliance sales through such 
—— a or ; ' we are in an excellent position to visits, 
: urchases by farmers in this encourage the purchase and _ in- “We ; loing : cel 
— area really run into sizeable fig- ss station of ph on “pee emer © ave Ceing on excelent vol. 
on of ures when it comes to plumbing a - - on nw at bd ume of business on appliance and 
intro- and heating. Hot water heating Se an paar seh te wr ant farm merchandise,” he says, “but 
many jobs on farms can easily amount 7 Cc ome Se me seaahiie pone we are really only scratching the 
Bel to from $1,500 to $2,100 complete. a Ses ck nlig nde a a yon : yet. oe er = 
tion ~ ° 4 e ' - sa wanted < é ap é eS & ools 
over Sometimes a heating job, bath- Tit tenes ania ded te cite “% ae — pps ag So — 
he room installation end kitchen work a continual stream of jobs for our a lia wee i > farmer 
» can approximate or exceed $3,000, aiilies Matias ® can continue to serve the larmer 
; and cities Wie: Cts, Chins tain den SEUTIED CpaP NEN. well I am confident we can con- 
ets. dies tile tems Ge Oe While the store has no outside tinue to get our share of this 
lille 1 oan . 5 salesmen as yet, Mr. Okeson is out business.” 
ine alt aco an in the area much of the time, mak- 
ited Our electrical wiring depart. ing estimates on wiring, heating Renter tines 
mn in ment helps greatly in setting the and plumbing jobs. Through such 
Tw stage for additional sales,” says work, he contacts numerous farm- The many services which the 
, give Mr. Okeson. “Once we wire a ers regularly, and is often able to Hebron Hardware Co. renders to 
| ser- farmers in this region in the way 
wll te of plumbing, heating and wiring 
Sans. are really feeder lines to sales of 
merchandise in the store. Farmers 
continually come into the store to 
consult with Mr. Okeson about 
keson plumbing and wiring and see farm 
> and hardware, housewares. etc., well 
firm displayed. 
work Another excellent trade builder 
ll as for Hebron Hardware is its bottled 
— gas business. The store has about 
sl 225 bottle gas customers which 
1 si take the store’s representative into 
rere } 22 eve ek 
ore 1omes every week. 
In “Our store sales are absolutely 
who dependent upon the service we can 
o in- give to farmers on plumbing, heat- 
umps ing and wiring,” says Mr. Okeson, 
Ray Okeson, Mrs. Okeson and their son, Gene, seen before a display of and “- wai conseniy working 
is an major kitchen and laundry equipment. Note the lighting equipment. hard to improve such service. 
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Hardware Man 


Doubles as Columnist 





C. E. Weir, hardware store manager, writes a weekly newspaper 
column—'"'Weir Telling You''—and he talks about everything 
under the sun to customers and readers. 


Nox: the less promi- 


nent as a newspaper columnist 
than as a hardware man is C. E. 
Weir, who for almost two decades 
has been following two pace-set- 
ting careers—hardware merchan- 
dising and journalism. And both 
have brought him his measure of 
success; as manager of the New 
Peoples Hardware Co., Douglas, 
Ga., which he established about 
15 years ago and as the popular 
author of “Weir Telling You” 
which appears regularly in the 
Coffee County Progress, a weekly 
newspaper. 


Nature of the Column 


In subject matter, the columns 
touch upon anything that may 
cross Mr. Weir’s broad horizons 
—community activities, church 
affairs, politics. As he notes: “My 
articles are from everyday life 
and the things that happen around 
here. At times I take a flyer at 
our lawmakers, at home and At- 
lanta and Washington, when they 
do something real kiddish.” 

Of course, from time to time. 
there is a column written from his 
long experience as a hardware 
man. In one such column, which 
he called, “I Feel Much Encour- 
aged,” he wrote about two basic 
retailing functions—rendering 
service and offering quality. 

That column is _ reproduced 
here in its entirety. In it he 
wound up with tke observation: 
“My idea of service is to try and 
keep quality merchandise made 
by a concern of unquestioned 
reputation and to sell it at a fair 
margin of profit, for profit, after 
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all, finds its way back into taxes, 
which go to keep up schools, 
roads, etc. So I believe after all 
these years I have had more joys 
than griefs in the merchandise 
business and best of all are the 
good folks that I have met, who 
have given me much happiness 
during the years. It’s great to 
serve the public.” 

No matter what the subject 
may be, every column is written 
in what Mr. Weir terms “just 


plain old country style.” A col- 
umn, “Someone Miscounted” 
tells about a supper given by a 
men’s bible class: “Now here is 
the mystery part of the event. 
There were 77 present, BUT, the 
ladies serving, solemnly vow they 
served 220 plates. I have given it 
much thought and study and tried 
to figure out how this happened. 
It could be that those who seldom 
come, but always say they were 
(Continued on page 86) 





WEIR TELLING YOU 








Anyone who has tried or is trying to serve 
the public, will agree with me, I believe that 
there are many ups and downs during the 
years. I have seen the time when it seemed 


I Feel Much Encouraged 
By C. E. Weir 


I think we have put the cart before the 
horse when we sell a guarantee instead of 
quality merchandise. For instance a factory 
guarantees a certain item for so many years. 
Its possible this factory may go out of busi- 





that for a week, all we did was to exch 
merchandise, or give money back on a pur- 
chase, that was not needed. I cannot com- 
plain too much for I have done the same 
thing. But to offset this, is when some one 
comes in and says, you remember that 
aluminum pot I bought from you several 
years ago, well its as good as new. 

% Or when a farmer 
comes in and tells us the 
leather collar we sold 
him ten years ago is still 
in use. Or perhaps its a 
pocket knife that has giv- 
en good service, that 
makes the day almost 
perfect. My neighbor 
Mrs. L. W. Drew told me 
that when she began 
housekeeping about fifteen years ago she 
came in to our store and wanted an alumi- 
nun dish pan. We did not have one in stock, 
but did have a tin dish pan. Now back in 
those days a tin dish pan was made like it 
should be made. She bought the tin dish 
pan and told me the first hole has just ap- 
peared in it. Now she has been a satisfied 
customer all these years. 








ness before the time is up. A dealer may do 
the same thing. Then the customer is dis- 
appointed. 

Now when a dealer tries to handle quality 
goods manufactured by a concern with many 
years in business and good reputation, I have 
always found if any item does not give a 
reasonable length of service the factory is 
most anxious to correct it. 

Fly by night operators start a business 
with the idea if they can make the grade, 
good and well, and if not, well its o. k. with 
them, so they make all kinds of guarantees 
to make sales. 

My idea of service is to try and keep quali- 
ty merchandise made by a concern of un- 
questioned reputation and to sell it at a fair 
margin of profit, for profit after all finds its 
way back into taxes, which go to keep up 
schools, roads, etc. 

So I believe after all these years I have 
had more joys than griefs in the merchand- 
dise business and best of all the good folks 
that I have met, who have given me much 
happiness during the years. Its great to serve 
the public. 











One of C. E. Weir's typical columns. 
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A toy section that is kept fresh and up-to-the-minute is one of the four 
major departments of the store, Part of the year-round display is shown, 





Four-Part Merchandising 
Gets the Entire Family 


Strobeck's started as a small paint and wallpaper 


R.. LION, PA. is a 


busy little city of some 6,000 peo- 
ple, most of whom get their liveli- 
hood from cigar and furniture 
factories but the town is also the 
shopping center for a wide, rich 
agricultural area. 

Even with today’s modern trans- 
portation, the York County farm- 
ers still continue to take their en- 
tire families with them when they 
go to Red Lion on their weekly 
shopping trips. 

With this knowledge of the shop- 
ping habits of its customers. Stro- 
beck’s, at 33 W. Broadway, has 
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store a decade ago, but by catering to the needs of 


the entire family has developed four major lines: 


housewares; sporting goods; toys; paint and wallpaper 


concentrated on four major lines 
which are of particular interest to 
mothers, fathers and _ children. 
These are housewares; toys and 
games; paints and wallpaper. and 
sporting goods. 

When the store was first opened 
in 1940 as a paint and wallpaper 
store there was scarcely enough 
merchandise in stock to make a 
good showing on the home-built 
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fixtures. Gradually, as the demand 
increased, the other lines were 
added, and the volume of business 
increased to the point where the 
store had to be doubled in size in 
1945. The store now has a front- 
age of 30 ft. and is 200 ft. deep. 

The business is strictly a one- 
family proposition and is operated 
by Mr. and Mrs. R. E. Strobeck, 


their son and daughter-in-law, Mr. 
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The colorful merchandise in this newly-built fixture never fails to 
stop women and girls as soon as they step into the Red Lion store. 


and Mrs. Hal Strobeck, and an- 
other son, Joe Strobeck. 

The elder Mr. Strobeck started 
a painting and papering business 
about 40 years ago and continues 
to do a contracting business in 
these lines. 


“Watch a farmer’s family when 
they come in the store,” says Hal 
Strobeck, the youthful store man- 
ager. “You will notice that the 
girls will head for the doll dis- 
plays; the boys will start for toys 
and games: the mother will stop 


to look over the housewares or go 
to the rear to see the wallpaper 
samples and the father will gen- 
erally start back to look over the 
guns and fishing tackle.” 

The gun and fishing tackle sec- 
tion, as operated by Joe Strobeck. 
who devotes all his time to that 
branch of the business, is one of 
the finest of its kind that can be 
found anywhere in a town the size 
of Red Lion. 

Joe Strobeck has developed a 
large clientele for his sporting 
goods department which he started 
from scratch, less than four years 
ago when he returned from Navy 
service. 

Hunters will have to travel 
many miles to find a greater as- 
sortment of rifles and shotguns 
than this store shows on its racks. 
Despite the general shortage of 
guns and rifles of many types 
which has existed for some years, 
the writer found, when he visited 
the Red Lion store on Nov. 1, that 
there were 120 different makes. 
models, calibers or gages of guns 
and rifles on display. This num- 

(Continued on page 83) 





Another part of the toy section which brings children and parents 
into the store for all gift-giving occasions as well as Christmas. 
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Unique wallpaper display arrangement. Sample panels open up to reveal wallpaper stocks. 


Customers’ Relations Program 


Keeps Trade at Home 


a can the small 


town hardware dealer meet big 
town competition and keep a good 
share of the local trade at home? 
P. E. Burke, owner of the Wausa 
Hardware & Furniture Store, Wau- 
sa, Neb., has a well worked-out 
plan based on customer relations 
which he thinks will do the job. 

Wausa is a tiny Nebraska town 
of 732 persons, with several mod- 
ern stores, and set in the heart of 
an area settled by prosperous 
farmers. Mr. Burke’s plan aims at 
getting more of this local rural 
trade. This is his plan: 


1—A constant store improve- 
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Wausa Hardware & Furniture Store, in a town of 
only 732, bases competitive strategy on three- 
point plan—store improvement—display—service 


ment program built around the 
idea that the farmer and his family 
like to shop in a neat, well-lighted 
store. That is why the store staff 
is using its spare time to keep the 
store interior clean, painted and 
the merchandise orderly and at- 
tractive. Everyone at this estab- 
lishment knows that idle time 
should be used in tidying up the 
store. 

2—Displaying merchandise in 
the manner of larger stores is very 
important. Mr. Burke says that 
you can’t sell what you don’t dis- 
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play. If the farmer can’t see the 
merchandise, he thinks you haven't 
got it and so he goes elsewhere. 
He believes that merchandise 
should be shown by departments, 
so that the customer can pick out 
items very quickly. In the wide 
Wausa Hardware—a 50-ft. front 
this is easy. 

One of his display ideas is a 
wallpaper pattern display section 
located under a rear balcony where 
more than 90 patterns of wall- 
paper are now displayed. The pat- 


(Continued on page 82) 





Departmentalization and 
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A complete kitch- 
en corner is a fea- 
ture of this de- 
partmentalized 
store. Sales for 
this section for 
first 10 months 
of 1949 showed a 
gross of more 
than $25,000. 
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= department or- 
ganized, on a scientific basis and 
geared for peak sales is the rule at 
Stroup’s Hardware of Billings. a 
wide awake city of 45,000, in cen- 
tral southern Montana. The store 
at 2818-20 Minnesota Ave. has an 
all-glass front sales room 741% by 
120 ft., together with a warehouse 
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Every department in Stroup's Hardware is organized 
ing, display, arrangement and promotion. Outside 


— 


\ 





basement 76 by 130 ft. in size. 

Each department or group of 
departments is in charge of a 
manager who has charge of buy- 
ing, display, department arrange- 
ment and promotion. The organi- 
zation is headed by C. E. Stroup. 
Founded in 1909, the store is rated 
as one of the largest retail hard- 
ware stores in the West. 


a of 


The paint section 

is neat and at- 

tractive. Related 

items are shown 
in center. 


Oo a 





Operation of the metal kitchen 
cabinet department is typical of 
Mr. Stroup’s careful planning. The 
department is under the direct 
supervision of R. H. Bill. For the 
first 10 months of 1949, the de- 
partment grossed better than $25,- 
000. Over 30 complete kitchens 
were sold. with a minimum price 
of $290. Two kitchen sales ex- 
ceeded $1,000 each. 


The Sales Program 


The sales program is carefully 
plotted, with initial sales to new 
customers usually including a sink 
and one cabinet unit. 

A complete drawing to scale is 
made of the customer’s kitchen 
for each sale in the department. 
This is filed at the department and 
a card made out listing later pos- 
sible sales. If the customer does 
not return within a reasonable 
time to seek additional equipment. 
a letter and folder is sent out, sug- 
gesting a moderate priced addi- 
tion. 
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Display Build Peak Sales 


on a scientific basis with a manager in charge of buy- 
selling and advertising important aids to volume. 





If the customer lives within five 
miles of Billings, or within the 
city limits, a house call is made 
30 days after the letter and folder 
are sent out. The direct-by-mail 
and 30-day follow-up call are used 
twice yearly so long as there is 
need for additional equipment. 


Paint Promotion 


When these house calls on kitch- 
en equipment are made, a card is 
made to cover paint needs, and 
lists buildings, paint needs, and 
any remarks by the owner regard- 
ing painting. The paint file is 
augmented by names obtained 
from real estate dealers for all 
property exchanges together with 
names taken from the published 
builders’ permit lists. 

Paint folders are mailed out to 
all names on this list every other 
month. A salesman from the store 
makes a personal call on all real 
estate transfers and new building 
permit cards. 


This promotion has helped the 
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paint department show a 300 per 
cent increase in a little more than 
three years, at a very low promo- 
ion cost. 

Portable double display sets are 
used for bathroom fixtures and 
accessories. A double set, open at 
each end and in the shape of an 
“H” has two 5 by 5-ft. displays, 


go @ 


Power tools are 
shown upon the 
mezzanine where 
several complete 
setups are wired 
for demonstra- 
tion. Note acces- 
sories and parts 
display panels in 
background. 


Go oO 


with tiled side wall and 42-in. high 
partition. The walls of the set are 
bound with double ribbon angle 
iron chrome, adding greatly to the 
display effect. On the 10-ft. outer 
walls, complete sets of bathroom 
accessories are displayed. 
Bathroom fixtures, plumbing 
supplies and linoleum are in 





A complete bathroom, including floor covering, is shown in this compact 
space. The outer walls of the unit feature many plumbing accessories. 


1949 
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charge of Russell Hanstrom, who 
built the bathroom fixture display 
sets. 

On the sales floor there are two 
display cabinets for showing lino- 
leum. Each cabinet shows two 
rows of 24 in. on each side, nine 
samples to the row. In addition 
there are 33 different patterns and 
types of asphalt tile and linoleum 
actually in use in the floor cover- 
ings section. Since this display 








Here is a portion of the main floor display room. Neon tubes at the 
wall units and five spotlights to each window furnish illumination. 


arrangement was installed, sales of 
such goods have shown a 200 per 
cent increase, and in less than two 
years, 


Lighting Fixtures 
A 12 by 12-ft. square mounted 
10 ft. from the floor is used to 
display lighting fixtures. This ar- 
rangement gives sufficient display 
room for 28 large fixtures. A 6-in. 
side around the square is used for 


displaying 12 smaller fixtures. An 
additional dozen units can be 
added if required. 

All fixtures on this display are 
wired, in sets of three, and each 
fixture is numbered, with a num- 
ber-price list below the display. 
Fixtures in reserve stock are kept 
in the basement wareroom in num- 
bered bins, the numbers corre- 
sponding to those used on the dis- 
play and in the price list. 


Linoleum in 24-in. 
size is shown in 
these racks, each 
level holding 18 
different rolls. A 
reserve stock is 
kept in basement 
warerooms. Note 
the insets of floor 
covering before 
the racks. 


os 
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Located near the front of the store 


from March through September, this 


garden section shows a wide range of merchandise in a compact space. 


Mobile displays for seasonable 
merchandise are moved to the 
front of the store for the season. 
For example, from March through 
September, three front location 
displays feature garden hose, fit- 
tings, sprinklers, garden carts, 
pans, seeds and fertilizer. To- 
wards the end of September, these 
garden specials are replaced by 
displays of weather stripping, in- 
sulation, and space heaters. 


Oo O 


Sporting goods, 
which like other 
departments have 
their own window 
display section, 
used this showing 
of baseball goods 
to welcome a lo- 
cal team. 
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According to Mr. Stroup, use of 
this rotation method has caused 
seasonal items to establish them- 
* A check on 
this method of display over the old 
department method brought to 
light these facts: 1—Sales on gar- 
den items of all kinds from March 
1 to Sept. 25, 1949, when dis- 
played at the front of the store, 
showed a total greater than for a 
24-month period when the same 


selves as “best sellers. 





merchandise was displayed in 
their regular departments. 2- 
Weather stripping, insulation ma- 
terials, and space heaters did not 
respond as readily to the change 
in location as did garden supplies. 
but sales were considerably greater 
than when they were shown in the 
different departments throughout 
the store. 

For years Stroup Hardware has 


(Continued on page 102) 
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Accessory Selling Steps Up 
Power Tool Volume 


Ironwood Hardware Co. makes a specialty of selling 
accessories along with its power tools by trading 
on their display value as a separate department 


Charles Larson, manager, at left, explains an article of 
woodworking equipment to one of the firm's customers. 
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Wars a man has 


purchased power tools, there is still 
another source of up-grading the 
sale—suggesting power tool acces- 
sories. And, to stimulate acces- 
sory sales, Charles Larson, man- 
ager, Ironwood Hardware Co., 
Ironwood, Mich., uses a wall dis- 
play of accessories for the home 
workshop located near the power 
tool equipment. 

The display background is of 
varnished knotty pine to comple- 
ment the many tools and other 
items for the home workshop. 
Neatly arranged as part of the dis- 
play are booklets on the use of 
power tools explaining the various 
operations of the equipment and 
giving instructions. These book- 
lets help the power tool owner con- 
siderably in getting the most out 
of his equipment. 


Sales Increased 


“Our sales on accessories in- 
creased considerably after we 
changed them from a flat center 
aisle location to the wall display,” 
says Mr. Larson. “By the present 
arrangement, the accessories can 
he seen very easily by men and they 
generally stop to inspect the items.” 
The Ironwood Hardware Co. also 
carries an extensive stock of power 
tools. Many of the heavier items 
are arranged in an aisle display to- 
wards the center and rear of the 
store. 

This hardware store sells power 
tools to townspeople, farmers, car- 
penters, builders and to small in- 
dustrial plants. Mr. Larson and 

(Continued on page 86) 
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At left 


is the front view of the 


Pioneer Hardware Co. In oval is 
the other door. Sidewalk leads to 
side street from a private alley. 


ee ee ee 


"The Store With 
Two Front Doors’ 


Winn Howard Nel- 


son, owner of the Pioneer Hard- 
ware Store, Marinette, Wis., sought 
a slogan to give his store proper 
identification. he came up with 
this one. “The Store With the Two 
Front Doors.” 

And he made it come true, liter- 
ally, by fixing up his rear door ap- 
proach. erecting a suitable sign, 
providing good parking space, 
applying aluminum paint to the 
rear walls of his building and his 
garage doors and generally mak- 
ing the area more attractive. He 
also put in a concrete sidewalk 
leading to a side street. 

On this side street is a well 
patronized chain grocery store. 
Folks standing in this store, check- 
ing out their groceries, can look 
through the windows and see the 
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is the slogan devised by the Pioneer Hardware 
Store to publicize its dressed-up rear entrance. 
Slogan is used on all of the firm's promotions. 


rear entrance to the Pioneer Hard- 
ware Store. and consequently 
many of these grocery patrons are 
induced to come over and buy. 

“The Store With Two Front 
Doors,” from an advertising stand- 
point, has done the hardware firm 
a lot of good. “It’s a slogan which 
folks remember.” says Mr. Nelson. 
“They also kid us a lot about it. 
but we don’t mind that at all. The 
more they talk about that slogan 
the more they think of our hard- 
ware store and the items which 
we handle.” 

Mr. Nelson carries this slogan 
on the awnings at the front of his 
store. All his advertising also car- 
ries the slogan, so that most people 
in the Marinette area now know 
where the store is located and that 


1949 


it is possible to enter it from either 
front and back. 

With quite a bit of traffic com- 
ing in from the rear door, the reat 
of the store displays have been ar- 
ranged so as to attract more atten- 
tion. One corner of the rear part 
of the store has recently been re- 
modeled into a paint “nook.” A 
local carpenter built the fixtures 
to fit the dimensions of the corner. 

Mr. Nelson believes that every- 
thing a hardware merchant can 
do to make the feature of his store 
outstanding will help him to get 
more business through better pub- 
licity. The convenience of the cus- 
tomer is the prime motive in his 
mind, he says, as he continues to 
improve parking and shopping fa- 
cilities at his store. 
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Contact Your Congressmen 








The Treasury Department needs new sources of revenue, they 
say. Yet 30,000 co-ops do more than $17 billion of business 
and make profits close to $2 billion but they are not taxed as 
private businessmen are. Visit your Congressman, write, wire 
or phone; get him to help in taxing the tax-exempts. Here are 
the home addresses of your representatives in the Senate and 


-™ get at it in a big 


way! While your Senators and 
Representatives are home and be- 
fore they return to Congress in 
January, let’s talk to them as tax- 
paying business men about taxing 
co-ops and other tax evaders. 
Need for more revenue is even 
greater now. Possible sources of 


66 


House of Representatives. 


new revenue, according to feelers 
put out by the President’s advisors, 
include most of the old schemes— 
and some new ones. They won't 
lighten (in fact will increase) the 
load of the already tax-burdened 
hardware dealer and other tax- 
paying business men. 

But perhaps the most fruitful 
source of new revenue is the taxa- 


tion of the business earnings of 
tax-exempt corporations and other 
organizations; the taxation of co- 
ops whose daily business activities 
are in direct competition with 
hardware dealers and other busi- 
ness men. That issue is seemingly 
being side-stepped, at least pub- 
licly. 

The issue is one of tax equality. 
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to Tax the 


Specifically for hardware dealers 
it is one of taxing the co-ops as 
they should be taxed—on a basis 
parallel to the levies imposed on 
those with whom co-ops Compete. 

And, it is estimated that some 
30,000 cooperatives of all kinds, 
do more than $17 billion of busi- 
ness a year and make profits of 
close to $2 billion. 


Would Gain New Revenue 


It is further estimated by Con- 
gressman Noah M. Mason (R., 
Ill.) who had joined tax equality 
and excise tax repeal in one legis- 
lative bundle, that $1,000.000,000 
of new revenue could be gained 
from the imposition of income 
taxes on the business earnings of 
foundations, schools, cooperatives 
and other mutual and altruistic or- 
ganizations which are now legally 
exempt: this, despite the fact that 
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lifting of the excise tax would cosi 
the government about $700,000.- 
000 annually. 

While the excise tax elimina- 
tion affects only a relatively small 
part of hardware selling, it is 
“part and parcel” of any program 
to impose proper taxes on Co-ops 
and other tax evaders. 

Between now and the end of the 
year, and before your Congress- 
men return to Washington, is the 
time for all hardware men to take 
advantage of this. their best op- 
portunity to discuss tax evasion 
personally with their personally 
elected representatives to Con- 
gress. If you can’t see them in 
person, you can write them, reach 
them by phone or wire them. 


Do It Now! 


However you do it, take the time 
NOW, as a voter and tax-payer to 
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o-ops! 
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Charles J. toate : 
Your Congress, 


m 
Contact * en Are Home Now 


on Taxing Co-ops! 


register your stand on tax evasion 
before Congress resumes its new 
session. 

To find out where you can reach 
your Congressmen at home turn 
to the following pages. 











ALABAMA 


Hon. Lister Hill, 

New Post Office Bldg., Mont- 
gomery, Ala. 

Hon. John J. Sparkman, 

Huntsville, Ala. 


ARIZONA 
Hon. Carl Hayden, 
49 N. County Club Dr., Phoe- 
nix, Ariz. 
Hon. Ernest W. McFarland, 
Florence, Ariz. 


ARKANSAS 
Hon. John L. McClellan, 
Camden, Ark. 
Hon. J. William Fulbright, 
Fayetteville, Ark. 


CALIFORNIA 
Hon. Sheridan Downey, 
Room 1326—100 McAllister 
St., San Francisco, Cal. 
Hon. William F. Knowland, 
100 Guilford Rd., Piedmont, 
Cal. 


COLORADO 


Hon. Edwin C. Johnson, 
Craig, Colo. 
Hon. Eugene D. Milliken, 





Park Lane Hotel, Denver, 
Colo. | 


CONNECTICUT 
Hon. Brien McMahon, 
South Norwalk, Conn. 
Hon. William Benton, | 
Southport, Conn. 


DELAWARE 
Hon. John J. Williams, | 
Millsboro, Del. 
Hon. J. Allen Frear, Jr. | 
Dover, Del. 


FLORIDA 


Hon. Claude Pepper, 
Tallahassee, Fla. 
Hon. Spessard L. Holland, 


1005 S. Broadway, Bartow. | 
Fla. 
GEORGIA 


Hon. Walter F. George, 
Vienna, Ga. 

Hon. Richard B. Russell, 
Winder, Ga. 


IDAHO 


Hon. Glen H. Taylor, 

129 S. 10th Ave., Pocatello, 
Idaho. 

Hon. Henry C. Dworshak, 

30ise, Idaho. 





Senators 


SS & 


ILLINOIS 


Hon. Scott W. Lucas, | 

Havana, IIl. 

Hon. Paul H. Douglas, 

5658 Blackstone Ave., Chi- 
cago, Ill. 


INDIANA 


Hon. Homer E. Capehart, 

Washington, Ind. 

Hon. Wm. E. Jenner, 

1138 Lincoln Ave., Bedford, 
Ind. 


IOWA 
Hon. Bourke B. Hickenlooper, 
365 Park Terr., S.E., Cedar 
Rapids, Iowa. 
Hon. Guy M. Gillette, 
Cherokee, Iowa. 


KANSAS 
Hon. Andrew F. Schoeppel, 
Hillcrest Apts., Wichita, 
Kans. 


KENTUCKY 
Hon. Virgil Chapman, 
Paris, Ky. . 
Hon. Garrett L. Withers, 
Dixon, Ky. 


LOUISIANA 
Hon. Allen J. Ellender, Sr. 
Houma, La. 
Hon. Russell B. Long, 
3210 Coqueline Terr., Chevy 





Chase, Md. 
MAINE 


Hon. Owen Brewster, 

Dexter, Maine. 

Hon. Margaret Chase Smith, 
Skowhegan, Maine. 


MARYLAND 
Hon. Millard E. Tydings, 
Havre de Grace, Md. 
Hon. Herbert R. O’Conor, 
16 Charleote Rd., Baltimore 
18, Md. 


MASSACHUSETTS 
Hon. Leverett Saltonstall, 
Chestnut Hill, Mass. 

Hon. Henry Cabot Lodge, Jr.., 
275 Hale St., Beverly, Mass. 


MICHIGAN 
Hon. Arthur H. Vandenberg, 
316 Morris Ave., Grand Rap- 


ids, Mich. 





Hon. Homer Ferguson, 
18280 Fairway Dr., Detroit, 
Mich. 


MINNESOTA 
Hon. Edward J. Thye, 
R.F.D. 2, Northfield, Minn. 
Hon. Hubert H. Humphrey, 
890 19th Ave., S.E., Minneap- 
olis 14, Minn. 


MISSISSIPPI 
Hon. James O. Eastland, 
Ruleville, Miss. 
Hon. John C. Stennis, 
De Kalb, Miss. 


MISSOURI 
Hon. Forrest C. Donnell, 
Hotel Chase, St. Louis, Mo. 
Hon. James. P. Kem, 
5353 Sunset Dr., Kansas City, 
Mo. 


MONTANA 
Hon. James E. Murray, 
321 Broadway, Butte, Mont. 
Hon. Zales N. Ecton, 
Manhattan, Mont. 


NEBRASKA 
Hon. Hugh Butler, 
Tadausac Apts. Omaha, 
Nebr. 
Hon. Kenneth S. Wherry, 
Pawnee City, Nebr. 


NEVADA 
Hon. Pat McCarran, 
401 Court Sq., Reno, Nev. 
Hon. George W. Malone, 
1045 Riverside St., Reno, Nev. 


NEW HAMPSHIRE 
Hon. Styles Bridges, 
East Concord, N. H. 
Hon. Charles W. Tobey, 
Temple, N. H. 


NEW JERSEY 
Hon. H. Alexander Smith, 
81 Alexander St., Princeton. 
MN. 3. 
Hon. Robert C. Hendrickson, 
325 Cooper St., Woodbury, 
N. J. 


NEW MEXICO 

Hon. Dennis Chavez, 

411 S. 15th St., Albuquerque. 
N. M. 

Hon. Clinton P. Anderson, 

P.O. Box 1291, Albuquerque, 
N. M. 


NEW YORK 
Hon. Herbert H. Lehman, 
820 Park Ave., New York, 
M.S. 
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Hon. Irving M. Ives, 
174 N. Broad St., Norwich, 
oe 


NORTH CAROLINA 

Hon. Clyde R. Hoey, 

Shelby, N. C. 

Hon. Frank P. Graham, 

404 Pittsboro St., Chapel 
Hill, N. C. 


NORTH DAKOTA 
Hon. William Langer, 
Wheatland, R.F.D. 1, Bis- 
marck, N. D. 
Hon. Milton R. Young, 
Berlin, N. D. 


OHIO 


Hon. Robert A. Taft, 

Station, M, R.R. 1, Cincin- 
nati, Ohio. 

Hon. John W. Bricker, 

2407 Tremont Rd., Columbus, 
Ohio. 


OKLAHOMA 
Hon. Elmer Thomas, 
Medicine Park, Okla. 
Hon. Robert S. Kerr, 
327 N.W. 18th St., Oklahoma 
City, Okla. 


OREGON 


Hon. Guy Cordon, 
Roseburg, Ore. 
Hon. Wayne Morse, 
Eugene, Ore. 


PENNSYLVANIA 

Hon. Francis J. Myers, 

6912 Greenhill Rd., Philadel- 
phia, Pa. 

Hon. Edward Martin, 

147 Le Moyne Ave., Washing- 
ton, Pa. 


RHODE ISLAND 
Hon. Theodore Francis Green, 
14 John St., Providence, R. I. 


SOUTH CAROLINA 
Hon. Burnet R. Maybank, 
106 Trade St., Charleston, 
S.C. 
Hon. Olin D. Johnston, 
Spartanburg, S. C. 


SOUTH DAKOTA 
Hon. Chan Gurney, 
Yankton, S. D. 

Hon. Karl E. Mundt, 
Madison, S. D. 


TENNESSEE 
Hon. Kenneth McKellar, 
1138 Peabody St., Memphis, 





Tenn. 


Hon. Estes Kefauver, 
Lookout Mountain, Chatta- 
nooga, Tenn. 


TEXAS 
Hon. Tom Connally, 
Marlin, Falls Co., Tex. 
Hon. Lyndon B. Johnson, 
Johnson City, Tex. 


UTAH 
Hon. Elbert D. Thomas, 
1387 N. West Temple St., Salt 
Lake City, Utah. 
Hon. Arthur V. Watkins, 
Orem, Utah. 


VERMONT 
Hon. George D. Aiken, 
Putney, Vt. 
Hon. Ralph E. Flanders, 
Box 477, Springfield, Vt. 


VIRGINIA 
Hon. Harry Flood Byrd, 
Berryville, Va. 
Hon. A. Willis Robertson, 
502 Highland St., Lexington, 
Va. 
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WASHINGTON 
Hon. Warren G. Magnuson, 
Olympic Hotel, Seattle, Wash. 
Hon. Harry P. Cain, 
Route 1, Tacoma 9, Wash. 


WEST VIRGINIA 
Hon. Harley M. Kilgore, 
Beckley, W. Va. 
Hon. Matthew M. Neely, 
Fairmont, W. Va. 


WISCONSIN 

Hon. Alexander Wiley, 

420 W. Willow St., Chippewa 
Falls, Wis. 

Hon. Joseph R. McCarthy, 

127 N. Appleton St., Apple- 
ton, Wis. 


WYOMING 

Hon. Joseph C. O’Mahoney, 

502 E. 22nd St., Cheyenne, 
Wyo. 

Hon. Lester C. Hunt, 

300 E. 21st St., Cheyenne, 
Wyo. 


a) 


Representatives 


ALABAMA 

Hon. Frank W. Boykin, 

300 S. Monterey St., Mobile, 
Ala. 

Hon. George M. Grant, 

Troy, Ala. 

Hon. George W. Andrews, 

Union Springs, Ala. 

Hon. Sam Hobbs, 

Selma, Ala. 

Hon. Albert Rains, 

Gadsden, Ala. 

Hon. Edw. deGraffenried, 

Post Office Bldg., Tuscaloosa, 
Ala. 

Hon. Carl Elliott, 

Jasper, Ala. 

Hon. Robert E. Jones, Jr. 

Scottsboro, Ala. 

Hon. Laurie C. Battle, 

1420-44th St., Birmingham 8, 
Ala. 


ARIZONA 

Hon. John R. Murdock, 

1102 Van Ness St., Tempe, 
Ariz. 

Hon. Harold A. Patten, 

1228 N. Highland St., Tucson, 
Ariz. 





ARKANSAS 

Hon. E. C. Gathings, 

West Memphis, Ark. 

Hon. Wilbur B. Mills, 

Kensett, Ark. 

Hon. James W. Trimble, 

Berryville, Ark. 

Hon. Boyd Tackett, 

Nashville, Ark. 

Hon. Brboks Hays, 

514 Federal Bldg., Little 
Rock, Ark. 

Hon. W. F. Norrell, 

Monticello, Ark. 

Hon. Oren Harris, 

110 W. Main St., El Dorado, 
Ark. 


CALIFORNIA 

Hon. Hubert P. Scudder, 

St. Helena Ave., Sebastopol, 
Cal. 

Hon. Clair Engle, 

1010 Jackson St., Red Bluff, 
Cal. 

Hon. Leroy Johnson, 

1621 Argonne Dr., Stockton, 
Cal. 

Hon. Franck R. Havenner, 

1056 Chestnut St., San Fran- 
cisco, Cal. 
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Hon. Jack Shelley, 

San Francisco, Cal. 

Hon. George P. Miller, 

1424 Benton St., 
Cal. 

Hon. John J. Allen, Jr., 


662 Longridge Rd., Oakland, 


Cal. 

Hon. Jack C. Anderson, 

San Juan Bautista, Cal. 

Hon. Cecil F. White, 

111 Terrace Ave., 
Cal. 

Hon. Thomas H. Werdel, 

2200 Pine St., Bakersfield, 
Cal. 

Hon. Ernest K. Bramblett, 

549 Hillcrest Ave., Pacific 
Grove, Cal. 

Hon. Richard M. Nixon, 

2706 E. Whittier Blvd., Whit- 
tier, Cal. 

Hon. Norris Poulson, 

523 N. Kenmore Ave., Los 
Angeles, Cal. 

Hon. Helen G. Douglas, 

1241-33rd St., Washington, 
DD. €. 

Hon. Gordon L. McDonough, 

2532 Fifth Ave., Los Angeles, 
Cal. 

Hon. Donald L. Jackson, 

Post Office Bldg., Santa 
Monica, Cal. 

Hon. Cecil R. King, 


Fresno, 


1152 W. 88th St., Los An- 
geles, Cal. 

Hon. Clyde Doyle, 

2068 Chestnut Ave., Long 


Beach, Cal. 

Hon. Chet Holifield, 

433 S. Montebello St., Monte- 
bello, Cal. 

Hon. Carl Hinshaw, 

1401 S. Oak Knoll Ave., Pasa- 
dena, Cal. 

Hon. Harry R. Sheppard, 

Yucaipa, Cal. 

Hon. John Phillips, 

65 N. 4th St., Banning, Cal. 

Hon. Clinton D. McKinnon, 

1145 Pacific Beach Dr., San 
Diego, Cal. 


COLORADO 

Hon. John A. Carroll, 

3636 E. Sixth Ave., 
Colo. 

Hon. William S. Hill, 

122 Jackson Ave., Ft. Collins, 
Colo. 

Hon. John H. Marsalis, 

2112 Greenwood St., Pueblo, 
Colo. 

Hon. Wayne N. Aspinall, 

Palisade, Colo. 


Denver, 


Alameda, 





CONNECTICUT 

Hon. Abraham A. Ribicoff, 

750 Main St., Hartford. Conn. 

Hon. Chase Going Wood- 
house, 

R.F.D. 1, Falcon Farm, Bal- 
tic, Conn. 

Hon. John A. McGuire, 

43 N. Whittlesey Ave., Wal- 
lingford, Conn. 

Hon. John David Lodge, 

Easton Rd., Westport. Conn. 

Hon. James T. Patterson, 

292 N. Main St., Naugatuck, 
Conn. 

Hon. Antoni N. Sadlak, 

Rockville, Conn. 


DELAWARE 
Hon. J. Caleb Boggs, 
Perkins & Harrison 
Wilmington, Del. 


FLORIDA 
Hon. J. Hardin Peterson, 
Lakeland, Fla. 
Hon. Charles E. Bennett, 
402 Theatre Bldg., Jackson- 
ville, Fla. 
Hon. Robert L. F. Sikes, 
Crestview, Fla. 
Hon. George A. Smathers, 
1303 DuPont Bldg., Miami, 
Fla. 
Hon. A. S. Herlong, Jr., 
Tavares, Fla. 
Hon. Dwight L. Rogers, 
Fort Lauderdale, Fla. 


GEORGIA 
Hon. Prince H. Preston, Jr., 
240 Donaldson St., States- 
boro, Ga. 
Hon. E. E. Cox, 
Camilla, Ga. 
Hon. Stephen Pace, 
Americus, Ga. 
Hon. A. Sydney Camp, 
Newnan, Ga. 
Hon. James C. Davis, 
Stone Mountain, Ga. 
Hon. Carl Vinson, 
Milledgeville, Ga. 
Hon. Henderson Lanham, 
Rome, Ga. 
Hon. W. M. Wheeler, 
R. R. 4, Alma, Ga. 
Hon. John S. Wood, 
Canton, Ga. 
Hon. Paul Brown, 
Elberton, Ga. 


IDAHO 
Hon. Compton I. White, 
Clark Fork, Idaho. 


Aves., 


| 
| 
| 
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Hon. John Sanborn, 
Hagerman, Idaho. 


ILLINOIS 

Hon. Wm. L. Dawson, 

534 EB. 42nd St., Chicago, III. 

Hon. Barratt O’Hara, 

7626 Saginaw Ave., Chicago, 
Ill. 

Hon. Neil J. Linehan, 

8624 S. Bishop St., Chicago, 
Ill. 

Hon. James V. Buckley, 

17709 S. Wentworth 
Lansing, IIl. 

Hon. Martin Gorski, 

3143 S. Morgan St., Chicago, 
Ill. 

Hon. Thomas J. O’Brien, 

4858 Washington Blvd., Chi- 
cago, Ill. 

Hon. Adolph J. Sabath, 

1902 S. Ashland Ave., 
cago, Ill. 

Hon. Thomas S. Gordon, 

1817 N. Hermitage Ave., Chi- 
cago, Il. 

Hon. Sidney R. Yates, 

383 N. LaSalle St., Chicago, 
Tl. 

Hon. Richard W. Hoffman, 

2240 W. Scoville Ave., Ber- 
wyn, Ill. 

Hon. Chester A. Chesney, 

2828 Kolnar Ave., Chicago, 
Ill. 

Hon. Edgar A. Jonas, 

5510 N. Sheridan St., 
cago, Ill. 

Hon. Ralph E. Church, 

Sheridan Rd. & Church St., 
Evanston, III. 

Hon. Chauncey W. Reed, 

241 E. Washington St., West 
Chicago, III. 

Hon. Noah M. Mason, 

Ogglesby, Ill. 

Hon. Leo E. Allen, 

318 Hill St., Galena, IIl. 

Hon. Leslie C. Arends, 

Melvin, Il. 

Hon. Harold H. Velde, 

700 S. Ninth St., Pekin, III. 

Hon. Robert B. Chiperfield, 

147 E. Locust St., Canton, Il. 

Hon. Sid Simpson, 

Carrollton, Il. 

Hon. Peter F. Mack, Jr., 

Carlinville, Ill. 

Hon. Rolla C. McMillen, 

465 W. Macon St., Decatur, 
Ill. 

Hon. Edward H. Jenison, 

711 Shaw Ave., Paris, Il. 


(Continued on page 92) 
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emington Dealer Letter 
Their SENSATIONAL SUCCESS has created a 
TREMENDOUS DEMAND ... but we’re 


doing our best to keep you 
supplied with 





















vo Remington 
Autoloaders _ 


Never before haveso many people bought so many 
Remington autoloaders in sucha short space of time. 


Never before has the acclaim of gun experts, gun 
editors and shooters been so favorable. 


Never before has Remington produced any shot- 
guns in which we take greater pride. They’re stream- 





lined, light in weight—a new peak in fast handling, from all of us at Remington to all of you. We wish 
fast pointing—powerful, hard-hitting, rugged and a atl cae a du oaan ae 
dependable. 


Since their introduction in January of 1949, thou- i’ Magnet” 
sands upon thousands of autoloaders have been Basket wipe 
tried and proven in the field and at the clay-target Remington 
“~ i y : com 


clubs. Shooters everywhere tell us they’re ‘‘tops.”’ 





‘ ; ; 
We're doing our best to keep up with demand. Your Minatitlan. 0 aie 

patience and cooperation are deeply appreciated. Remington Arms Company, Inc.. Bridgeport 2, Conn. 
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The major appli- 
ance display is on 
the left hand side 
and is attractive, 
bright and eye- 
catching at all 
times. The _ illus- 
trations on these 
two pages are of 
the Inland Hard- 
ware Co. 
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Three-Point Program 


| BYRNE of Spo- 
kane, Wash., celebrated his 22nd 


year in the hardware business two 





Inland Hardware's basement gift and toy displays have the same neat 
appearance as those on the main floor. Toys are featured at the rear. 
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by carrying out a 

three-point program of expansion. 

This program called for: 
1—Modernization 


year old Inland Hardware Co. 
This company was founded in 
1902 and was acquired by Mr. 
Byrne in 1925. 

2—Installation of a housewares 
and giftware department in the 
basement, which increased sales 
in this department by 100 per 
cent. 

3—Opening of his new Divi- 
sion Street Store in the Division 
Street residential district. 


Improvements Made 


Modernization of the Inland 
Hardware Co. store involved sev- 
eral improvements. One of these 
was changing over to a complete 
self-service set-up of both wall 
shelving and island displays. This 
has increased impulse sales and 
reduced the time required in wait- 
ing on customers as well, Mr. 
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General hardware 
is shown on the 
right hand side of 
the store. The 
high shelving, «a 
feature of the 
old establishment, 
was retained for 
the purpose of 





storage. 
oO oO 
mm Pyramided Busi 
e Co. Byrne reports. A point of interest 
ed in in connection with wall shelving, Modernization of main store, installation of 
y Mr. is the fact that Mr. Byrne has re- . 
; new departments and opening of a new branch 
tained the high wall shelving on 
sini the right hand side of the store produced results for the Inland Hardware Co. 
n the above the newly installed fixtures. 
sales Despite the fact that modern 
0 per stores usually eliminate this type 
of shelving, he has found that 
Divi- carrying replacement stocks on 
vision these upper shelves saves him time 


in restocking the display area. 


) Departmentalization 





nland A principal improvement over 
1 sev- the old store arrangement, has 
these been the  departmentalization 
nplete which the new set-up makes possi- 
wall ble. The store is now divided 
_ This into three major departments: ™ 
; and (1) general hardware, (2) major aust 
wait- appliances, and (3) women’s mer- 
Mr. chandise. General hardware is Here is the opposite side of the basement showing gift displays. 
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carried on the right-hand side of 
the main floor, and appliances on 
the left. Expansion of these two 
departments was made _ possible 
by moving the women’s merchan- 
dise to the basement. 

The new layout is a much more 
logical store arrangement than the 
old from the point of view of con- 
sumer shopping habits. Mr. Byrne 
points out. Men do most of the 
shopping for general hardware, 
consequently it is to the dealer’s 
advantage to have this clearly 
segregated from hwuusewares, for 
example. The customer can find 
his items more quickly, and is 
more interested in the merchan- 
dise around him. The same rea- 
soning applies to location of 
women’s items in the basement. 


Both husband and wife are likely 
to shop together for major ap- 
pliances. 

The downstairs department was 
likewise set up for self-service 
shopping, with all displays open 
so that customers can see and 
handle merchandise before decid- 
ing to buy. It is exceptionally well 
lighted and has a wide variety of 
both housewares and gift mer- 
chandise. A neon sign at the head 
of the stairs identifies the de- 
partments distinctly. 

The major appliance depart- 
ment covers a good third of the 
main floor display area and is at- 
tractively set up to draw traffic. 
Inland Hardware is among the 
leading appliance dealers in its 
district. because of service, and 





Appliances in the branch store are shown against a knotty pine back- 
ground. Fancy mirrors and chimes also attract attention of customers. 
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This is the exterior of the Division Street Hardware. Four windows give this 
branch unit a wide sweep of display space to attract passing window shoppers. 


credit. On this latter point, Mr. 
Byrne’s methods differ sharply 
from those of many other dealers. 

The main point of difference is 
that the store insists on a mini- 
mum of one-third down payment. 
It tries, in fact, to get the customer 
to pay more than this, and in 
about eight out of 10 cases is able 
to get one-half down. Mr. Byrne’s 
reasoning on this is that if the 
customer has already made a sub- 
stantial payment on an appliance, 
he doesn’t mind making the addi- 
tional fewer and smaller pay- 
ments when the machine begins to 
look used and worn. The exact 
opposite is the case if he still has 
a large amount of the contract 
yet to pay. Since the firm carries 
its own paper, this is an impor- 
tant consideration. 


Back Sales With Service 


Customers know, however, that 
Inland Hardware will back up all 
appliance sales with service. This 
is an important factor in repeat 
sales, especially in a _neighbor- 
hood district, Mr. Byrne believes. 
Though he doesn’t maintain his 
own service department, he sees 
that customers get good appliance 
service. 

Mr. Byrne is equally emphatic 
on the subject of general store 
credit. He maintains that it is 
entirely possible to conduct a suc- 
cessful hardware business on a 
cash basis (except for appliance 
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Jobbers, dealers, users are universally enthusiastic 
over Cleveland’s new attractive plywood ‘‘Keg-ettes.”’ 
Here’s why: 

J Jobbers can stock chain in smaller space . . . then 
reship to dealers without repacking. 


2 Easy-to-read stenciled labels help you handle stock 
faster .. . eliminate mistakes. 


3 ““Keg-ettes” are ideal for retail store display. They 
put popular sizes of heavier chain out where cus- 
tomers can see—and buy! 

4 Uniformly high quality of Cleveland Chain guaran- 
tees customer safety and satisfaction with every link. 


““Keg-ettes” are available for immediate shipment. Order 


yours now from your Cleveland Chain jobber. A2aze 


The Cleveland Reel Salesman turns the 
sales spotlight on chain. It holds 4 reels 
(or their equivalent in “2 or Ys reels) 
of popular small sizes of welded and 


weldiess chains. 
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Individual “Keg-ettes” contain one of the following 


quantities of chain (self-colored or hot galvanized) 


CLEVELAND PROOF COIL OR BBB COIL 
i 
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The Cleveland (hain & Mfg Co. 
Cleveland 5, Ohio 


Associate Companies: David Round & Son, 
Cleveland 5, Ohio « The Bridgeport Chain & Mfg 
Co., Bridgeport 1, Conn. ¢ Seattle Chain & Mfg. 
Co., Seattle 8, Wash. ¢ Round California Chain Co., 
So. San Francisco and Los Angeles 54, California 
Woodhouse Chain Works, Trenton 7, N. J. 
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contracts) and cites his own ex- 
perience to prove it. 

Inland Hardware, he points out, 
stopped open: credit accounts in 
1929. This policy antagonized a 
number of customers at first, and 
lost the firm some business. How- 
ever, absence from the store, of 
such customers, in most cases was 
not prolonged. By contrast, he 
points out, that people who owe a 
dealer money and are unable to 
pay, stay out of a store and even 
avoid its owner on the street. In 
such a case the customer is lost 
permanently, as well as the mer- 
chandise which was “sold” on 
credit. The only exceptions to the 
“no credit” rule are a number of 
business concerns with which the 
firm does business, firms for 
whom credit is primarily a con- 
venience. 


Opened in 1947 


The Division Street Hardware 
which Mr. Byrne opened in 1947, 
is operated on lines similar to his 
Inland Hardware. An interesting 
point here, is the fact that this 
store has made money virtually 
since the first day it was opened. 
Mr. Byrne attributes this quick 
success to the fact that much mer- 
chandise was scarce at that time, 
and consumers were still “shop- 
ping around” from one store to 





Gifts attract the ladies to the Division Street branch and there's 
a wealth of merchandise in this department as this picture shows. 


another. believes, it 
would take about one year to 
place such a store on a paying 
basis. 

There are other factors as well, 
he points out, which have con- 
tributed to the ready consumer 
acceptance which this store has 
won. Though there is no base- 
ment department, there is the 
same separation into three major 
departments. Here, the women’s 
merchandise is located on the 
left-hand side of the store and 
general hardware at the right. 


Today, he 


Appliances are displayed on a 
raised platform at the rear of the 
display area, which is consider- 
ably greater in width than it is 
in depth. 

Open displays, again, mark the 
general store arrangement, and 
it is exceptionally well lighted for 
even, shadowless illumination. Due 
to low sill, backless windows the 
entire interior is visible from the 
street. Low island displays help 
visibility from the outside, and 
encourage foot traffic inside the 
store. 





Looking from the women's section to the men's displays in the Division Street 
branch. This store does not have shelving to the ceiling as does the main store. 
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Brand’ 


PURE MANILA ROPE 


AMERICAN MANUFACTURING COMPANY, BROOKLYN 22,N.Y. + ROPE - TWINE - OAKUM ~- PACKING 
Branch Factory: ST. LOUIS CORDAGE MILLS, ST. LOUIS 4, MO. 
Sales Offices: BOSTON © CHICAGO ° HOUSTON © NEW ORLEANS © PHILADELPHIA 
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The central area contains 5 by 10-ft. open display fixtures made by local carpenters. 





Modernization Doubles 
Thune's Display Space 


And because customers like to linger and shop 


Wir Matt Thune, 


owner of the Thune Hardware, 
Mitchell, S. D., and his sons, Sid- 
ney and Gordon, modernized their 
store, they had no advance idea 
of the amount of merchandise that 
could be displayed in the new set- 
up. However, after modernization, 
according to Matt Thune, he was 
able to show more than two times 
the merchandise than formerly. 
and almost immediately sales be- 
gan to pick up. 

Local carpenters made the wall 
and center aisle fixtures. They are 
constructed of white pine which 
was sealed and then varnished. 
This gives the fixtures a pleasing 
light-tone appearance which sets 
the merchandise off to greater ad- 
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in this store, sales have also picked up. New 
layout attracts increased feminine business 





This 5 by 10-ft. display is a real builder of volume. It has five 
step-up levels and can feature a large amount of merchandise. 


AGE, DECEMBER 
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ANY BUNNY \ A LOT OF MY TIME FIGURING THEM 
KNOWS THE ANSWER Vee NMMMOLUR MtemcTON10]) | Ue ron mm meh 
TO THAT ONE-IT PAPER WORK,TOO - LOOKS LIKE 
SAVES TIME. WE WALK A LOT WHEN WE 

7 COULD FLY. 


7 WHY WALK 7 —-s WE STILL HAVE 17 
WHEN YOU. 77 - . DIFFERENT MAKES OF CUTTING 
\ CAN FLY ? | fs TOOLS AROUND THIS SHOP - IT WASTES 








WONDER WHAT 
HE MEANT.? 





HE Standard Shield Brand line is 
icitinni complete. Standard Shield Brand 
1. In requisitioning Tools are specified and used by every 
, - mass production industry. Standard 
2. In purchasing Shield Brand Tools are Foremost 
Quality —in design— material — work- 

manship. 


3. In stock keeping More than 10,000 items are regularly 


carried in stock. Standard men have the 


4 In the tool crib accumulated experience gained by 68 


years of successful experience in solving 
tough problems. 


. 
5 In tooling up These tools are distributed coast to 


coast by leading Hardware Wholesalers. 


Standardize! Why walk when you can fly? 


STANDARD Too (0. 


Successor to The Standard Tool Company 


CLEVELAND 4, OHIO 


New York + Detroit - Chicago 
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Baseball enthusiasts find it easy to examine the bats in this rack. 
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vantage. New fluorescent lighting 
was installed and many of the side- 
wall fixtures lighted indirectly. 

“We are amazed at the great 
amount of merchandise which we 
can now display,” says Mr. Thune, 
“and we also find that in our re- 
modeled store customers remain 
much longer than before. They like 
to browse about inspecting the 
merchandise. This alone gives us 
more business per customer, I 
think, for the longer they remain 
in the store, the more they see to 
buy.” 


Sporting Goods 


One of the best volume pro- 
ducers in the store is an extensive 
sporting goods department. Lo- 
cated up front on the left-hand 
side of this 25 by 100 ft. store, an 
interesting feature of the depart- 
ment is a lineup of three new glass 
cases, which make the displays of 
fishing tackle practically pilfer- 
proof yet permit the showing of a 
great variety of fast turning mer- 
chandise. 

The sports section also has an 
excellent gun rack, and a baseball 
bat rack which display these items 
neatly and attractively. 

“This is a great hunting and 
fishing country,” says Mr. Thune, 
“and we can always count on year- 
around sales of some items from 
the sport cases. There is a lot of 
pheasant hunting out this way, too, 
which gives a boost to fall sport- 
ing goods volume.” 

A housewares display is placed 
along the right wall, containing 
many useful items for every home 
and kitchen. The articles are in- 
directly lighted to make them more 
appealing and conspicuous from 
all parts of the store. 

Dinnerware, gifts and glassware 
receive prominence in their 5 by 
10 ft. display fixtures, in the center 
of the store. Mr. Thune reports 
that volume on housewares and 
gifts has increased considerably 
since the store was remodeled, in- 
dicating the greater interest of 
ladies in the department as a result 
of the better looking store. 

“We are very happy that more 
women come to our store,” says 
Mr. Thune, “for they usually buy 
more than one item, and they also 
come in oftener than men. A wo- 
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NORMANDY CHEMICAL CORPORATION 


NINTH AND WESTERN MUSKEGON, MICHIGAN 
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man frequently has a list of things 
to buy, whereas a man generally 
has only one item in mind. Of 
course, we want the trade of both 
men and women, but the remodel- 
ing of the store has definitely 
stimulated women’s trade and we 
hope it will continue this way.” 

The wrapping counter at this 
store is located a little back from 
the center of the store and also 
serves lo display merchandise in 
shelves below and all around the 
counter. . 

Directly behind the wrapping 


counter—-toward the rear of the 
store—is a 5 by 10 ft., volume- 
building display of which Mr. 
Thune and his sons are proud. 
This unit has five step-up levels 
which permit a mass display of 
merchandise, particularly suited 
for household goods. Both men 
and women patrons of this store 
are in the habit of going to this 
mass display for suggestion items. 
The unit, because it is a self-service 
one, makes its own sales to cus- 
tomers standing at the wrapping 
counter. 


Customers’ Relations Program Keeps Trade at Home 


(Continued from page 59) 


terns are attached to metal panels. 
the doors of which lift up to reveal 
pattern stocks directly behind the 
panels. This makes serving the 
customer very easy and enables 
the salesperson to remain in con- 
tact with the customer. 

Every wallpaper customer is 
also asked if he or she needs paint, 
varnish, or painting accessories 
for the job in contemplated re- 





Model 2A-300 for exceptionally dirty tanks 
and large furnaces ond boilers. .9-1/ 16” 
high; 5-1/2" diameter; 3, 8” pipe openings 
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decoration. Such suggestions fre- 
quently result in additional sales. 

The third key point in Mr. 
Burke’s policy of winning local 
trade is service. He knows that 
the local hardware dealer can often 
offer service to residents which 
larger city stores cannot. So he 
tries to make the most of his op- 
portunity. 

The store does an excellent floor 


Mode! 1A-25 for space 
heaters, hot water heaters 
and small furnaces. 4-3/4” 
high; 3-1/2” diameter 
Same style but with double 
capacity available as 
Model 2A-700 













You can be sure of repeaters when you 
sell a General Filter because the customer 
is always pleased with his money saving 
investment. So pleased, that it 1s natural 
for him to return year after year for a 
new cartridge. And your profit doesn’t 
stop at the initial sale; 1t goes on and on 
with only a minimum of service from you. 


FILTER 


covering business and Mr. Burk« 
and his men handle most types of 
floor covering jobs throughout the 
Wausa region. This is a con: 
venience which residents often find 
hard to get from stores in large 
cities, and so the Wausa Hardware 
gets first chance at most of this 
business. 

" The floor covering business also 
gets him and his crew into many 
local and farm homes. Here is an 
opportunity when serving cus- 
tomers to learn their appliance 
and other needs. It’s an excellent 
way to make extra sales. 

Mr. Burke also sells and delivers 
bottled gas in this area, another 
service which customers appre- 
ciate. He has a plumbing service, 
and when he sells a sink, model 
kitchen or other appliance, he can 
and does install it promptly. There 
is no need for the dealer or pur- 
chaser to try to contact some other 
company to do the installation. 

“It’s quite an asset to be able to 
do plumbing work and install ap- 
pliances and other equipment,” 
says Mr. Burke. “It affords us an- 


A General Filter on every fuel oil burn- 
ing installation is a good deal for both 
you and your customer — you make a 
nice profit on every sale and your cus- 
tomer is saved annoyance and expense 
from clogged burners. 


MORE THAN 1600 JOBBERS 


TO SERVE YOU 
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Ability to offer complete floor covering installation keeps trade 
at home which otherwise might travel to larger towns and cities. 


other opportunity to offer service 
to the farmer and to get him to 
count on the many things we can 
do for him. He remembers, too. 
We also sell and install water 
pumps and water is an important 
requirement on Nebraska farms. 
Farmers are always anxious to 
know hardware dealers who can 
install and service pumps.” 


Mr. Burke believes the small 
town hardware dealer has as good 
a chance as any other independent 
to get his share of the farm trade. 
But it’s a sales and service job, he 
reports. Farmers do not always 
remember the many ways in which 
the hardware dealer can serve him, 
therefore it’s up to the dealer to 
keep selling himself. 





Four-Part Merchandising 
Gets the Entire Family 


(Continued from page 58) 


ber did not include any duplicates. 

The extent of this gun display 
was especially remarkable for the 
reason that by November 1 most 
of the small game hunters had 
aliecdy purchasea the guns they 

oected to use during the current 
season, which opened officially that 
day. 

Many retail gun salesmen will 
find it hard to believe that Mr. 
Strobeck sold 25 high-powered 
rifles and shotguns on a Friday 
and Saturday preceding the open- 
ing of small game hunting season. 
In a 10-day period 35 guns and 
rifles (not including .22 calibers), 
were sold. This was two weeks 
before the opening of deer season 
on Dec. ] 

Mr. Strobeck says. “I would 
estimate. conservatively, that we 
have sold an average of one rifle 
or shotgun per business day since 
we opened the department in 


1946.” 
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Needle Stamps Give Tax Facts 


Manufacturer decided that the buying public should be reminded 

incessantly of the hidden taxes in every commodity so he devised 

sticker stamps. These may be applied to mail, packages, checks, 
advertising matter, display windows and in many other ways. 


7 KREGER, a 


Chicago manufacturer of auto 
parts, got an idea and then started 
a one-man campaign to do some- 
thing about high taxes. 

Little did he anticipate how 
others would join in his crusade. 
Before he could realize what was 
happening he was being swamped 
with a flood of letters from just 
plain citizens as well as manufac- 
turers, professors, bankers, and 
other professional men. 

Explaining his Needle Stamp 
campaign, Mr. Kreger states, “My 
basic idea is simply that of revers- 
ing the New Deal theory of ‘con- 
fuse-divide-conquer’ and using it 
to promote Americanism. We know 
that the NRA Blue Eagle was in- 


sidiously used to create confusion 


in the interest of New Dealism. | 

think that Needle Stamps will stop 

this confusion and unite the think- 

ing of good Americans on the one 

vulnerable point of New Dealism 
~excessive taxation.” 


How It Started 


Mr. Kreger got the idea for 
Needle Stamps while he was vaca- 
tioning in Florida when he became 
conscious of seeing Coca Cola ad- 
vertisements everywhere he turned, 
“needling” people with the slogan 
“The pause that refreshes.” 

This simple, repetitive way of 
putting across a message, he de- 
cided, might be a good one to use 
to make all people conscious of 
all the money they are paying out 
in all sorts of hidden taxes on 


every single item they buy—even 
to a loaf of bread and the air in 
their tires. 

Mr. Kreger read a_ statement 
from one of the largest automobile 
firms to the effect that they could 
reduce the cost of their cars by 20 
per cent if they did not have to 
pay that much to the government 
in taxes. On the basis of this he 
calculated that he had paid the 
government about $1000 in taxes 
on his car. 

He then called in his Certified 
Public Accountant, had him com- 
pute the hidden taxes in a number 
of other commodities such as gaso- 
line, bread, milk, cigarettes, shoes. 
coal and major appliances. He 
then had small stamps printed 
(such as the ones shown on this 
page) and had them pasted to 
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These stamps tell their own story. In original form each is 174 in. square. 
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SMART SHOWING of twelve Cote rug patterns is achieved by 


using two free-standing Type 
attractive island display in an open floor area. 


PAIR of Type A racks (wal! type) make 
for each rack is same as for an equal number of 6’x9’ rugs double-rolled and standing on end, 


HERE'S ANEW LOOK” IN ENAMEL SURFACE AUG DISPLAY 


Congoleum-Nairn introduces completely new Gold Seal Rug Rack, greater part of cost absorbed by manufacturer 





placed back to back for an 


Ka) 
VS 3 CONGOLEY tN ng 





a smart, colorful, sales-inviting display. Space required 


Quicker sales at higher profits; more 
attractive display with effective stock 
control; improved department ap- 
pearance and protection of display 
merchandise are some advantages of 
the new Gold Seal Rug Rack. Devel- 
oped by Congoleum-Nairn Inc.. this 
fixture shows six Gold Seal Rugs in 
a horizontal position. Two models are 
available: Type A, to be fastened to 
the wall, and Type B, free-standing 
for floor use. 


WALL RACK (Type A) fits neatly beneath 
usual wall projections, is readily and quickly 


attached to any solid wall or partition. 


Generous amount of each rug shown 
and informative labels make self- 
service easy, reduce time required to 
complete each sale. 

The Gold Seal Rug Rack is sturdily 
constructed of steel, finished in light 
gray to harmonize with any interior. 
Congoleum-Nairn absorbs a major 
share of the cost, making the price to 
dealers most attractive. Congoleum- 
Nairn wholesalers are booking orders 
now for immediate shipment. 





FREE-STANDING RACK (Type B) saves 
wall space, may be moved easily. 
Useful for window and spot displays 


senesLEUM - NAIRN WHOLESALERS AND BRANCH OFFICES HAVE FULL INFORMATION ON GOLD SEAL RUG RACKS 
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every letter and piece of mail sent 
from his office. 


Since his business is metal 
stampings and automobile parts, 
Mr. Kreger felt that to use figures 
showing anything relating to his 
own business would only create 
the idea of “an axe to grind” in 
the nunds of those who see his 
stamps. Therefore, he uses tax 
figures for products of other in- 
dustries which his C.P.A. procured 
from the manufacturers in those 
fields. He believes that a baker 
will create more impact if he uses 
any other stamp than the “bread 
stamp” on every loaf of bread. 

As a result of the interest shown 
in his campaign, Mr. Kreger had 
sheets of the stamps printed and 
offers them to other businessmen 
at prices ranging from 500 for $1 
to 5,000 for $7. They are sug- 
gested for use on letters, envelopes, 
time clocks, products, menus, pack- 
ages, price tags, etc. Mr. Kreger 
says they are very effective when 
pasted on the reverse side of 
checks, because checks go through 
a lot of hands. It is also suggested 
that they be printed, stamped or 
imprinted on checks, advertising, 
stationery, etc. A free sheet is 
offered to anyone writing to Larry 
Kreger, Dept. IR, 540 W. 35th 
St., Chicago 16. 


It is suggested that retail deal- 
ers display the stamps on their 
cash registers, store windows, price 
tags, gasoline pumps, windshields 
and many other places. The stamps 
are available in two sizes: in sheets 
of 25 2-inch size for general pur- 
poses; and in sheets of nine 3-inch 
size for use in store windows, auto 
windshields, etc. 

In a letter to many who have 
written him concerning the opera- 
tion of his stamp plan, Mr. Kreger 
writes: “Exhaustive surveys (Life, 
United Press and others) show 
that 33 cents or more of every 
dollar spent is collected for taxes. 
A $1 bottle of whiskey carries a 
tax of $2 to cost the consumer $3. 
No article or service escapes these 
taxes. Brain Trusters insidiously 
blame industry for high prices, 
and we, like suckers, let them get 
away with it. American Industry 
has attained a degree of efficiency 
unmatched anywhere in the world. 


When the baker sells a loaf of 
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bread for 10 cents and shows his 
customers the New Deal tax of 5 
cents, and G.M. sells Pontiac 
($2,400) for $1,600 and shows the 
New Deal tax of $800 to bring the 
cost to $2,400, we can place the 
blame for high costs where it be- 
longs. This plan gives us a united 
front and a simple presentation 
that wi!l unite the thinking of our 
customers on the most vulneralne 
spot in New Dealism—excessive 
taxation. 

Another part of Mr. Kreger’s 
plan to bring high taxation to the 


public’s mind is to get all em- 
ployers to indicate on all payroll 
checks the full amount of payroll 
deductions for the entire year. He 
believes that employees will be 
startled when they realize how 
muct: of their wages is paid to the 
federal goverument in direct pay- 
roll payments. If the full amount 
of the tax is shown on each payroll 
check, throughout the year, em- 
ployees are more apt to become 
more interested in seeing what can 
be done about the reduction of 
high income taxes. 





Hardware Man Doubles as Columnist 
(Continued from page 56) 


there in Spirit, may have been 
there in Spirit and had their 
plates served.” 

Another column entitled, “Seems 
To Me, They Have Done A Good 
Job,” hands bouquets to the City 
Commissioners and urges their 
re-election so they can finish some 
of the improvement programs 
they had started. 

Mr. Weir got his start towards 
becoming a newspaper columnist 
when as a lad of 17 in Sullivan, 
Ind., he began writing articles for 
the Sullivan Union, a_ weekly 
paper. He continued his contri- 
butions even after he moved on 
to Virginia and then later to 
Georgia. His first big scoop for 
the paper happened over 40 years 
ago when he reported a Post 
Office robbery in Richmond 
which involved the theft of stamps 
valued at about $65,000. 

But it wasn’t until Mr. Weir 
went to Georgia that he started 


his hardware career, clerking in 
the Seckinger Hdwe. Co. at Glenn- 
ville, remaining there until World 
War I. Following the war he be- 
came associated with the former 
J. D. Weed & Co., a wholesale 
hardware firm in Savannah where 
he remained for 10 years. When 
the firm retired from business he 
joined the Dinkins Davidson 
Hdwe. Co. of Atlanta. 

Then, meeting with an accident 
which required his being less ac- 
tive, Mr. Weir moved on to Doug- 
las where he started his own busi- 
ness the year of the Roosevelt Bank 
Holiday. When reoccurring dif- 
ficulties, resulting from his acci- 
dent, laid him low for a while, he 
began writing for the Coffee 
County Progress which has car- 
ried his column for 15 years ex- 
cept for two weeks. He also writes 
the Kiwanis news and has missed 
only two weeks in the past three 
years. 





Accessory Selling Steps Up Power Tool Volume 
(Continued from page 64) 


his staff are fully acquainted with 
the lines, and can explain them 
fully to prospects. 

Some of the people who have 
purchased woodworking equip- 
ment like their tools so much that 
they have told Mr. Larson they’d 
be glad to show them in operation 
to interested prospects. And it is 
arranged for prospects to visit cus- 
tomers’ shops and home workshops 
to see the tools in actual operation. 
Thus, they can become convinced 
of the practical nature of the work 
done. Such demonstrations are 
very important in making sales. 


“With the exception of car- 
penters and contractors, most cus- 
tomers confine their initial pur- 
chase to one or two tools at an out- 
lay of perhaps $25 to $50,” Mr. 
Larson says. “And then, more 
equipment is purchased over a pe- 
riod of a year. Because of repeat 
sales, we find it important to sell 
the first power tool properly, point 
out its many uses and its care. 
The customer is then more likely 
to come back and make other pur- 
chases. Some customers have in- 
vested from $200 to $700 in such 
equipment.” 
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& 
Set No. 56, High 
Speed. (No. 22, Car- 
bon). Contains 11 
drills, from 1%” to 
yy". Tough fiber 
cloth container rolls wr oS 'g q vey? 
up into a snug, flat i 
package which fits , 
in pocket size en- ® When you sell C@veland Drills, you 
,velope of same ma- = eT 
terial. are giving your customers the tools that are first choice in 
* Set No. 57, High America’s leading metal-working plants. And when you 
. tens” Mieke Gor display them in sets, you are making an irresistible appeal 
tion sizes—y,” to %”. to every man who uses drills. <> Cleveland Drill Sets are 
° convenient ... compact... complete. Carbon or high speed 


steel. Prete, wire gauge or letter sizes. From 8 to 60 drills 


per set. <> Five of the fast-selling Cleveland Drill Sets are 


Set No. 13. Bit stock illustrated here. They will boost your drill sales. For full 
carbon drills for : , : ; ; 

metal 6r wood, in information and prices, ask your jobber or write to our 
clear plastic case. nearest Stockroom. 


9 fraction sizes— 
Ye” to 3%”. 








Set No. 421. Fraction 


sizes 1%” to %” by 64ths. Set No. 13A. Contains 9 wood 
Also available in other bits, from 6” to 3g”. Flat 
assortments of high wooden box has slide top. 


speed and carbon drills. 


THE CLEVELAND TWIST DRILL CO. © 1242 East 49th Street * Cleveland 14, Ohic 


Stockrooms: New York 7 «© Detroit2 «+ Chicago 6 * Dallas! «+ San Francisco S * Los sages Wt ¢ «OE. P. Barrus, Ltd., London W. 3, England 


—_ 
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The front of the store has a wide sweep of windows that attracts the passers-by. 


75-Year-Old Business Adopts 
Step-by-Step Modernization 


I. addition to the honor 
and pleasure derived from a 75th 
anniversary, the occasion also rep- 
resents a merchandising oppor- 
tunity, especially for an alert hard- 
ware merchandiser. 

H. H. Meyer, owner of Farmers 
Hardware Co., Shawano, Wis., and 
a member of the N.R.H.A. board 
of directors, is making the most of 
his firm’s current 75th anniversary 
by embarking on a step-by-step 
modernization program. 

Farmers Hardware Co. was or- 
ganized in 1874 as Upham’s Hard- 
ware, by Charles Upham. Mr. 
Meyer bought an interest in the 
business in 1917, and Louis 
Steinke, a partner, acquired an in- 
terest in 1919. The firm handled 
both hardware and_ implements 
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"We are going to continue our modernization 
program ... for we know that by such a policy 
we can display more merchandise attractively 
and can make more sales,’’ says H. H. Meyer 


until Jan. 1, 1947, when Mr. 
Steinke took over the implement 
division as a separate business, 
with Mr. Meyer continuing as sole 
owner of the hardware store. 


The First Step 


The first step in the store’s 
modernization program involved 
the sporting goods and tool de- 
partments. Mr. Meyer planned the 
new departments and local car- 
penters constructed the fixtures. 
Harmonizing colors were also used 
in the remodeled section which 
adds much to its attractiveness. 

An interesting spot in the new 


section is a large wooden cutout 
of a game fish, with the various 
baits securely attached to it. This 
cutout display is responsible for 
many bait sales, as it is quickly 
noticed by all fishermen who flock 
to Shawano, a town of 5560 
population, and its lakes and re- 
sorts every year from May until 
October. 

“Because we are located in this 
fine vacation section, we do a 
sizable business on fishing tackle,” 
states Mr. Meyer. “We also have 
an influx of small game and duck 
hunters in the fall, and later in 
the season, deer hunters. Numer- 
ous farmers also purchase guns, 
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which makes this an important line 
for us.” 

Another department which re- 
ceived the “touch up” treatment in 
the modernization program is the 
appliance section, located on the 
first floor rear. It is spacious, with 
wide aisles and an excellent dis- 
play of electric, bottled gas and 
other merchandise. This section 
also has one of two entrances to 
the store’s large service depart- 
ment, 

A sizable bottled gas business 
is done and many bottled gas 
ranges are sold throughout the 
year. Numerous farms, resorts 
and cottages use bottled gas, in 
addition to homes in Shawano and 
in rural communities. The several 
hundred customers who get bottled 
gas from the hardware firm are 
also good customers for other lines 
of merchandise seasonally. 

“This is an excellent farming 
area which is one reason why we 
chose the name of Farmers Hard- 
ware Co.,” says Mr. Meyer. “We 
try to carry everything the farmer 
needs and are succeeding to the 
extent that numerous farmers pa- 
tronize our store. We exhibit each 
vear at the Shawano County Fair. 


and some years have two display 
booths, usually showing  appli- 
ances, stoves and other merchan- 
dise. Our local fair is very suc- 
cessful and has a large rural ai- 
tendance, due to the excelient farm 
accomplishments in tais area. We 
find that since the war many farm- 
ers are interested in buying bette: 
appliances for the home and also 
items which make farming more 
profitable.” 


Service Department 


Farmers Hardware Co. has a 
service department which handles 
a variety of jobs. A conspicuous 
sign in the store carries this copy 
concerning the shop: “Service 
Shop in Rear 

and bicycles repaired. All 


. . Lawn mowers 


kinds of glass work . . . Pipes and 
fittings ... 
All work guaranteed.” 

Mr. Meyer operates as a Mar- 
shall Wells Store, and uses that 
organization's circulars which are 
mailed to local and rural box- 
holders throught the area several 
times yearly. For these sales he 
displays pennants and store signs 
which tie in with the sale. 


General shop work .. . 


| 





“We are going to continue ou 
modernization program depart- 
ment by department,” says Mr. 
Meyer, “for we know that by such 
a policy we can get more merchan- 
dise displayed attractively and can 
take more sales. Each time we 
modernize a department customers 
comment favorably upon it.” 

Recently the Shawano _news- 
paper published a lengthy story 
and picture of the store’s 75th 
anniversary. The article told of 
its history and its various owners. 
The fact was also mentioned that 
the store building was once a pub- 
lic hall, the city’s first high school 
and that scrip was once used by 
Charles Upham, the first owner of 
the store. 

The article also commented upon 
the fact that Mr. Meyer was mayor 
of Shawano for 10 years and had 
also served several years as presi- 
dent of the Shawano Chamber of 
Commerce. in addition to holding 
other community offices. 

A current office which he holds 
is president of the local hospital 
board and secretary of the county 
airport committee. In 1930 he was 
president of the Wisconsin Retail 
Hardware Association. 


All types of major kitchen and laundry equipment are featured here. 
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- BUILD STEADY MONEY TRADE 











Reap Rich Profits From 


EVEKSHAKP-SCHICK 


INJECTOR BLADES 


Four times as many Eversharp-Schick Injector 
Razors are in use today as compared to 1946! 

This has a direct bearing on your profit picture. 
The men who use them— many of them your customers 
—want and buy only Eversharp-Schick Injector Blades 
—the only blades specially made for the world’s only 
razor with automatic blade changer. 

Don’t pass up this big steady money opportunity. 
Put this sales-compelling, theft-proof dispenser on 
your counter. You'll be amazed at the quick turnover 
— fast profits! 


@ 75-12x 


12 individual packages of Injector 20’s 
with colorful theft-proof dispenser. 


Retail fair trade price ea.. 73¢ 
Dealer cost per dozen.... $6.41 
PROFIT PER DOZEN...... $2.35 











The world’s only razor with 


your customers are men. Hurry your order now! 


plastic handle and 20 blades. 


Retail fair trade price ea........ $1.25 
Dealer cost per doz............ 8.90* 
PROFIT PER DOZEN...........-. 6.10 


*In sealed dozens only 
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PUSH IT...IT PULLS PROFITS! 
EVERSHARP-SCHICK 


INJECTOR RAZOR * 


Automatic Blade Changer— 


Men everywhere have cheered this new, different, 
more convenient shaving instrument. And they’ve 
backed their cheers with good hard cash! Why let this 
great surge of buying enthusiasm pass you by. Look 
at the wonderful profit figures. Remember most of 


125-06 Handsome gold plated head with 


170 Elm Street, Bridgeport, Connecticut 

Please rush me through jobber listed below 
______No. 125-06 Eversharp-Schick Injector Razors 
doz. Injector Blades (20's) 





a - 






USE THIS HANDY COUPON— 
SEND YOUR ORDER NOW! 


EVERSHARP, INCORPORATED— Shaving Instrument Division 





By ” ‘ anuneeesatiainen 





0 a State. 





Jobber'’s Name. 








Jobber's Address. City. State. 
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Contact Your 
Congressman to Tax 
The ‘Co-ops’ 


(Continued from page 70) 





Representatives 


Hon. Charles W. Vursell, 
207 Ohio St., Salem, III. 
Hon. Melvin Price, 


Il. 
Hon. C. W. Bishop, 


| INDIANA 
Hon. Ray J. Madden, 
578 Broadway, Gary, Ind 
Hon. Charles Halleck, 
604 Jefferson St., Rensselaer. 
Ind. 
Hon. Thurman C. Crook, 
811 Fulton Court, South 
Bend, Ind. 
Hon. Edward H. Kruse, Jr., 
2824 Indiana Ave., Fort 
Wayne, Ind. 
| Hon. John R. Walsh, 
419 W. 9th St., Anderson, Ind 
Hon. Cecil M. Harden, 
5th & Liberty Sts., Covington, 
Ind. 
Hon. James E. Noland, 
420 S. Fess St., Bloomington, 


Ind. 
MERCHANDISERS "ie. Winfield K. Denton, 


957 E. Powell Ave., Evans 








will do your ville, Ind. 
Hon. Earl Wilson, 
selling for you 2003 “O” St., Bedford, Ind. 


Hon. Ralph Harvey, 
R.R. 5, New Castle, Ind. 


These colorful, self-selling counter merchandisers are Hon. Andrew Jacobs 


silent salesmen that will ring up extra sales for you. They | 4920 Park Ave., Indianapolis, 
take up little room on your counter and a lot of room in — 

your cash register. 

These Paine Products are needed in’every home. They | IOWA 

make it possible for the man of the house to make his own Hon. Thomas E. Martin, 
repairs quickly and easily. Paine devices are the type of | 112 McLean St., Iowa City, 
product you can display with confidence and sell with ease. Iowa 


Hon. Henry O. Talle, 
| 308 Leif Eriksson Dr., De- 


NATIONALLY SEND FOR YOUR cone, Ie 
ADVERTISED CATALOG TODAY | Hon. H. R. Gross, 
| 920 W. 5th St., Waterloo, 


Paine Devices are advertised 
to the trade in a continuing 
program and to the consumer 
in Better Homes & Gardens. 


Iowa 
Hon. Kar] M. LeCompte, 
Corydon, Iowa 
Hon. Paul Cunningham, 
4411 Hickman Rad., Des 


The PAINE co. 2963 Carroll Avenue, Chicago 12, Ill. ae gl S Bellivcs, 


Offices in Principal Cities. State Bank Bldg., Fort Dodge, 
Towa 
Hon. Ben F. Jensen, 
Exira, Iowa 
Hon. Charles B. Hoeven, 
Alton, Iowa 
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426 N. 8th St., E. St. Louis, 


212 Olive St., Carterville, II. 
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- KANSAS 
Hon. Albert M. Cole, 

© Tax 704 Iowa St., Holton, Kan. 

;’ Hon. Errett P. Scrivner, 

8254 Parkwood Bldv., Kan 




















































ge 70) sas City, Kan. 
os Hon. Herbert A. Meyer, 
es 201 Ss. Sixth St., Independ- 
ence, Kan. 
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, Il. 721 West St., Emporia, Kan. KINNEY 
Hon. Clifford R. Hope, mn @ 
St. Louis, Garden City, Kan. 
Hon. Wint Smith, 
Mankato, Kan. eno a McKINNEY 
rville, Ill. ya730— muse Xg) 
KENTUCKY E08 ve gate t qed ron 
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Hon. Frank L. Chelf, 
Lebanon, Ky. 
Hon. Brent Spence, 


KIT *77 


ruse, Jr., 
































ve., Fort Fort Thomas, Ky. vastan ng Sioaen 
Hon. Thomas R. Underwood, 
l, 233 Woods Point Rd., Lexing- a ae —to tie in with the current trend 
rson, Ind ton, Ky. es _ Bitters a of “more color in the home’’—+#his 
on, Hon. Carl D. Perkins, _— call lial board displayed in your paint depart- 
\ovington, Hindman, Ky. = aa ment is a sure sales stimulator! 
Hon. Joe B. Bates, Z OO 
ind, ; Greenup, Ky. SPECIAL OFFER — , 
omington, Hon. James S. Golden, 
Pineville, Ky /MMEQIATE Compllt ( YOUR PROFIT- 0) 
enton, , DELIVERY 
., Evans 
LOUISIANA 6E7 , dozen of 18 different items of McKinney 
Hon. F. Edward Hebert, Genuine Forged Iron Cabinet Hardware 
rd, Ind. 724 Greenwood Dr., New Or- ee FOR FLUSH DOORS FOR %"' OFFSET DOORS 
- — . le B Small knob Throw Over Latch Throw — Latch 
Ind. on. Male Boggs, Large knob Plate Latch Plate Latc 
~ 826 Fern St., New Orleans, Drawer pull H Hinge _ H Hinge _ 
’ La Heart Door Pull H and L Hinge H and L Hinge 


ianapolis, 64,’ Heart Strap Hinge 


6¥,” Heart Strap Hinge i 
8y,’ Heart Strap Hinge 


Butterfly Hinge 
8y%,"’ Heart Strap Hinge 


Thumb Latch 


(Regular price through Jobber of these items would be $54.50.) 


Hon. Edwin E. Willis, 

St. Martinsville, La. 

Hon. Overton Brooks, 

614 Linden St., Shreveport, 


@ Also—a supply of consumer sales 








rtin, @ 12 additional items mounted (as 
wa City. La. shown above) on an attractive green literature for counter or mail use. 
: Hon. Otto E. Passman, Display Board. @ And—National Advertising to help 
Monroe, La. (This gives you an added bonus of build demand for McKinney Forged 
2) . $3.24 worth of merchandise). Iron Hardware. 
Dr.. De- Hon. James H. Morrison, —— a 
‘ 812 N. Oak St., Hammond, A timely, practical merchandising idea for quick, easy, profitable sales of the 
La. authentic McKinney Forged Iron Cabinet Hardware. 
Waterloo, Hon. Henry D. Larcade, Jt. Order from your Jobber—or send this coupon k 
Opeloueas, La McKINNEY |, 
apte, Hon. A. Leonard Allen, \ : 
Winnfield, La. ee CRETE st i 
lam, MAI a 1400 Metropolitan St., Pittsburgh 12, Pa. EH Whi rab 
Rd., Des NE | Please ship through jobber indicated below McKinney Hardware kit or kits as checked: | 
Hon. Robert Hale, | #77 with Pastel Green Board at $51.00 [) #78 with Knotty Pine Board at $51.00 | 
ver, 290 Danforth St., Portland, 
rt Dodge. Maine | Firm Name 4 
Hon. Charles P. Nelson, = | 
" Augusta, Maine. Address City State 
Hon. Frank Fellows, cei _ 
ven, 884 French St., Ban gor, | Name (individual) itle 
Maine. = Jobbers —— — —. (To assure prompt delivery, please list two jobbers.) — — —— —— = _ 


15, 1949 
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MARYLAND 


Hon. Edward T. Miller, 

The Pines, Easton, Md. 

Hon. William P. Bolton, 

Towson, Md. 

Hon. Edward A. Garmatz, 

2210 FE. Lake Ave., Baltimore, 
Md. 

Hon. George H. Fallon, 

911 E. 37th St., Baltimore, 
Md. 

Hon. Lansdale G. Sasscer, 

Upper Marlboro, Md. 

Hon. J. Glenn Beall, 

Frostburg, Md. 


MASSACHUSETTS 
Hon. John W. Heselton, 
Deerfield, Mass. 

Hon. Foster Furcolo, 

609 Longmeadow St., 
meadow, Mass. 

Hon. Philip J. Philbin, 

23 Berlin St., Clinton, Mass. 

Hon. Harold D. Donohue, 

82 Forest St., Worcester, 

Mass. 

Hon. Edith Nourse Rogers, 

444 Andover St., Lowell, 
Mass. 

Hon. Thomas J. Lane, 

92 Abbott St., Lawrence, 

Mass. 

Hon. Angier L. Goodwin, 
52 Sheffield Rd., Melrose, 

Mass. 

Hon. Donald W. Nicholson, 

12 Highland Rd., Wareham, 
Mass. 

Hon. Christian A. Herter, 

61 Beacon St., Boston, Mass. 

Hon. John F. Kennedy, 

122 Bowdoin St., Boston, 

Mass. 

Hon. John W. McCormack, 


Long- 


726 Columbia Rd., Boston, 
Mass. 
Hon. Richard B. Wiggles- 
worth, 


203 Adams St., Milton, Mass. 

Hon. Joseph W. Martin, Jr., 

54 Grove St., North Attle- 
boro, Mass. 


MICHIGAN 

Hon. George G. Sadowski, 

1986 E. Grand Blvd., Detroit, 
Mich. 

Hon. Earl C. Michener, 

340 S. Main St., Adrian, 
Mich. 

Hon. Paul W. Shafer, 

715 E. Chicago Rd., Bronson, 
Mich. 

Hon. Clare E. Hoffman, 








542 Marshall St., 
Mich. 

Hon. Gerald R. Ford, Jr., 

1011 Santa Cruz St., E. Grand 
Rapids, Mich. 

Hon. William W. Blackney, 

719 Stevens St., Flint, Mich. 

Hon. Jesse P. Wolcott, 

1229 Wall St., Port Huron, 
Mich. 

Hon. Fred L. Crawford, 

543 Millard St., Saginaw, 
Mich. 

Hon. Albert J. Engel, 

958 Third St., Muskegon, 
Mich. 

Hon. Roy O. Woodruff, 

100 Center Ave., Bay City, 
Mich. 

Hon. Charles E. Potter, 

Post Office Bldg., Chebovgan, 
Mich. 

Hon. John B. Bennett, 

Ontonagon, Mich. 

Hon. George D. O’Brien, 

1622 Lysander Ave., Detroit, 
Mich. 

Hon. Louis C. Rabaut, 

1015 Three Mile Dr., Grosse 
Pointe Park, Mich. 

Hon. John D. Dingell, 

17585 Pennington Dr., De- 
troit, Mich. 

Hon. John Lesinski, 

7420 Oakman Blvd., 
born, Mich. 

Hon. George A. Dondero, 

426 FE. 7th St., Royal Oak, 
Mich. 


Allegan, 


Dear- 


MINNESOTA 
Hon. August H. Andresen, 
Red Wing, Minn. 
Hon. Joseph P. O’Hara, 
1614 Greeley Ave., Glencoe. 
Minn. , 


Hon. Roy W. Weir, 

1822 Central Ave., Minneap- 
olis, Minn. 

Hon. Eugene J. McCarthy, 

75 N. Cleveland Ave., St. 
Paul, Minn. 

Hon. Walter H. Judd, 

1014 Third Ave., Minneap- 
olis, Minn. 

Hon. Fred Marshall, 

R.F.D., Grove City, Minn. 

Hon. H. Carl Andersen, 

Tyler, Minn. 

Hon. John A. Blatnik, 

12 Fourth St., S. W., Chis- 
holm, Minn. 

Hon. Harold C. Hagen, 

313 S. Broadway, Crookston, 
Minn. 








MISSISSIPPI 


Hon. John E. Rankin, 

Tupelo, Miss. 

Hon. Jamie L. Whitten, 

Charleston, Miss. 

Hon. William M. Whitting- 
ton, 

Greenwood, Miss. 

Hon. Thomas G. Abernethy, 

Okolona, Miss. 

Hon. Arthur Winstead, 

541 Main St., Philadelphia, 
Miss. 

Hon. William M. Colmer, 

Pascagoula, Miss. 

Hon. John Bell Williams, 

Raymond, Miss. 


MISSOURI 


Hon. Clare Magee, 

Unionville, Mo. 

Hon. Morgan M. Moulder, 

Camdentown, Mo. 

Hon. Phil J. Welch, 

2804 Sylvania St., St. Joseph, 
Mo. 

Hon. Leonard Irving, 

1800 Lake Dr., Independence, 
Mo. 

Hon. Richard Bolling, 

524 Pierce St., Kansas City. 
Mo. 

Hon. George H. Christopher, 

Amoret, Mo. 

Hon. Dewey Short, 

Galena, Mo. 

Hon. A. S. J. Carnahan, 

Ellsinore, Mo. 

Hon. Clarence Cannon, 

Elsberry, Mo. 

Hon. Paul C. Jones, 

Kennett, Mo. 

Hon. John B. Sullivan, 

2303 Minnesota Ave., St 
Louis, Mo. 

Hon. Raymond W. Karst, 

7 Frontenac St., St. Louis, 
Mo. 

Hon. Frank M. Karsten, 

3022 Carter Ave., St. Louis, 
Mo. 


MONTANA 
Hon. Mike Mansfield, 
Missoula, Mont. 
Hon. Wesley A. D’Ewart, 
Wilsall, Mont. 


NEBRASKA 
Hon. Carl T. Curtis, 
Minden, Nebr. 
Hon. Eugene D. O’Sullivan. 
3833 S. 24th St., Omaha, 
Nebr. 
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Both you and your customers profit when you stock 
the popular Stanley Level line. Made accurate to stay 
accurate, Stanley Levels give customers full value for 
their money. Shown here are a few of the many types 


and sizes in the complete Stanley line. 


Every Stanley Wood Level is made of seasoned, kiln 









a No. O Seasoned Cherry, highly polished. Non- 
adjustable. Proved “Cat's Eye” plumb and level 








(STamey 





g! Stock: 23,” x 1%". 
18” $2.60 24” 2.70 
26" 2.80 28” 2.90 





———— 


A No. 3 Seasoned Cherry. Sealed against moisture, 
brass tips. Adjustable glasses-—— one plumb and one 
level. Stock: 23,” x 1%", 

24” $4.20 26” 
28” 4.40 


sia £808 


A No. 257N Seasoned Pine. Four proved “Cat's 
Eye" glasses— two single plumbs and one double 
level. Handy grips ond hang hole. Stock: 214” x 144”. 
24” $2.70 28” 3.00 





dried, straight-grained stock. And all Stanley Alumi- i 


num Levels have the truss construction, originated by 


Stanley, that adds extra strength to frame. 


Feature the complete Stanley line, the standard of 
accuracy with artisans for more than a century. Stanley 


Tools, New Britain, Connecticut. 

















A No. 260 Torpedo Level. 
Gonzalvo Alves hardwood. Three 
“Cat's Eye” glasses— plumb, 
level and mitre. For close-quar- 
ter work. Size: 9” x 1%" x %”. 
$1.50, 








v No. 259 Torpedo Level. 
Domestic hardwood. Two glasses 
— plumb and level. Stock: 9” x 
1%"x 34”. Fits in pocket. $1.00. 
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mm OA. 924 


A No. 347N Seasoned Pine, natural finish with red 
trim. Plumb and level glasses filled with “Cat's Eye” 
fluid. Last word in level design. 


18” $2.10 24’ 2.30 


< No. 313 Aluminum. Correctable glasses. Truss 
construction. Precision milled top, bottom and ends. 
Heavy glass cover over “Cat's Eye” glasses (2 double 
plumbs and 1 double level). 

24’ $5.00 


< No. 1297 “DEFIANCE” Cast aluminum alloy. 
Six proved glasses (2 double plumbs and one double 
level) protected by heavy glass. Top and bottom 


milled parallel. 
18” $3.50 24" 


3.98 








i 








Hon. Karl Stefan, 

305 N. 10th St., 
Nebr. 

Hon. A. L. Miller, 

Kimball, Nebr. 


NEVADA 
Hon. Walter S. Baring, 
580 Casaza Dr., Reno, Nev. 


NEW HAMPSHIRE 


Hon. Chester E. Merrow, 
Center Ossipee, N. H. 

Hon. Norris Cotten, 

4 Abbott St., Lebanon, N. H. 


NEW JERSEY 

Hon. Charles A. Wolverton, 

2 Oak Terr., Merchantville, 
N. J. 

Hon. T. Millet Hand, 

1020 Stockton Ave., 
May, N. J. 

Hon. James C. Auchincloss, 

Buena Vista Ave., Rumson, 
|. Sar 

Hon. Charles R. Howell, 

Pennington, N. J. 

Hon. Charles A. Eaton, 

P. O. Box 126, Plainfield, 
N. 2. 

Hon. Cilfford P. Case, 

345 Elm Ave., Rahway, N. J. 

Hon. J. Parnell Thomas, 

E. Allendale Ave., Allendale, 


Norfolk, 


Cape 


N. J. 

Hon. Gordon Canfield, 

317 E. 30th St., Paterson, . 
Ww. 2. 


Hon. Harry L. Towe, 

198 Woodland Ave., Ruther- 
ford, N. J. 

Hon, Peter W. Rodino, Jr., 

205 Grafton Ave., Newark, 
N. J: 

Hon. Hugh J. Addonizio, 

9 Cliff St., Newark, N. J. 

Hon. Robert W. Kean, 

390 E. Mt. Pleasant St., 
ingston, N. J. 

Hon. Mary T. Norton, 

2600 Blvd., Jersey City, N. J. 

Hon. Edward J. Hart, 

63 Sherman PIl., Jersev City, 


Liv- 


N. J. 
NEW MEXICO 
Hon. John E. Miles, * 
LaFonda Hotel, Santa Fe, 
N. M. 


Hon. Antonio M. Fernandez, 
3001 Cheverly Ave., Chev- 
erly, Md. 


NEW YORK 
Hon. W. Kingsland Macy, 
Islip, N. Y. 





Hon. Leonard W. Hall, 

147 Antice St., Oyster Bay, 
N.Y. 

Hon. Henry J. Latham, 

82-55 233rd St., Queens Vil- 
lage, N. Y. 

Hon. L. Gary Clemente, 

97-47 86th St., Ozone Park. 
N. Y. 

Hon. T. Vincent Quinn, 

18-38 158th St., Whitestone. 


NW. ¥. 
Hon. James J. Delaney, 
44-22 Newton, Long Island 
City, N. Y. 


Hon. Louis B. Heller, 

18 Michigan St., Long Beach, 
Nn. ¥. 

Hon. Joseph L. Pfeifer, 

58 Bushwick Ave., Brooklyn, 
N.Y. 

Hon. Eugene J. Keogh, 

1247 Hancock St., Brooklyn 
Si, W.. ¥. 

Hon. Edna F. Kelly, 

496 11th St., Brooklyn, N. Y. 

Hon. James J. Heffernan, 

63 Prospect PIl., Brooklyn, 
N. Y. 

Hon. John J. Rooney, 

217 Congress St., Brooklyn 
2 M. FY. 

Hon. Donald L. O’Toole, 

7002 Ridge Blvd., Brooklyn. 
N.. ¥. 

Hon. Abraham J. Multer, 

441 Brooklyn Ave., Brooklyn, 
a -. 

Hon. Emanuel Celler, 

9 Prospect Park W., Brook- 
Ivn, N..Y. 

Hon. James J. Murphy, 


25 Remsen ;St., Brooklyn. 
, ee & , 

Hon. Frederic R. Coudert, 
Jt... 

988 5th Ave., New York. 
N. Y. 


Hon. Vito Marcantonio, 

231 E. 116th St., New York, 
Bs. 

Hon. Arthur G. Klein, 

68 St. Marks PI., New York, 
N.Y. 

Hon. Franklin D. Roosevelt, 
St. 

Hotel Esplanade, 305 West 
End Ave., New York, N. Y. 

Hon. Jacob K. Javits, 

730 Riverside Dr., New York 
ae, ie. 3 

Hon. Adam C. Powell, Jr., 

435 Convent Ave., New York, 
N.Y. 

Hon. Walter A. Lynch, 





200 Alexander Ave., New 
York, N. Y. 

Hon. Isidore Dollinger, 

1700 Crotona Park, E., Bronx, 
N.Y. 

Hon. Charles A. Buckley, 


21 W. 192nd St., Bronx, N. Y. 


Hon. Christopher C. Mc- 
Grath, 

8254 Parsifal Pl., Bronx, 
N. ¥. 

Hon. Ralph W. Gwinn, 

15 Ridge Rd., Bronxville, 
N.Y. 


Hon. Ralph A. Gamble, 

Albee Court, Larchmont, 
im. %. 

Hon. Katharine St. George, 

Tuxedo Park, N. Y. 

Hon. Jay LeFevre, 

Plattekill Rd., New 
N.Y. 

Hon. Bernard W. Kearney, 

35 E. State St., Gloversville 
N.. 2. 

Hon. William T. Byrne, 

Loudonville, N. Y. 

Hon. Dean P. Taylor, 

Brunswick Rd., Troy, N. Y 

Hon. Clarence E. Kilburn, 

59 Milwaukee St., Malone. 
N. Y. 

Hon. John C. Davies, 

9 Grant St., Utica, N. Y. 

Hon. R. Walter Riehlman, 

Tully, N. Y. 

Hon. Edwin Arthur Hall, 

Colonial Farm, River Rd., 
Bethesda, Md. 

Hon. John Taber, 

156 South St., Auburn, N. Y 

Hon. W. Sterling Cole, 

Bath, N. Y. 

Hon. Kenneth B. Keating, 

3500 Elmwood Ave., Roches 
ter 10, N. Y. 

Hon. James W. Wadsworth, 

Geneseo, N. Y. 

Hon. William L. Pfeiffer, 

818 Highland Pkwy, Ken- 
more, N. Y. 

Hon. Anthony F. Tauriello, 

249 Jersey St., Buffalo, N. 

Hon. Chester C. Gorski, 


Paltz 


88 Fillmore Ave., Buffalo. 
N.Y. 

Hon. Daniel A. Reed, 

761 Central Ave., Dunkirk 
N. Y. 


NORTH CAROLINA 
Hon. Herbert C. Bonner, 
Washington, D. C. 

Hon. John H. Kerr, 
Warrenton, N. C. 
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No. 900, Workshop Accessory Display 
Unit. Here, in one colorful, sturdy, 
self-service display, you have the at- 
tachments power workshop owners 
want most. Accessories have been 
carefully selected to give 
you a wide assortment of 
the fastest-selling, most 
profitable items. Complete 
unit is Free with initial 
order for the accessories 
that go on it. 


No. 4100, Countersink and Screw Driver Bit 
Display. A bright, very substantial unit that 
will stimulate many “impulse” sales for these 
small tools in your store. Solid pine base 
with masonite upright panel lacquered and 
silk screened in three attgactive colors. Entire- 
ly free with order for the 18 assorted counter- 
sinks and 6 screw driver bits displayed. 


MILLERS 
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No. 500, Hack Saw Frame 
Display Unit. One of the most striking, 
eye-catching displays we've ever of- 
fered. This beautifully finished fixture 
- does a big selling job with little or no 
assistance from store personnel. 
Put it to work in your store. It’s 
free with order covering 2 
each of three of the most 
popular frames in the 
whole Millers Falls line. 


bp renee aw 
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No. 825, Nail 
Set Display. This 
attractive display re- 
quires less than 1/3 square 
foot of counter space. More 
important still, it features 
Millers Falls new “Square 
Head” molybdenum alloy 
steel nail sets with hard, 
“super-tuff” points that mini- 
mize breakage under severest 
service. Free with initialorder , 
for only 3 dozen No. 800 
Series Nail Sets — 

either assorted or all of 

one size if preferred. 


















Let these money-making displays move more 
tools for you. Designed to take advantage of 
the best principles of, modern, self-service 
merchandising, they require minimum coun- 
ter space — multiply sales without time or 
effort from store personnel. AND THEY 
COST YOU NOTHING. Each is free with 
order for the tools they sell. Put all 4 to 
work in your store. Your jobber has them 
ready for you — now! 

MILLERS FALLS COMPANY, Greenfield, Mass. 


MILLERS FALLS 
TOOLS 


FALLS TOOLS 
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... latest thing in chisels 


to make sales jump, bring extra 
satisfaction to your customers 


Everywhere today they’re talking about the new 
GREENLEE Socket Chisels with durable, eye- 
catching Hard-Wear Handles of tough, trans- 
parent green plastic. Tough enough for the 
severest hammering . . . weather-resistant 
and safe from flash fire. And beauties to work 
with ... handles are of special hand-fitting 


design ...and fitted with those fine, 


bevel-edged GREENLEE blades so 


long the choice of true craftsmen. 


Deautiful 


\ 


/ 
WO 
\ 


\ 


WITH HARD-WEAR HANDLES 


holelG Rie) Ba Fae) 11.) 


REENLEE 


STOCKED BY LEADING WHOLESALERS 


\) 


FAST SELLERS IN THE GREENLEE HIGH-QUALITY LINE 
Auger Bits e Expansive Bits e Socket Butt Chisels e Socket Firmer Chisels e Car Bits e Razor Blade 
Draw Knives e Automatic Push Drills e Spiral Screw Drivers e Bit Extensions e Bell Hangers’ Drills e 
Turning Tools e For complete information on these and other fine GREENLEE Tools, write today to 
GreenleeTool Co., Division of Greenlee Bros. & Co., 1812 Herbert Avenue, Rockford, lilinois, U.S.A. 
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Hon. Graham A. Barden, 
New Bern, N. C. 

Hon. Harold D. Cooley, 
Nashville, N. C. 

Hon. Thurmond Chatham, 
Elkin, N. C. 

Hon. Carl T. Durham, 
Chapel Hill, N. C. 

Hon. F. Ertel Carlyle, 
Lumberton, N. C. 

Hon. Charles B. Deane, 


411 Leak St., Rockingham, 


N. C. 
Hon. Robert L. Doughton, 
Laurel Springs, N. C. 
Hon. Hamilton C. Jones, 


201 Cherokee Rd., Charlotte, 


N. C. 

Hon. Alfred L. Bulwinkle, 
Gastonia, N. C. 

Hon. Monroe M. Redden, 


Box 1215, Hendersonville, 


N. C. 
NORTH DAKOTA 


Hon. William Lemke, 


1222 Ninth St., Fargo, N. D. 


Hon. Usher L. Burdick, 
Williston, N. D. 


OHIO 
Hon. Charies H. Elston, 


3329 Lambert St., Cincinnati, 


Ohio 

Hon. Earl T. Wagner, 

2896 Grasselli St., Cincinnati, 
Ohio 

Hon. Edward G. Breen, 

210 N. Main St., Dayton, Ohio 

Hon. William M. McCulloch, 

Piqua Natl. Bank Bldg., 
Piqua, Ohio 

Hon. Cliff Clevenger, 

306 S. Portland St., Bryan, 
Ohio 

Hon. James G. Polk, 

Highland, Ohio 

Hon. Clarence J. Brown, 

124 E. Main St., Blanchester, 
Ohio 

Hon. Frederick C. Smith, 

739 E. Center St., Marion, 
Ohio 

Hon. Thomas H. Burke, 

620 South St., Toledo, Ohio 

Hon. Thomas A. Jenkins, 

811 S. Sixth St., Ironton, Ohio 

Hon. Walter E. Brehm, 

324 Midland PI., Logan, Ohio 

Hon. John M. Vorys, 

361 E. Broad St., Columbus, 
Ohio 

Hon. Alvin F. Weichel, 

1108 Columbus Ave., San- 
dusky, Ohio 

Hon. Walter B. Huber, 

209 W. Cedar St., Akron 7, 
Ohio 

Hon. Robert T. Secrest, 

Senecaville, Ohio 
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Hon. John McSweeney, 

Wooster, Ohio 

Hon. J. Harry McGregor, 

West Lafayette, Ohio 

Hon. Wayne L. Hays, 

Flushing, Ohio 

Hon. Michael J. Kirwan, 

236 S. Hazelwood St., 
Youngstown, Ohio 

Hon. Michael A. Feighan, 

16714 Marquis Ave., Cleve- 
land, Ohio 

Hon. Robert Crosser, 

10311 Ramona Blvd., Cleve- 
land, Ohio 

Hon. Frances P. Bolton, 

Lyndhurst, Ohio 

Hon. Stephen M. Young, 

2851 Hampton Rd., Cleve- 
land, Ohio. 


OKLAHOMA 

Hon. Dixie Gilmer, 

2112 E. 15th St., Tulsa, Okla. 

Hon. William G. Stigler, 

Stigler, Okla. 

Hon. Carl Albert, 

21 E. Washington St., Mec- 
Alester, Okla. 

Hon. Tom Steed, 

608 W. Dewey St., Shawnee, 
Okla. 

Hon. A. S. Mike Monroney, 

311 N.W. 14th St., Oklahoma 
City, Okla. 

Hon. Toby Morris, 

Lawton, Okla., 

Hon. Victor Wickersham, 

Mangum, Okla. 

Hon. George H. Wilson, 

619 E. Maple St., Enid, Okla. 


OREGON 
Hon. Walter Norblad, 
Astoria, Ore. 
Hon. Lowell Stockman, 
Post Office Bldg., Pendleton, 
Ore. 
Hon. Homer D. Angell, 
2937 S.E. Hawthorne Blvd., 
Portland, Ore. 
Hon. Harris Ellsworth, 
Roseburg, Ore. 


PENNSYLVANIA 

Hon. William A. Barrett, 

2323 Reed St., Philadelphia, 
Pa. 

Hon. William T. Granahan, 

4920 City Ave., Philadelphia, 
Pa. 

Hon. Hardie Scott, 

862 N. 12th St., Philadeiphia, 
Pa. 

Hon. Earl Chudoff, 

3214 Susquehanna Ave., Phil- 
adelphia, Pa. 

Hon. William J. Green, Jr., 

3309 G St., Philadelphia, Pa. 

Hon. Hugh D. Scott, Jr., 
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Holding power is important in Siam, too! That’s why buyers in 
Bangkok send their orders for threaded fasteners half way around 
the world—to TRIPLEX! They have learned that TRIPLEX 
threaded fasteners are tough, accurate and thoroughly dependable. 
TRIPLEX products are also exported to 54 other nations through- 
out the world ... they must be good! 

You may obtain a copy of the complete TRIPLEX catalog or a 
handy wall chart of types and sizes by simply asking for them. 


“/ée TRIPLEX SCREW @, 


5317 GRANT AVENUE e« CLEVELAND 5, OHIO 
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CAP SCREWS LAG BOLTS CARRIAGE BOLTS SEMI-FINISHED NUTS 





TOUGHNESS 


CAP AND SET SCREWS + BOLTS, NUTS AND RIVETS 













SOLID BRAIDED COTTON CORDS 
and PLASTIC CLOTHES LINES 


SAMSON 


| SAMSON CORDAGE WORKS soston 10. mass. | CORDAGE WORKS 





These 5 colorful Samson Display 
Containers deserve a place on your 
counter for this all-important reason 
— they will boost sales and increase 
your profits, They spotlight Samson 
quality, suggest uses — make it 
easy for customers to buy more solid 
braided cotton cord for hanging 
windows, for clothes lines and for 
hundreds of other uses — also, the 


finest plastic clothes lines made. 
Full Information and Samples on Request 


WHALE 


CLOTHES LIME 


eer Le, 





Streamlined for Sales 
Packaged for Profits 


100 


weTAL PR 


389 


Write for catalog TODAY. 








| SAMSON CORDAGE WORKS soston 10. mass. | 10, MASS. 


gutter stseet> 


44 Hillcrest Ave., Chestnut 
Hill, Pa. 

Hon. Benjamin F. James, 

P.O. Box 513, Villanova, Pa. 

Hon. Franklin H. Lichten. 
walter, 

Center Valley, Pa. 

Hon. Paul B. Dague, 

Downingtown, Pa. 

Hon. Harry P. O'Neill, 

1235 Clay Ave., Dunmore, Pa. 

Hon. Daniel J. Flood, 

77 Madison St., Wilkes-Barre, 
Pa. 

Hon. Ivor D. Fenton, 

520 E. Centre St., Mahanoy 
City, Pa. 

Hon. George M. Rhodes, 

505 Brighton Ave., Reading, 
Pa. 

Hon. Wilson D. Gillette, 

102 York Ave., Towanda, Pa. 

Hon. Robert F. Rich, 

Woolrich, Pa. 

Hon. Samuel K. McConnell, 
st; 

301 Hathaway Lane, Wynne- 
wood, Pa. 

Hon. Richard M. Simpson, 

Taylor Highlands, Hunting- 
don, Pa. 

Hon. John C. Kunkel, 

112 State St., Harrisburg, Pa. 

Hon, Leon H. Gavin, 

314 Innis St., Oil City, Pa. 

Hon. Francis E. Walter, 

806 Hamilton St., Easton, Pa. 

Hon. James F. Lind, 

39 E. King St., York, Pa. 

Hon. James E. Van Zandt, 

1017 18th Ave., Altoona, Pa. 

Hon. Anthony Cavalcante, 

63 Prospect St., Uniontown, 
Pa. 

Hon. Thomas E. Morgan, 

Fredericktown, Pa. 

Hon. Louis E. Graham, 

328 East End Ave., Beaver, 
Pa. 

Hon. Augustine B. Kelley, 

231 Westmoreland Ave., 
Greensburg, Pa. 

Hon. Carroll D. Kearns, 

818 Park Ave., Farrell, Pa. 

Hon. Harry J. Davenport, 

5700 Jackson St., Pittsburgh, 
Pa. 

Hon. Robert J. Corbett, 

64 N. Euclid Ave., Bellevue, 
Pa. 

Hon. James G. Fulton, 

2850 Espy Ave., Dormont 
Farm, East Shady Dr., Mt. Leb- 
anon, Pa. 

Hon. Herman P. Eberharter, 

3408 Parkview Ave., Pitts- 
burgh, Pa. 

Hon. Frank Buchanan, 

1121 Washington St., Me- 
Keesport, Pa. 


HARDWARE AGE, DECEMBER 15, 1949 





RHO! 
Hon 
Ston 

Valley 
Hon 
Han 


soul 
Hon. 
Nort 
Hon. 
Ora 
Hon 
Salu 
Hon. 
402 

Ss. C. 
Hon 
Lan 
Hon. 
Flor 


SOUT 
Hon. 
Wat 
Hon. 
Cust 


TENN 
Hon. 
Eliz: 
Hon. 
3339 

ville, 7 
Hon. 
211 

nooga, 
Hon. 
Cart 
Hon. 
Smit 
Hon. 
4305 

Tenn. 
Hon. 
Law: 
Hon. 
Jack 
Hon. 
Dye1 
Hon. 
Park 

Tenn. 


TEXA 
Hon. 
1205 

Tex. 
Hon. 
2250 

Tex. 
Hon. 
R.F.. 
Hon. 
Bont 
Hon. 
Roor 

Dallas, 


HARDV 











James, 
nova, Pa. 
Lichten. 


> 
7? 


ill, 
more, Pa. 
id, 
es-Barre, 


l, 
Mahanoy 


des, 
Reading, 


ptte, 
anda, Pa. 


ly 
cConnell, 
, Wynne- 


Apson, 
Hunting- 


> 
burg, Pa. 


ty, Pa. 
Iter, 
ston, Pa. 


rR. 
randt, 
ona, Pa. 
cante, 
iontown, 


gan, 


m, 
Beaver, 


elley, 
AVve:., 


ns, 

ll, Pa. 
port, 
tsburgh, 


tt, 
sellevue, 


n, 
Jormont 
Mt. Leb- 


rharter, 
Pitts- 


n, 
t., Me- 


Chestnut 





RHODE ISLAND 


Hon. Aime J. Forand, 


Stoney Brook Farm, Route 2, 


Valley Falls, R. I. 
Hon. John E. Fogarty, 
Harmony, R. I. 


SOUTH CAROLINA 
Hon. L. Mendel Rivers, 
North Charleston,. S. C. 
Hon. Hugh S. Sims, Jr., 
Orangeburg, S. C. 

Hon. James B. Hare, 
Saluda, S. C. 
Hon. Joseph R. Bryson, 


402 Bennett St., Greenville, 


8.6. 

Hon. James P. Richards, 
Lancaster, S. C. 

Hon. John L. McMillan, 
Florence, S. C. 


SOUTH DAKOTA 
Hon. Harold O. Lovre, 
Watertown, S. D. 
Hon. Francis Case, 
Custer, S. D. 


TENNESSEE 
Hon. Dayton E. Phillips, 
Elizabethton, Tenn. 
Hon. John Jennings, Jr., 


3339 Kingston Pike, Knox 
ville, Tenn. 

Hon. James B. Frazier, 

211 Glenwood Dr., Chatta- 


nooga, Tenn. 
Hon. Albert Gore, 
Carthage, Tenn. 
Hon. Joe L. Evins, 
Smithville, Tenn. 
Hon. J. Percy Priest, 
4305 Elkins Ave., Nashville, 
Tenn. 
Hon. Pat Sutton, 
Lawrenceburg, Tenn. 
Hon. Tom Murray, 
Jackson, Tenn. 
Hon. Jere Cooper, 
Dyersburg, Tenn. 
Hon. Clifford Davis, 


Parkview Hotel, Memphis. 
Tenn. 

TEXAS 

Hon. Wright Patman, 

1205 Main St., Texarkana, 
Tex. 


Hon. J. M. Combs, 

2250 Ashley St., 
Tex. 

Hon. Lindley Beckworth, 

R.F.D., Gladewater, Tex. 

Hon. Sam Rayburn, 

Bonham, Tex. 

Hon. J. Frank Wilson, 

Room 542—Federal 
Dallas, Tex. 


Beaumont. 


Bldg.. 
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PLASTIC 
iS STURDIER.... LONGER LASTING 


The Solid Type Seat 


More BEAUTIFUL 
more SANITARY 


because if ts 


FULLY ENCLOSED 





































1000° 


The transparent model shown here gives you 
proof positive of the superiority of the 
PURITAN! Carefully engineered design 
makes the new PURITAN... lighter in 
weight... yet sturdier in construction . . 

BECAUSE of the scientific rib construction! 
Jump on it... drop it... bang it... it 
WON'T break... it CAN'T break! Beautiful 


marbelized finish in seven gorgeous colors 


..and it retails profitably at $8.95 


8219 ALMIRA AVENUE 


CENTURY PLASTIC PRODUCTS, INC. 


CLEVELAND 2, OHIO 
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Hon. Olin E. Teague, 
College Station, Tex. 
Hon. Tom Pickett, 


504 E. Neches St., Palestine, 


Tex. 
Hon. Albert Thomas, 


2316 Addison Rd., Houston, 


Tex. 
Hon. Clark W. Thompson, 


15 Cedar Lawn N., Galveston, 


Tex. 
Hon. Homer Thornberry, 


2300 Tower Dr., Austin, Tex. 


Hon. W. R. Poage, 

1817 Lyle Ave., Waco, Tex. 
Hon. Wingate H. Lucas, 
Grapevine, Tex. 

Hon. Ed. Gossett, 

Wichita Falls, Tex. 

Hon. John E. Lyle, Jr., 


200 N. Trenton St., Arling- 


ton, Va. 

Hon. Lloyd M. Bentsen, Jr., 

McAllen, Tex. 

Hon. Ken Regan, 

Midland, Tex. 

Hon. Omar Burleson, 

Anson, Tex. 

Hon. Eugene Worley, 

Shamrock, Tex. 

Hon. George H. Mahon, 

Colorado City, Tex. 

Hon. Paul J. Kilday, 

449 P. O. Bldg., San Antonio, 
Tex. 

Hon. O. C. Fisher, 

1406 Shafter St., San An- 
tonio, Tex. 


UTAH 
Hon. Walter K. Granger, 
Cedar City, Utah 
Hon. Reva Beck Bosone, 
965 McClellard St., Salt Lake 
City, Utah 


VERMONT 
Hon. Charles A. Plumley, 
12 Prospect St., Northfield, 
Vt 


VIRGINIA 

Hon. Schuyler Otis Bland, 

8107 Chesapeake Ave., Hamp- 
ton, Va. 

Hon. Porter Hardy, Jr. 

Churchland, Va. 

Hon. J. Vaughan Gary, 

5504 Willow Lawn, 
mond, Va. 

Hon. Watkins M. Abbitt. 

Appomattox, Va. 

Hon. Thomas B. Stanley, 

Stanleytown, Va. 

Hon. Clarence G. Burton, 

Lynchburg, Va. 

Hon. Burr P. Harrison, 

Winchester, Va. 

Hon. Howard W. Smith, 

204 W. Walnut St., Alexan 
dria, Va. 


Rich- 
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Hon. Tom B. Fugate, 
Ewing, Va. 


WASHINGTON 

Hon. Hugh B. Mitchell, 

3214 43rd Ave., W. Seattle, 
Wash. 

Hon. Henry M. Jackson, 

3602 Oakes Ave., Everett, 
Wash. 

Hon. Russell V. Mack, 

606 8th St., Hoquiam, Wash. 

Hon. Hal Holmes, 

313 E. 10th St., Ellensburg, 
Wash. 

Hon. Walt Horan, 

R.F.D. 2, Wenatchee, Wash. 

Hon. Thor C. Tollefson, 

4121 N. 38th St., Tacoma, 
Wash. 


WEST VIRGINIA 

Hon. Robert L. Ramsay, 

Follansbee, W. Va. 

Hon. Harley O. Staggers, 

Keyser, W. Va. 

Hon. Cleveland M. Bailey, 

230 Goff Ave., Clarksburg, 
W. Va. 

Hon. M. G. Burnside, 

1673 Fifth Ave., Huntington, 
W. Va. 

Hon. John Kee, 

Woodland Dr., Bluefield, W. 
Va. 


Hon. E. H. Hedrick, 


713 Woodlawn Ave., Beckley, 


W. Va. 
WISCONSIN 


Hon. Lawrence H. Smith, 


Route 2, Box 51, Racine, Wis. 


Hon. Glenn R. Davis, 


270 N. Broadway, Waukesha, 


Wis. 
Hon. Gardner R. Withrow, 
111 S. 9th St., La Crosse, Wis. 
Hon. Clement J. Zablocki, 
1623 S. 21st St., Milwaukee, 
Wis. 
Hon. Andrew J. Biemiller, 
2443 N. Sherman Blvd., Mil- 
waukee, Wis. 
Hon. Frank B. Keefe, 
687 Main St., Oshkosh, Wis. 
Hon. Reid F. Murray, 
Ogdensburg, Wis. 
Hon. John W. Byrnes, 
425 S. Monroe Ave., Green 


Bay, Wis. 
Hon. Merlin Hull, 
515 Van Buren St., Black 


River Falls, Wis. 
Hon. Alvin E. O’Konski, 
Mercer, Wis. 


WYOMING 
Hon. Frank A. Barrett, 
Lusk, Wyo. 





Departmentalization and Display Build Peak Sales 


(Continued from page 63) 


carried a large line of wheels. 
When customers asked for wheels 
of almost any size or description, 
“We had them.” Mr. Stroup says, 
“but we didn’t think of displaying 
them until about a year ago. We 
made a rack out of 2 by 4’s with 
7 16-in. pump rod to hold the 
Ww heels.” 


Since the wheel rack with its as- 
surtment is displayed on the main 
Hoor. wheel sales have averaged 
18 per week, at leasi a sixfold 
increase. 

Power tools are displayed on a 
mezzanine floor, with wall displays 
for smaller items. The department 
has three open end work rooms 





Lighting fixtures are shown on this special ceiling unit with stock 
numbers indicated next to each sample for easy location in the 
stockroom. Each fixture is wired, the lighting being in units of three 
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This wheel display rack was re- 
sponsible for increasing sales from 
six to seven-fold. 


with tools wired and mounted for 
work where buyers are taken for 
demonstrations. 

Mr. Stroup has done consider- 
able experimenting with lighting 
effects in his salesroom. He uses 
neon tubes at the wall displays, the 
tubes being concealed under drop 
covers. There are 86 round light- 
ing fixtures in the ceiling, each 
with a 500-watt bulb. Spot lights 
are used on four of the center 
posts, and are mounted near .the 
ceiling. They can be turned in any 
desired direction. Five swivel spot 
lights are used for each display 
window. With this set-up, “day- 
light” lighting can be produced at 
night, making the whole store a 


window setting. 


Sporting Goods 


Sales in the sporting goods sec- 
tion are equally divided, inside 
and outside. A. P. Lutz, depart- 
ment manager. spends four and 
one-half months of each year on 
the road. He calls on ball club 
managers. athletic associations. 
and high school coaches. He also 
calls on all high school and grade 
school manual training depart- 
ments to show them a line of 
power and hand tools and sand 
paper and other supplies. On an 
average four and one-half months’ 
trip he will sell from $7,000 to 
$10,000 worth of equipment and 
material to manual training de 
partments. 
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LAYER-BUILT PADS 


4800 square inches 
of working surface 
in every package! 




































TOP QUALITY plus BIG VALUE! 


Sun Ray Steel Wool quality and value keep customers coming back. 
Long, strong, precision-cut steel wool strands make up these big, 
cushiony layer-built pads. Each pad contains 300 square inches of 
top quality working surface. Simply fold back used surface exposing 
fresh, clean layer. All grades from 0000 to 3 are available and 
are packed sixteen pads to a package. 


Sun Ray one pound bulk tubes for home, 


a shop and general use contain only top 
NRA} BULK quality steel wool. Seven grades are avail- 
> TUBES able, from 0000 to 3, also fine, medium 
) and coarse shavings. 

wo 


rh JEX HOUSEHOLD PADS — Ses 
> all Economical Jex steel OPM, 


wool scouring pads are 


v ems 
RS: POLISHES 


yt UeXerae 





(VA > i favorites with house- mY! 

BY A wives everywhere. J a, . 
ae: Packed sixteen full- 

SA bodied pads to the carton, they are ideal for household 

\\ cleaning, scouring and polishing. ‘Use one a day, then 

\ throw away” sells Jex for you. 


Ss ORDER SUN RAY STEEL WOOL PRODUCTS TODAY! 











Swing-A-Way Has 
New Container 


Swing-A-Way Mfg. Co., 4100 Beck 
St., St. Louis, Mo., has designed a con- 
tainer made of metal and fibre in which 


to package its kitchen can openers, 
knife sharpeners and ice crushers. 
Package is a blue-silver container made 
of fibre and metal. It is sealed tight 
at factory and can’t be opened without 
mutilating. Since the container must 
be mutilated in home to remove con- 
tents, maker feels, whim purchasers 
will think twice, therefore discouraging 
“hunch” buying. To offset customer 
desires to handle goods, dealers can 
obtain displays. 


Booklet on Way to 
Replace Window Glass 


Libbey-Owens-Ford, Toledo, Ohio, is 
offering a booklet containing hints for 
the home owner on minor glass repair 
problems. Entitled, “How to Replace 
Broken Glass,” it explains step-by-step 
in simple language the entire glazing 
process. Included is a checklist of tools 
and supplies that are needed for glas= 
replacement work. Booklet recommend< 
single strength window glass for small, 


104 


many-paned openings and double 
strength glass for larger openings and 
glazing in metal sash, 


Hotpoint EB8 Refrigerator 


Hotpoint, Inc., 5600 W. Taylor St., 
Chicago 44, IIL, offers an eight cu. ft 
1efrigerator in the medium price range 
Features stainless steel shelves, butter 
conditioner, vegetable and fruit storage 
and a porcelain meat pan. Stainless 
steel evaporator is enclosed at front 
and back to insure low temperatures for 
24 lbs. of frozen foods. Also available 
are eight and 10 cu. ft. combination 
refrigerator freezers. They have indi 
vidual storage and freezer compartments 
with separate doors. Aluminum shelves, 
plastic food basket and three ice trays 
are other features. A freezer, EK1], 
has three food baskets on supporting 
rails, warning light and a locking 
latch. Separate compartment provides 
storage space for packaging and wrap- 
ping materials used in freezing foods. 


ee; 8 88 & 
* =~ 


Heller Axe Rack 


W.C. Heller & Co., Montpelier, Ohio, 
offers two sizes of a new rack for dis- 
playing axes. Model illustrated holds 
12 axes and is made of solid oak, 28 


coe 
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in. long, 6% in. high, 10 in. deep, 
antique oak varnish finish. Weight 20 
lbs. Each axe has its separate compart- 
ments and holds axe upright. Retails 
for $8.85. Model AX-2, is one half of 
the one shown and holds six axes. Rack 
is 14% in. long, 6% in. high, 10 in. 
deep, same finish, and retails for $5.50. 


Tuffy’ Broom 


Empire Brush Works, Inc., Port 
Chester, N. Y., is introducing a broom, 
“Tuffy” which consists of 3% in. Em- 
prene colored plastic bristles set in a 
hardwood back, protected with plastic 
bumpers. Available with a 47 in. Dura- 
bilt all-steel gold metallic finished han- 
dle, complete with nickel hanging ring. 
The bristles and bumpers are made in 
red, blue and yellow. Plastic will not 
mat or break, and maker says the color 
will not fade. Emprene bristles are 
claimed not to absorb water. Broom 
may be kept clean by sudsing and 
rinsing. Retails at $1.79. 
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WesLock) 


CYLINDRICAL LOCKS 


[MM suis 


large escutcheon No. 256 shown 
with WESLOCK No. 240 five- 


€) pin tumbler entry lock set. 
5 


Ohio, 
r dis- 
holds 


k, 28 





PN alehial-1am ad te) Ol @) @eletiicliichilolay 
Richlee Gardens, Mineola, New York 
204 apartment units—FHA insured. 


Arch#tects: Samuel Paul Associates 
Accepted by Architects and Builders as one of the most eaniae: se — — 
modern lock set accessories, the WESLOCK Melody escutcheon sae meee a Co., 

‘ ‘ - > ‘ Ye] eck, New Yor 

is the only design of its type available in any line. Although ; : | 

budget-priced, WESLOCKS are of the highest quality and Herdwore Cones an 
. Golden, Brooklyn, New York 

unconditionally guaranteed. Send for a catalog of the complete 


WESLOCK line which is the best at any price. 


» MANUFACTURING CO. Oh. 
WE T OD 1420 Sout Srengvene Seenee WESLOCKS 
Les Angeles 23, California \ £7 

















Announog CEE ES 


The Peerless 








FREZO FREEZER forged tron 


Cabinet Hardware 


is making an 18 item line of torged iron 
cabinet hardware, including latches, 





Outstanding 
FREEZER VALUE! 


Peerless FREZO is today’s 


biggest ice cream freezer 


value. A sturdily built, qual- 





ity freezer, attractively priced. ‘ Po mang mcrae ee 
Made by the makers of the H and H & L hinges and strap hinges 


for both flush doors and *% in. offset 
doors; knobs, door and drawer pulls; 
for making smooth ice-cream butterfly hinges and thumb latches. De- 
signed in the heart pattern. Line is 
recommended for application on painted 


well known Peerless Freezer, 


quickly, easily, economically. 


Priced for quick turn-over. surfaces. New line is displayed on a 
P ‘ Coloniz atte ard. 

Household Sizes: 2 to 10 Qts. olonial pattern board 

Hotel Sizes: 12 to 20 Qts. ; 


‘Garden-Glo' 


Hazleton Engineering Co., 666 E. Big 


Features Bend Blvd., St. Louis 19, Mo., offers 


the “Garden-Glo” line. Included in the 


DASHER WITH Bo ee ain inti tne Os 
Pi ed GEARLESS. CAN Top line is No. 200 lamp, retails for $3; 


GEARS INCLOSED 


_ No. 205, combination snack tray and 
lamp, $7.95; and the hurricane lamp, 
$2.50. Line combines the traditional 
colonial with modern utility, says 







HARD WOOD a - DEEPER TUB 
and CAN 


STEEL CAN BOTTOM 


ASK YOUR JOBBER or write 
us for complete information. 





The Peerless FREEZER Co. 
Winchendon, Mass. 











McKinney Mfg. Co., Pittsburgh, Pa., 


maker. The tray is 10 in. in diameter 
and is of 18 gage tarnish-proof brass. 
polished finish; the upright and decor 
ative parts of wrought iron finished i 
antique black. Overall height includ 
ing lamp shade. 48 in. Equipped with 
No. 2 standard lamp chimney. Display 
stands furnished at no charge on orders 
of 12 or more. 


Faucet Repair Folder 


The O'Malley Valve Co., 7602-04 
Greenwood Ave., Chicago, Ill, has 
issued an illustrated folder, in colors, 
detailing each set in the O’Malley line. 
Retail prices are shown in the folder. 
Featured is the newest set, the No. 1], 
all-purpose family set which includes 
both drip stopper and Nu-seater tools 
and parts. 


Accetta's Tackle Box 

Tony Accetta & Son, 890 E. 140th 
St., Cleveland, Ohio, offers Tony Ac 
cetta’s tackle box. selection of | five 


fish-getting lures. Box retails for $5.50. 
When sold individually the lures retail 
for $6.10. Box is yellow and black 
with hinged lid that swings back for 


ACCRT TA ) 
rine 


af 








counter or showcase display. Included 
is a brochure with instructions for fish 
ing each lure. 


‘Electra-Clip’ 


Community Industries, Sullivan, III. 
is offering the “Electra-Clip” designed 
to remove the hard work from electric 
fence installation. Said to prevent 
cracked insulators, and broken wires 
Said to fit all types of tee posts with 
adapters available for angle and wood 
posts. Said to hold wire far enough 
from the post to permit it to be used a! 
the same time as a woven wire fence 
without shorting. Made of rust proofed 
spring steel, maker says it will not 
lose its tension and can be used again 
and again. Retail for 15 cents. 
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‘Syncro’ Electric 
Hone Sharpener 


Syncro Corp., Rochester, Mich, offers 
an all purpose electric hone sharpener 
embodying a honing action designed 
for all around sharpening purposes in 





home, factories, farms, workshops, soda 
fountains, retailing for $10.50. Maker 
says butcher-sharp edges may be honed 
easily, and safely on all types and sizes 
of knives, chisels, hatchets, garden 
tools, tool bits, scrapers, plane blades, 
punches, drills, screw drivers, cleavers. 
A 20 deg. angular platform guide as- 
sists in the sharpening. Three univer- 
sal honing stones are provided, coarse, 
medium, fine, the medium hone is con- 
vex for curved blades and knives whose 
blades have been ground away. Plug 
in 110-120 volt., AC only, outlet. 


Rechargeable Spotlight 


Koehler Mig. Co., Marlboro, Mass., 
is introducing a rechargeable electric 
spotlight which throws a one half mile 
beam, has 25,000 candle power, and 
1,000 hours of operation. Model 262 
weighs about 92 oz. Supplied in dry 
charged condition. Blue battery casing 
of Butaprene plastic. Features built-in 
windows showing solution level, water- 
proof switch, non-spill device said to 
be positive, and unbreakable lens. May 
be charged from automobile battery, 
cigar lighter outlet or 110 volt 60 cycle 
ac house current. Retails for $26.95, in- 
cluding rechargeable battery with 1000 
burning hours. 
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Easy-to-see quality—easy-to-point- 
out features plus top performance 
make these handsome canary 
yellow lawn machines practically 
self-selling. Watch the profits pile 
up when you adopt this complete 
mower line. 





*Suggested Retail Price—bigher Denver west. 


CHECK THESE CLEMSON FEATURES 


* Box-Frame Construction 

* Instant Height Adjustment 
* Fingertip Shear Adjustment 
* No-Bobbing Action 

* Differential-Action Roller 


CLEMSON SALES BOOSTERS 


Clemson national 
advertising, start- 
ing in March, will 
tell millions of 
readers of the Sat- 
urday Evening 
Post, American 
Home and Better Homes and 
Gardens the advantages of own- 
ing a Clemson Lawn Machine. 





Packed with every 
Clemson mower is an 
attention - compelling 
display card to slip on 
the handle bars of the 
machines you want to 


Clemson Lawn Machines 
are sold exclusively to 
retail outlets through 
recognized dis- 

tributors. 


Manufacturers of Hand 
and Power Hack Saw Blades, 
Frames, and Metal Cutting Band Saw Blades. 


display. Front of cards indicate 
model, price and features, while 
reverse gives instructions for ad- 
justing and care to the new own- 
er. These dual purpose cards help 
the Clemsons sell themselves. 


In addition, Clemson 
Z\. ctl offers you punch- 
age packed newspaper mats 
=— for your own local 
newspaper ads... plus 
colorful envelope stuf- 
fers that tell “What to Look For in 
a Lawn Mower”. All yours FREE 
for the asking. Send the coupon 
below today for your supply. 


SEND FOR THESE CLEMSON SALES HELPS... 
TODAY! 


CLEMSON BROS., INC. 
Dept. HA-12, Middletown, N. Y. 






svorvend Set of Newspaper Advertising Mats 
paaner Envelope stuffers (state quantity) 


Company Name 
DBEIOER  cecerceviesrennsrevienernnemmnnenssntntosevesectennsenneee 





















newest 
top value 





, 


| RETAIL LIS 


amber handle 
reversible, 
double-duty 

screw -driver 




















Recessed head 
to take screws 





Strong 
chuck 


Oil tempered 


< High carbon steel 


You can’t beat it! You 
can sell it! These Fu'ler 
features add up to prof- 
its! Never before under 
$1.40 retail —a screw 
driver like this! 


JOBBERS: Write today for 
wide-margin catalog pages 
and free samples for your 
salesmen. 





Every month we're promot'ng 


Each Fuller quality In ‘‘Popular 
Packed on Mechanics’ and ‘‘Popular 
Individual Science’ 

Display 

Card 


Regular full 
ground bit 


FULLER TOOL CO., INC. 


T 






skaoble Amt a 


905 FAILE STREET BRONX 59, N. Y. 
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WHAT'S NEW 








'Time-O-Switch' 
‘Cutout Switch’ 


Minneapolis-Honeywell Regulator Co., 
Minneapolis 8, Minn., is introducing 
the “Time-O-Switch” which provides 
automatic “turn off” of the attic fan 
during the early morning hours. In the 
evening the dial is set for the length 
of time the fan is to run. This variable 
timing feature makes fan operation 
conveniently adjustable to all weather 
conditions. Incorporates the “Con-Tac- 
Tor” mercury switch. Maker says the 
fan can be turned on for an indefinite 
period of time by pressing a small 
lever on the side of the case and 
stopped by turning dial to left. Has 
a silver bronze finish case. “Cutout” 
switch provides protection against con- 
tinued fan operation when attic tem- 
perature rises to a critical level. It is 








a manual reset safety control and is 
mounted near the attic fan so air stream 
passes through the temperature sensing 
element. 


Cuyahoga Brushes, Rack 


Cuyahoga Brush Co.. 4206 Clark Ave., 
Cleveland 9, Ohio, offers a line of 
brushes, and a compact revolving rack 
for household brushes, which displays 
16 brushes. Rack needs space 16 by 
18 in. Rack may be used on wall, 
post or door casing. May be supplied 
with pipe stand and flange for counter 
use. Brushes and their retail prices 
are: white toilet bowl, 35 cents, brown 
toilet bowl, 55 bristle toilet 
bowl, 89 cents, cotton duster, wood 
handle, 79 cents, cotton dust mop, 29 


cents, 





cents, cotton dish mop, 15 cents, bath 
tub, 89 cents, radiator, 40 cents, four 
in. kitchen, 25 cents, vegetable, 15 cents, 
milk bottle, 29 cents, bath, 98 cents, 
nylon baby bottle, 29 cents, brown 
household whisk, 30 cents, pastry, 19 
cents and percolator tube, 19 cents. 
Assortment packed in a carton, weight 
20 Ibs. 


Eighteen Inch Power Mower 


An 18 in. “Eversharp” power mower 
to retail for $79.50, is available from 
Midwest Mower Corp., 2235 O'Fallon 
St., St. Louis 6, Mo. Mower is powered 
by a 1 hp. Briggs and Stratton or 
Clinton four cycle engine. Its five 18 
in. reel blades and bed blade are of 
crucible tool steel. Maker guarantees 
mower for a year. Both reel and wheels 
are self-propelled and positive powered 
by chain drive. Throttle speed regulator 
and clutch controls are located on tubu- 
Features pressed steel 
construction, rubber tires, cutting height 
adjustable from °& to 1% in, sectional 
hardwood roller, and rubber hand grips 
said to be perspiration-resistant. 


lar steel handle. 
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Utility Hook Strip 


The HoCup Mfg. Co., 9-11 Melcher 
St., Boston, Mass., offers a strip of 11 
all-purpose metal hooks. Strip re- 


tails for 25 cents and is available in 
several colors. Hooks said to be good 
for hanging kitchen utensils needed 
close by the stove or sink, or in the 
closet, bathroom or workshop for tools. 
Display cards featuring uses are avail- 
able. 


Leaf Pulverizer 


Propulsion Engine Corp., Kansas 
City, Mo., is offering a device for rid- 
ding the yard of autumn leaves, as an 
attachment for the “Mow-Master” rotary 
power mower. Said to pulverize fallen 
leaves and scatter the particles evenly. 
By removing the “Grind-a-Leaf” attach- 
ment, the “Mow-Master” is ready for 
any mowing task. Powered by a 2 
h.p. engine with direct drive to blade, 
it has both automatic governor and 
manual control. It is an all metal ma- 
chine which glides on ball bearing 
mounted rubber tired wheels. 


Nests of Saws 


Upland Industries, Inc., Upland, Pa., 
is offering No. 3620 nest of saws, which 
includes one 14 in compass blade, one 
12 in. compass blade, and one 10 in. 
keyhole blade. Smooth varnished han- 
dle. Packed one doz. nests. Weight, 
seven lbs, per doz. nests. Group 607 
consists of a 16 in. hand saw blade, a 
14 in. compass saw blade said to cut 
metals and a 10 in. keyhole saw blade. 
Handle is of hardwood, finished in 
clear varnish with plated hardware. 
Blades are changed by loosening a 
wing nut, removing carriage bolts and 
slipping one blade out and inserting 
the blade required for the particular 
job into the handle. Wingnut-carriage 
bolt combination holds the blade se- 
curely. Retail price is 98 cents each. 








SKILSAW, INC. 
5033 Elston Avenue, Chicago 30, Ili. 
Factory Branches in Principal Cities 
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Easy to use! Easier to rent: 


cet SKIL Floor Sander: 


Lightweight, easy to handle 
... SKIL Floor Sander rents 
quickly in your store. Does 


Rent SKIL Edger 
... for hard-to-reach 
—_- small closets, 
along walls, on stair 
treads. Saves hours 
of tedious hand 
sanding . . . makes 
even bigger rental 
profits for you. 


smooth, ripple-free finishing 
quick as a flash .. . builds 
profits just as fast. Have your 
SKIL Tool Distributor 
demonstrate today. 


r 






Many exclusive 
feotures moke 
SKIL Floor 
Sander the 
easiest-to-use 








sonder on the 






market today. 


































How about customers looking for small amounts of spring 
wire for any of the countless uses? 


The answer is JOHNSON XLO MUSIC SPRING WIRE. The 
wire of a thousand uses comes to you attractively packaged for 
display and handling . . . units of '/, lb., 1% |b., and | Ib. in full 
range of sizes. JOHNSON sales analysis will point out to you 
the sizes which are in the heaviest demand. Through your whole- 
saler or nearest Johnson branch. 


Sc" 


OQHNSON 


STEEL AND WIRE COMPANY, tha. 


oe ee ee ee 


New York Philadelphia 
Atlanta Houston 


Cleveland Detroit Akron Chicago 
Tulsa Los Angeles Toronto 





WHAT'S NEW 








‘Clothes Line Caddy’ 

Jud Whitehead Mig. Co., 4111 Broad- 
way, Oakland, Cal., is introducing a 
clothes hanging aid made of Alco 





aluminized steel; said to be guaranteed 
not to rust, and to work equally well 
on wire, rope or outdoor drier. Hangs 
on the line, permitting user to main- 
tain clothes basket and pins at elbow 
level. Rolls along the line as _ the 
housewife hangs the clothes. Retails 
for $2.49, dealer cost, $18 per baker’s 
dozen. 


Weatherstrip Package 


Marketed under the name “Colum- 
bia,” is a reusable crystal clear plastic 
box with 17 ft. of hemmed _ bronze 
weatherstrip rolled compactly within. 
Center cup contains nail supply. Each 
package of “Columbia” is said to be 
sufficient for one door or two windows. 
Available in four widths, 1, 1%, 14, 
and 1%, in. National Metal Products 
Co., Pittsburgh, Pa. 


Shock, Short Proof 
Attachment Plug Cap 


Philise Switch & Mfg. Co., Inc., 910 
Third St., Davis, Cal., is offering a 
special shock- and short-proof attach- 
ment plug cap. Development in the 
replacement attachment plug cap elim- 
inates danger of a short circuit between 
the stripped wires at terminals, says 
maker. Three stain relief grips in 
each wire channel grip the wire insula- 
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tion. The cap is molded of polystyrene, 
and the sides are knurled to permit a 
firm grip on plug when inserting or 
withdrawing. Features cord hole about 
14 in. diam., binding screws, brass No. 
6-32, and removable parallel brass 
blades. Available in brown, ivory or 
crystal. Direct inquiries to Geo. A. 
Kushman Co., 428 13th St., Oakland 
12, Cal., national sales agents. 


Westinghouse Electric 
Water Heaters 


Westinghouse Electric Corp., 246 
E. Fourth St., Mansfield, Ohio, is offer- 
ing standard model automatic electric 
water heater, 10, 30, 40, 52, 66, or 80 
gal. capacity, shown and _ table-top 
model automatic electric water heater, 
30 or 40 gal. capacity. Features West- 
inghouse baffle which won’t permit in- 
coming cold water to mix with hot; 
also Corox elements which are said to 
put all the heat directly into the water; 
and a tank-guard is said to stop tank 
corrosion. Available also is the table- 





top model automatic electric water heat- 
er, 30 or 40 gal. capacity. Both sizes 
have counter-high porcelain tops which 
make work surfaces. Bases are recessed 
for toe space. All water heaters are 
covered by the company’s 10-year war- 
ranty. Where required, they will be 
equipped with magnesium rod at no 
extra charge. Table top model features 
Tri-Snap thermostats, drain valve lo- 
cated at bottom of tank, extended tank 
wall supporting the weight of tank, 
copper-bearing steel tank, fiberglas in- 
sulation, white Dulux high gloss enamel 
finish. Available in four models rang- 
ing from $127.95 to $148.95. Standard 
model has all features of table top 
model with addition of three pressed 
steel legs. Standard available in 11 
models ranging from $90.95 to $184.95. 


Ratchet Type Die-Stock 


The Oster Mfg. Co., Cleveland 3, 
Ohio, offers a ratchet type receding die- 
stock, designed for threading of 1 to 
2 in. pipe. Identified as the No. 52 
j Leader,” tool is equipped with Acme 
thread lead screw. Die-holders are sep- 
arate units, adjustable for oversize or 
undersize threads. Universal centering 
chuck with three fully serrated jaws 
and locking screw, said to assure quick, 
accurate centering on pipe. No. 52 is 
a companion tool of No. 54 “Leader” 





a geared, receding die-stock designed 
for both hand and power operation in 
threading 2'% to 4 in. 


‘Save-A-Life’ 


Lewis Skinner Co., Spring Division, 
New Boston, N. H., is introducing 
“Save-A-Life” safety ladder holder 
which is said to fit any style or size 
gutter. Also claimed to fit any style 
roof. Attaches to side of house or any 
end pitch. Made of malleable iron with 
weather-proof finish. 


Hedge Tdumer, Lawn 
Edger Combine 


Roberton Division, King Pneumatic 
Tool Co., Chicago, Ill, has made its 
electric hedge-trimmer convertible into 
a lawn edger, combination available 
for $34.50. Oscillating disc-blade trims 
grass where mower can’t cut and edges 
lawn at walks and beds. Edger and 
hedge trimming blades can be _ inter- 
changed on the job. Pressure-switch on 
cord keeps non-operating hand safe. 
Tool is 4 lbs. Nickel steel gears, sealed 
“transmission,” 1/10 hp., AC or DC 
motor. Plated blades, maroon handle 
and gray frame. 





* 
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Yes... KAY-TITE is always 


available in drums... 


30 Ib. 
DRUM 


RETAILS 
FOR 
$11.00 


except Blue and Green 
which retail for $14.00 














Here's the size you can sell to con- 
tractors, maintenance men and 

~ |B} farmers where large masonry areas 
c= | are to be treated. 50 lb. drum cov- 
=" B} ers 600 to 750 square feet. 


WHITE 


and 









CREAM GREEN 






BLUE 
GRAY 
ROSE 
BRICK RED 


COLORS 


KAY-TITE COMPANY 


NEW JERSEY 





BUFF 












YELLOW 











SPANISH BUFF 











Backed by 20 Years of Satisfactory Pe , 














WEST ORANGE 
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THERES A SUPER 


CARBIDE TIPPED 


MASONRY DRILL 
FOR EVERY JOB! 


Extra leugth 
Aer 
Sipser we 
Tost Coaaa 


21650 HOOVER ROAD . DETROIT 13, MICHIGAN 
SURPLESS-DUNN CO. 


National Distributors 
NEW YORK 7 CHICAGO 
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WHAT'S NEW 








‘Nite Glo’ Flashlight 


\ flashlight that glows in the dark 
when off is offered by Bantamlite, 126 
lith Ave., New York City 1l. “Nite- 





Glo” lights with a flip of the finger, 
says maker. Fits in purse or pocket. 
Available in a jewel-tone finish in four 
colors. Retails for 79 cents, or 89 
cents if a key chain attachment is de- 
sired. Maker offers, without charge, a 
jewel set display with each 12 flash- 
lights ordered. 


Goddard Silver Polish 


Paul K. Randall, 299 Madison Ave., 
New York City, is offering Goddard 
silver polishes for retail sale. Products 
include: polishes in powder and liquid 
form as well as an impregnated silver 
cloth. Latter is a specially prepared, 
soft, but tough, cotton material impreg- 
nated with Goddard’s plate powder, 
which cleans slightly tarnished silver 
with a single wiping, it is said. Also 
can be used on chromium, stainless 
steel and glass. Plate powder comes 
in 2%, 7 and 16 oz. sizes. The 734 
oz. bottle of liquid polish is $4.50 per 
doz. 


‘Lobstershere’ 
J. T. Henry Mfg. Co., Hamden, 


Conn., is offering the “Lobstershere” 
designed for eating and preparing lob- 
sters. Said to cut the toughest lobster 
shells like paper. The long thin 
blades are made to go into the smallest 





Heersase 
ons 








claws. Available in models 420, $1.75 
per pair, $21 per doz.; 421, packed 
four to a box, same as 420; 423, full 
polish, $2.25 per pair, $27 per doz.; 
124, packed four to a box. 


Clothesline Reel 


Bok Machine Products Co., Fort 
Wayne 6, Ind., is offering a clothsline 
reel which retails for $2.98. Design 
incorporates a light weight, tubular 
aluminum frame which supports an 8% 
in. diameter, light metal reel which is 
equipped with a hand crank. Reel 
accommodates up to 200 ft. of heavy 
clothesline, says maker. Line feeds off 





the reel through an eyelet in the frame 
and over the shoulder. Said to prevent 
rope burns, and to keep it free of snags 
and twisting. 


‘Wham-O Sportsman’ 


Wham-O Mig. Co., 604 S. Marengo 
Ave., Alhambra, Cal., is offering a 
hunting-type slingshot to retail for $1. 





It is a combination of scientifically 
prepared laminated wood and specially 
prepared laminated rubber and cured 
rawhide. Designed to kill game and 
rout pests. Packed with extra rubbers, 
10 pellets, with full instructions on 
“How To Shoot a Pattern” or “Scatter 
Shoot.” 
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Solderless Terminal Kit 


Lynn Products Division, Vaco Prod- 
ucts Co., 317 E. Ontario St., Chicago 
11, Ill., offers a case made ol Bakelite 
styrene which holds solderless terminals 
and a crimping tool. With compart- 
ments molded in, kit provides for per- 
manent identification of different size 
terminals, 

Solderless wire terminals are formed 
pieces of metal on ends of wires to 
make an easy contact with fixed termin- 
als on electric connections. Kit is 
said to be resistant to acids. Handles 
of crimping tool have been made from 
Vinylite flexible plastics. 





Samco Oil Seon. Barrel 
Faucets, Oil, Molasses Gates 


Syracuse Alloy Metals Corp., 114 
118 S. Salina St., Syracuse, N. Y., is 
offering a complete line of Samco oil 
drum and barrel faucets, oil and mo- 
lasses gates. All valves are available 
in fine gray iron with heavy black 
enamel finish or malleable aluminum 
alloy. The oil and molasses gates 
have safety grip, fluted finger hold 
handle. Maker says due to generous 
proportion and shortened spring hous- 
ing, hammer need not be used on a 
tight valve. Line is complete in both 
Perfection and Lockfast patterns for 
all sizes. Each has padlock provisions. 
Oil drum and barrel faucets, also in 
both metals, are of self-closing type 
and lock lever, taper plug type. Self- 
closing valve stem is of cold rolled 
steel with Hycar neoprene replaceable 
disc seat and an engineered design 
cleanout plug having a flange holding 
under pressure a Hycar neoprene seal- 
ing ring which is said to prevent leak- 
age. All oil drum and barrel faucets 
have long outlet nozzle. 


‘Ice Crusher’ 

Belvidere Aluminum Co., Rockford, 
Ill., is offering No. 21 cast aluminum 
ice crusher. Said to instantly crush 
ice cubes into small quick-cooling par- 
ticles. Cutting half unfastens easily, 
enabling ice to be emptied quickly. 
Finished with high color gloss. Weighs 
7% oz. Packed 6 in box, two doz. to car- 
ton. Retails for $1.49. 
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The Demand for 
Kester Metal Mender 


(acid-core solder) 


Increases Every Day 
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. Kester Metal 
Mender (Acid-Core Solder) 
and Kester Radio Solder (Rosin-Core). 
These products are packed ten boxes each to a counter 
display carton. Fast moving items, backed by a 
vast national advertising program, 


that sell on sight (25¢ in most areas). 


Also Available ... 


——< 
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Kester Acid-Core and Rosin-Core 


SSSS: 


f. 
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Solder on 1 and 5-lb. spools 


YX) 

uy » 

PAX) 
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The larger Kester units have instant 


acceptance by the solder user whose 


QQ 


needs are greater. 


KESTER SOLDER COMPANY 


4201 Wrightwood Avenue, Chicago 39, Illinois 






Factories also at Newark, New Jersey + Brantford, Canada ‘ 











New profits 
with new type 
screening! 


Low cost Kaiser Aluminum Shade 
Screening is a new way to keep 
rooms cooler! It deflects sun’s rays 
by means of tiny, one-inch-wide 
louvers set close together —lowers 
room temperature as much as 15°. 

It’s a new way for you to profit, 
too! It’s a high quality item, priced 


to move fast and give you a big « 


profit margin. 


MADE OF tough, high grade aluminum. 
Can’t rust or stain. Never needs paint. 
Adds extra beauty to any window. 





PROTECTS interiors against sun. Keeps 
out insects. Easily installed. Low in 
cost. Available already framed from 
sash and screen manufacturers and in 
50-foot rolls from building material 
jobbers. 


Write today for free AIA file and name 
of nearest manufacturer or jobber! 


Kaiser 
Aluminum 


SHADE SCREENING 


Kaiser Aluminum & Chemical Sales, Inc. 
Kaiser Building, Oakland 12, California 
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WHAT'S NEW 








Freez-R-Ator' Combine 


The Coolerator Co., Duluth, Minn., 
is offering the “Freez-R-Ator” mode] 
FR-185 which combines a full 15.5 cu. 
ft. family size home freezer with a 
three cu. ft. refrigerator. Stores about 
600 lb. of frozen foods and permits 
homemaker to store fresh fruits in 
preparation for freezing to chill a full 
case of beer or soft drinks, permit slow 
thawing of large cuts of meat and 
fowl for better flavor. Sliding wire 
basket with dividers is provided for 
convenience. Unit is 28 in. wide and 
Jess than six feet long. Designed to 
slide through narrow doors, upstairs 
and downstairs. Has built-in  spring- 
latch lock. Opens with touch of finger 
and stays open in any position because 
its hinges are counterbalanced. Auto- 
matic interior light. Temperature is 
maintained at zero deg. for general 
storage and may be regulated down to 











10 below zero for fast freezing. Heavy 
duty ™%-hp. Tecumseh compressor used 
Freon 22 is sealed in steel, internally 
spring mounted and permanently lu- 
bricated. Cabinet is insulated with a 
four to five inch blanket of jet-packed 
Sell-U-Fiber. Mechanism is backed by 
a five-year service warranty and the 
Freez-R-Ator is insured against food 
loss by a $200 food loss warranty for 
mechanical failure. 





Router for Homecrafters 


The Porter-Cable Machine Co., Syra- 
cuse, N. Y., has added a router, model 
Pr to its line of guild tools. Router is 
said to be a professional type wood- 
working machine with a revolving verti- 
cal shaft, designed to take a wide as- 
sortment of bits and cutters. Tool may 
be used for relief work—veining for 
recessed designs, grooving, dadoing, 
ploughing with templets; shaping edges 
of all types, moulding, tongue and 
groove, rabbet, dove-tail and decorative 
edges and for routing contoured cut-out 
work for display panels and cut-out 
work in woodworking and mill shops. 





Features a detachable motor which can 
be used in a shaper and power plane 
soon to be offered by the company. Has 
a shaft speed of 18,000 to 20,000 RPM, 
which is claimed to assure a smooth, 
clean cut. It weighs 6% lbs. Mi- 
crometer depth adjustment enables 
router to be adjusted from 0 to 1 in. in 
64th’s. Complete assortment of bits 
and cutters available. Housing is die 
cast aluminum alloy, chuck, %4 in. ca- 
pacity adaptable to 1/16 in., %& in., 
3/16 in. with adapters, shaft sizes 7/16 
in. at chuck end. 


Red Jacket Cellar Drainer 


Red Jacket Mfg. Co., Davenport, 
Iowa, is offering an automatic ll- 
bronze cellar drainer. Maker says it is 
self cleaning. Equipment features stand- 
ard motor and switch and open type 
non-clog impeller. Float is made of 
copper. All other pump parts made of 














bronze. Retails for $59.50. Companion 
model to No. 7 standard “Sentinel” 
automatic cellar drainer. 
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Atkins Saw Packaging System 


E. C. Atkins & Co., Indianapolis, 
Ind., is packaging all its “Silver Steel” 
and medium priced crosscut saws in 





corrugated board, five crosscut or six 
one man saws to a package. Packages 
of two man saws will be reinforced in 
four places with steel strapped; pack- 
ages of one man saws with three steel 
straps. Description of contents of 
each package will be stamped on sides 
and both ends of the container. All 
circular cordwood saws from 20 to 36 
in. are packaged individually in corru- 
gated containers and each package is 
marked correctly. 


Farm, Garden Tool, Shovel 
Illustrated Guide 


Union Fork & Hoe Co., Columbus, 
Ohio, is offering an illustrated guide 
for dealers and their employees cover- 
ing store display, personal salesman- 
ship and advertising for farm and 
garden tools and shovels. Principles of 
mass display of stock and the use of 
movable spot displays provide a con- 
densed sales training course on how 
tools are made and offers advice on 
effective approaches for salesperson to 
employ in selling different types of 
tools. Also how to prepare newspaper 
and mail advertising. 


Window Wells, Grates 


The Majestic Co., Huntington, Ind., 
is offering window wells and grates 
made of heavily galvanized steel; wells 
reinforced at the top with flange and 
by bead stiffeners at other intermediate 
points. Wells are made in a choice of 
heights to fit all standard openings. 
Matching grate, held in place with sup- 
porting lugs, provides added protection 
to the window when needed. Avail- 
able 37 in. wide, 20 in. projection 
height 12, 18, 24, weight respectively 
16, 23, 31 Ibs. Grating is 37 in. wide, 
has 20 in. projection, all heights, 18 
lbs. in weight. 

















Only 2.98 helps put new “sell” 
in television advertising 






Sponsor of television show had to refilm his commercials to meet a new selling 
problem. New films picked up at studio 4 p.M., delivered to TV station 800 
miles away 8:47 P.M. same evening. Air Express cost for 11-lb. carton, $2.98. 
(In undramatic fashion Air Express keeps radio, television or any business rolling.) 


'@ t= 








Remember, $2.98 bought a complete Every Scheduled Airline carries Air 
service in Air Express. Rates include Express. Frequent service—air speeds 
door-to-door service and receipt for up to 5 miles a minute! Direct by air 
shipment—plus the speed of the world’s to 1300 cities; fastest air-rail to 22,000 
fastest shipping service. off-airline offices. Use it regularly! 


Only Air Express gives you all these advantages 
Nationwide pick-up and delivery at no extra cost in principal towns, cities. 


One-carrier responsibility all the way; valuation coverage up to $50 without 
extra charge. And shipments always keep moving. 


Most experience. More than 25 million shipments handled by Air Express. 
Direct by air to 1300 cities, air-rail to 22,000 off-airline offices. 


These advantages make Air Express your best air shipping buy. ——, and use it 
regularly. For fastest shipping action phone Air Express Division, Railway Express 
Agency. (Many low commodity rates in effect. Investigate.) 













Rates include special pick-up and delivery 
door to door in principal towns and cities 


AIR EXPRESS, A SERVICE OF RAILWAY EXPRESS AGENCY AND THE 


SCHEDULED AIRLINES oF THE U.S. 
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close inspection 
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Lafayclle 


WHITE-RED TRIM 


Here are popular-priced Glass-on- 
Steel utensils today's careful shopper 
may examine as closely as she likes. 
You can sell more Lafayette ware — 
with complete confidence because we 
at Moore strictly maintain “cream 
top” selection — highest quality 
standards for the line. With a new, 
whiter, superior porcelain enamel, 
Lafayette 2-coat ware looks, wears 


and sells better. 





40 ITEMS TO CHOOSE FROM 


Profit opportunities are big in this 
big line. You stock the items wanted 
in your community. Lafayette beauty 
and quality at low competitive prices 
do the rest. All items are sparkling 
white, with red trim and solid red 
covers for repeat match-up sales. 
You'll agree it’s the best value in 
popular-priced ware. Ask your jobber 
or write today for complete illus- 


trated price list. 


—He MOORE 


ENAMELING & MFG. COMPANY 


West Lafayette, Ohio 
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Cory Electric Dishwasher 
Cory Corp., 221 N..LaSalle St.. Chi- 

cago 1, IIl., is offering an electric dish- 

washer, the “Cory Matic Maid,” which 





is portable. Weighs 25 Ib. and oper- 
ates on the drainboard of any size 
kitchen sink. Retails for $89.95. An 
electric motor is used to propel a cen- 
trifugal pump which sprays two con- 
stantly rotating streams of hot water 
at different angles across pre-positioned 
dishes, glasses and silverware. Dishes 
and glasses are stacked in stainless 
steel wire racks, knives, forks and 
spoons hung in brackets. Maker says 
cycle is finished in less than five min- 
utes. Then soapy water is drained, clear 
hot water added for rinsing and dry- 
ing. Dimensions are 16 by 16 by 14% 
in. plus motor housing of 3% in. in 
height. Make of heavy gage metal fin- 
ished inside and out in white enamel. 
Clear plastic visi-window is built into 
the unit. Racks will hold a 24-piece 
set of glass and dinnerware plus 36 
pieces of silverware. 


Water Softener 


Worthington Pump & Machinery 
Corp., Harrison, N. J., offers a cold 
process slurry type precipitating water 
softener and coagulator employing hy- 
draulic energy for mixing the applied 
chemicals with previously formed pre- 
cipitate. Thus optimum flocculation is 











achieved without the use of submerged 
mechanical moving parts within the 
softener. Where filters are used for 
final clarification, a washer reclama- 
tion compartment is incorporated to 
enable the filters to be backwashed 
with clean, chemically inert water 
without imposing increased flow rates 
through the softener. Density of the 
slurry bed is automatically and _ pro- 
portionately maintained. 


Twine Kits 


Sample containers of American 
Brand twines, designed for the twine 
salesmen are being supplied to whole- 
salers by American Mfg. Co., Brookiyn, 
N. Y. The kits contain 12 samples of 


Americon Brand” Twines 
aT) 





either jute or sisal twine. The samples 
consist of several strengths of twine 
identified with individual labels. 


Wonderod Line 

Columbia Division, Shakespeare Co., 
241 E. Kalamazoo Ave., Kalamazoo, 
Mich., is offering an expanded line for 
1950, including 36 models. Five cast- 
ing Wonderods called the “1170” series 
are said to have been built to meet the 
requirements of all anglers in all fish- 
ing areas. Included is The Shakespeare 
“Shorty,” a three ft. six in. rod for 
casting light to medium weight lures; 
a four and a half ft. rod for casting 
light to medium weight lures: two five 
{t. two in. models in both light and 
medium action and a five ft. eight in. 
rod for lures of the half oz. group. 
Blade is clear translucent amber with 
durable brown and orange glass win- 
dows and stainless steel guides and 
tip-top. Shakespeare double offset han- 
dle has a mahogany hand-fitting rear 
grip. Available also are nine fly fish- 
ing Wonderods including the combi 
nation fly and spinning Wonderod. Five 
models are two-piece fly rods with the 
addition of specially built bass and 
trout weights, supplementing the two 
seven ft. nine in. and featherlight seven 
ft. three in. rods. All fly Wonderods 
will have “Snap-Lock” reel seats with 
the exception of the top numbers in the 
two- and three-piece fly rods; they will 
have a screw locking reel seat. 
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Chrome plated. 

With square 
nuts. For 




























Hot Water 
Circulating Pump 


& Co., 600 S. 
Ill., offers 


Fairbanks, Morse 
Michigan Ave., Chicago 5, 





This colorful Caster Display 
is trim and attention-compelling. 


it's part of the 


a hot water circulating pump avail- 
later model t wate A nati oh new Bassick way 
able in sizes from 1 to 2% in. Said to 


To pep up and step 
up your selling! 


1in the 
sed for 
eclama- 
ated to 
-washed 
water 
w rates ie 
pions LICENSE | | 
id pro- 
PLATE 
FASTENERS 
No. 012558 
merican Rust f : - f 
> twine ust-proor. warm the remotest rooms, reduce fuel | ee 
whole- With wing consumption, and help reduce calcifica- | ‘ 
ookiyn, nuts. For _ _ the pipe —_ — : ® 4 re) rs & a 
S 1leavy duty type mechanical sea Oo | 
iples of older : YI Ps ; 
protect against leakage, molded rubber aud 
model | shaft coupling; adapted for panel and 
cars radiant heating and circulating hot . 
| water in large buildings. May be in- 
| stalled in either vertical or horizontal 
At your | 










Sharon Bit and. Sete! Co: 


BOSTON 10, MASS. 




















favorite jobber 
or write direct 





position. 
' . . . 
Lepage's Liquid Plastic 
Le Page’s Inc., Gloucester, Mass., is 
offering a liquid plastic. Said to per- 
manently mend metal, leather, pottery, 





... with Bassick $ 


New “Ten-Strike” 


Merchandising 

















oniies plastics, chinaware, costume jewelry Package 
sain and antiques. Said to be immersion 
- , | proof. Doesn't require heat to become 
Real | insoluble. Maker claims it is flexible apete : 
mies | and durable. Dealers receive fourteen Take advantage of Bassick's new time- 
s Ay) ( 25 cent bottles for $3.50. Each bottle Saving, space-saving plan to keep 
C “es ) | attached to a + by 5 in. display card. your caster sales at peak. You get: 
ten = @ An assortment of ten of the most 
a * | Door Chime Display Boards popular Bassick types and sizes— 
2 EE. out 90% Our CUS- 
e cast- / The Rittenhouse Co., Inc., Honeoye ation abe - 9040 of your cus 
’ series Z Falls, N. Y., is offering a line of door tomers needs. ; 
eet the chimes mounted on display boards. @ An eye-catching display that shows 
ll fish- Models range from those designed for these ten fast sellers in just 12” x 
sspeare small apartments to those for elaborate 614” of space—a real, com pact 
od for homes. All models provide signals for caster department. 
lures: both the rear and front doors. Higher e Every caster numbered for quick 
casting priced models have three and four dif- identification — no guesswork or 
wo five | ferent melody selections, _volume con- searching. 
ht and | trol, and a_ shut-off switch. Retail | il a : 
ght in. ; _ _— | prices from $3.95 to $89.50. A smal stoc order will bring you the 
group. You do if you've "Sharonized your | new Bassick Display without charge 
r with screw department! Sharon gives for a timely, profit-building tie-in 
dailies you 59 Assortments—683 fastener with Bassick’s regular advertising to 
s end sizes—12 groups—all in just 12 your customers in the SATURDAY 
: : "VE ~ POST F . 
Bt sa feet of shelf space. Best of all, EVENING oh Full particulars 
; aa. Sharon Assortments are REFILL- from your distributor, or write to 
aud, ABLE—for only a few pennies, your | THE BASSICK COMPANY 
1. Five stock is always complete, inven- Bridgeport 2, Conn. 
th the tory stays right while investment DIVISION OF STEWART-WARNER CORP. 
s and stays light! Get Sharon's money- In Canada—BASSICK DIVISION 
ie two 2 a Stewart-Warner-Alemite Corp., Ltd., Belleville, Ont 
“ saving, money-making REFILL 
- seve 
st " e 
s with i 
4 
in the ») ¢, Zo 
Ww wi WN aut L Sc¥it Co. 
y will Shavon Ff 2 LE MAKING MORE KINDS OF CASTERS 
BOSTON 10, MASS. | » « » MAKING CASTERS DO MORE 
1949 
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NEW STAR 





ALL LEADING 
BRANDS! 


Average 
23.8% 
MORE METAL 
Curt 


Laboratory tests 
pitted Clemson’s new 
“Molyflex” blades against eight lead- 
ing competitive blades and although 
several were heavier, and none lighter, 
STAR “Molyflex” cut 23.8% more 
metal than the average of all other 
blades tested. 

Here at last is a hand blade that cuts 
like a genuine “Moly”, yet is so flexi- 
ble it cannot be broken when used in 
a frame. 

“‘Molyflex” blades are finished in all- 
over copper color and carry specifica- 
tion data clearly printed in green 
right on the blade. They are available 
in all sizes and pitches. 


STAR STEELRITE 
METAL MARKING CRAYONS 


\ Another profit-producing 
item in the STAR line. Mark 
\ hot, cold, damp or grimy 
metal. Marks withstand pick- 
ling but do not affect enamel applica- 
tion. Specially extruded genuine soap- 
stone insures uniform composition 
and strength. Attractively boxed and 
available in a variety of sizes. 
@ 5987 


CLEMSON ‘ne’ 
INC. 
MIDDLETOWN, N. Y. 
Manufacturers of Hand and Power Hack 


Saw Blades, Frames, Metal Cutting Band Saw 
Blades and the Clemson Lawn Machines. 
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WHAT'S NEW 





‘CEE’ Clamps 

Foster Aluminum Alloy Products 
Corp., Forestville 21, N. Y., offers CEE 
clamps made of cast aluminum alloy. 





Said to be equal in strength to malle- 
able iron castings. Said to be light. 
Will not rust or corrode, free from fire 
hazard caused by sparks and are spat- 
ter proof in welding operations. Brass 
lead screw with double Acme thread 
provides fast action, says maker and 
operates smoothly in the aluminum 
casting. Sliding cross handle is con- 
venient in applying maximum pressure, 
it is claimed. 


‘Premier’ Skeet Gun 


L. C. Smith Gun Co., Fulton, N. Y., 
offers the “Premier” skeet gun equipped 
with selective single trigger, straight 
grip, automatic ejectors, streamline 
beavertail forend, checkered butt and 
ivory sights. Hand-checkered and en- 
graved. Engraving on one side shows 
a clay-bird, the other a quail in flight. 
Bored skeet No. 1 and 2, 12 gage, 26 


—. 


and 28 in. barrels, 12 gage, 26 and 28 
in. barrels, 20 gage, 26 in. barrels. Re- 
tails for $250.45. 


Evinrude 'Fleetwin’, 
' wy 

Fastwin 

Evinrude Motors, division of Out- 
board, Marine & Mfrs. Co., Milwau- 
kee 9, Wis., is adding two models to 
its line, the 744-hp. “Fleetwin,” illus- 
trated, and the 14-hp. “Fastwin.” Out- 
standing feature in former model is 
Duo-Clutch in which the _neutral-for- 
ward clutch mechanism is engineered 
to provide the “Safti-Grip” drive for 
propeller protection in shoal water. 
Feature permits the motor to be 
started in neutral and idled at will, 
says maker. Throttle is automatically 
checked to about quarter speed in 
neutral. Reversing is through conven- 





tional full pivot reverse. Powerhead is 
of advanced alternate-firing twin cyl- 
inder type. Re-Flor auxiliary oiling 
system recirculates oil to the main 
bearings. Cooling is by the Centri- 
Matic pump which functions as a full 
displacement pump at lower throttle. 
Fleetwin weighs 49 Ib. The 14-hp. 
“Fastwin” is designed throughout as a 
gearshift motor. Features alternate fir- 
ing twin with gearshift. Start and 
idle in neutral, shift the lever for for- 
ward or reverse. Separate six gallon 
“Cruis-a-Day” tank said to provide long 
range fuel supply. “Re-Flo” oiling sys- 
tem; centri-matic pump. “Twist-Grip” 
speed control. Clutch gears are of 
spiral bevel type, always in mesh. Re- 
verse lock said to keep motor from 





tilting when running in reverse and 
exhaust gases are automatically diverted 
to special exhaust vent. Propeller is 
rubber floated. 


‘Lady Bradford’ Lighter 


Zippo Mfg. Co., Bradford, Pa., is 
offering the “Lady Bradford” table 
lighter. Made with rhodium plate case 
it stands 39/16 in. high. Features 
windproof lighting action, ease of oper- 





ation and simple refueling, says maker. 
Retails for $12.50, fair traded, tax free. 
Initials available for $1 more. 
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ANY WAY YOU LOOK AT iT 


YOUR BEST BUY Is 























FIRST IN QUALITY * FIRST IN PACKAGING * LOWEST IN PRICE <> 
Only AJAX advanced techniques of precision production can make avail- 


able truly fine hardware at the most competitive prices in the country. 
Write to us for a catalog and samples and the name T 


of your nearest jobber or building supply house. ‘ 
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Pit Jhio Automatic Parker 
Hack Saw Salesman 


to work for You, 
withoul a peruys cost,/ 


Cut your Parker Hack Saw selling job in half with this 
Automatic Parker Salesman — sturdy, compact, eye-catching. 
It’s a salesman that won't cost you a penny! Display Parker's 
four leading, popular Hack Saws — the H-80, H-60, H-40 and : 
H-30, squarely in front of your customers. This outstanding HR Ferker wre. co. woncesran 1. mass et 
collection of quality Hack Saws will be your most profitable ; 
sales builder. 










*The popular H-20 is included in this assortment 


THE SPECIAL AUTOMATIC SALESMAN ASSORTMENT to ‘meet your customer’s demands for a low priced 
CONSISTS OF hack saw frame. H-100 may be substituted for H-80 
















if Butcher type saw is preferred. 

each H-20° Please send us the name of your jobber if he coes 

each H-30 not stock this assortment. 

each H-40 > 

each H-60 } | " lo 

cach H.80 Fy te| Parker |- 
WITH EACH ASSORTMENT WE SUPPLY WITHOUT CHARGE PARKER MANUFACTURING CO. 
ONE PARKER HACK SAW SALESMAN COUNTER DISPLAY WORCESTER 1, MASS., U. S$. As 






ACKERMANN-STEFFAN DIVISION 


4532 Palmer St., Chicago, Ill. Manufacturers of 
famous Trojan Coping, Jig, and Jewelers‘ Saw Blades. 






BOARD — Value $1.02 
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1950 MODEL 


of the famous... 


Handee with 51 accessories in handsome 


heavy steel, piano-hinge case, now at 
the lowest price in all Handee 
. $2495 


History 
$1995 


Handee is the “Cadillac” of small power 
tools. First tool of this type and today’s 
finest. Far ahead of all others, it’s the choice 
of homecrafters and mechanics everywhere. 


ee ee 


Handee with 7 accessories in 
neat carton 


Handee grinds, drills, polishes, cuts, en- 
graves, routs, carves, sands, saws, etc. 
Works on metals, alloys, wood, leather, 
plastics, linoleum, glass, horn, bone, etc. 


GLlDD 


a HAS 


BAR ARMATURE 
(OTHERS MAVE 3) 














OMe WHAT THIS MEANS =~ 
7 C) @ LONGER LIFE C) 
£ @ BETTER PERFORMANCE i 
We oer @ SMOOTHER ACTION 
@ COOLER MOTOR wnicx 


PREVENTS FREQUENT BURNOUTS 
AND COSTLY REPAIRS 


GIVES YOU 

THE SAME ADVANTAGES YOU WOULD 
GET FROM AN 8-CYLINDER CAR 
AS COMPARED TO ONE HAVING 
ONLY 4-CYLINDERS 














CASH IN ON THIS NEWS 


The dependable Handee advertised for the 
past 18 years is much in demand. It’s easy 
to sell at a good profit. And remember this: 
one Handee customer recommends another. 


ACCESSORIES ARE PROFITABLE 


Over 500 Handee accessories to fit most 
power tools, offer you a steady, year- 
around sales volume. Keep them in the 
new, theftproof, dustproof display case 
which is 23” high, 16” wide, 12” deep 
and attracts a lot of attention. It’s free 
to dealers on a special offer. 


Write for discounts, dealer aids and 
details about the display case. 


CHICAGO WHEEL & MFG. CO. 
1101 W. Monroe St., Dept. HA Chicago 7, ill. 
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| glass fibers are 


| without 
| ers have 


| weight 
| pictures, 


| and 75 ft. of $ 
| in self-colored or hot galvanized finish. 








‘Montaglas' Rods 


Ocean City Mfg. Co., “A” and Somer- 
set St., Philadelphia, Pa., offers a series 
of Montague “Montaglas” rods. Hun- 
dreds of thousands of strong, hair-like 
combined by a spe- 


cially-developed plastic binder. Rods 
are said to be light in weight and 


have great flexibility, yet they won't 
warp or set. Glass rod is a bait caster 
and comes in seven lengths and four 
weights. Reels include all types of fly, 
fresh water and salt water models, 
from a levelwind at $2 to the largest 
16/0 big game cradle reel at $125. 
The #90 automatic fly reel, a one- 
screw take-apart; and the #1950, a 
$10 level-wind bait-caster built of 
Zephaloy. 


‘ eye 

No-Nail' Hangers 
Device hang pictures 

making holes in walls. Hang- 

a metal hook sealed into ad- 


designed to 





hesive-backed material said to stick to 
papered, painted, wood, glass, metal or 
tile walls. Each hanger is claimed to 
be capable of holding up to 10 lbs. in 
and is suitable for hanging 

small knick-knacks 
and small shelves. Retail for 25 cents 
a package, each package consisting of 
six hangers in a cellophane bag. Pack- 


mirrors, 


| ages stapled to colorful individual 
| cards, 24 to box. or wall display cards, 


Roberts & Co., 
Chicago 41, Tl. 


1335-80 


25 to card. 
Elston Ave., 


Plywood Containers for 


Coil, Proof Coil Chain 


American Chain Division, American 
Chain & Cable Co., Inc., Bridgeport 2, 
Conn., has announced that BBB coil 


chain and proof coil chain is available 
in plywood “Acco-Pak” containers. 
Container permits popular sizes of 
heavier chain to be handled and stored 
as well as making displays. Each con- 
tains one of the following sizes and 
quantities of chain: 250 ft. of 3/16 in., 
150 ft. of 1% Mn 100 ft. of 5/16 in., 
* in. Chain is available 
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CHANNELLOCK 
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No matter \"%$ 
what your \\ 
work ...\3 
ie " 
electrical, 
automotive, 
aviation, 
battery or 
ignition —there 
is a Channellock 
plier designed 
specifically for 
your job, If you use 
pliers... you need 
Channellock. 


The exclusive tonque and groove 
joint gives you these “‘plus’’ features: 
Greater Strength, Longer Wearing, 
Self-Cleaning, Closely Spaced Ad- 
justments, Visible Adjustments, No 
Wear on Joint Bolt. 


NAAN 


Send for Catalog C-1 


CHAMPION DEARMENT TOOL CO 
MEADVILLE + PA, 
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Only 
Champion DeArment makes 





1949 








Ou 


Ask for 
dering | 


Chicage 


Sock 
Stri 
Sock 
Proc 
Hea 
Filli: 
Stud 


HARDWA 








ZAQOOrrmz2zarzro © RQOOFFMZAZZrIO 


Omnoorrmzz2rzr0 


' 
oO 

























[| 
U 


ou dont need a pitch to sell Chicago Safety Plus 


It doesn’t take a fast-talking super salesman with a mystifying “pitch” to sell 
CHICAGO Safety Plus products. They literally sell themselves on the basis 


of quality . . . clean, accurate dimensions . . . and sharp, true threads. 


Performance tells the story when CHICAGO products are used for replacement purposes 
as well as for original assembly. Their consistent uniformity and greater 


strength make them perfect for every need. 


With increased inventories of sturdily packaged, clearly labeled screws, you'll 
find greater profit in stocking and selling CHICAGO Safety Plus products. 
For service—for quality—for protection—sell the line for replacement 


that is used in original assembly in all fields of manufacture. 


dering from your hardware distributor 


Ask for “Chicago” products when or- GO 
Ve CHICA 
SCREW COMPANY 


Chicago “Safety-Plus”’ Products Include: 


Socket Head Cap Screws °* Socket Set Screws 
Stripper Bolts * Square Head Dog Point Set Screws 
Socket Pipe Plugs °* Keys for ‘SAFETY PLUS” 
Products * Hexagon Head Cap Screws * Square 

Head Cup Point Set Screws * Headless Set Screws 2701 WASH 
Fillister Head Cap Screws °* Taper Pins * Milled 
Studs * Semi-Finished Hexagon Nuts °* Semi- 

Finished Hexagon Castellated Nuts. 


ILL. 
INGTON BLVD., BELLWOOD, 


raw 
Established 1872 
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Lightweight 







ALUMINUM 










STRONG —=LIGHT — SAFE 

Foster Aluminum Alloy CEE Clamps are 

@ step forward forthe hardware field 

because they’ ffes> more advantages 

than molleable castings —and at com- 

parable prices, .4*i 

1. Greater strength (made of the 
strongest; aluminum alloy). 

2. Lighter in weight. 

3. Fast, smsoth’ acting screw (brass 
against gluminum). 

4. No fire hazard due to sparks. 


. ey, 

For YOUS 
1. A fast Siling“product which you 
can advertise-cs new and better. 
2. Save 60% in transportation cost. 
3. You havé assurance of customer 
satisfaction,~“since strength of 


Foster clamps has been tested. 
4. For Convenience: Stock-number and 
work-opening ‘é¢ 





Write today for full information on 
the BIG PROFIT OPPORTUNITIES of the 
new Foster Aluminum Alloy CEE Clamp. 


FOSTER 


ALLOY 


ALUMINUM 
PRODUCTS CORP. 


FORESTVILLE 3, NEW YORK 
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WHAT'S NEW 





Fluorescent Bathroom Light 


Sylvania Electric Products Inc., 500 
Fifth Ave., New York City, is offering 
a compact fluorescent lighting fixture 
which may be centered on each side of 
a bathroom mirror. Available with and 
without outlet for plugging in electric 
appliances. Both models contain a 
single 14 watt fluorescent lamp, and 
have heavily plated chrome end pieces 
and white reflectors. Bulkiness is said 
to be eliminated since ballast is behind 
the chromium end piece in upper part 
of fixture. Thus units can be installed 





close to wall to attain a streamlined 
effect and eliminate lamp reflections in 
mirror. Said to provide adequate illu- 
mination with a low surface brightness. 
Slotted holes in zinc-plated back plate 
match mounting ear in standard wall 
box while the fixtures width, 25% in. 
covers the conventional type rectangu- 
lar wall box. With appliance outlet, 
retail for $9.15 and without for $8.65. 


‘Green Hornet’ Reel 


Bronson Reel Co., Div. McAleer Mfg. 
Co., Bronson, Mich., offers the Green 
Hornet reel with green anodized alu- 





minum head cap and tail plate. Re- 
tails for $4.95 and features Duo-Pawl, 
spiral gears, snap-on plastic arbor and 
spool speed control. 


j ER 
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Clothes Hamper 


Star Cabinet Co., 38-11 Bell Blvd., 
Bayside, N. Y., is offering a clothes 
hamper which fits under the bathroom 
washbasin. Adjustable sides and top 
permit it to fit under any standard 
fixture, says maker, concealing drain 
pipes. Built of enamelled steel. Sug- 
gested to retail for $13.95. 





Technical Glass Guarantees 
Models 438-439 Door Knobs 


The Technical Glass Co., Inc., 2050 
E. 48th St., Los Angeles, 11, Cal., has 
advised that all of its numbers 438 and 
439 door knobs, whether purchased as 
such or as latch and lock sets, will 
carry a guarantee that the finish would 
last 10 years time. 


'Safe-Lock' 


A device introduced which auto- 
matically locks rear doors of cars with 
center opening doors. “Safe-Locks” for 
both rear doors are priced at $1 per 
pair. Product is streamlined in ap- 
pearance made of a metal alloy which 
can be installed on any car with four 
center opening doors, says maker. Can 
be attached with a dime or penny. 
Product is merchandised on two color 
individual display cards. One doz. pairs 
of display card mounted “Safe-Locks” 
are packed in self-display cartons for 
dealers. Safe-Lock Products Co., Bo- 
nita, Box 1071-M, Pasadena 1, Cal. 
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A star in the medium- 
price field. You can 
give your customers 

no better guarantee 

of satisfaction than 

to tell them that 

seventy years of 

experience is be- 

The Ay hind every Blair 
Homestead & lawn mower. 


LAWN MOWERS 
BLAIR MANUFACTURING CO. 


Telephone 2-7449 
SPRINGFIELD 7, MASSACHUSETTS 








| Cub Roller Skate 


Kingston Products Corp., 
Ind., offers model 650 


Kokomo. 


“cub” plain 


bearing juvenile skate with red leather 


| 
| 
| 
| 





| heel and toe straps and a plaid toe 
| 
lace. 


| L& H Offers Home 
Freezers, Refrigerators 


The A. J. Lindemann & Hoverson 
Co., Milwaukee, Wis., has added two 
products to its range and water heater 
lines, namely electric refrigerators and 
home freezers. Also several electric 
range models, including double oven 
models with six and four cooking 
units. Two apartment house electric 
ranges and three models for rural and 
small community use with heating 
facilities as well as cooking units. 




















in 
POPULAR 
MECHANICS 
MECHANIX 
ILLUSTRATED 
Publicized 
Everywhere! 





TOUCH 'N’ GRIP FINGER TIP WRENCH 
Slips on Finger Tip 

... Grips ‘Hard 

to Reach"’ Nuts! 





Suggested 
Selling Price 


4 39¢ 


Set of Four 








SELLS ON 
SIGHT! 


* 


Contact your jobber or 
write manufacturer today! 


OUCH'N'GRIP 











F E REDFIELD 
31 Colonia! Parkway, Dumont, N. J 


| Soldering Product Catalog 


The complete line of soldering prod- 
ucts made by the P. Wall Mfg. Co., 
202 Erie St., Grove City, Pa., and its 
division, Harmic Mfg. Co., is described 
in the Wall catalog. Includes gasoline 
and kerosene blow torches, self-gene 
rating alcohol blow torches, electric 
soldering irons, solder, splicer’s fur- 
naces, paraffin supplies and compound 
kettles. Also Wall oilers, grease buck- 
ets, shop torches and steel gongs and 


shells. 


DeWitt Fish Hooks 


Bill DeWitt Div., 211 Clark St., Au- 
burn, N. Y., offers its fish hooks in 
assortments in small “red-cap” tubes 
measuring 2% in. long by % in. in 
diameter. Quantities range from six to 
25, depending upon patterns and sizes. 
Retail prices from 12 to 68 cents. Both 
fresh-water and salt-water hook assort- 
ments available in plastic tubes. As- 
sorted, illustrated: No. 202 contains 20 
assorted Carlisle, Kirby and Cincin- 
nati Bass, sizes 2/0, 1/0, 1, 2, 4, 8 
and 10, listing at 18 cents. Packed 24 
tubes to display carton. 








HARDWARE AGE, DECEMBER 15, 1949 


} 
{ 


WNICA 
T0045 


for complete variety 






UTICA is your 
source for all 
your pliers, and 
every item in the 
complete UTICA 
line is the same 


dependable quality! 


TOOL No. 50 
Electricians’ Standard 
Side Cutting Pliers 
eeu t ow 


Sold Through 
Recognized Distributors 





Special alloy steel 
Electronically hardened edges 
Smooth working joint 


Complete variety of tools 


1. 
, 3 
3. 
4. Perfectly aligned cutting edges 
5. 
6. Hand-honed cutting edges 





UTICA DROP FORGE and TOOL CORP 
UTICA 4, NEW YORK 
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Lay Stress on Merchandising, Selling 
At National Paint, Varnish Convention 


More than 1500 people from 
all sections of the country at- 
tended the recent annual con- 
vention of the National Paint, 
Varnish & Lacquer Association, 
Inc., which was held in Atlantic 
City, N. J. 

Guest speakers included the 
Hon. W. Stuart Symington, Sec- 
retary of the Air Force; Leo M. 
Cherne, executive secretary of 
the Research Institute of Amer- 
ica, and Wallace F. Bennett, 
president of the National Asso- 
ciation of Manufacturers. 

Particular stress was laid on 
merchandising and selling. Wil- 
liam C. Gordon, market analyst 
for Curtis Publishing Co., spoke 
on knowledge of markets to de- 
velop selling programs. Dr. 
Samuel N. Stevens, president of 
Grinnell College, spoke on train- 
ing of salesmen and Leo Ne- 
jelski, noted management coun- 
selor, spoke on the need for 
better coordination between man- 
agement, employees and_ dis- 
tributors. 

Other speakers included were: 
Dr. David Guy Powers of Queens 
College; Charles L. Jones of Her- 
cules Powder Co.; W. R. Collings 
of Dow Corning Co., and Joseph 
F. Battley, president of. the 
national association. 

The campaign will be expand- 
ed this year and industrial fin- 
ishes and consumer products will 
be completely separated. New 
merchandising ideas were ex- 
hibited to assist the retailer in 
making the industry’s national 
advertising program profitable 
to him. This includes a _ 12- 
month window display service 
with unusual display ideas. 

Sales training came in for a 
full share of attention, particu- 
larly the Paint Power Sales 
Training Courses held in various 
parts of the country. Retail deal- 
ers, especially, were urged to take 
advantage of this training to fit 
them better for selling and to 
secure a better knowledge of the 
industry. 

A report was made on the 
Clean Up-Paint Up-Fix Up Pro- 
gram. More than 2400 cities and 
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communities participated in 
Clean Up programs during 1949. 
It is hoped to expand this great- 
ly during 1950. 

Joseph F. Battley, president, 
paid tribute to the sciéntists 
within the industry who have 
constantly improved paints and 
are seeking further improve- 
ments. He pointed out that it 
was necessary for paint dealers 
to know of the new develop- 
ments and improvements so they 
could impart the information to 
their customers. Despite the fact 
that the industry has attained 
a billion dollar volume for three 


successive years, more than 
double that of a decade ago, 
there are still great potential 


markets. “As long as there is 
an unpainted house,” he said, 
“a dilapidated looking building 
or a dissatisfied consumer we 
cannot rest.” 

E. L. WILSON MANAGES 

R. A. KELLY CO. 

Earl L. Wilson has been ap- 
pointed manager of The R. A. 
Kelly Co., Xenia, Ohio. He will 
fill the position left vacant by 


the recent death of F. Leon 
Spahr. 
Mr. Wilson is fitted for his 


new position through the knowl- 


edge gained from 21 years in 


the cordage industry. Employed 
the 


originally by Columbian 





EARL W. WILSON 





Rope Co., in the sales depart- 
ment, he joined the sales force 
of The R. A. Kelly Co. in 1931 
when the latter company became 
an associate of the Columbian 
Rope Co. Mr. Wilson served as 
a Kelly salesman until the out- 
break of World War II. He then 
became a liaison man for both 
Kelly & Columbian operating 
particularly with Curtiss-Wright 
at Wright Field near Xenia. 
After about two years of this 
work he was called to the home 
office of the Columbian Rope Co. 
He has held several responsible 
positions on the Columbian sales 
staff. Mr. Wilson assumes his 
new duties as manager of The 
R. A. Kelly Co. immediately. 
R. W. Hickok, who has been 
contacting the trade for several 
years, will be associated with 
Mr. Wilson in that capacity. 





W. H. SAHLOFF NAMED 
G.E. RECEIVER 
DIVISION MGR. 


Willard H. Sahloff, 
merchandise manager and a vice 
president for Mongomery, Ward 
& Co., and more recently presi- 
dent of the National Enameling 
& Stamping Co., has been ap- 
pointed manager of the General 
Electric Co., receiver division at 
Electronics Park, Syracuse, N. Y. 

Mr. Sahloff from 1930 to 1933 
was advertising manager of the 
Perth Amboy, N. J., Evening 
News.. He then became a buyer, 
specializing in housewares and 
appliances, for L. Bamberger & 
Co., Newark, N. J. In 1940, he 
became division manager of the 
housewares department for Mont- 
gomery, Ward in Chicago, leav- 
ing in 1943 to serve as a lieuten- 
ant in the Supply Corps, U. S. 
Navy. He returned to his for- 
mer position with Montgomery, 
Ward in 1945, then held positions 
as mail order merchandise man- 
ager, assistant general merchan- 
dise manager, finally becoming 
merchandise manager and a vice 
president for the company. Mr. 
Sahloff left Montgomery, Ward to 
become president of the National 
Enameling & Stamping Co. at 
Milwaukee, Wis., in 1949, the 
position he held until his new 
appointment at General Electric. 


formerly 
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B. T. ROE BECOMES V.P. 
OF SALES FOR TRACY 


B. T. Roe has been appointed 
vice-president in charge of sales 
for Tracy Mfg. Co., Pittsburgh, 
announced Charles Wiener, pres- 





B. T. ROE 


ident of the company. Mr. Roe 
resigned as vice-president and 


general manager of J. N. Ceazan 
Co., Pacific Coast distributors for 
a list of nationally known ap- 
pliances, radios, television, tires, 
and related products. Prior to 
his West Coast Mr. 
Roe was director of distribution 
for the Crosley Division, Avco 
Mfg. Corp. He started his career 
in the appliance business with 
Nash-Kelvinator as a_ district 
manager. 


connection, 


MAUREY APPOINTS 
W. W. KEMPHERT 
VICE-PRES. OF SALES 


The appointment of Walter W. 
Kemphert as vice-president in 
charge of sales is announced by 
Maurey Mfg. Corp., 2909 S. Wa- 
bash Ave., Chicago. Mr. Kemp- 
hert has assumed direction of all 
sales and distribution of Maurey 
power transmission equipment. 
Formerly with Worthington 
Pump & Machinery Corp., Har- 
ris, N. J., as manager of the mer- 


chandising division, and _ later 
vice-president of sales at Skil- 
saw, Inc., Chicago. 
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E. L. BOSLEY, APEX 
CENTRAL DIV. MGR. 


The appointment of Earl L. 
Bosley as Central Division man- 
ager for the Apex Electrical 
Mfg. Co. was announced recent- 





EARL L. BOSLEY 


ly by A. C. Scott, vice president 
in charge of sales. 

Mr. 
with Apex as Cleveland 
sion sales manager in January 
of this year. Previously he held 
the positions of product sales 
manager for Northern Ohio Ap- 


pliances, Cleveland; regional 
manager of Kaiser Fleetwings 


Sales Corp., Bristol, Pa.; whole- 
sale salesman for Graybar Elec- 
tric Co., and sales member of 
Ohio Public Service Co. 


LOWE BROS. APPOINTS 
TWO DIST. SALES MGRS. 


The Lowe Brothers Co., Day- 
Ohio, has announced the 
appointment of two men to fill 
district sales managers’ posts in 
the Southern district, Atlanta, 
Georgia, and the Southwest dis- 
trict, Kansas City, Mo. 

W. D. Moore, who has been 
manager of Lowe Brothers spec- 
ialty sales department for the 
past two years, has been pro- 
moted to district sales manager 
in the Southwest district. 


ton, 


Mr. Moore joined the company 
in 194] as a territorial salesman 


Bosley began his career | 


divi- | 


nesota and sections of Nebraska 
and South Dakota. In 1946 he 
was made division manager and 
in this position supervised direct 
distributor sales of Lowe Broth- 
ers products in Sioux City, Den- 
ver and Salt Lake areas. 

T. H. Hollimon, who had been 
serving in the capacity of divi- 
sion manager of the Pacific divi- 
sion, has been promoted to dis- 
trict sales manager for the 
Southern district. 

Mr. Hollimon started with the 
company in 1939 as a branch 
salesman and later a territorial 
salesman in Tennessee. After 
serving four years in the armed 
forces he returned in 1945 as a 
branch manager in Nashville, 
Tenn. He served in this capacity 
until he was made a territorial 
representative in southern 
Florida. In 1947 he was ap- 
pointed division manager of the 
Pacific area. 

Both will supervise all 
sales activities of Lowe Brothers 
trade sales products in their re- 
spective areas. 


men 


MANNING-BOWMAN CO. 
ELECTS PRESIDENT 


The announcement has _ been 
made of the election of John C. 
Sykora to the presidency of Man- 
ning, Bowman & Co., Meriden. 
Conn., a division of McGraw 
Electric Co., Elgin, Il. 

Mr. Sykora joined Manning- 
Bowman in April, 1948, as sales 
manager, and in December of 
that year became vice-president 
and general manager. Previously 
he was vice-president of Gould 
Storage Battery Corp., St. Paul. 


AM. MACHINE & FOUNDRY 
BUYS DEWALT INC. 


American Machine & Foundry 
Co., 511 Fifth Ave., New York 
City 17, has announced the pur- 
chase of DeWalt, Inc., Lancaster, 
Pa., maker of radial saws for 
high speed cutting of wood, light 
metals and plastics. Morehead 
Patterson, board chairman of 
American Machine & Foundry 
Co., said that AMF will con 





for western Iowa, southern Min- 


ft. DeWalt plant at Lancaster 
with the present personnel 
through a wholly-owned subsid- 
iary. 


ERNEST BOLDUC HEADS 
COBURN SALES FOR 
WICKWIRE SPENCER STEEL 


Ernest J. Bolduc, Jr., has re- 
cently been named Coburn prod- 
ucts sales manager of the Wick- 
wire Spencer Steel Division of 
The Colorado Fuel & Iron Corp., 
500 Fifth Ave., New York City 
18. Mr. Bolduc was previously 
associated with the Boston sales 
office. He will be located at the 
Clinton Plant, 56 Sterling St., 
Clinton, Mass. 

Mr. Bolduc jvined the Wick- 
wire Spencer Steel Corp., when 
it was originally formed in 1920, 
in the order department. He was 
then transferred to inside sales 
at Worcester where he remained 
for 10 years. Mr. Bolduc then 
traveled as sales representative 
for special products in the New 
England states. He covered Con- 
necticut, Massachusetts and Ver- 
mont for all of the company’s 
products including Coburn prod- 
ucts. In all he has spent 29 years 





ERNEST J. BOLDUC, JR. 


with the Wickwire Spencer Steel 
Division of The Colorado Fuel 
& Iron Corp. Mr. Bolduc was a 
former president of the “Nut- 
meggers Inc,” Hartford, Conn., 
and was a director of that or- 


H. M. PARSONS RESIGNS 
AS UNIVERSAL MAJOR 
APPLIANCE SALES MGR. 
Landers, Frary & Clark, New 
Britain, has announced 
the resignation of Harry M. Par- 


Conn., 








Universal trademark, which 


HARRY M. PARSONS 


sons, as vice-president in charge 
of major appliance sales. 

Mr. Parsons will 
direction and management of the 


assume the 
Refrigeration Sales Co., a subsid- 
iary of Artkraft Mfg. 
Lima, Ohio. As an- 
nounced, the Artkraft Mfg. Corp. 
is producing refrigerators with the 
will 


be distributed by the Refrigera- 


Corp., 


recently 


tion Sales Co. to regular Univer- 
sal major appliance distributors 
and dealers. 


Offices of the 
Sales Co. are being established in 


Refrigeration 


New Britain, Conn. 
Bret C. 
and 


Neece, vice-president 


general sales manager of 
Landers, Frary & Clark, has an- 
nounced the appointment of Rob- 
ert A, 


sales 


Beyers to the position 0 
of the 
electric range department. 


Universal 
Mr. 
Beyers is presently southwestern 


manager 


regional manager of the company 
supervising all sales activities in 
Texas, Oklahoma, Louisiana, Ar 
kansas and New Mexico. 

E. M. O'Connor, Dallas 
trict portable appliance manager, 
will succeed Mr. Beyers as south- 


dis- 








tinue operation of the 75,000 sq. 
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ganization. 


western regional manager. 
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Buy 2 Dozen 4 lb. Cans 
and Get | Dozen |b. Cans 


FREE! | 


Here’s a Special Christmas Offer to our friends, 
our Customers! We want you to see for yourself 
what a tremendous action this NEW and IM- 
PROVED Sheffield WOOD FIX will bring in 
your store! Ic spreads like butter... dries faster 
...and will not shrink. It can be whittled like 
astick of wood when dry! First aid for a hundred 
home uses, try it! Packed 1 doz. ina self-selling 


Cost for this Special: 
ere 


hetticld Zrmrze 
PAINT CORPORATION 
CLEVELAND 19, OHIO 


| 


ECK HIESTAND MADE 
WESTERN SALES MGR. 
VAUGHAN & BUSHNELL 
Howard A. Vaughan, president 

of Vaughan & Bushnell Mfg. Co.. 

Chicago, has announced the ap- 














ECK HIESTAND 


pointment of Eck Hiestand as 
western sales manager with head- 
quarters in Los Angeles. He has 
retired as manager of the Pico 
store of Sears, Roebuck & Co.. 
Los Angeles, having opened the 
store in 1929. Prior to that he 
was store manager at Atlanta 
and Tulsa for Sears, Roebuck. 
He previously had been buyer 
and merchandise manager for 
William Filene & Sons, Boston; 
J. L. Hudson, Detroit; the 
Broadway, Los Angeles, and H. 
S. Pogue, Cincinnati. He will 
also represent C. S. Norcross 
& Sons, Bushnell, IIl., makers 
of steel goods and garden equip- 
ment. 


CORY ANNOUNCES 
THREE APPOINTMENTS 


Lester Nielsen, who formerly 
assisted Eugene Flynn in the Los 
Angeles territory of Cory Corp., 
221 N. La Salle St., Chicago, IIl., 
has been appointed _ territory 
manager. In taking over the Los 
Angeles territory, Mr. Nielsen 
succeeds Gene Flynn, who left 
Cory a few months ago to start 
his own firm of manufacturer’s 
representatives. He joined Cory 
in 1946. 

Dan Whiteley has been made 
field sales supervisor 

Mr. Whiteley, who has been 
with Cory Corp. during the past 
year, has in that time been active 
as an assistant to domestic sales 
manager. In his new capacity 
he will be responsible for main- 
taining continual contact with 
the Cory territory managers lo- 
cated throughout the United 
States in seeing to it that their 
activities are well coordinated 
with the programs set up in 
Chicago. 

Also announced was the ap- 
pointment of Tom Payton, who 




















has been traveling the Eas 
coast as a special field service 
representative on Cory con 
mercial products as assistant ser 
vice manager in Chicago. 

In his new responsibilities 
Mr. Payton will work with Shel 
don Dale, Cory service manager 
in maintaining closer contact na 
tionally with Cory service sta 
tions. 


WESTINGHOUSE NAMES 
SALES TRAINING 
SUPERVISOR 


The appointment of Raymon 
E. Miller as supervisor of sales 
training for household refrigera 
tion for the Westinghouse Ele« 
tre Appliance Division, Mans 
field, Ohio, has been reported. 

He has had extensive experi 
ence in retail selling and retail 
store management in both inde 
pendent and chain stores. He 
joined the Westinghouse Electri: 
Supply Co.’s Newark, N. J., offic: 
in 1947 as district sales promo 
tion manager. 


EMBREE ACQUIRES 
MORE PLANT SPACE 


Embree Mfg. Co., of Elizabeth, 
N. J., has announced acquisition 
of additional space on S. Front 
St., with its own railroad siding 
and complete facilities for con 
venient truck, rail and water 
shipments. 


STEPHENSON NAMED TO 
WESTINGHOUSE ELEC. 
MERCHANDISING POST 


R. M. Beatty, manager of the 
electric range department of the 
Westinghouse Electric Appliance 
Division, Mansfield, Ohio, has 
announced the appointment of 
Stanley J. Stephenson as met 
chandise manager for electri 
ranges. 

Mr. Stephenson will be respon 
sible for the development and 
execution of sales programs for 
Westinghouse’ electric ranges 
and will report to Mr. Beatty. 

He joined the Seattle, Wash 
branch of the Westinghous 
Electric Supply Co. in 1941 and 
in 1942 was commissioned at 
ensign after attending U. 
Naval Midshipman School a! 
Columbia University, serving 2 
months with the Navy in thi 
Pacific. 

In 1946, Mr. Stephenson re 
joined the Westinghouse Electri: 
Supply Company office in Seattl: 
and in August was transferred t 
the Yakima, Wash., office. Tw 
years later he was made sales 
promotion manager of _ the 
Omaha, Neb., office, the positio! 
he held prior to joining thi 
Westinghouse staff in Mansfield 
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C. T. LAWSON, PRES. 
NAT’L ELECTRICAL 
‘ MFR’S ASSOCIATION 
C. T. Lawson, vice-president 
4 the Nash-Kelvinator 

Detroit 32, Mich., in charge of 





Cc. T. LAWSON 


Kelvinator sales, has been named 
president of the National Elec- 
trical Manufacturers’ Associa- 
tion. 

Vice-president in charge of 

1943, Mr. Lawson 
company in 1939 as 
sales manager. He 
became general sales manager of 
Kelvinator in 1941. 

Following service in the war 
he rejoined Westinghouse, but 
switched at this time from engi- 
neering to sales. In 1921 he 
joined Day Fan Electric Co., be- 
coming general sales manager in 
1924 and vice-president in 1926. 

He was general sales manager 
of General Motors Radio Corp., 
Dayton, Ohio, from 1929 to 1932. 
In 1932 he joined Frigidaire in 
an executive capacity, advancing 
to household sales manager in 
1934, 


since 
joined the 
household 


sales 





BEACON WAX WINS 
AWARD AS 

“ITEM OF THE YEAR” 

The sales personnel of Sup- 
plee-Biddle-Steltz Co., Philadel- 
phia, Pa., recently, at the birth- 
day party of their company’s 
president, William George Steltz, 
Sr., voted the “Item of the Year” 
iward for 1949 be given to 
Beacon wax made by the Beacon 
Co., Boston, Mass. 


Corp.., | 


| to receive the highest honor in 

Masonry, the 33rd Degree. He 
| has been a Mason for many 
| years, is a Past Master of his 
Blue Lodge, in Minneapolis, 
| Past Master of the Minneapolis 
Consistory of the Scottish Rite 
and a Past Patron of the Eastern 
Star. 


T. H. STAPLEY ADVANCED 
ARIZONA HARDWARE CoO. 


Glenn Jones, assistant mana- 
ger of the Arizona Hardware 
Co., Phoenix, Ariz., has been 


promoted to manager, according 
to an announcement from the 
board of directors of The O. S. 
Stapley Co., owners of the whole- 
sale supply organization. 

Mr. Jones succeeds Thyrle H. 
Stapley, assistant secretary-treas- 
urer of The O. S. Stapley Co., 
who began his career as as- 
sistant manager of Stapley’s re- 
tail store in Phoenix in 1925. 
In 1927, he and two other em- 
ployees were given the responsi- 


bility of organizing Stapley’s 
wholesale division, operating 


from the Phoenix retail store 
location. About 150 
were served by this unit. 

In 1940, the Stapley firm pur- 
chased the Arizona Hardware 
Supply Co., and created the 
present Arizona Hardware Co. 
During Mr. Stapley’s years as 
manager, the three employees 
have increased to 95, and the 
dealer accounts now number 
2700. 

Mr. Stapley leaves the whole- 
sale hardware field to aid the 
management of The O. S. Stap- 
ley Co. as assistant secretary- 
treasurer, and to act as manager 
of the hardware division of the 
Stapley retail stores in Phoenix. 
Mesa, Chandler, Coolidge, Casa 


dealers 


Grande, Buckeye, and Glendale. 
Mr. Jones became affiliated 
with Divi- 


Stapley’s Hardware 


sistant manager in 1937. 





FRANK FEYDER REACHES 
33RD DEGREE MASON 


\t a recent meeting of the 
Scottish Rite Masonry, Washing- 
ton, D. C., Frank Feder, buyer 
for Our Hardware Co., | 
dealer owned wholesalers, Min- 
neapolis, Minn., was elected one 
ut of 364 Masons in the nation | 


Own 
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sion in 1934, and was made as- | 




























EDGE - TRIM 
ON BOTH SIDES 
TRIMS CLEAN TO 
THE EDGE 





THE NEW DOYLE ROTO-TRIM 
MOWERS WILL MEAN BIGGER 
SALES FOR YOUR STORE 


Don‘t miss the boat—look into this 


NOW! Doyle ROTO-TRIM mowers 
have all the quality features cus- 
tomers want, PLUS the new Edge- 
Trim on both sides; they cut ALL 
the grass right up to buildings, 
piantings, sidewalks. A. cinch to 
sell, because they give a neater job 
in less time and with less work. 


U. S. statistics show sales of rotary 
power mowers zooming. People 
want them—and with ROTO-TRIM's 
low retail prices, they can afford 
them. Plan NOW to stock these new 
mowers this spring . . . we'll back 
you up with good material ... and 
GET YOUR SHARE OF THESE BIG 
PROFITS! 





MODEL A 


retails at 


99" 


f.o.b. K.C., Mo. 





MODEL B 


retails at 


18-in. tempered steel 
cutting blade; 1.6 
h.p. 4-cycle Briggs 
& Stratton engine. 
Wt., 63 Ibs. 


20-in. cutting blede; 
4-cycle Briggs & 
Stratton 1.6 h.p. en- 
gine with automatic 
starter. Wt., 66 Ibs. 


112” 


f.o.b. K.C., Mo. 





BOTH MODELS HAVE self-adjusting handle; front, 
side and rear safety guards; adjustable cutting 


height; 


oil bath type air filter; suction-type 


carburetor. Operate on regular gasoline. 
FIND OUT MORE! WRITE TODAY TO... 
J. G. DOYLE ENGINEERING CO. 


Dept. H2, 526 Cherry Street, Kansas City 6, Missouri 








WESLEY KOFOED JOINS 

WOOSTER BRUSH CO. 

Wesley Kofoed has recently 
joined the Wooster Brush Co., 
Wooster, Ohio. Mr. Kofoed will 


cover the mid-southern territory 





WESLEY KOFOED 


for the Wooster company. He 
now resides in Nashville, Tenn. 


LYON METAL ACQUIRES 
PLANT IN YORK, PA. 


Lyon Metal Products, Inc., 
with plants in Aurora and Chi- 
cago Heights, I[Il., has announced 
the purchase of the York, Penn., 
plant of the Owens Yacht Co. 

The York property provides 
200,000 square feet of 
space and a modern factory lay- 
out in which Lyon will soon start 
production to serve its Atlantic 
Seaboard markets. 

The plant, completed in 1946, 
is of modern construction—con- 
crete, brick, and sash— 
ideally laid out for straight line 
production of Lyon’s diversified 
lines of fabricated metal prod- 
ucts. All manufacturing and 


fluus 


steel 





shipping facilities are on the 
ground floor, with offices on 
mezzanines, and with track sid- 


ings along the Pennsylvania 
Railroad. 
After changes and_ improve- 


ments are made, manufacturing 
at the York plant will start some 
time during the first half of 1950. 


RAINIER ENTERS MAJOR 
APPLIANCE FIELD 


Rainier Co., | Minneapolis, 
Minn., has entered the major 
appliance field with a complete 
line of home appliances. 

The Rainier refrigerator line 
includes four models with both 
“U” type and horizontal type 
freezers. Refrigerated storage 
drawers are featured on_ all 
models. Prices start at $209.95 
for the eight cubic feet model 
with shelf-type freezer. 

Rainier electric ranges will 
come in five models with prices 
starting at $169.95. Other Rainier 
major appliances include home 
freezers, clothes dryers, hot water 
heaters, washing machines and 
cabinet ironers. 

The Rainier Co. will assign 
exclusive sales territories to 68 
leading wholesale distributors in 
the United States and posses- 
sions. Distributors and dealers 
are invited to write for details 
on the Rainier “Plan for Greater 
Profits” . . . there are still a few 
territories open. 


48 ATTEND PHILADELPHIA 
HDWE. MERCHANTS, 
MFRS. REGULAR MEETING 


The regular meeting of the 
Hardware Merchants & Manu- 
facturers Association, of Phila- 


delphia, 505 Arch St., was held 
recently at the Down Town Club 
with L. A. Hoeflich, president, 





associated with Supplee-Biddle- 
Steltz Co., presiding, and 48 
members and guests attending. 

Mr. Hoeflich appointed the 
Nominating Committee, the Au- 
diting Committee and the Jury 
of Award. Harry D. Moore, 
chairman of the banquet com- 
mittee, of Metal Sponge Sales 
Corp., Philadelphia, announced 
that the 64th annual banquet 
will be held in the ballroom of 
the Benjamin Franklin Hotel, 
Philadelphia, Jan. 26. Subscrip- 
tions will be accepted from mem- 
bers only and the price will be 
$10 per cover. 

The nominating committee 
consists of: chairman, Frank L. 
Campbell, Fayette R. Plumb, 
Inc.; Paul A. Griffith, Shields & 
Bro., and Jacob S. Disston, Jr., 
Henry Disston & Sons, Inc. The 
auditing committee: chairman, 
E. K. Tryon, III, E. K. Tryon 
Co.; Nelson D. Perine, Pennsyl- 

Mower Works, di- 
American Chain & 
Cable Co., Inc., Camden, N. J., 
and Laurence S. Adams, Sup- 
plee-Biddle-Steltz Co. The jury 
of award: chairman, Mr. Perine; 
E. E. Chandlee, Edw. K. Tryon 
Co., and Charles F. Griffith, Grif- 
fith Tool Works. 


vania Lawn 
vision of 


H. BERLIND MOVES 
TO LARGER QUARTERS 
H. Berlind, formerly of 931 

Utica Ave., Brooklyn, conducting 
a hardware, housefurnishing and 
electrical supply business, has 
moved to larger quarters at 83 
Meserole St., Brooklyn. A _ re- 
cent show and _ housewarming 
was held at the new location 
with 300 dealers attending. 
Representatives of hardware 
items attended their own booths. 
In addition various lines in the 
hardware field were displayed 
under the supervision of Berlind 
men in the permanent showroom. 











Shown above is the plant of the North Star Woolen Mills Co., 212 S. Second St., 
Minneapolis, which was recently purchased by Janney-Semple-Hill & Co., hardware whole- 
salers, Minneapolis. The building contains 100,000 sq. ft. of floor space. This addition 
provides the company with the full block bounded by Second and Third Ave., S. and S. 
First and Second Sts. The company operates a large warehouse with trackage on the 
northern half of the block with the North Star plant and a parking area occupying the 
remaining portions of the block. 
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J. J. DRISCOLL JOINS 
WESTERN CARTRIDGE, 
WINCHESTER STAFF 
James J. Driscoll has _ be: 
added to the field sales staff o! 
Western Cartridge Co., an 





JAMES J. DRISCOLL 


Winchester Repeating Arms Co 
East Alton, Ill. The two Olin 
Industries’ divisions are manu- 
facturers of sporting firearm- 
and ammunition, traps and clay 
targets. 

Mr. Driscoll will headquarter 
in Phoenix, Ariz., and cover the 
Arizona, New Mexico, and West 
Texas territory for Western-Win 
chester. His district office is 
under the managership of W. E. 
Talley, San Francisco, Cal. 

Before joining the arms and 
ammunition companies, Mr. Dris 
coll became acquainted with the 
hardware and sporting goods 
trade through his association 
with the Arizona Hardware Co., 
Phoenix, Ariz., a division of the 
O. S. Stapley Co. He acted a- 
sporting goods salesman’ and 
manager of the sporting goods 
department of the Stapley’s 
Phoenix store. 


TWO PENNSYLVANIA SALT 
DEPARTMENTS UNIFIED 
The unification of The Penn- 

sylvania Salt Mfg. Co.’s, B-K and 

Household Products departments 

has been announced. In the new 

department, known as the B-k 

and household products depart 

ment. B-K salesmen are devoting 
full time to the dairy trade whil 
household products salesmen ar 
concentrating on serving whol 

sale and retail outlets. S. H 

Crounse, formerly of 

sales of the B-K department, is 

manager of sales of the combined 

The district offices of thie 


manager 


group. 
unified departments have been 
merged according to the same 
outline. 
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THE “SPEED KING” 


SKATE GRINDING HOLDER 


The “SPEED KING” Holder is designed to hold every type of 
ice skate for flat or hollow grinding. Easy to operate, it can be 
used on any grinder stand by attaching a plate or smooth 
board at a height that brings the skate to the center of the 


cA) “=. shall . , 
e js grinding wheel. Wing nut permits accurate adjustment for 








The “SPEED KING” Skater Holder in Showing the same unit in 


perfect hollow or flat grinding. 


The “CHAMPION” Grinder ead is 
available as a single unit or in com- 
bination with the Skate Holder, 
equipped with one 6xl11!/4, dual pur- 
pose extra fine vitrified wheel and 
one 6x1!/, medium or coarse vitrified 


wheel for regular tool grinding. 
* 


SEE YOUR NEAREST 
JOBBER OR 


position for hollow grinding position for flat grinding. WRITE DIRECT 





GENERAL HARDWARE COMPANY 


3618 W. PIERCE STREET MILWAUKEE.WISCONSIN 


























Sockets and Fittings 
Open End Wrenches 


Screw Drivers with 
Shock and Break- 
Proof handles 


Chrome Alloy Steel 
Punches and Chisels 





Forged Ball Pein 









Hammers 
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Select Steel BOX WRENCHES 
Drop forged .. . highly polished and brightly plated heads 

A typical selected assortment of fast-moving Indestro Tools found on all 
popular Indestro boards. Tools here represent the three most popular series 
of box wrenches available: Long 45°, short 45° and medium 15° types. 


INDESTRO 2604 for sence 


INDESTRO MANUFACTURING CORP.,N. Kildare at Schubert, Chicago 39, IIl., U.S.A. 


Pisplay. the PROFIT LEADERS © 


on Self-Selling Indestro Tool Boards! 


Every Indestro Tool Board features the high-volume, 
high turn-over tools which mean fast profits and 
repeat business for you! When you display these 
popular tools on the inviting red-and-yellow boards, 
they'll move faster and, beyond that, every sale will 
lead to a chain of ‘‘repeats,”’ right down the complete 
Indestro farm-tool line. 
Here’s why: once a farmer or tractor ag uses 
one of these popular-type Indestro Tools, he’l] bi uy 
Indestro from then on every time he needs t 
He'll prove to himself that Indestro’s rugged durat ility 
and unfailing dependability are right for the price 
. Tight for the job! 
Here’s how you get in on PROFIT-LEADER Business! 
Today, send for Indestro’s up-to-date apie No. 16 
and ask us for information concerning opportunit 
to obtain complete merchandising displays 


























































































FLUORESCENT 
LIGHTED CABINETS 





LOW PRICED 


FOR TODAY'S MARKET 


Chrome-plated inside and out — also 
light fixtures and tooth-brush holder. 
Beveled plate mirror. 


Fluorescent lights, operated from main 
bathroom switch, provide ample illumi- 
nation, no other light being required. 


Square corners at bottom—more stor- 
age space. Adjustable shelves. Copper- 
backed mirror. Piano hinges. Cushion- 
spring door stop. Razor-blade drop. 
Convenience outlet. All wires encased. 


17 Models 


@ Write for descriptive 
literature on our complete 
line of bathroom cabinets. 


Ideal 
Cabinet Corporation 


Division of Deslauriers 
Column Mould Co., Inc. 


7722 JOY ROAD DETROIT 4, MICH. 














THERON MORROW, GAINES 
SERVICE SALES MGR. 


The appointment of Theron I. | 
Morrow as manager of special | 
sales for 


service Gaines dog 


foods, has been announced by 
E. W. Ebel, general sales man- 
ager. Gaines Division, General 
Foods Corp., Kankakee, III. 
Mr. Morrow will coordinate 
nationally 
from the Gaines division head- 
Kankakee. He has 
Mid-Western field 
manager for one year and for 11 
years was with the 
Foods Corp., as retail salesman 
in the Chicago area, as 
staff assistant in New York and 
as district representative in the 
Davenport territory. 
George Herbert, now 


special service sales 
quarters in 
been Gaines 
General 


sales 


Eastern 
field manager, special service 


sales, will succeed Mr. Morrow 


as Mid-Western field manager, | 


and in turn will be succeeded as 


Eastern field manager by Henry | 


4. Butler, Gaines field represen- 
tative in the St. Louis district. 
Mr. Herbert has been associated 
for five years with the Gaines 
special service field. Mr. Butler 
has been connected with General 
Foods since 1933 as retail sales- 
man and institutional representa- 
tive in St. Louis. He entered the 
U.S. Army in 1942 and was dis- 
charged as a first lieutenant. 


ISSUE TAX EQUALITY 
CHRISTMAS CARD 
The National Tax Equality As- 
sociation and other organizations 
are sending out a tax equality 
Christmas Card to members and 
friends among businessmen, wish- 





ing the congressmen a Merry 
Christmas and asking Santa 


Claus “for government economy 
tax the untaxed and excise tax 
relief.” 

Along with the card, a lette: 
is sent suggesting that cards of 
this kind be sent to congress 
men at their home addresses 
with the businessmen’s signature 


as identification. 


KEN RUTTER NAMED 
CORY ASSISTANT 
SALES MANAGER 


Ken Rutter, who has been with 
Cory Corp., since June, 1945, has 
assistant 

corporation’s 


been appointed sales 
manager of the 
Cory products division. 

Mr. Rutter will be located in 
the Chicago office. His primary 
responsibilities will be those of 
supervising all administrative 
work in respect to the handling 
of the Cory national sales force. 


GOLDBLATT TOOL AGAIN 
OFFERS TROWEL LINE 


The Goldblatt Tool Co., Kan- 
sas City, Mo., has announced 
that it is again producing a com- 
plete line of forged and flexible 
ground steel, brick, pointing, 
margin, gaging, pipe and _ tile 
setters’ trowels. 


MOVE HEADQUARTERS OF 
LIBERTY DISTRIBUTORS 


General offices of Liberty Dis- 
tributors Group recently occupied 
new quarters at 4300-10 N. 5th 
St., Philadelphia, Pa. 

Announcing the move, Wm. 
Geo. Steltz, Sr., managing direc- 
tor, said the new site is ex- 
pected to give this organization 
opportunity to offer members im 
proved buying service. 








Shown above in the center is A. Douglas Dalton who hav- 
ing rose to become general superintendent and then assistant 
general manager of Yale & Towne Mfg. Co’s., Stamford, 
Conn., division, has retired, after 34 years of service. He is 
shown with the senior executives of Yale & Towne who were 


among 


150 associates who honored him at a 


testimonial 


dinner in Stamford recently. Left to right: Fred Dunning, 
executive vice-president; Otto G. Schwenk, vice-president in 
charge of production; Mr. Dalton; Gilbert W. Chapman, 
president; and Harold E. Nagle, works manager of the Sta:n- 
ford division. He was presented with a television set and a 
“friendship book"’ in which were photographs, mementos 
of his years with Yale & Towne. 
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R. E. WRIGHT NAMED 
“FELT-POINT” PEN DIV. 
SALES MANAGER 





acquainted with the dealers 


| throughout the state. 


Mr. Ladd will work directly 


| under Frank Banks, manager of 


Robert E. Wright has been | 
1amed sales manager of the 
1ewly formed “Felt-Point” pen | 





ROBERT E. WRIGHT 


livision of Marsh Stencil Ma- 
chine Co., Belleville, Ill. He was 
formerly sales and advertising 
manager of Cushman & Denison | 
Mfg. Co., New York, and joins | 
Marsh as one of the pioneers in 
the development and merchandis- 
ing of the small size felt point 
narkers and fast drying inks. 





THREE CHANGES IN 
CONTINENTAL SCREW 
SALES FORCE 


Victor Ladetto, sales manager 
4 Continental Screw Co., New 
Bedford, Mass., recently  an- 
nounced three changes in the 
company’s sales force. 

Leonard A. Ashworth, who 
formerly covered the New York 
Metropolitan area, will now rep- 
resent Continental in Maine, New 
Hampshire, Vermont and Con- 
necticut. 

Robert A. McCormick, leaves 
the company’s office staff to take 
over the New York Metropolitan | 
area, 

Paul R. Flemming, a new Con- 





tinental representative, is cover- 
ing the State of New York and | 
1 portion of Pennsylvania. 


LADD TRAVELS MAINE 
FOR MASURY 


Carl Edward Ladd of Rock- 
land, Maine has recently joined 
the Masury sales force to travel | 
the state of Maine. 

Mr. Ladd worked for some 
time with his father who was a 
painter-contractor in the state of 
Maine. Following this he traveled 





for one of the largest hardware | 
and paint distributors in the | 
staie of Maine, and is well | 
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the paint department for the 
Masury distributors, The R. B. 
Dunning Co., Bangor, Maine. 


BRONSON SERVES ON 
FAIR TRADE BOARD 
OF EXPERTS 
Walter W. Bronson, II, presi- 


dent of Bronson & Townsend Co., 


New Haven, Conn., recently at- 


tended the 10th annual meeting 
of the American Fair Trade 
Council at the Waldorf-Astoria 
Hotel, New York City As the 
representative of the hardware 
industry at this meeting and 
serving on the board of experts, 
Mr. Bronson was active in an- 
during the 
afternoon session which was al- 
tended by over 400 busines- 
men. 


swering questions 


R. R. SUTTER HEADS 
LIBBEY GLASS 
ST. LOUIS BRANCH 


The establishment of a Libbey 
Glass Branch office at St. Louis, 
Mo., and the appointment of 
R. R. (Ralph) Sutter as man- 
ager of the new branch is being 


announced by W. M. Beckler. | 


general sales manager of Libbev 
Glass. 

A member of Libbey since 
1935, Mr. Sutter will make his 
headquarters at 601 Continental 
Building, 3615 Olive St. 

He joined Libbey Glass in 
1935. Following 20 months’ gen- 
eral plant training he was as- 
signed to the sales department 


where he has served continu- | 


ously, except for military duty 
during World War II. 

At the time of his present pro- 
motion, Mr. Sutter had charge 
of development and pricing of 
new designs and special items 
for Libbey Glass. 





R. R. SUTTER 


15, 


1949 




















We wish it were possible to deliver 
our greeting in person — with a 
warm, friendly handshake. You 
and our many other friends in the 
hardware trade all over America 
have helped to make this the 
biggest year in our long history. 





METAL PRODUCTS CO. 


1820 East 37th Street © Cleveland 14, Ohio 











10 
= Toasts 


quart 60 





Bait You Sine 
HOUSTON TACKLE 


MADE TO REPEAT — PRICED TO COMPETE 
PACKAGED T0 SELL 










HOUSTON FLOATS | 


® Cork, Natural and 
Painted 


® Plastic Ball 
® Balsa Wood 





@ Shapes and sizes 
for every area, 
every taste, 
every pocketbook. 


HOUSTON 
FURNISHED LINES 


@ Perch Lines 

® Crappie Lines 

® Crab Lines 

© Everything but the pole 
® Priced to sell-on-sight 
from 15c up. 




















HOUSTON 
LEAD 
SINKERS 


All styles and 
weights from most 
common to most rare. 


sob —‘ 


fue 
HOUSTON FISHING TACKLE COMPANY 


Post Office Box 1046 * Houston 1, Texas | 


Houston tackle is distributed through 
recognized jobbers and wholesalers 
te fog of sporting goods and hardware. 
Write today for free catalog and 
price list. 
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CONGOLEUM-NAIRN 
HOLDS DISTRIBUTOR 
CONFERENCES AT PLANT 


Congoleum-Nairn, Inc., Kearny, 
N. J., has recently held three sets 
of conferences between its whole- 
salers and its executives who 
form the policies procedures, 
methods and systems, to discuss 
plans and programs for the com- 
ing year. The wholesalers floor 
covering operations were divided 
into three groupings so_ those 
with similar problems were to- 
gether. Among topics discussed 
were: wholesaler’s salesmen’s 
compensation and direction, ad- 
vertising and sales promotion. 
How to Get the Most from Man- 
ufacturers’ Advertising and Sales 
Promotion Materials, Service of 
Supply, Covering Inventories, 
Stock Control, and Order Pro- 
cedure; Warehousing Handling 
and Shipping, Trading Areas. 
Dealer Coverage and Quotas and 
the benefits and obligations for 
the Congoleum-Nairn franchise. 





GLIDDEN PRESIDENT 
VISITS CLEVELAND 
RETAIL STORES 


For the second time in four 
months Dwight P. Joyce, 
dent, recently with his Glidden 
Co. vice-presidents and other 
executives, visited Cleveland re- 
tail stores to sell the company’s 
interior paint, “Spred Satin.” 

More than 60 executives spent 
the day in Glidden dealers’ 
stores throughout Greater Cleve- 
land, serving as actual demon- 
strators and salesmen. Mr. Joyce 
acted as a “roving salesman” and 
covered most of the stores. 

“We have found,” Mr. Joyce 
explained, “that the general pub- 
lic is seeking factual informa- 
tion about paints and painting. 
Our technical men were besieged 


presi- 





all day with questions, many « 
which were queries about dil 
ferent types of paints and thei: 
uses.” 

Glidden executives in othe 
major cities throughout the coun 
try devoted succeeding Saturday - 
to the same type of program. 


BRAND MFG. APPOINTS 
FACTORY AGENTS 


The Eugene E. Peterson Co.. 
Inc., 30 Church St., New York 7 
N. Y., has been appointed a- 
manufacturers’ representative for 
the Atlantic States, and Rowland 
E. Jones, Akron, Ohio, has been 
appointed for the states of Ohio, 
Indiana and Illinois, for Brand 
Mfg. Co., division of Toro Mfg 
Corp., Minneapolis, Minn. 


OLIN PURCHASES 
ECUSTA PAPER CO. 


John M. Olin, president, of 
Olin Industries, Inc., East Alton. 
Ill., which was licensed by du 
Pont to make Cellophane, an 
nounced that his company had 
purchased the Ecusta Paper 
Corp., at Pisgah Forest, N. C., 
and will start its entrance into 
the Cellophane industry through 
location of its initial facilities at 
that plant. 

The Ecusta company manufac 
tures cigarette paper and other 
grades of fine paper, and_ thx 
manufacturing processes of thes: 
products are fundamentally very 
similar to the manufacturing 
processes used in making Cello- 
phane, Mr. Olin said. 

The Ecusta plant will continue 
to produce its present line of 
high grade paper, since existing 
facilities will not be disturbed 
by the Cellophane manufacturing 
installation. 











Sam Slaymaker, president of Slaymaker Lock Co., Lan- 
caster, Pa., presented W. Heyward Smith, vice-president and 
general sales manager, with a huge cake which simulated 
the new Slaymaker padlock display. Shown in the picture are, 


left to right: 


Joseph E. LePage, vice-president and factory 


manager; Mr. Slaymaker and Mr. Smith. 
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DON D. SHONN 


GIBSON REFRIGERATOR 
INCREASES REGION 
SALES DIVISIONS 


J. L. Johnson, general sales 
manager of the Gibson Refrig- 
erator Co., Greenville, Mich., re- 
cently announced an increase in 
the number of its regional sales 
divisions. 

William H. Dennison, former 
divisional sales manager in the 
Southwest, which included Texas, 
Arizona and part of Louisiana, 
now manages the Western Di- 
vision covering Colorado, Utah, 
Idaho, and northern California. 
He is making San Francisco his 
home and sales headquarters. 

Don D. Shonn, formerly at 
Gibson sales headquarters, goes 
into the field to cover the South- 
west territory which includes 
Texas, and part of Louisiana. 
His headquarters are in Dallas. 

Ed Byrne, former atsistant ad- 


vertising and sales promotion 
manager, is taking over the 
Southern’ division which _ in- 


cludes Tennessee, Arkansas and 
parts of Alabama and Louisiana, 
with headquarters in Memphis. 
Tenn. 

In the remapping of its sales 
territories, Gibson has added two 
new divisional the 
East, John H. Davidson and 
Robert Sanford. 


managers in 





JOHN H. DAVIDSON 


ED BYRNE 

Mr. Davidson has 
signed to the metropolitan New 
York market. He returns to 


been as- 


New York from Chicago where | 


he was the metropolitan sales 


manager for Westinghouse Elec- | 


| 


tric Supply Co. Previous to his 
Chicago experience, Mr. David- 
son made his headquarters in 
New York as district sales man- 
ager for the Hoover Co., and 
factory representative for West- 
inghouse Electric Corp.’s New 
York office. 

Mr. Sanford has been assigned 
to cover Maryland, Washington, 
D. C., and Eastern Pennsylvania. 
He previously served as a divi- 
sional manager for the Whiting 
Corp. in the Central States and 
for Evans Products Co., appli- 
ance division, in the Eastern sea- 
board zone. 

‘Arnold Baldwin, 
Gibson official, who 


time 
been 


long 
has 


covering New Jersey and Penn.- | 


sylvania, is now responsible for 
a new sales division covering the 
Columbus, Cincinnati, Dayton, 
Louisville, and Indianapolis mar- 
kets. 

George H. Jaud, another Gib- 
son veteran, is now headquarter- 
ing in Pittsburgh, Pa. to serve 
his new division covering the 
entire Western Pennsylvania, 
Eastern Ohio, and West Virginia 





distributor organizations. 





ROBERT SANFORD 
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FULLY GUARANTEED WATCHES 
OF DEPENDABLE ACCURACY 


O.. 28 years of watch making “know how" 
assures you of precision accuracy and styling known 
for its beauty and lovelinegs. CLINTON watches are 
the choice of discriminating men and women 
everywhere—internationally known and acclaimed 
for fine performance and matchless beauty. Every 
CLINTON watch is boxed in a handsome gift case. 


ALL CLINTON watches are made with -inter- 
changeable parts, electronically tested and rigidly 
inspected. Dust-proof crowns shield and preserve 
every watch for added years of service. 


Advertised in leading national publications in- 
cluding SATURDAY EVENING POST, LOOK, 
COLLIER'S, LIFE and ESQUIRE. 


A limited number of territorial franchises now available. 
Full details upon request. 


WATCHES 


CLINTON WATCH CO. 





\ 29 E. MADISON STREET a 


CHICAGO 2, ILLINOIS j 
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700 ITEMS OF BUILDERS HARDWARE 


AVAILABLE DISPLAY ASSORTMENTS 


COAT 
AND 
HAT 
HOOKS 








Included in Safe Padlock and Hardware Co.'s 
display assortments are the all cast iron, 
chrome-plated Door Stops, Bar Lifts, and Sash 
Fasteners. A complete listing of the Safe Line 
will be found in Catalog +19. Write today. 








HOUSE NUMBERS 
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HOUSE |= — 
BRASS WILL NOT RUST 


NUMBERS 
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LODGE & SHIPLEY 
SPECIAL PRODUCTS DIV. 
NOW CHOREMASTER DIV. 

The Special Products Division 
of The Lodge & Shipley Co., Cin- 
cinnati, Ohio, has changed its 
name to The Choremaster Divi- 
it is announced by officials 
This division 
Choremaster 


sion, 
of that company. 
manufactures the 


| Garden Tractor and full line of 
| attachments, — the 


Choremaster 
Carry-A'l, and the Choremaster | 


Power Hole Digger. 





M. E. SCHMITT HANDLES | 
MIRRO SALES AREA 


The Aluminum Goods Mfg. 
Co., Manitowoc, Wis., has re- 
cently announced the appoint- | 


ment of Melvin E. 
Mirro retail sales representative 


Schmitt as 





FRED W. REXFORD 


TOASTMASTER APPOINTS 
CHICAGO SALESMAN 


Fred W. Rexford has been ap- 


in the western section of New se! Chi ceil 
s vointed as Chicago territory 
York state, with Buffalo head- | ! a 
manager for Toastmaster Prod- 
quarters, acck al ; . . 
: ucts Division, McGraw Electric 
He has been with the company | _, =e 
, : “1 Co., Elgin Ill. 
since 1946 and was with the re- : 
‘ aa ; Mr. Rexford will headquarter 
tail sales division before being|. ~ : ziye 
pen 1 hi : ails H in Toastmasters Chicago office 
assigned his present territory. He | . . 
5 “hay , in the Merchandise Mart. He 
succeeds Ken Neubauer who has . . 
started with the company in 


been transferred to the 
sales office, 


Chicago 


1945, as a sales trainee in the 
Chicago territory. Early in 1946 
he was promoted to manager of 


G-E SPONSORS TRAVELING | the Detroit-Cincinnati territory. 
LIGHTING CLINICS Prior to 1945 he served in the 
A new type of busin . U. S. Army Airborne Artillery 
E j siness ac- 3 
tivity, called “The G-E Traveling | ** 2 lieutenant a, . 
Lighting Clinic.” was premiered Also pig al md er 
i % , y Ss re ce Le aley, mn 
in Cleveland, recently, at Tudor | ‘TY ! me: R “ rf hong 
Arms Hotel. Described as being will oot we sypagae 
“seared to the current buyers’ Whaley’s appointment is part 0 
market,” and designed to ac- ee ee past 
quaint specific groups through- tending it's sales force, parti 
out the country with lighting in- larly in the large metropolitan 
formation and equipments best | “ty areas. 
suited to their needs, the clinic 


will travel cross-country by motor 
van. First unit of this mobile 
clinic is scheduled to leave 
Cleveland early in 1950. 

At each of these events, it was 
explained that a typical lighting 
clinic performance will 
of a_ series of presentations, 
spread over three days, with each 
show the 


consist 


session designed to 
exact lighting needs of schools, 
of offices, stores, or fac- 
tories. The clinic, it was said, 
will transport the newest light- 
ing techniques and demonstra- | 
tion facilities of the G.E. Light- | 
ing Institute at Nela Park to the 
year or 


homes, 


nation during the next 


two. 


A CORRECTION 


In the advertisement published 
in the Oct. 20 issue of Husovarna 





LOS ANGELES 
POT & KETTLE PICNIC 


The Los Angeles Pot & Ket- 
tle Club recently held a picnic 
at Elysian Park in Los Angeles, 
where the families of the Pot & 
Kettlers showed their prowess in 
athletic contests. Provisions were 
made for children’s sports. 


MANN EDGE TOOL 
ADDS TO LINE 


The Mann Edge Tool Co., 
Lewistown, Pa., has announced 
the addition of carpenter’s ham- 
mers and machinist’s hammers 
and hatchets to its line of axes. 
John T. Rodgers, president of 
Mann Edge, has also announced 
the appointment of Eugene E. 
Peterson Co.. Inc., 30 Church 5St.. 


New York City, 


as sales repre- 


rifles, the company’s name was 
spelled Dorkin Bros. & Co., in-| sentatives throughout the New 
stead of Dorken Bros. & Co..| England states and Middle At- 
108 McGill St., Montreal 1,j} lantic states plus the foreign 
Canada. | market. 
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FITLER MARKS 145TH 
YEAR; HOLDS OPEN 
HOUSE 


The Edwin H. Fitler Co. cele- 
brated its 145th year of rope 
manufacture by being host to 
employees’ families, those who 
had retired and friends. The 
occasion took place at the main 
factory in Frankford, Philadel- 
phia, Pa. 

Guests were escorted through 
all phases of plant operation and 
from pictures and other data 
they compared the former slow 
method of rope-walk manufactur- 
ing to present-day modern ma- 
chine efficiency. 

Over 300 studied dis- 
plays of manila and sisal prod- 
ucts including the largest of 
towing hawser and the newest 
of pure white nylon yacht rope. 

After this educational inspec- 
tion, everyone relaxed with so- 
cial congeniality and_ refresh- 
ments. 


guests 


CHICAGO HOUSEWARES 
SHOW TO HAVE DAILY 
SHUTTLE BUS SERVICE 


{ daily shuttle bus service 
will be set up during the period 
of the National Housewares & 
Home Appliance Exhibit, Jan. 
19-26, to make it easy for show 
visitors to get to and from Navy 
Pier and the city’s Chicago loop 
hotels, according to A. W. Bud- 
denberg, executive secretary, Na- 
tional Housewares Manufacturers 
Association, 1140 Merchandise 
Mart, Chicago. 

Consisting of two separate 
routes, the service will operate 
on a 15-minute frequency each 
day of the exhibit with the ex- 
ception of Sunday, Jan. 22, when 
the exhibit will not be open. 

One route will pick up show 
visitors from the Sherman, Bis- 





marck, LaSalle and Morrison 
hotels. The second will operate 
from the Stevens, Congress and 
Palmer House. Both routes will 
operate on a 15-minute schedule 
throughout the day, starting at 
8:30 a.m. 

Buses will be waiting at Navy 
Pier at the close of each show 


day to transport visitors back to | 


the loop. Special dispatchers will 
handle loading and unloading of 
buses. 

Window cards will identi‘y 
of the housewares 
buses. Tickets will be availabie 
at both Navy Pier and at the 
Palmer House. 


each show 


PATTYSON HANDLES 
TAYLOR INSTRUMENT 
SALES TERRITORY 


Brewster Pattyson of Roches- 
ter has taken over the sales ter- 
ritory in New England, formerly 
covered by Nelson Taylor who 
has been granted a leave of ab- 
sence due to illness. 

Since joining the company, a 
little over a year ago, Mr. Patty- 
son has been gaining experience 
as a member of the commercial 
sales staff at the home office in 
Rochester 


VILLAGE BLACKSMITH 
NAMES KELLER CO. 
Roy Henry, president of the 
Village Blacksmith Co., Water- 
town, Wis., manufacturers of the 
Village Blacksmith line of pro- 


fessional cutlery and _ garden 
tools, has announced the ap- 
pointment of The Keller Co.., 


Chicago, as sales representatives 
in the mid-west area. 

The Village Blacksmith Co. 
has recently expanded its garden 
tool line and still further expan- 
sion is now being planned. 




















Jacobsen Mfg. Co., Racine, Wis., has added 
Travelers to its present fleet in order to provide more inten 
sive sales coverage. The four popular sized mowers fit into 
the interior enabling sales representatives to employ on the 
spot demonstrations. 


HARDWARE AGE, DECEMBER 15, 1949 


10 Kaiser 











DIAMALLOY 


Handy to 
Have 


TOOLS 








DIAMALLOY STAPLE PULLERS 
A necessary tool for every farmer. Qual- 


ity that never wears out. 10 in. size. 





THE DIAMALLOY HANDIMAN 
Handy in every pocket. Small, light, 
sturdy, strong. Size 6 in. overall. 





DIAMALLOY LINEMAN'S PLIERS 
WITH INSULATED HANDLE 
and electronically hardened cutting 
edges. Very highest quality. 





DIAMALLOY ADJUSTABLE WRENCHES 
Drop forged from our special analysis 
alloy steel. They are light in weight and 
have great strength. 








OIAMOND CALK 


HORSESHOE COMPANY 












luth, Minn. 


a 











F. K. HARPER NAMED 
HAMILTON BEACH 
REGIONAL SALESMAN 
Fletcher K. Harper has been 
named regional representative by 


Hamilton Beach Co., Division 





FLETCHER K. HARPER 


Scovill 
for the States of Maryland and 
Virginia, District of Columbia 
and the eastern section of West 
Virginia. 

Mr. Harper’s headquarters are 
in Bethesda, Md. 


G-E APPLIANCE, 
MERCHANDISE DEPT. 
ADVANCES FOUR MEN 
The General Electric Co.’s Ap- 

pliance & Merchandise Depart- 
ment, Bridgeport, Conn., has 
appointed four men to new posi- 
tions in its district sales organi- 
zation. 

H. Gordon has_ been 
named appliance 
sales in the Pacific District. Har- 
lan C. Davis, H. A. Warren and 
James M. Walker have been 
named managers of appliance 
sales in the central, southeastern 
and Great Lakes districts re- 
spectively, 

Mr. Smith, who succeeds the 
late Ben has been as- 
sistant district appliance sales 
manager in San Francisco since 
1948. He joined General Elec- 
tric as local manager in Jack- 
sonville, Fla., in 1945, after ser- 
ving with Matthews Electric 
Supply Co., G-E appliance dis- 
tributor in Birmingham, Ala. 

Mr. Davis, who came with 
General Electric in Kansas City 
in 1934, succeeds Mr. Warren as 
appliance sales manager in that 
city. He is presently central dis- 
triet representative of the G-E 
Home Bureau and several appli- 
ance lines. 

Mr. Warren is being trans- 
ferred to Atlanta, where he suc- 
ceeds Mr. Walker. He joined 
G-E in that city in 1935 and 


Smith 
manager of 


Tassie, 


136 


Mfg. Co., Racine, Wis., | 








handled commercial refrigeration 
sales until he was moved to Kan- 


| sas City 10 years later. 


Mr. Walker has been with the 
company since 1929 and _ has 
been manager of appliance sales 
in Atlanta for 12 years. He will 
make his headquarters in Cleve- 
land, where he succeeds R, A. 
Buescher, who is being trans- 
ferred to Philadelphia as as- 
sistant manager of appliance 
sales for the Atlantic district. 


KEMP HDWE. & LUMBER 
ADDS BUILDERS’ HDWE. 


Kemp Hardware & Lumber 
Co., 1133 E. 63rd St., Los An- 
geles 1, Cal., has announced the 
addition of a builders’ hardware 
department. The company is 
interested in receiving circulars 
and prices on any item in the 
builders’ hardware line. 





YARLETT TRAVELS TEXAS 
FOR CORY CORP. 


J. Walter Yarlett has just been 
appointed by Cory Corp., 221 N. 
LaSalle St., Chicago, IIl., to re- 
place James Birchum, who for- 
merly covered the states of Texas, 


Oklahoma, and Arkansas for 
Cory Corp. 
Mr. Yarlett will handle all 


items of the Cory division of 
Cory Corporation including both 
commercial and domestic 
coffee brewing equipment and the 
Cory electric knife sharpener. His 
headquarters will be in Houston, 
Texas. 

In covering his new assignment 
Mr. Yarlett will 


Cory 


operate as a 





part of the newly formed Cory 
Texas Division and will report 
directly to Harry Roehm, Cory 
Division manager, located in 
Dallas, Texas. 


ROEBLING’S WOVEN WIRE 
NAMES THREE AGENTS 


F. G. Hoyt, general manager 
of the Woven Wire Fabrics Di- 
vision, John A. Roebling’s Sons 
Co., Roebling, N. J., has an- 
nounced the appointment of 
three new agents for insect wire 
galvanized hardware 
cloth and industrial wire cloth. 
They are: Flynn and Enslow, 
1740 17th St., San Francisco; In- 
dustrial Wire Products Corp., 
2039 Sacramento Street, Los An- 
geles; and Pacific Wire Works 
Co., 4515 Sixth Avenue, Seattle. 


screening, 





APPOINT SALESMAN 
FOR U. S. RUBBER 
GRINDING WHEELS 

Walter A. Kesterke has been 
appointed sales representative for 
industrial grinding wheels in 
Wisconsin and southwest Michi- 


gan for United States Rubber 
Co., Akron, Ohio. He has had 


20 years’ experience in malleable 
iron and steel foundries having 
been foundry superintendent in 
the Edgewater plant, Auto Spe- 
cialties Mfg. Co., and foundry en- 
gineer with the Benton Harbor 


Malleable Industries, Benton 
Harbor, Mich. His head-quar- 
ters are at the Milwaukee, 


Wis., branch. 








REYNOLDS EXPANDS FOIL, 
CABLE PRODUCTION 
Reynolds Metals Co., 2500 S. 
Third St., Louisville, Ky., has 
launched an $8,000,000 expan 


sion program in its Alabama 
operations which, when com 


pleted, will increase its number 
of employees in the area by 
several thousand men and will 
give the company the most com 
plete, diversified aluminum man 
ufacturing unit in the world, 
according to Richard S. Rey- 
nolds, Jr., president. 





NCHA, ASAHC FIFTH 
PACIFIC COAST REGION 
CONFERENCE, MAY 17-19 


The Fifth Annual Pacific 
Coast Regional Conference spon- 
sored by districts 18, 19 and 20 
of the National Contract Hard- 
ware Association and of the 
American Society of Architec- 
tural Hardware Consultants, 420 
Madison Ave., New York City 
17, will be held May 17-19 in 
the Ahwahnee Hotel, Yosemite 


National Park, Cal. 





HORTON BRISTOL SALES 
HANDLES TEY MFG. 
SKIS, BINDINGS 


Graham R. Treadway, 
president of the Horton Bristol 
Sales Co., Bristol, Conn., has an- 
nounced that his company has 
been named Midwest and North- 
west distributors of the “True- 
Flex” aluminum alloy ski, also 
“True Hold” bindings, made by 
the Tey Mfg. Co., Milford, Conn. 


vice- 














Shown above is Carolyn Knight, 1949 Maytag Queen, who, with the managers of six 


Maytag Co., Newton, Iowa, sales branches, was on hand to mark the production record 
set by the 6,000,000th Maytag washer. Left to right: Claire E. Ely, Kansas City branch; 
L. F. Webb, manager of the Cincinnati branch; J. A. Anderson, manager of Chicago 
branch; W. G. Wilks, manager of Richmond, Va., branch; R. A. Bradt, vice-president 
of sales and advertising; R. W. Weed, manager of Minneapolis branch; V. R. Martin, 
general sales manager; Fred Maytag, president, and C. B. Mason, Newark, N. J., branch. 
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~ OBITUARIES 








WARD A. HILLERICH 


Ward A. Hillerich, 44, presi- 
dent, Hillerich & Bradsby Co., 
Louisville, Ky., died Nov 27 at 
Kentucky Baptist Hospital, hav- 
ing been in ill health since Jan. 

Mr. Hillerich had been presi- 
dent since 1947, having  suc- 
ceeded his father, John A. Hil- 
lerich, Sr., who died in 1946. 
Mr. Hillerich had joined the 
company in 1926, after attending 
the University of Notre Dame 
two years. He held various exec- 
utive positions before being 
named president. He was a life- 
long sports enthusiast and was 
champion of the Audubon Coun- 
try Club at one time. While at 
Notre Dame he captained the 
golf team. He was a member of 
the Rotary Club. Survivors in- 
clude his widow and a daughter, 


Mary Ward Hillerich. 


HERBERT D. ROLLO 


Herbert D. Rollo, 44, Boston 
district sales manager of the 
Wickwire Spencer Steel Division 
of The Colorado Fuel & Iron 
Corp., 500 Fifth Ave., New York 
City 18, died recently. 

He joined the company in 
1933. He graduated from Cornell 
University in 1926 with a degree 
of Civil Engineer and was a 
member of Sigma Phi and the 
Cornell Club of New England. 
He is survived by his widow, 
Wilma R., daughter, Patricia 
Ann, and son, Herbert. 


BUELL WESLEY BAKER 

Buell Wesley Baker, 50, hard- 
ware merchant of Lawrenceville, 
N. Y., died Nov. 4 following a 
long illness. Mr. Baker had 
served as burgess of Lawrence- 
ville Borough since 1935 and was 
a leader in affairs. He 
owned and operated the R. E. 
Baker & Son Hardware Store 
as partner and later successor 
to his father, the late Raymond 
E. Baker. A son, James D. 
Baker, is now a member of the 
firm, 


civic 


STEPHEN N. GAGE, SR. 


Stephen N. Gage, Sr., 62, part- 
ner in Gage & Finch, Inc., Aus- 
tin, Tex., died recently at an 
Austin hospital. Mr. Gage had 
been a resident of Austin since 
1913 when he joined W. H. 
Richardson Co. In 1945, after 
the latter firm was sold, Mr. 
Gage and another associate, 
Herbert H. Finch started their 


Own store. 








JOHN C. PANKOW 


JOHN C. PANKOW 


John C. Pankow, director of 
sales, Detroit Michigan Stove Co., 
Detroit, Mich., died at Cottage 
Hospital, Detroit, recently. 

He was chairman of the Na- 
tional Committee LP Gas Promo- 
tion, and a member of the Detroit 
Sales Executive Club. In his 38 





years with the company, he arose 
from the position of office boy to 
director of sales of the com- 
pany’s domestic and commercial 
ranges. 


ALBERT E. NAUWALD 


Albert E. Nauwald, 79, who 
has been with the Menard Hard- 
ware Co., for the past eight 
years, died in a Houston hospital 
recently. Prior to joining Me- 
nard, he was associated with the 
Luckenbach Hardware company. 


WILLIAM HENRY BAILEY 


William Henry Bailey, who 
had been associated with Madsen 
& Howell, Inc., mill supplies dis- 
tributor, 313 Madison Ave., Perth 
Amboy, N. J., for over 26 years, 
died recently. 


ROBERT B. WEBB 
B. Webb, 71, sales 


representative of the Keystone 
Steel & Wire Co.., Peoria, Il. 
was killed instantly in an auto- 
mobile accident, Nov. 22 near 
Bridger, Mont. He had been with 
the company since 1926, and had 
been salesman in the Montana 
area for many years. 


Robert 








First U.S. Internat’! Trade Fair in Chicago 
Aug. 7-19; Exhibits Under 29 Categories 


The First United States Inter- 
national Trade Fair will be held 
in Chicago, according to an an- 
nouncement by fair officials. 

The theme of the fair is: 
“World Trade—World Prosperity 

-World Peace.” This interna- 
tional trade fair is being given 
as a civic event and conducted 
on a non-profit basis by private 
business and industry. 

Seventy industrialists and civic 
leaders are now on the advisory 
committees of the Fair, accord- 
ing to I. S. Anoff, president, 
Chicago convention Bureau and 
member of the executive commit- 
tee of the Fair. 

A trend noted by Mr. Anoff 
was the great enthusiasm shown 
by small manufacturers in this 
country for the opportunity to 


participate in the International | 


Trade Fair. For many small 
manufacturers, Mr. Anoff said, 
this Fair in Chicago is the first 
opportunity they have had to 
enter into international transac- 
tions. 

Among those countries who 
have made queries are: Great 
Britain, Belgium, India, Nether- 
lands, Czechoslovakia, Sweden 
and Norway. 

For the American people, the 
Fair will give evidence of the re 
sults of Marshall Plan spending, 
Mr. Anoff pointed out. 


HARDWARE AGE, DECEMBER 15, 1949 


| 





Exhibits of the Fair wili be 
classified under 29 
including both consumer and in- 
dustrial commodities. 
of like products will be grouped 
together so that both American 
and foreign buyers may easily 
consummate their transactions in 
the shortest possible time. 
Also announced by Fair 
cials today was the 
Arena to the three 


categories, 


offi- 


the Chicago 
sites already committed for the 
use of the Fair. Now available 
for displays are Navy Pier, In- 
ternational Amphitheatre, Chi- 
cago Coliseum and the Chicago 
Arena. These permanent exposi- 
tion halls represent a gross area 
of a million square feet. 


A GUIDE FOR RETAIL 

ADVT. AND SELLING 

The fourth edition of “A 
Guide for Retail Advertising 
and Selling,” published by the 


Association of Better Business 
Bureaus, 726 Chrysler Bldg... 


New York, will be issued early 
in 1950, according to an an- 
nouncement made by Edward W. 
Gallagher, Chairman of the As- 
sociation’s Advertising Standards 
Committee. 

The committee has just com- 
pleted a four-day session in New 
York where it has been consider- 





ing necessary revisions to bring 
the “Guide” into line with recent 
Federal Trade Commission rul- 
ings, changing merchandising 
conditions and new advertising 
and selling methods. 

The new “Guide” will be dis- 
tributed through Better Business 
Bureaus throughout the United 
States and Canada. It will be 
available at $1 a copy as in the 
past. 

Mr. Gallagher said the book 
is based on ethical business prac- 
tices, reflecting more than 35 
years’ experience and recommen- 
dations of the nation’s Better 
Business Bureaus. Through this 
“Guide” business can voluntarily 
cooperate to make good adver- 
tising and selling standards eflec- 
tive throughout the country in 
behalf of the buying public. 


ISSUE BOOKLET 
WHOLESALING IN OUR 
AMERICAN ECONOMY 
American Mar- 
collaborated 


Recently the 
keting Association 
with the National Association of 
Wholesalers in publishing a 230 
page book entitled “Wholesaling 
in our American Economy” as a 
special supplementary quarterly 
of the Journal of Marketing. 

The headquarters of the Na- 
Whole 


from 


tional Association of 


salers was recently moved 


New York City to Washington, 
| D. C., where greatly expanded 
| facilities are being devoted to 
developing a broad program of 


Exhibitors | 


service to wholesaling in all fields. 

One important phase of this 
new program includes an exten- 
sive public relations and educa 


tional project. Details of this 


| campaign were presented to the 


addition of | 





American Public Relations Asso 
ciation by Paul H. Bolton, execu- 
tive vice-president of the National 
Association of Wholesalers. 

Mr. Bolton pointed out that 
one of the greatly neglected areas 
in the public’s understanding of 
wholesaling functions has been 
the lack of authegtic bibliography 
on the subject. 

The introductory chapter, writ- 
Wroe Alderson, formerly 
president of A.M.A., points out 
that the wholesaler is performing 
a highly valuable service to the 
economy. According to Mr. Al- 
derson, the wholesaler helps to 
speed goods from the producer to 


ten by 


the consumer, and by handling a 
multitude of efhi- 
ciently, he effects a net saving 
both in selling costs for the pro- 
ducer and in buying costs for the 
consumer. 

A limited edition of the book 
is offered by the National Asso- 
ciation of Wholesalers, 708 Ring 
Building, Washington 6, D. C., 
at $1.00 per copy. 


transactions 
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December 15, 1949 










ADVANCES 
Some narrow strip steel. Copper. Zinc. Manila rope. Some carpets. Tires. 


DECLINES 
Some commercial gas ranges. Tin. Sisal products. Shellac. Lead. 



























Some steel price changes — 
On Nov. 28, 
raised $5 per 


some steel prices were 


ton by Steel 
The increases average 914 per 


Sharon 
Corp. 
cent on semi-finished steel and 734 per 
cent on narrow strip. Sharon ascribed 
the price advances to the rise in costs 
of raw materials. It said the pension- 
insurance contract recently signed with 
the C.1.O. Steelworkers was not a factor 
in the present change, since the agree- 
not become etlective until 
On Nov. 30, 


$35 per ton on all grades of silicon 


ment does 


next March. increases of 


electrical sheets were announced by 


Follansbee Steel Corp. The increases. 


eTective immediately, range from about 


GEOGRAPHIC 
DIVISION 


Number 
of 
Firms 

UNITED STATES TOTAL 219 
New England 13 
Middle Atlantic 39 
East North Central 39 
West North Central 27 
South Atlantic 49 
East South Central | 8 
West South Central 14 
Mountain 9 
Pacific. : ; 21 


17 per cent to about 29 per cent on the 
various grades. Silicon sheets are used 
largely in the electrical equipment in- 
dustry for motors, transformers, dyna- 
mos and the like. The company said 
the increases were made necessary by 
rising labor and material costs. 
* + “ 

Manila and sisal products— 
Price increases on Manila products and 
decreases on Sisal products, were an- 
nounced as of Nov. 21, by Plymouth 
Cordage Co. Price advances on Manila 
rope approximated six per cent. In part 
the company’s notice stated that, “We 
had hoped that further selling price in- 
creases for any of our products would 





End of Month Inventories (Cost) 


Percent Change | 


September 1948 Amount (Add 000) 


vs. 
| 

Sept. August Sept. Sept. | August 

1948 1949 | 1949 | = 1948 | 1949 

ae : 
=a 3 | $120,373 | $129,888 | $124,128 
Es 2 | 3,158| 3,057 3,214 
~10 2 11,816 | 13,140} 12,005 
=i 4 21.474 | 23,374 | 22,325 
5 6 24'592 | 25.847] 26.032 
13 «| 0 18,091 | 20.815] 18,159 
2 1 3.707 3,781 3.751 
3 3 12,950 | 13.366 | 13,331 
+12 2 | 2: 660 2'373 2'714 
9 3 21.925 | 24,115 | 22.597 





! I | 





Bureau of the Census. 












Wholesale Hardware Inventories ° 
By Geographic Divisions, for September, 1949 


| 
| 


| 


a Includes 11 establishments for wh‘ch reports were received too late te be incorporated in Census Bureau published re!eases. 
b Stock-sales ratios are obteined by dividing the stocks by the sales for an identical group of firms. 


* Calculated by dividing end-of-month inventories at cost plus mark-up by sales during month and multiplying the quotient by the number of weeks in the month. 
Sales include direct shipments and consignment business. Weeks’ supply is lower than if based on cost of sales from owned stocks. 


VA 


not be necessary. For quite some time 
we have stubbornly resisted increases 
even though costs dictated them. We 
had . .. looked for improvement in the 
Manila fiber supply situation. Instead, 
that already serious situation has be- 
come worse and the long-pull outlook 
The sisal fiber supply 
situation, on the other hand, is some- 
what easier and the devaluation of the 


is not hopeful. 


pound sterling has had a slightly down 
ward price effect, but a report to you 
of this nature would not be complete 
if we did not tell you that we can only 
hope that the over-all fiber supply and 
demand situation (Manila plus Sisal) 
will not force Sisal prices higher. Our 
decision to lower Sisal selling prices, 
effective Nov. 21, 1949, is based 
that hope.” 


on 


* * * 


Commercial gas ranges — A 
special price adjustment on its com- 
been 


mercial model has 


announced by Cory Corp., Chicago, Ill. 


gas ranges 
The model C152G has been reduced in 
price from $42 to $34.30. 
€153G three-burner gas range has been 


The model 


Stock-Sales-Ratios b 


| Weeks’ Supply 


of Inventory 
| | on Hand* 
| 
| | | 
Sept. | Sept. | August | Sept. Sept. 
1949 | 1948 | 1999 | 1949 | 1948 
198 11 | 2a | 4.3 | 10.9 
334 | (263 36 | 19.1 | 15.0 
166 | = 164 196 | 9.5 9.4 
199 || «(177 197 | 9.7 10.1 
191 | 190 241 | 10.9 10.9 
179 | 172 | 188 | 10.2 9.8 
175 142 | #17 | 10.0 8.1 
232 212 | 258 | 13.3 12.1 
254 | 202 266 | (14.5 11.5 
264 245 ama | 18.1 14.0 


Current Wholesale Trade. 
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SELL AMERICA’S 


Complete LINE 


Watch your water system sales “come to 


life’ when you start handling DEMPSTER Shallow and Deep Well Recip- 
Water Supply Equipment. rocating Pumps ® Shallow and 
Deep Well Ejector Type Pumps 
© Steel Tanks © Windmills ® 


There is a huge rural and suburban de- 


mand for running water. By selling a com- levigation Equipment 


plete line, and the kind of service that goes tributors of Pipe, Fittings, and 


with it, you can be the dealer that taps this Plumbing Supplies 
rich, ready made market. 


Get started right now. Team up with 
DEMPSTER, the name that has meant de- 
pendability to farmers for over 70 years. DNT-1-49 


DEMPSTER MILL MFG. CO. 








% Deep Well 
% | Ejector Type 




















© Dis- 








Shallow Well Reciprocating Pump 











BEATRICE NEBRASKA | 

















i 
it 
| 


are 100 “ 
ter tight $2 
water tig 2 —_ 
There are many other 
features which make JACKMANCO barrows 
highly regarded for ruggedness and utility. 
You'll find a JACKMANCO barrow specially 


designed for the use you have in mind. 
Write for the name of your nearest dealer. 





Superior Products Since 1876 











JACKSON MANUFACTURING CO. SU 


HARRISBURG ¢ PENNSYLVANIA 


CONTRAGTORS | Zev 22 Come to »» YOU 
BARROWS soy one 









Popular-Price 


NEPTUNE 


Sump Pumps! 


NEW sales-winner for the hard- 
ware dealer! Now you can offer a 
Neptune Sump Pump built to perform— 
and priced to se//]—in today’s vast mar- 
ket seeking a dependable pump at a 
low price. 






















Be ready with Neptune's 1950 profit- 
maker! 





This time-tested Neptune Sump Pump is 
distinguished for many superior qualifi- 















cations: Durably constructed . geared 
to pump at the rate of over 3000 gallons 
per hour. equipped with a Cutler 
Hammer Switch a G-E 1/3 hp. motor 
. . a long-life bronze bushing, water- 
lubricated 
Move quickly to ring up big profits this 
season! Order a few for stock 


Mfd. by Neptune Pump Mfg. Co., 
Philadelphia, Pa. 


PPLEE-BIDDLE CO. 


Fifth & Bristol Sts., Philadelphia 5, Pa. 
Distributors to the Hardware Trade 
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INDUSTRY 
NEEDS THIS 


SHIPPING 
SERVICE 


Over a century of shipping experi- 
ence and constant improvement are 
back of nation-wide RAILWAY EX- 
PRESS, the world’s largest coordi- 
nated rail-air transportation service. 
It's your complete, all-purpose 
facility for every size and type of 
shipment. 

When you use RAILWAY EXPRESS, 
you deal with one responsible car- 
rier. One single charge covers 
everything you need for satisfactory 
shipping. Specify RAILWAY EXPRESS 
for all your shipping requirements. 


Service 
for a 


SINGLE CHARGE means 


Pick-up and delivery in all cities and prin- 
cipal towns... Fast, uninterrupted rail or 
air service... Automatic valuation coverage 
up to $50 or 50¢ per pound .. . Two receipts 
—one to the shipper, the other from the 
consignee ...and many other advantages 
it will pay you to investigate. 


Qh! LW 


EXPRESS 
I GENCY 





NATION-WIDE RAIL-AIR SERVICE 











Wholesale Hardware Sales° 





By Geographic Divisions, for September, 1949 

















| SALES REPORTED 
Sener een ead 
| 
| Percent Change 
GEOGRAPHIC | September 1949 
DIVISION vs. 
Number Tere. ees 
of 
| Firms Sept. | August 
| ¢ 1948 | 1949 
| | | 
U. S. TOTAL.... | 206 | —12 | g 
| | | | 
New England.........| 18 | -16 | +8 | 
Middle Atlantic. . - | —6 |) +e 
East North Central 44 -—4 +12 | 
West North Central 35 —5 | +17 
South Atlantic | 53 | -1 | +5 
East South Central 1% | —21 +4 
West South Central 23 | —15 +9 
Mountain......... 13 —14 —4 
RS cs. 30 | —18 | +1 | 


| CUMULATIVE SALES b 


9,737 
13,195 | 13,727| 11,782| 95.361 | 
554| 14,306| 11,568| 104,794 


Amount (Add 000) | 


Sept. 
1949 


| 

| 

January- | January- 
Sept. | Sept. 


Sept. | August 
1948 1949 


1949 | 1948 Percent 
|(Add 000)|(Add 000)) Change 


| } 
| $72,486 | $82,573 | $66,422 $566,218 | $658,526 | —14 
1,213 1,443 1,126 


11,199| 13,395; —16 
11,192| 8,434/ 83,370} 96,099; —13 











8,132; 9,578| 7,477 , 
2,415| 2,821) 2,520; 18,685|) 21,045) —11 
9,505| 11,632) 9,451| 83,453} 102,453; —19 





Bureau of the Census. 


Current Wholesale Trade 


a Includes 14 reports received too late to be incorporated in Census Bureau published releases. 
b Includes reports received too late for inclusion in previous monthly totals. 
c Number does not apply in all cases to the cumulative figures. 





States Comprising Regions: 


New England—(Conn., Maine, Mass., N. H., R. I., Vt.) 
Middle Atlantic—(N. J., N. Y., Pa.) 
East North Central—(Iil., Ind., Mich., Ohio, Wis.) 

West North Central—(lowa, Kan., Minn., Mo., Neb., N. D., S. D.) 
South Atlantic—(Del., D. C., Fia., Ga., Md., N. C., S. C., Va., W. Va.) 
East South Central—(Ala., Ky., Miss., Tenn.) 

West South Central—(Ark., La., Okla., Texas) 

Mountain—(Ariz., Colo., Idaho, Mont., Nev., N. M., Utah, Wyo.) 


Pacific—(Calif., Ore., Wash.) 








reduced from $60 to $50. The model 
C154G four-burner step-up model gas 
range was reduced from $89 to $63.25. 
* * - 

Shellac 
comes advice that shellac declined 10 
cents per gallon on Nov. 25. Jobbers, 
learn, too, that when the devaluation of 
the English pound is taken into con- 


‘ 


From jobbing sources 


sideration “sometime soon,” there is 

strong possibility of a further decline. 
s & * 

Carpets Mohawk 


Mills, Inc., announced price increases 


Carpet 


of approximately 5 per cent on some of 
its major grades, effective, Dec. 1. The 
increased cost of carpet wool was given 
as the reason. 

* * * 

Tire prices—On Nov. 21, some 
companies advanced tire prices, the 
second advance in less than a month, 
by another 3% per cent. 

* . a 

Lead back to 1949 low—On 
Nov. 21, lead was reduced 1% cent to a 
level of 12 cents per pound, New York. 
The price of the metal is now back to 
the year’s low which prevailed from 
May 26 to July 8. It had recovered to 
15% cents on Aug. 8. But this gain 
has been wiped out by lagging demand 
and large offerings of foreign lead in 
this country at prices below domestic 
Throughout the industry 
there is an evident desire to keep in- 


quotations. 


ventories low at the year-end. 





Commodity prices ease 
downward — The Bureau of Labor 
Statistics reported wholesale prices de- 
clined 0.1 per cent in the week ended 
Nov. 29, from the previous week. The 
B.L.S. said its index of primary prices 
stood at 151.4 per cent of the 1926 aver- 
age on that date. This was 7.6 per cent 
below the comparable week in 1948. 


* * * 


Tin—Tin was cut again Dec. 2, 
by the Reconstruction Finance Corp. 
by two cents to a price of 81 cents a 
pound, New York. A similar reduc 
tion was made on the day before. The 
new quotation is down 22 cents from 
the R.F.C.’s offering price effective up 
to Oct. 24. 
to learn from R.F.C. officials, what the 
government agency’s program will be 


Tin importers are anxious 


with respect to selling its tin holdings 
in competition with private interests. 
Reports have been heard in_ trade 
circles that government-owned tin may 
be made available at a rate of 2.500 
tons monthly. 


* *” bol 


Steel production Higher 
steel prices are closer to reality this 
week, several big companies are study- 


Y 


ing revision of their “extra” charges, 
reported The Iron Age, published by 
the Chilton Co., publishers of Harp- 
ware AcE and other business publica- 
tions, reported in its Dec. 8 issue. 


These studies are part of plans by some 
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00)| Change 


i26| —14 
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Cit CHAIN 





INSWELL PROOF COIL 





INSWELL BBB COIL 


CM INSWELL CHAIN is nationally advertised... known 
and preferred by chain users in every type of business. 





LIBERTY COIL STRAIGHT LINK 


A REGULAR SELLER 





LIBERTY COIL TWIST LINK 


CM INSWELL CHAIN is available in all standard 


welded chain types and sizes. 





LIBERTY MACHINE STRAIGHT LINK 


AT A REGULAR PROFIT 






ee ee Gee ee ee ee 
> > _» BB y_ = Bw 


LIBERTY MACHINE TWIST LINK 





CM INSWELL CHAIN cold shuts, repair links, hooks 
and other accessory fittings make ours a “one-stop” 
chain supply service. 


COLUMBUS McKINNON 


CHAIN CORPORATION 


Affiliated with Chisholm-Moore Hoist Corporatio 


GENERAL OFFICES AND FACTORIES: TONAWANDA, N. Y. 
SALES OFFICES: NEW YORK « CHICAGO ¢ CLEVELAND « SAN FRANCISCO 


Other Factories at Angola, New York, St. Catharines, Ontario and: Johannesburg, S$ A 
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All-Steel 
Easy-To-Adjust 


FLOOR JACKS 











If you want to earn DOUBLE 
greater, quicker prof- 

its, switch to TAPCO, noi 

the precision-engi- or Extra ~ 
neered, streamlined Safety! 








floor jack. Tapco has — 
many superior advantages that 
make it the top choice with alert 


dealers everywhere. 







For free literature and 
name of your nearest 
distributor, write . 




















TAPCO DEPT. H-10 


THE AKRON PRODUCTS CO. 
SEVILLE, OHIO 
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Premax Low Rod Prices 
Keep Dollar Volume Up! 
By influencing the purchase of a Premax Steel 
Fish Rod for $2.69 or less instead of a bamboo 
pole for $1 or less! Or no purchase at all 
because the buyer cannot afford a higher- 

priced rod. 
Get the new Bulletin! 
prices. 


PREMAX PRODUCTS 


DIVISION CHISHOLM-RYDER CO., INC. 


See the NEW low 










5021 HIGHLAND AVE., NIAGARA FALLS, N. Y. 


The Best Are 
BETTER BRAND 


mouse and rat 
TRAPS 













¢ METAL OR WOOD TRIGGER 
¢ FOUR-WAY ACTION 
e OIL TEMPERED SPRINGS 


McGILL METAL PRODUCTS CO. 


Marengo, Illinois 








steel companies to price their products 
more realistically in 1950. There will 
be steel price increases within the next 
several months. Some may come as 
base price boosts, others as increases 
in extra prices (charges made for 
specified chemical or physical charac- 
teristics). In the past five months the 


tone of the steel market has reversed 


itself. Before mid-July steel deliveries 
were normal, customers were looking 


forward to lower steel prices and dura- 
ble goods manufacturers were in fair 
where pessimistic 


shape except some 


manufacturers and retailers had cut 
back too far on inventories. Today the 
steel buyer is generally more concerned 


over delivery: instead of pressing for 


lower prices he is afraid of higher 
ones; the pipelines of supply range 


from empty to fair—few are normal. 
The steelmaking rate was pushed up to 
92 per cent of rated capacity for the 
week, said The Iron Age, pointing out 
that the previous week it was 87.5 per 
cent. Scrap was off $2 per ton in 
Chicago. The 


posite was off $1 a ton to 


Tron Age scrap com- 

$27.92 a 

gross ton. The year’s low was $19.35 

in June and the year’s high was $43 in 
January. 

* cd a 

“Living costs” show decrease 

Living costs dropped 0.6 per cent be- 

tween mid-September and mid-October. 

This move wiped out slight advances in 

the three 


brought the consumer 


preceding months, and 


price index of 
the Bureau of Labor Statistics back to 
the July 15 level of 168.5 per cent (of 
the 1935-39 par), the lowest point for 
1949. The decline between Sept. 15 
and Oct. 
crease of 1.8 per cent in 


15 was chiefly due to a de- 
food 


prices, also to slight dips in clothing 


retail 


and home furnishings prices. 


* a ae 
New building record for 
October—Public and private spending 





on new construction amounted to $1,- 
856 million in October, a record for 
that month. The total was 2 per cent 
above the previous high for October, 
set a year ago. The Labor Department 
attributed the month’s large construc- 
tion expenditures to heavy outlays for 
private homes and public schools. The 
Department said October _ building 
showed its usual drop from September, 
with total expenditures off $36 million in 
the month. Employment by building con- 
tractors also declined “seasonally” in 
October. The October home building 
expenditures reflect the record 100,000 
starts on new homes which the Bureau 
of Labor Statistics estimated for that 
month. 
ak * * 

American Steel and Wire 
Co.—By Thanksgiving week, operations 
of American Steel & Wire Co., sub- 
sidiary of U. S. Steel Corp., had re- 
gained pre-strike levels, with some de- 
partments running at an even higher 
rate of capacity, according to C. F. 
Hood, Steel-making 
tions, he said, are slightly better than 
before the strike. Finishing facilities, 
including the production of wire, wire 


president. opera- 


products, rods, cold rolled strip and 


electrical cable, are at 78 per cent of 
capacity, also above the pre-strike rate, 
Mr. Hood Five of six blast 
furnaces, the same as before the strike, 
The sixth, at Duluth, 
is down for repairs, but is scheduled 


added. 
are in operation. 


for relighting in mid-December, said 


Mr. Hood. 


mean that we can meet every demand 


“This unfortunately doesn’t 
that is being made upon us, particu- 
larly for some product lines in which 
shortages were most severe. However, 
we are making every effort to relieve 
the situations created by our inability 
customers during the 
confident that with 
production we can 


to supply our 
strike. We are 
continued — high 


rapidly return to the desired position 





LaSalle Map of Business Conditions 
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of being able to make deliveries in all 
lines.” 


Betterment in furniture 
Furniture orders received by manufac- 
turers in October were 15 per cent 
above a year ago, according to Seidman 
& Seidman, accountants for the indus- 
try. This was the second successive 
month in which bookings topped 1948 
But for the first 10 months of 
1949, incoming business was 16 per 
cent below the like 1948 period. Earlier 
in 1949, the gap had been as much as 


levels. 


33 per cent. Meanwhile, a quarterly 
survey of the National Retail Furniture 
Association disclosed a considerable 
improvement in inventories, and a 
slight reduction in operating expenses. 
Inventories were reduced 13.8 per cent, 
raising the stock turnover ratio to 2.87 
times annually, or rather close to the 
“traditional” turnover rate of three 
times a year. In the first half of 1949, 
turnover was at the rate of 2.6 times 


annually. 


Lots of gas ranges--Vanu- 


facturers’ shipments of gas ranges 
reached a new high in October when 
260,000 units were shipped, according 
to the Gas Appliance Manufacturers 
Association. The previous highs were 
reached in May. October shipments 
exceeded by 78 per cent the prewar 
(1936-40) average for that month. The 
substantial upward trend in gas range 
sales started in July. Volume has made 
progressive gains every month since, 
Gas range manufacturers reported back 
logs of orders as early as August, and 
most dealers have been on allocation 
since August. Among the factors which 
helped to increase gas range sales in 
the third quarter of 1919 was the 
nation-wide “Old Stove Round Up” 
promoted by the Gas Appliance Manu- 
facturers Association and the American 
Gas Association, in which 30 manufac- 
turers, 300 gas utilities and approxi- 
mately 40,000 dealers participated. The 
objective of the campaign has been to 
sell a million gas ranges, and_ this 
quota is expected to be exceeded by 
the end of 1949. 


* * * 


Vacuum cleaner sales—Vac- 
uum cleaner makers sold more stand- 
ard-sized units in October than in any 
other month this year except March, 
Cleaners 
October 


according to the Vacuum 


Manufacturers — Association. 
sales totaled 272,520 units, an increase 
of 8.9 per cent over September, but 
3.2 per cent below Oct., 1948. For the 
10 months ended Oct. 31, vacuum 
cleaner sales totaled 2.367.762 units, or 


16.2 per cent below the 1948 record 
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Another television record 
Another production record was hung up 
by television receiver manufacturers 
during the month of October. A total 
of 304,773 sets were made by members 
of the Radio Manufacturers Associa- 
tion, a jump of 35 per cent from the 
preceding month and over three times 
the number produced in the like month 
last year. The association calculated 
that October output for the entir® in- 
dustry, including non-members, was 
around 360.000 sets. 


Department stores still off 
—-Nation-wide department store sales, 
on a dollar basis. in the week ended 
Nov. 19 were 8 per ent below those of 
last year. The Federal Reserve Board 
says all reserve districts showed de- 
clines for the Nov. 19 week, with the 
largest decline in the Cleveland dis- 
trict, and the smallest drop in the 


Boston district. 


October retailing “not bad” 

The Department of Commerce say- 
dollar sales of retail stores in October 
declined about one per cent from Sep- 
tember, but were maintained at about 
the average level of the first three 
quarters of the year despite the coal 
and steel strikes. Total sales for Octo- 
ber were $10,665 million. Most of the 
drop for the month was accounted for 
by declines in sales among apparel 
stores and general merchandise stores. 
Work stoppages in some areas, and a 
generally warm fall, were apparently 
responsible for the approximately four 
per cent drop in each of these groups. 
One important change was shown by 
home furnishings stores, the Commerce 
Department said, with October sales 
showing a 5 per cent jump over Sep 
tember figures, and over October last 
year. Building materials and hardwar 
outlets showed a less-than-seasonal rise 
for October, being 2 per cent below 
the previous month, while sales for the 
automotive group were practically un 


changed. 


In the mail-order and chain 
field—The Department of Commerce 
reports that October sales of chain 
stores and mail order houses were $2, 
374 million, compared with $2,306 mil- 
lion in September. After seasonal ad 
justment, however. October ‘sates were 
about 3 per cent below the month be- 
fore. The Department of Commerce 
found that most of the decline occurred 
in sales of non-durable goods (apparel 


and men’s wear) stores. General 
merchandise stores also did badly com- 
pared with September. Durable-goods 
stores sales dropped slightly in Octo- 
ber. While stores selling furniture, 


hardware and building materials sold 





built to last... 
and sell 
fast 





A fast mover, this ARROW Brand 
Scoop! It’s one of the comprehensive, 
SIMPLIFIED Magor line—designed to 
pare the cost and time of your inventory 
handling to the bone. They’re all tough, 


balanced, with non-split edges. Write 


today for illustrated price list on this 


sales-building line. 
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50 CHURCH ST., NEW YORK 7,N.Y. 
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GREAT 
NECK 


Quality in 
every tool— 
at popular prices! 


Create VOLUME SALES! 


Great Neck 
tools are being 
sold to millions 

each year. Ask 
your jobber for the 










from 2 per cent to 6 per cent below 
September 
largely offset by gains in sales of auto 


levels, these losses were 
motive parts, accessory, and household 
appliance stores. 

* * * 

Washers and ironers—Manu- 
facturers of household washing ma- 
chines sold 6.6 per cent fewer units in 
October than they sold in September, 
which had set 1949’s high mark. Ef- 
fects of the start of the steel strike 
were given as one reason for the de- 
cline. Total washers sold by manufac- 
turers in October were 333,728, off 12.7 
per cent from Oct., 1948. Factory sales 
of ironers, however, reached their high- 
est point since November, 1948. Oct., 
1949, sales totaled 36,045 units, a 30 
per cent increase over September. But 
compared with Oct., 1948, sales were 
down 6.4 per cent. 

* . * 

Department store totals 

Department store sales throughout the 


nation in the week ended Nov. 26 


averaged 5 per cent below a year ago, 
the Federal Reserve Board reported. 
Volume in the Boston district was up 
2 per cent from the like 1948 period. 
Decreases occurred in all other areas. 
For 1949 to 
averaged 6 per cent under last year’s 


date, the stores have 


period, in dollar totals. 
+ * * 


reports—At the 
Secretary of 


A traveler 
November 
Commerce Charles Sawyer 


month-end, 
reafhirmed 
his belief that business conditions are 
Back 


months’ tour of the “grass roots” of 


generally good. from a four 
business, Secretary Sawyer told a press 
conference, “J am confident there is 
really nothing wrong with the business 
or economic situation.” Business and 
labor groups, he said, are agreed there 
is nothing to be concerned about in the 
near future. From his 15,000-mile trip, 
and from talks with 2,500 to 3,000 busi- 
nessmen and labor leaders, Secretary 


Sawyer reported the following busiress 





Great Neck catalog 
key to sales at profit- 
able prices. 


GREAT NECK SAW MERS., Inc. 














Mineola, New York 








P. WALL makes a COMPLETE Line 
of Soldering Equipment 





BLOW TORCHES 
SOLDERING IRONS 
COMPOUND KETTLES 
FIREPOTS 

ALL SOLDERS 

SAFETY SHIELDS 
PARAFFIN SUPPLIES 
ACCESSORY EQUIPMENT 


— also — 
Oilers, Oil Carriers, Paint Pots, 
Gongs and Shells 


WA 


SUPERIOR 
PRODUCT: 


Since 1804 


P. Wall Mfg. Co. 


STREET, GROVE CITY, PA. 


1864 


Since 
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Supplee-Biddle-Steltz Installs Model Store 
In Its Showrooms 


UPPLEE - BIDDLE - STELTZ 

CO., Fifth and Bristol Sts., 
Philadelphia, Pa., hardware whole- 
salers, recently installed “Any- 
town Hardware,” a model store in 
the Philadelphia Merchandise 
Mart Building. The model store 
is for the assistance of dealers 
wanting to modernize existing 
stores or to plan for new stores. 
The store, which comprises 1500 
sq. ft. of space has Heller Multi- 
Level display fixtures, manufac- 


tured and installed by W. C. Hel- 


ler & Co., Montpelier, Ohio. The 
front, supplied by Pittsburgh Plate 
Glass Co., is of blue and white 
structural carrara glass with two 
modernistic full view bulk win- 
dows. Continuous slim-line light- 
ing is used. 

Merchandise is displayed by de- 
partments, the stock, with point of 
sale displays, being a recom- 
mended inventory. New items will 
be added and the layout changed 
so as to provide for seasonal mer- 


chandise displays. 





The new model store of Supplee-Biddle-Steltz Co., Philadelphia, Pa., for 
the use and guidance of its customers and those of W. C. Heller & Co. 
Known as “Anytown Hardware," it is in the Philadelphia Merchandise Mart. 
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STRAINER 
FUNNELS 


STURDY galvanized fun- 
nels with brass strainers 
have many uses in home, 
farm and factory. Ideal for 
} filling range oil bottles, 
gasoline containers, etc. Automatically strains 
out impurities that will clog feed lines. Priced 
right with immediate deliveries. Made in 2 
sizes, No. 6 (1 qt.) and No. 8 (2 qts.) 
Wholesalers: write for catalogue and prices 
on strainer funnels and heavy tin funnels. 
NEW ENGLAND STAMPING WORKS, INC. 
97 HAVERHILL STREET, BOSTON 14, MASS. 











PRINTED CELLOPHANE 


Colorful - Self Adhesive - Cellophane. processed 
in Ros. Easy to buy - Easy to apply - used for 
Packaging - Point of Sale advertising - Parts mark- 
ing and Aircraft Wire terminal identification. 


TOPFLIGHT TAPE - YORK, PA. 





ie 
SoHI 
Circular Saws 
and Dado Heads 
SoHi TOOL CO., INC. 


OSHKOSH, WISCONSIN 








NEW 


FARM-WISE 


ELECTRIC DE-ICER 
Offers Quick Sales - - - More Profits 


Operates on !/0-v. AC. Guaranteed for one 
year. Standard trade discounts. Delivery NOW. 
Advertising support to ail dealers. 

WRITE FOR CATALOG SHEETS AND PRICES 


CALF-TERIA SALES, INC. 
Dept. B Fort Wayne 3 Indiana 

















WHEN YOU WANT TO BE HEARD 





Speak to the right "class"—in 
the Classified Opportunities 
Section of 


HARDWARE AGE 
100 East 42nd St. New York 17, N. Y. 
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beliefs were prevalent: Wartime excise 
taxes should be reduced or repealed, 
because they constitute a serious hin- 
drance to spending at a time when it 
should be stimulated. Strong opposi- 
tion continues to the scheme of double 
taxation. Complaints from small busi- 
nessmen are numerous about the dif- 
ficulty of raising equity capital. There 
is wide opposition to laws under which 
cooperatives enjoy exemption from 
taxes to which private businesses are 
subject. Last of all, there are urgent 
demands that government cut its own 


expenditures. 
. & 7 


Production heads upward— 
Industrial production increased in No- 
vember, following the soft coal and 
steel strikes, the Federal Reserve Board 
said. It reported that industrial out- 
put in October had declined 4.6 per 
cent from the preceding month, a much 
smaller drop than the Board had pre- 
dicted earlier, when the major strikes 
were in full force. The Reserve Board’s 
industrial production index for October 
stood at 166 per cent of the 1935-39 
“par.” This compared with 174 per 
cent in September, and a post-war high 
of 195 per cent in October and Novem- 
ber, 1948. The Board also reported 
these developments in October: Value 
of construction contracts awarded main- 
tained the exceptionally high Septem- 
ber level. The number of residences 
started was 100,000 in the month, the 
same as in September, and 27,000 more 
than in October a year ago. Iron and 
steel fabricating dropped only slightly 
in October, but shortages caught up 
with these plants in early November. 
Output of furniture, electrical appli- 
ances, and most building materials con- 
tinued to advance. Department store 
sales were 275 per cent of the 1935-39 
average, compared with 289 per cent in 
September and an average of 286 per 
cent for the first nine months. Last 
October the figure was 309 per cent. 
The strikes in October resulted in a 2 
per cent drop in non-agricultural em- 
ployment levels. Shipments of rail- 
road freight were off considerably be- 
cause of reduced loadings of coal, iron, 
ore and steel products, but started to 
increase again during November. 


* * * 


Factory sales—Manufacturers’ 
sales were hit in October by the steel 
and coal strikes. They declined to $18 
billion, off $1,300 million from Septem- 
ber, the Commerce Department re- 
ported. Manufacturers’ inventories at 
the end of October were $30,900 mil- 
lion, down about $100 million during 
the month. This was a “considerably 
smaller” reduction than in other recent 
months, the Department said. 









ONGS 0% 
ARMSTP Wye, 


1899-1949 


HEATERS FOR ANY GAS 
a im AGA Approved 
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YOR AY 
oA YOWKANE — 
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: . werk 


A model you'll want to feature at this time 
Attractive, modern design, constructed of brass, 
highly polished and lacquered. Solid white baek- 
wall. 17%” high 24” wide 7” deep. 20,000 B.T.U. 
No. 1695-S for Natural and Mfg. Gas 

No. 1695-SB for LP Gases 


FULLY VENTED 
Model 915-V 


A beautiful, modern de- 
sign engineered for high- 
est efficiency. Eliminates 
wall and window sweat- 
ing. Finished in brown 
vitreous enamel with 
maple trim, bottom grille 
of chrome. Has side ac- 
cess door and pilot. 19” 
high 12” wide 9” deep. 
15,000 B.T.U. 





There are many other Armstrong Gas and 
Electric Heater models. 


Order from your Jobber or write fer literature 
ARMSTRONG PRODUCTS CORP., Dept. HA, Huntington 12, W.Ve. 

















FUL-STOP-GUIDE 
A Positive Guide 


The lower 
wire operates 
within the 
channel and 
cylindrical 
bearing 
forcing it 
to reseat 
properly 
and it can- 
not bend. 


Fits all 
size overflows. 


Adjustable. 


If your jobber 
cannot supply 
write us. 
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Free display 
stand. 





FULTON PRODUCTS CO. 


Bernardsville, N. J. 














DADO 
SAWING 
WITH LQUvert WASHERS 


0 THEY? = you BET | 
. seul * THEY D0 


When woodworkers and hobbyists see 
this amazing new invention in action 
... they buy! The low price of $4.95, 
simplicity of operation, and accuracy 
of Micromatic adjustment—have sold 
Warren Washers everywhere, from 
Alaska to South Africa. Outstanding 
stopper display sells ’em right off your 
counter. National advertising and 
mobile demonstration units promote 
sales volume for you! Not a gadget— 
it’s a woodworker’s dream' 





WRITE FOR INFORMATION 
WARREN DADO SAWING WASHERS CO. 


70 Medbury, Detroit 2, Michigan 





FAMOUS 
AMES IN 
ETTING... 


U. S. HEXLOK— 
The Perfect 
Hexagon-Mesh 
Netting with 
! ock-twist 
Weave.. 


V7 
“ww 
U. S. STRAITLOK— 
The Original | 
Straight-Line | 


Poultry Netting; 
Woven Like 
Farm Fence 


S7 
w 


U.S.41IN 1— 
i 
Chick-tight 
Straight-Line 
Netting with 
Graduated Mesh 


<7 
w 
Available in either 
galvanized before 
or galvanized after 


weaving 


INDIANA 
STCCL & WIRE CO 








A welcome rebound Com- 
mercial activities rebounded throughout 
the nation following termination of the 
coal and steel strikes. Business volume 
rose to 100.7 in the week ended Nov. 
19 from 88.6 in the preceding week, ac- 
cording to Barron’s Index. The level 
a year ago was 116.6. Soft coal pro- 
duction for the week climbed to the 
highest level since April, 1948, the 
Output 
totaled 14 million tons, against 7.100.- 
000 during the week ended Nov. 12. 
The upturn followed the return of the 


Bureau of Mines reported. 


miners to the pits on Nov. 10 after a 


52-day walkout. of soft 


Resumption 
coal digging and increased shipments 
of steel and ore boosted rail freight 
traffic in the Nov. 19 week. Loadings 
amounted to 758,972 cars, a gain of 
19.4 per cent over the preceding week. 
But it was still 11.6 per cent below the 
like 1948 period. 


Incomes and spendings high 
The Federal Reserve Board says that 
total consumer income in this country 
is 90 per cent higher than in pre-war 
1939. It is 3 per cent below the peak 
reached late last year. The board said 
the continued high level of consumer 
income—and willingness to spend it 
had helped markedly in cushioning the 
economic downturn earlier this year. 
People as a whole, says the board, are 
spending an increasing proportion of 
their income, $93.10 per $100 of in- 
come after taxes in the third quartet 
of this year compared with $91.60 in 
the first quarter and $92.30 in_ the 
third quarter of last year. The board 
finds that consumer income was at the 
rate of 210 billion 600 million dollars a 
year in the third quarter of this year, 
reflecting a 19 per cent increase for the 
post-war period alone. Wage and salary 
income, which accounts for 64 per cent 


of the total consumer income, rose 98 





per cent from 1939, and was off only 2 
per cent from the peak attained in last 
years fourth quarter. Among distrib- 
utors stores, etc., wages and _ salaries 
rose 105 per cent from 1939, and on 
per cent from last year’s high mark 
Income of farm owners was shown to 
have moved up 107 per cent from 1939, 
but to have fallen 25 per cent from the 
1948 peak period. 


oe * 


Credit men survey the situ- 
ation Top-heavy inventories have 
ceased to be a major problem of whole- 
salers, manufacturers and distributors 
according to a survey of the combined 
memberships of the New York Credit 
Men’s Association and the Los Angeles 
Credit Managers’ Association. The sur 
vey questionnaire drew 1,023 replies 
from 17 representative industries, a 25 
per cent response from the — firms 
queried. The survey showed that in- 


ventories have dropped to a more no! 











Illustrated are some of the posters 
available from the National Paint, 
Varnish & Lacquer Association, Inc., 
in connection with its monthly pro- 
motional kit to assist retailers in 
organizing effective selling windows. 





Shown are some of the caricature figures which are offered by the National 
Paint, Varnish & Lacquer Association, Inc., 1500 Rhode Island Ave., N. W., 
Washington, 5, D. C. The figures are mounted on paint cans and give a three 
dimensional effect. Included in the promotion material are such items as 10 
painters’ figures in various poses, blow up of the advertisements, banners, 
streamers, store banners, center pieces, cut outs and special material. A 
complete new set will be issued each month. 
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GASPRUF, and only GASPRUF, offers these 6 big 
selling features for biggest, more profitable gas 
tubing sales. GASPRUF’S improved construction is 
backed by Atlantic’s 85 years of technical “know- 


” 


how” ... its safety and strength tested and ap- 
proved by gas authorities and our own laboratory. 
GASPRUF gives customer satisfaction, quick turn- 


over and steady profits. 


Stock lengths of 2’ to 8’, and 10’, 12’, 15’, 18’, 
20’ and 25’. 
ORDER FROM YOUR WHOLESALER 


GAS TUBING * BRAIDED GARDEN HOSE 
PLASTIC GARDEN HOSE * RUBBER PRODUCTS 


World's oldest and largest makers of Gas Tubing 
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for a can of Weldwood Glue. 


Hobbyists, homeowners, handymen and professionals have 


| an everyday need for this handy product. 


So, keep your display carton in a prominent place. 


| You’ll find Weldwood Glue customers are steady customers, 
too. They come back again and again, and they make your 


store headquarters for a// their hardware needs 


Weldwood Glue is quick and easy to mix with 


Joints are permanent — stronger than the wood itself. They 
resist moisture, heat, bacteria and rot; can be light-worked 


a few hours after clamping. 


Stock Weldwood Glue in 15¢, 35¢, 65¢ and 95¢ size cans. 
Ask your jobber for complete details, or write to United 


States Plywood Corporation. 


u 
is carte! 


Any one who walks into your store is a prospective customer 





























cold water. 








HERE ARE TWO OTHER GOOD SE 
Firzite 


A specialty 


Satinlac 


Recommended 









LLERS! 











y pre-finishing 
material to be 
applied over fir 
plywood or 
other soft 
woods. Avail- 

able in white and clear, 

Firzite seals the wood pores 

... kills unsightly wild grain 

. Virtually eliminates 
checking and grain raising. 

Used as an undercoat for 

Stain, paint, or enamel, it 

dramatically improves the 

final finish. 





as a simple, 
inexpensive 
material for 
the proper 
finishing of 
Weldwood 
Hardwood Plywood and 
similar woods. It is a clear 
coating which is easily 
applied. It produces a 
durable, attractive finish; 
brings out all the natural 
beauty of the grain. Does 
not darken or yellow with 
age 





Write for more details on FIRZITE and SATINLAC. 


| UNITED STATES PLYWOOD CORPORATION 


Industrial Adhesives Division, Dept. 539 





55 West 44th Street, New York 18, N. Y. 


WELDWOOD puastic a. GLUE 


147 






































WIRE FORMS Throw New Light 
On Production Problems! 


If you’ve been groping in the dark 
for ways to cut production costs, in- 
vestigate the use of Brooks Wire 
Forms to replace machined parts. 
Engineering help and_ estimates 
cheerfully given. 


M. S. Brooks & Sons, Inc., Chester, Conn. 
Since 1848 


BROOKS f/ HOGKS 

















LANTERN LEADERSHIP 


OGG. 


40 YEARS 


EXPERIENCE 
PRODUCED THE 


EMBURY 


AIR PILOT 


LANTERN 


ORDER THROUGH YOUR JOBBER 


EMBURY MANUFACTURING CO. 


WARSAW, NEW YORK 











mal level than last spring. Of the re- 
sponding firms, 88 per cent said that 
customers’ stocks are either normal or 
low. Response to the survey indicated 
that today’s “buyers’ market” makes 
necessary a closer scrutiny of new ac- 
counts, and the re-examination of older 
customers. They also listed the problem 
of maintaining close collection follow- 
ups, while at the same time continuing 
a liberal credit policy. Most credit men 
said that high prices still continue to 
hold the lid on sales. They say that 
cancellations of orders have decreased 
from earlier in the year, and that col- 
lections of outstanding accounts have 
improved. Instead of looking for in- 
creased business failures in the next 
six months, most of those reporting 
expect no great change in the current 
pattern. Some thought there would be 
a slight drop in the number of business 
failures. 
* * * 

Consumer credit — Consumer 
credit in the United States will soar 
past $17 billion before the end of this 
year, it is estimated. This means that 
today our people have gone into debt. 
dollarwise, almost twice as deep as in 
pre-war days. The amount of money 
owed to banks, department stores, loan 
companies, auto finance firms, and 
others with confidence in the public, is 
three times as great as when the war 
ended. And the debt is still mounting 
rapidly. When the latest Federal Re- 
serve figures came in, for the end of 
September, consumer credit totaled 
$16,805 million—up more than a billion 
and a half dollars from a year previous. 
But most bankers and credit men say 
they are not worried. They give almost 














unanimous that Americans 
can put more billions “on the cuff,” 
without weakening the economy—if 
production and employment hold high. 
This school of thought holds that con- 
sumer debt becomes dangerous only 
when people can’t afford to meet their 
payments. They measure the present 
dollar volume of such borrowing, be- 
side the swollen dollar volume of per- 
sonal income, and say it looks all right. 
They point out that in 1939 consumer 
credit was equal to more than 11 per 
cent of the personal income left after 
taxes. In mid-1949 it ran only a little 
more than 8 per cent of such “dis- 
posable” income. Now, about $15 of 
every $100 of consumer credit is in- 
curred for furniture, appliances, jewelry 
and other wares bought by installments. 
* * * 


testimony 


Car-loadings under last year 
Carloadings during the week ended 
Nov. 26 dropped 8.1 per cent from the 
like week last year, the Association of 
American Railroads said. Both weeks 
included the Thanksgiving holiday. A 
total of 664,555 cars was loaded in the 
latest week, a decrease of 58,381 from 
the like week last year. 
* ” * 
Fundamental firmness seen 
In general, industry observers hold 
that prices are firm on a broad com- 
modity front, as winter weather begins. 
Most basic staples have at least held 
their ground in the past month. Some 
have inched upward. Even in farm 
products, where big surpluses are piling 
up, notable gains have been made— 
thanks to federal price-bolstering ef- 
forts. On the metal front, some steel 
companies have advanced some prices. 








Shown above is the display bus which is to be equipped with samples of 
fishing tackle and other types of sporting goods for Odell Hardware Co., 
wholesalers, Greensboro, N. C. Its purpose, according to C. E. Hamilton, 
vice-president, will be to contact the company's dealers throughout its 
trading area with reference to 1950 spring and summer requirements. 
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Estimated Sales of Wholesale Hardware Distributors 


By Months 1939-1949 to date 


(Expressed in millions of dollars) 




















Month 1939 1940 1941 1942 1943 1944 1945 1946 1947 1948 1949 
6 dore oer anw eines 39 44 55 89 59 72 87 120 185 204 184 
nn , Ee eee 37 ay 52 83 64 82 85 126 191 207 178 
a are re 48 49 61 93 73 89 103 141 219 246 222 
PE “aneitensciees ames 47 55 74 93 74 85 97 154 227 256 204 
Oe eres eee 52 57 77 78 71 86 93 159 216 233 206 
SE “iteekesaenederes 51 56 77 80 76 89 92 157 202 237 198 
 -b asarnes acdsee 45 55 79 73 73 82 89 162 200 227 171 
EE ene aclhieewew ees 50 59 82 74 75 91 96 174 204 248 192 
September ............ 60 63 87 73 73 90 97 176 222 253 213 
Total First 9 Months ... 429 479 644 736 638 439-766 839 1369 1866 2111 1768 
EY oucinadeuions ane 60 71 91 74 7% 94 113 214 254 262 
November ............ 54 65 80 58 77 89 108 195 212 241 
December ............ 49 67 82 58 75 82 103 185 211 212 





Grand Tofal for Year... 592 682 


897 926 866 1037 1163 


1963 2543 2826 





Source: Office of Business Economics, Department of Commerce. (A revision of previous estimates by that agency.) 








Copper has moved from 175 cents per 
pound up to 18% cents. Zinc has ad- 
vanced a quarter-cent. Aluminum and 
pig iron have held unchanged. Only 
lead and tin, among principal metals, 
have weakened. Finally, these  ob- 
servers point out, textile markets have 
seen cotton and rayon cloth both move 
higher. And, around the end of Octo- 


ber a bushel of wheat was worth about 
$2.16 in Kansas City; the latest price 
was $2.22%4. Corn at $1.15 a bushel in 
Chicago a month back has since moved 
above $1.30. An added note, the lively 
activity of home builders now lends 
strength to building materials. 


More and more “consumers” 
Says the Census Bureau, the United 








States population, big, little, and mid- 
dle-sized, was 149,947,000 on Oct. 1. It 
is estimated to have passed 150,000,000 
since then. The October first figure, 
which includes 487,000 in the military 
forces overseas, represented a 244,000 
gain during September, and a rise of 
nearly 1,000,000 for the first nine 


months of this year. 


| NEW—SCIENTIFICALLY DESIGNED 


Siwaste' WINDMASTER™ 











BAROMETRIC 


DRAFT CONTROL! 


superiority. 


better profit. 


@ BETTER CONTROL 
@ MORE PROFIT 





@ EASIER INSTALLATION 


Square housing and patented angle mounted vane provides more 
uniform opening with larger effective area. Tested characteristics 
show a flat curve, assuring even, effective control—efficient 
operation at all draft values. See the test chart—it shows definite 


Exceptional simplicity of design and sturdy construction enable 
you to offer your customer higher quality at lower cost and 


Installation is exceptionally easy—ask your jobber. 


THE SKUTTLE MANUFACTURING COMPANY 
4099 BEAUFAIT AVENUE ¢ - DETROIT 7, MICHIGAN 
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LEADS 


The Indoor-Outdoor 
Thermometer Field— 


n impartial consumer survey proves that 
the first choice in the growing indoor-oute 
door thermometer field is 


MARSH D0-/emp 


Ic leads in every way—in beauty, in utility, 
in accuracy, in value. Shows outdoor tem- 
perature on top scale; indoor, on lower 
scale. First fully mechanical, unbreakable, 
indoor-outdoor thermometer. Dial is rich 
dubonnet with gold letters and speedometer 
pointers; case beige gray in gleaming plas- 
tics. A distinctive and practical thermometer 
that has definite customer appeal. 


$7 50 Retail, complete with outside bulb 
a and tubing (Size, 39¢" square.) 


JAS. P. MARSH CORPORATION 
DEPT. 20, SKOKIE, ILLINOIS 


Precision Instruments Since 1865 











Fast selling! Steady repeats! 


se rn 






SOLORS » 
Rub it in... 


GOUGES 
Level it off 


THE DAMAGE IS GONE 





Display card holds 12cellophane bags, 
each contuining four sticks: light and 
dark mahogany walnut and maple, a 
plastic scraper and instructions. 


yo 





DECTO PRODUCTS CO. 


SALEM 3, MASS. 















CONVENTIONS 






COMING 









AND | 
EVENTS 











Ace Hardware Corp., annual con- 
vention and exhibit, Jan. 23-25, 1950, 
at Sherman Hotel, Chicago, Ill. E. C. 
Lindquist, vice-president and secretary, 
is in charge of arrangements. 

Alabama Retail Hardware Associa- 


tion, annual convention and_ exhibit, 
May 17-19, 1950, at the Tutwiler Hotel, 
Birmingham. Mrs. Euna G. Ramsey, 
509 North 19th St., 


secretary. 


Birmingham 3, 


American Hardware Manufac- 


turers Assn., 98th semi-annual con- 
vention meeting jointly with the 59th 
annual convention of the Southern 
Wholesale Hardware Association, 
April 2-6, 1950, at the Netherland- 
Plaza Hotel, Cincinnati, Ohio. Arthur 
L. Faubel is secretary-treasurer of the 
manufacturers’ association with head- 
quarters at 342 Madison Ave., New 


York City 17. T. W. McAllister, 814 
Metcalf Bldg., Orlando, Fla., is man- 
aging director of the wholesalers’ group. 

American Hardware Supply Co., 


annual merchandise fair and _ stock- 
holders’ meeting, Jan. 30-Feb. 1, 1950, 
at company headquarters, 41 Terminal 


Way. South Pittsburgh 19, Pa. 
William M. Stout, executive vice-presi- 


Side, 


dent and general manager. 
Arkansas Retail Hardware & Im- 
plement Assn., convention and exhibit, 
Feb. 13-15, 1950, at the Hotel LaFay- 
ette, Little Rock. A. W. 
Fayette Hotel, Little Rock. is secretary. 
Bicycle Institute of America, | 
E. 57th St.. New York City, annual 


convention Jan. 9-15, 1950, at the Boca 


Porter, La- 


Raton Club, Boca Raton, Fla. Partici- 
Manu- 


America, the Cycle 


pating groups are the Bicycle 
facturers Assn. of 
Parts and Accessories Manufacturers 
Assn., the Cycle Jobbers Association, 
and the Merchant Member Group. H. 
Clyde Brokaw is B.I.A. president. 
Builders’ Hardware Conference: 


Fifth Annual Pacific Coast Regional 
Conference, May 17-19, 1950, at the 
\hwahnee Hotel, Yosemite National 


Districts 18, 
National Contract 


Park, Cal. Sponsored by 
19, and 20 of the 
Hardware Association and of the Amer- 
ican Society of Architectural Hardware 
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Madison Ave., New 


Consultants. 420 
York City 17. John R. Schoemer, man 


aging director. 

California Gift Show, Jan. 22-27, 
1950. Show information available from 
Woody C. Klinborg, director of trade 
shows for Los Angeles Trade Fair, Inc., 
1151 So. Broadway, Los Angeles, Calif. 

California Retail Asso- 
ciation, annual convention and exhibit, 
Feb. 20-22. 1950, at the St. Francis 
Hotel, San Francisco. LeRoy Smith, 
Room 262, Western Merchandise Mart. 
1355 Market St., San Francisco, secre- 


Hardware 


tary. 

Coast-to-Coast Stores, annual meet- 
ing, Feb. 5-7, 1950, at Minneapolis; 
Mastercraft Sales Meeting, May 1-2, 
1950. Sponsored by the Coast-To-Coast 


Store Central Organization, Inc., 29-43 


Main St., S. E., Minneapolis 4, Minn. 
Connecticut Hardware Assn., an- 
nual convention, Jan. 25-26, 1950, at 


the Hotel Bond. Hartford, Conn. Ned 
Russell, Hdwe., Southport, 
Conn., is secretary. 

Cotter & Co., annual stockholders’ 
meeting and Spring Merchandise Fair. 
Jan. 30-31, 1950, at the 


Harris 


company - 


office and warehouse, 365 E. Illinois 
St.. Chicago 11, Tl. 
Florida = Retail Hardware and 


Georgia Retail Hardware Associations 
will hold their annual convention joint- 
ly in May, 1950, at the Seminole Hotel. 
Jacksonville, Fla. William W. Howell 
Waycross, Ga., secretary for both 
groups. 

Franklin Hardware & Supply 
Co., annual spring meeting, Feb. 6-7 
1950. 


later. F. Leon Herron, is executive vice 


Meeting place to be announced 


president of the company which is lo 
cated at 918-928 N. 
Philadelphia 23, Pa. 

Georgia Retail Hardware and Flor 


Delaware Ave.. 


ida Retail Hardware Associations will 
hold their annual convention jointly in 
May, 1950, at the Hotel Seminole, Jack 
sonville, Fla. William W. Howell, Way 
cross, Ga., secretary for both groups. 

Illinois Retail Hardware Association 
exhibit, Jan. 
16-18, 1950, at the Hotel Sherman, Ch 


annual convention and 
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| HOPPE’S 
| [LUBRICATING 
eS OIL 









Line 


The Best Selling 
in Its Class 


Ask any shooter what gun cleaning products he uses and 
he will most likely answer: “Hoppe’s”. Ask any sporting 
goods jobber what line of gun cleaning products he sells 


and he will tell you 


The HOPPE Line 


And there's a reason why. That reason is that EVERY 
HOPPE product does its job dependably and well. That's 
why Hoppe’s No. 9 and every other Hoppe Product is used 
by the vast majority of this Country's 17,000,000 shooters. 
Your jobber can supply you. 


FRANK A. HOPPE, INC. 


2314A North 8th St., Philadelphia 33, Penna. 























FALLs CITY. 











pellets... 
sturdy. Sells on Sight! 


Sell the tackle boxes 
all fishermen want! 
No line is complete 
without several styles 
of the fast selling 


Busty 


TACKLE BOXES 
STRATTON & TERSTEGGE CO. 


MANUFACTURING DIVISION 


TACKLE 
BOXES 





LOUISVILLE’) KENTUCKY 
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MINNOW BUCKETS 


The Air Breather keeps 
minnows alive for days 
... actually breathes... 
Needs no pumps or 
Strong and 





\PROFIT 


PRE-SOLD 
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Here’s the tackle profit oppor- 
tunity of a lifetime--a package 
of top quality tackle . . . with 
every item pre-sold by full- 
page, full-color national adver- 
tising in leading outdoor pub- 
Cc < 
lications. And H-I’s 1950 ad- 
vertising package contains 
point-of-sale display and mer- 
chandising materis! that ties 
in directly with our sales- 
building national advertising 
campaign. 
Our advertising package is 
priced to make it an especially 
attractive proposition for deal- 
ers. It includes: 

1 each of every nationally advertised 
H-1 tackle item, including the new 
H-1 Registered Fly Rods. 

3 window cards, in striking color. 

4 new counter cards—reproductions 
of the artwork used in H-I’s color 
advertising. 

It's a great opportunity to feature 
fine, nationally advertjsed tackle—a 
profit opportunity you can’t afford 
to miss. Ask your H-I man, or 
write us direct. 


HORROCKS IBBOTSON CO. 








Vanufacturers of the 


Utica)New York 











Largest Line of Fishine Tackle in the World 































———~-AN ARTMOORE PRODUCT——~— 


ORIGINAL TRIPOD DRYER 
STILL THE SALES LEADER 








FAMOUS ARTMOORE 
COLLAPSIBLE TRIPOD 
CLOTHES DRYER has 


everything you and 
your customers want: Y 
Plenty of drying space j 





-24 smooth, snagproof, 
rustproof feet for in- 
between washings, dia- 
pers, lingerie! Compact—closes completely 
to only a few inches of space! Lightweight 
—all select hardwood, weighs only 5 Ibs.! 
And it's priced right—retails at only $2.95. 


See your jobber or write 


ARTMOORE Co. 


Dept. Al2, 1319 North 3rd Street 
Milwaukee 12, Wisconsin 
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INSTALLS IN ANY WINDOW 
WITHOUT TOOLS 


The new Stainless Steel QUIKI 
Window Control is a long life win- 
dow control spring that can be easily 
installed in both new or old windows 
Just the thing to take the place of 
ailing sash cords or to cut the cost of 
installing new windows. Fits sashes | 
1%” or thicker. No tools, nails or | 4 
screws are needed, and can be in- 
stalled in old windows without re- 
moving the sash. Just slip it in! 
Specially designed prongs will hold. 
Only one QUIKI Window Control 
required to each sash. Mounted two 
to an instruction card, the QUIKI 
Window Control retails for 20¢ a 
pair. 


Sofe ... Simple... 


Teloch 


BRASS WORKS, INC. 






Strong 
Ask your jobber 


or write us. 





250 EAST FIFTH STREET 
ST. PAUL 1, MINNESOTA 


eGR, 
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Coming Conventions and Events 


cago. William F. Ewert, 1194 Mer- 
chandise Mart, Chicago 54, secretary. 
Indiana Retail Hardware Associa- 
tion, annual convention. Jan. 24-26, 
1950, at Indianapolis. Convention head- 
quarters, Hotel Lincoln; exhibit, Murat 
Temple. G. F. Sheely, 333 No. Penn- 
sylvania St., Indianapolis 4, secretary. 
Industrial Supply Convention, 
May 22-24, 1950, at Atlantic City, N. J. 
Conference booths at the Public Audi- 
torium. Convention is sponsored jointly 
by the American Supply & Machinery 
Manufacturers’ Assn., general manager, 
F. Kennedy Hanson, 1108 Clark Bldg., 
Pittsburgh 22, Pa.; National Supply & 
Machinery Distributors’ Assn., secre- 
tary-treasurer, Henry R. Rinehart, 505 
Arch St., Philadelphia 6, Pa.; Southern 
Supply & Machinery Distributors’ 
Assn., secretary-treasurer, E. L. Pugh, 
712 Volunteer Bldg., Atlanta, Ga. 
Industrial Supply Regional 
Forums, Jan. 12-13, 1950, at Biloxi, 
Miss., southern regional meeting spon- 
sored jointly by the Southern Supply & 


Machinery Distributors’ and the Ameri- 


can Supply & Machinery Manufac- 
turers’ Associations. 

Iowa Retail Hardware Association 
annual convention, Feb. 7-10, 1950, at 
Des Moines, Iowa. Convention head- 
quarters, Hotel Savery; exhibition, 
Poultry Industries Bldg., Fairgrounds. 
Philip R. Jacobson, Mason City, secre- 
tary. 

Kentucky Retail Hardware Asso- 
ciation, annual convention and exhibit, 
Jan. 30-Feb. 1, 1950, at the Brown 
Hotel, Louisville, Ky. D. W. Laws, 501 
Republic Bldg., Louisville 2, secretary. 

Louisiana Retail Hardware Asso- 
ciation, annual convention, March 20- 
21, 1950, at the Hotel Heidelberg, 
Baton Rouge. David O. Mansfield, 226 
S. State St., Jackson, Miss., is secretary. 

Marshall-Wells Associate Stores 
Congresses sponsored by the Marshall- 
Wells Co., Duluth, Minn. At Duluth, 
Feb. 13-15, 1950; at Portland, Spokane 
and Seattle (combined in one meeting 
at Portland), Feb. 20-22; at Billings, 
Feb. 27-28. 

Michigan Retail Hardware Associa- 
tion, annual convention, Feb. 21-23, 
1950, at Grand Rapids. Convention 
headquarters, Pantlind Hotel; exhibit, 
Auditorium. Harold W. Schumacher, 
1112 Olds Tower Bldg., Lansing 8, 
secretary. 

Minnesota Retail Hardware Asso- 
ciation, annual convention, Jan. 24-26, 
1950, at St. Paul. 
quarters, St. Paul Hotel; exhibit, Au- 
ditorium. C. J. Christopher, Nicollet at 
24th, Minneapolis, secretary. 

Mississippi Retail Hardware Asso- 
ciation, annual convention, June 5-6, 


Convention head- 


1950, at the Buena Vista Hotel, Biloxi. 
David O. Mansfield, 226 S. State St., 
Jackson, is secretary. 

Missouri Retail Hardware Associa- 
tion, annual convention and_ exhibit. 
March 7-9, 1950, at the Jefferson Hotel. 
St. Louis. Louis C. Kreh, 1189 Arcade 
Bldg., 812 Olive St., St. Louis, secre 
tary. 

Mountain States Hardware and 
Implement Association, annual con 
vention, Jan. 24-26, 1950, at the Cos 
mopolitan Hotel, Denver, Colo. F. W. 
Reich, 1233 Spruce St., Boulder, Colo., 
secretary. 

National Hardware Week, Apri! 
28-May 6, 1950. Sponsored by the Na- 
tional Retail Hardware Association, 
Indianapolis, Ind. Rivers Peterson, man 
aging director. 

National Houseware and Home 
Appliance Manufacturers Exhibit, 
Jan. 19-26, 1950, at the Navy Pier, 
Chicago, Ill. Sponsored by National 


Housewares Manufacturers Association. 


A. W. Buddenberg, executive secretary, 
1140 Merchandise Mart, Chicago. 

National Retail Hardware Asso- 
ciation annual congress. July 17-20, 
1950, at Seattle, Wash. Rivers Peter- 
son, 333 No. Pennsylvania St., Indi- 
anapolis 4, Ind., managing director. 

National Sporting Goods conven- 
tion and show, Jan. 22-26, 1950, at the 
Hotel Morrison, Chicago, Ill. Exhibits 
in booths and rooms. Sponsored by the 
National Sporting Goods Assn., One 
North LaSalle St., Chicago 2; G. Mar 
vin Shutt, secretary. 

“Nebraska Retail Hardware Asso- 
ciation, annual convention, Feb. 14-16, 
1950, at Omaha. Convention headquar 
ters, Paxton Hotel; exhibit, Auditorium. 
C. A. McCoy, 325 Insurance Bldg., Lin- 
coln 8, secretary. 

New England Hardware Dealers 
Association anaual convention and ex- 
hibit, Feb. 21-23, 1950, at the Hotel 
Statler, Boston, Mass. Russell R. 
Mueller, 185 Dartmouth St., Boston 16, 
secretary. 

New York State Retail Hardware 
Association, annual convention, Feb. 14 
16, 1950, at Buffalo. Convention head 
quarters at Hotel Statler; exhibit, Me 
morial Auditorium. Nichols H. Kiley, 
904 Hills Bldg., Syracuse 2, secretary 

North Coast Retail Hardware Asso 
ciation, annual convention, Feb. 12-14, 
1950, at Multnomah Hotel, Portland, 
Ore. D. D. Stewart, 714 American Bank 
Bldg., Seattle 4, Wash., secretary. 

North Dakota Retail Hardware As 
sociation, annual convention, March 2] 
23, 1950, at Bismarck. Convention head 
quarters, Patterson Hotel; exhibit, Au 
ditorium. Miss Clarine Sherwood, 24 
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STOVE PADS 





ALIN 


ry 


SEND FOR CATALOG OF SIZES, DESIGNS, AND PRICES 
INCLUDING CHROME AND STAINLESS STEEL STOVE PADS 











THE METALOID CO. CLEVELAND 4, OMI6 


L IN CANADA: 3 WELLINGTON ST. EAST TORONTO, ONT. 








Nation’s Best Selling 
Ironing Tables 






Famous Arvin 
Safety Lock 


slips in place by 
itself. Releases 


with one finger. 






or * 
© Guaranteed by © 
Good Housekeeping 
<< ~ 






£5 comune 





Illustrated 


STYLE 1200, STANDARD 
Lowest priced all-metal table on market. 
Improved Arvin construction gives 
faster, better ironing results. 





STYLE 1300, ADJUSTABLE 


Nationally 4 most convenient heights—27", 30’, 
Ribvaticeban 32", of Adjusts easily in 30 seconds. 
ities Sturdy, rigid, “‘fool-proof”’. 


Catalog Sheets To the nome on many profit building products of 
NOBLITT-SPARKS INDUSTRIES, Inc., Columbus, Indiana 


a 0 1107 BROADWAY. NEW YORK CITY 1¢ 
DISTRIBUTED BY Ont GG. COVEN AMERICAN FURNITURE MART CHICAGO 
Naira 


* METAL CHROME-PLATED DINETTE SETS © ALL-METAL IRONING TABLES 
@ ALL-METAL OUTDOOK FURNITURE 
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Can openers are no exception 


WEST OO No.9 


The world’s finest can opener 
gives them what they want today 


A look at the Westco 65 and the value 
and quality is apparent. It is the “Best 
Seller” in the famous Westco family 
that includes the famous big Westcos 
that are preferred by restaurant and 
hotel chefs everywhere . . . and manu- 
factured to the same precision standards. 
The chrome-plated die-cast frame car- 
ries a rotating cutting blade that shears 
out can tops cleanly and quickly with 
little effort. It tucks away in a drawer 
out of sight . . . out of the way and 
opens any can anywhere. Attractively 
packaged in individual boxes, you'll find 
Westco 65 easy to sell. Your customers 
will find it easy to use. 

Write now for prices and information. 
The Turner & Seymour Manufacturing 
Company, Torrington Connecticut. 


& 


1848 - Standing Cue Second Contiiay -19¢9 


& 














BIG PROFIT ITEMS 











Contains Mutton Tallow 
A SUPER PRESERVATIVE AND ADHESIVE 
ON ALL POWER MACHINERY BELTS 
Stops V-Belts from Squeaking 


Homogenized 
Pure Neatsfoot 


Processed from beef ani- 
mals. ‘‘ls Best for Leather 
In all Kinds of Weather."’ 
Use it on work shoes, 
boots, belts, saddles, lug- 
gage, and all fine leather. 
Made in 3 grades: Pure. 
Prime, and No. 1. 








SOFTENS an0 PRESFAVES 
anweE 


NEATSLENE CO. 
Ov ann waee 











LIQUID 
SADDLE SOAP 
ANIMAL SHAMPOO 
HAIR DRESSING 


Manufactured by 
Neatsiene Co., Omaha 8, Nebr. Roy W. Shepard “She,” 








Gripper Clips 


Registered U. S. Pat. Office 


oe aa 


Small and large 
sizes for holding 
tools, garden im- 
plements, 
kitehen utensils, 
etc. Nickel plated. 
Packed on cards 

to box. 
Units (2 doz. 
large and 1 doz. 
small.) Retails at 
10¢ eack. Circu- 
lars on request. 


@ GIBSON GOOD TOOLS, INC. a 
Box 268 Oreage, Mass., U.S.A. 
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THE NEW Columbiana 
CAM-LOCK HYDRANT 
"'Sold the World Over"' 


Here’s a fast-selling new Cam-Lock Hy- 
drant for use on preseure lines. Sturdily- 
built with few moving parts, this Colum- 


biana Hydrant has no springs to rust out 
its many new teatures include: 


* ONE-PIECE BRONZE VALVE BODY 
* NON-CORROSIVE VALVE ASSEM- 


BLY 
* ANTI-FREEZE ACTION 


* CAM-LOCK HANDLE PREVENTS 

DRIPPING AND WATER WASTAGE 
This is the lowest priced hydrant on the 
market. Write today for complete informa- 


Fig. H—1200 ™ “ 
tion. Established 1888. 


Columbiana PUMP CO., Columbiana, Ohio, U.S.A. 








WATER HEATER 
REPAIR COILS 


For old, new and 
obsolete heaters. 


90 DIFFERENT MAKES 
Single, Double, Triple, = 
Instantaneous, Multi-Coil 
Send for Catalog ‘'**" 
DORMONT MFG. CO. 
1314 High Street Pittsburgh, Pa. 











Electrify Your Hand Elevator 
with this Power Unit 


Saves operator time 
and labor. "Lifts 
from 1,000 to 2,000 
Ibs. with ease.” 

Elevator Power 
Units. Electric Elevators. 
Write for information and prices. 


DAVIS & NEWCOMER 
Electric Elevator Co., Fostoria, O. 





Dumb Waiters. 














Coming Conventions and Events 


Clifford Bldg., Grand Forks, secretary. 

Ohio Hardware 
convention, Feb. 7-9, 1950, at Cleveland. 
Convention headquarters, Hotel Statler; 
exhibit, Auditorium. John B. Conklin, 
198 So. High St., Columbus, secretary. 

Oklahoma Hardware and Implement 
Association, annual convention and ex- 
hibit. Feb. 7-9, 1950, at Municipal Au- 
Robert K. 
Oklahoma 


Association, annual 


ditorium, Oklahoma City. 
Thomas, 711 Wright Bldg., 
2, secretary. 
Ontario (Canada) 
Assn., annual convention and exhibit, 
Feb. 6-8, 1950, at the Royal York Ho- 
tel. Robert M. Lamb, 1835 Yonge St., 
Toronto, Canada, secretary. 
Pennsylvania & Atlantic Sea- 
board Hardware Association, annual 
convention, Jan. 23-26, 1950, at Phila- 
delphia, Pa. Convention headquarters, 
Bellevue-Stratford Hotel; exhibit at 
Convention Hall. W. Glenn Pearce, 
1616 Walnut St., Philadelphia 3, secre- 
tary. 
Rehm Hdwe. Co. annual dealer 
merchandise exhibit, 
1950, at the Sheraton 
Sponsored by the 


Retail Hardware 


convention and 
Jan. 31-Feb. 1, 
Hotel, 
wholesale hardware company which is 
located at Blue Island Ave. and 15th 
St., Chicago 8. 

Sporting Goods Trade Show, In- 
ternational, Jan. 8-13, 1950, at the Hotel 
New Yorker, New York City. Under 
management of John Hatton, 609 Pick- 
wick Bldg., Kansas City, Mo. 

Sportsmen’s Shows: New England 
Sportsmen's & Boat Show, Feb. 4-12, 
1950, at Bldg., Boston, 
Mass.: National Sportsmen’s & Vaca- 
tion Show, Feb. 18-26, 1950, at Grand 
Central Palace, New York City; Jnter- 
national Sports & Outdoor Exposition, 
March 3-12, 1950, International Amphi- 


Chicago. 


Mechanics 


theatre, Chicago; Buffalo Sportsmen’s 
& Boat Show, March 17-24, 1950, at 
Memorial Auditorium, Buffalo, N. Y.; 
Detroit Congress Sportsmen’s & Vaca- 
tion Show, March 25-April 2, 1950, at 
Detroit, Mich. Shows 
sponsored by Campbell-Fairbanks Ex- 
positions, Inc., 929 Park Square Bldg.. 
Boston 16; 139 E. 57th St.. New York 
City 22: 28 E. Jackson Blvd.. 
1: 331 Andrews Bldg.. Buffalo 2: 133 
Vajestic Bldg... Detroit 26. 
Southern California 


Fair Grounds, 


Chicago 


Hard- 


convention, 


Retail 
ware Association, annual 
Feb, 21-23. 1950. at Long Beach. Con 
headquarters, Wilton Hotel: 
Auditorium. A. ©. Kammeier. 
Angeles Lk see 


vention 
exhibit, 


116 W. 2th St.. Los 


retary. 

Seuth Dakota’ Retail Hardware 
\sseciation, annual convention, March 
7-9, 1950, at Sioux Falls, S. D. Con- 


vention headquarters, Cataract Hotel; 
Coliseum. O. R. Baily, 605 
Ave., Sioux Falls, secretary. 

Southern Wholesale Hardware 
Assn., 59th annual convention meeting 
jointly with the 98th semi-annual con- 
vention of the American Hardware 
Manufacturers Association, April 
2-6, 1950, at the Netherland Plaza 
Hotel, Cincinnati, Ohio. T. W. McAllis- 


ter is managing director of the whole- 


exhibit, 
So. Euclid 


salers’ association with headquarters at 
814 Metcalf Bldg., Orlando, Fla. Arthur 
L. Faubel, 342 Madison Ave., New York 
City 17, is secretary-treasurer of the 
manufacturers group. 

Texas Hardware and Implement 
Assn., annual convention and exhibit, 
Jan. 23-25, 1950, at the Shamrock 
Hotel, Houston, Tex. R. M. Souder, 
814-15 Bank Bldg., Dallas 2, 


is secretary. 


Texas 


Tennessee Retail Hardware Asso- 
ciation, annual convention, Feb. 20-21, 
1950, at the Hotel Noel, Nashville. 
Morris Jones, P. O. Box 784, Nashville 
2, secretary. 

Triple Mill Supply convention, see 
listing under Industrial Supply con- 
vention. 

Tri-State Hardware and Implement 
Association, annual convention and ex- 
hibit, Feb. 13-15, 1950, at Herring Ho- 
W. D. Shephard, 
Canyon, Tex., secretary. 


tel, Amarillo,. Tex. 


Virginia Retail Hardware  As- 
sociation annual convention; March 
21-23, 1950, at Roanoke. Convention 


headquarters, Hotel Roanoke; exhibit, 
American Legion Auditorium. G._ T. 
Omohundro, Jr., Scottsville, secretary. 

Western Retail 
Hardware Association, annual conven- 
tion, Jan. 16-20, 1950, at Kansas City, 
headquarters, Hotel 
President; exhibit, Auditorium. Wil- 
liam J. Shaw, 24 Rialto Bldg., Kansas 


City 6, secretary. 


Implement and 


Mo. Convention 


West Virginia Hardware Associa- 
tion, annual convention and_ exhibit. 
March 13-15, 1950, at the Greenbrier 


Hotel, White Suiphur Springs, W. Va. 
James C. Fielding, 1628 McClung St., 
Charleston 2, W. Va., secretary. 

Wisco annual merchandising school 
17-19, 1950, at 
Wisco Hardware Co., headquarters, 15 


So. Brearly St., Madison, Wis. 


and sales show, Jan. 


Special 
is planned. 
Retail Asso- 


convention, Feb. 7-9, 


25th anniversary program 


Wisconsin Hardware 
ciation, annual 
1950, at 
quarters, Schroeder Hotel: exhibit, Au 


H. A. 


secretary-treasurer. 


Milwaukee, Convention head 


ditorium. Lewis, Stevens Point, 
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Myers makes a complete line of \ 
high-quality Hand Pumps—rugged, 
durable types for shallow or deep 
wells. Pump leathers are finest, 
longest-lasting made—formed by 

a secret process. Famous non- 
corrosive glass valve seat. Large 


usual sales features described 
in your Myers Hand Pump 
catalog. Order now. 








\. THE F. E. MYERS & BRO. CO, 
\ Dept. S-48, Ashland, Ohio 
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THE COLUMBIAN VISE & MFG. CO. 


9017 Bessemer Avenue « 
WORLD’S 


Cleveland 4, Ohio 
LARGEST MAKERS OF VISES 
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Famous Snell wood bor- 
ing bits, manufactured to 
rigid Snell standards of 
craftsmanship, hold their 
keen edge and time-tested 
cutting ability. Satisfy every 
customer with these high 
quality, Better Boring Bits 
unconditionally guaran- 
teed just as they have been 
the entire 159 years of 
Snell’s history. 
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ALL WOOD BORING TOOLS 

INCLUDING: 

a. Snell-Clark Expansive Bits, 
boring range from 12” up to 3’ 

b. Snell-Simplex Expansive Bits, 
boring range from 14” up to 3” 

c. Solid Center Auger Bits 

d. Ship Auger Car Bits 

e. Ship Augers—with Screw 

f. Ship Augers—no Screw 

9 

h 








. Screw Driver Bits 

. Countersink Bits 
Also Ring Augers with and 
without screws 


SNELL 
Manufacturing Co. 


WORCESTER, MASSACHUSETTS 
FACTORY: FISKDALE, MASS. 








THE IRON AGE 








His surprise doesn’t surprise us. For the foes of American enter- 
prise keep busy spreading their picture of the American capi- 
talist as an individual bloated with others’ money. On the other 
hand, those interested in preserving our economic system are 
timid about telling the true story. 

The real picture of American capitalism shows not a “handful 
of multi-millionaires,” but millions of men and women from all 
walks of life. Our astonished friend, the huckster, is a good 
example of an American capitalist. He invested his money— 
his capital—in that ancient truck and its load of fruits and vege- 
tables and set out to build a business of his own. As hard work 
builds his business, he’ll need a new truck—or more than one. 
And he’ll need money to pay for this new equipment, money he 
can get from investors—capitalists like himself—who have faith 
in his ability to operate successfully. Sure, Vic the Vegetable 
Man is a capitalist! 

We, at Chilton, recognize the need for spreading the true 
story about capitalism and how it works for the benefit of all... 
the need for bringing Horatio Alger up to date to dramatize 
the fact that every American can be a capitalist and most of 


them are. 


CHILTON COMPANY (INC.) 


Chestnut and 56th Sts. 100 East 42nd Street 
Philadelphia 39, Pa. ° New York 17, N. Y. 


HARDWARE AGE «+ DEPARTMENT STORE ECONOMIST * BOOT AND SHOE RECORDER ¢ THE OPTICH JOURNAL AN 
COMMERCIAL CAR JOURNAL e¢ THE SPECTATOR LIFE INSURANCE IN ACTORS THe spec 
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THE pe CURNAL AND REVIEW OF OPTOMETRY ¢ THE JEWELERS' CIRCULAR-KEYSTONE * AUTOMOTIVE INDUSTRIES * MOTOR AGE 
CE IN AC THE SPECTATOR PROPERTY INSURANCE REVIEW «+ DISTRIBUTION AGE 





15, 1949 HARDWARE AGE, DECEMBER 15, 1949 












AN 
UNGENT 
MEdoAbt 


TO ALL PINCOR DEALERS 


December 31, 1949 is Last Day to Get 
Additional 10% Discount 








This is a friendly reminder to any PINCOR dealer 
who has not yet sent in his order for 1950 delivery. 


Last July we offered an extra 10% discount to 
PINCOR dealers for firm commitments that reach 
us not later than December 31, 1949, delivery of 
which you could schedule for any time during the 
1950 season. 


And remember, too, that an order placed before 
December 31, 1949, entitles you to receive a 5% 
re-order discount, in addition to the normal dis- 
count which will be in effect after that date. This 
applies tore-orders from January 1 to April 30, 1950. 


So—put a big 0” around December 31 on your 
calendar. Better still, send in your order today and 
make sure you don’t lose out on that extra 10% 


 PINCOR 
PRODUCTS 


Manufactured by Pioneer Gen-E-Motor Corporation 
5841 West Dickens Avenue + Chicago 39, Illinois 


POWER LAWN MOWERS - HAND LAWN MOWERS 
ELECTRIC TRIMMERS + ELECTRIC GENERATING PLANTS 
GASOLINE ENGINES - BATTERY CHARGERS - GENERATORS 
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Whenever you need 


a — 





. . always look to the Wilcox-Crittenden 1949 
Catalog ‘“‘G’’. It is the industry’s most informa- 
tive book on Heavy and Shelf Hardware, in- 
cluding pulleys, wire rope sockets, connecting 

links, thimbles, shackles, 
blocks, hooks, turnbuckles, 
ring bolts, and other “De- 
pendable’”’ W-C fittings. 
Catalog “G” is yours for 
the asking. 


WILCOX-CRITTENDEN 


“A Century of Dependability” 





77 South Main Street, Middletown, Connecticut _ 







































WE SHIP QUICK! ; 





Write today 
for new low 
prices and 
descriptive 
folder on 
complete 
line. 


WIRE ROPE CLIPS 


High strength malleable iron bases... 
steel U-bolts and nuts. 


MOLINE STEEL TACKLE 
BLOCKS 


Strong, Sturdy, Dependable 


Made with heavy steel side plates and 
U-brackets . . . strong, oversized forged 
steel hooks. Single, double and triple 
sheaves for %"' to |" rope. Oval pat- 
tern for manila rope . . . diamond 
pattern for wire rope. Sizes 4" to 14". 
Also furnished with heavy steel shackles. 


HEAVY DUTY LOAD BINDERS 
Double swivels for complete flexibility. 
3 sizes: No. 744 for '/44"" chain; No. 745 
for %"' and '/,"" chain; No. 746 for '/2" 
chain and over. 
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HARDWARE CLOTH 


. every wire round 







and true to gauge... 
uniform mesh . . . free 





from bulges .. . straight 


selvage .. . heavily and 
brightly galvanized 
the Wright way. A 
Wright product all 


the way from rod 
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WORCESTER § 





Fishermen Go For HORNETS 


(Guaranteed to catch more fish) 


ae Fish do 


















GF WRIGHT si! 


MAS S. 





"Stanho" Taper Pins are milled from selected screw stock. 
Recently added to the “Stanho” line are Centerless 
Ground Taper Pins—precision made with a total diam 


eter tolerance of .0005—these are the finest obtainable. 





“NEW BRIGHTON, PA, 
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The boys won't even 
look at me when 
there's one of those 
HORNETS around 
—-O 







Ovtdoor Life. 


HORNETS’ jewel-like quality 


makes fishermen want to buy! 


Three sizes— Nos. 3 (1/6 oz.), 2/0 (2/5 0z.), 7.0 
(1 0z.), each size in combinations of red, yellow, 
green, black and white trim on bodies, swivel- 
guard and tails of soft pliable plastic. Line 
keels prevent line twist. Bodies of 
nickeled brass. No. 3, 75c¢ each re- 
tail, No. 2 0, $1.25, 
No. 7 0, $1.75 — full 
profit for you. Dozen 
to carton. We back you 
fully on guarantee. 
Write today for 
catalog-folder 
and prices. 
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No. 3 Hornet 
weight 1 602. 
(actual size) 
For trolling, casting, 
Spinning 


HORNET, INC. 


~ 400 Clark St., Elyria, Ohio ] 















ideal REMEMBER AT HOME 
- FORGET IN YOUR STORE: | 















< , 
a a wie TINOLEUM 
SEAM AND EDGE BINDING 
GET EXTRA SALES WITH S$ & W’S 
SELF-SELLING DISPLAY! 





Many a repair job gets neglected 

OS INDIVIDUAL because the home owner forgets 

12-FT. CARTONS to make a purchase while in your 

store ... and you lose an extra 

12 feet of pliant, sil- sale! Put the S$ & W linoleum seam 

very zinc in each small and edge binding displays near 

box . . . pre-shaped, your cash register and watch them 

prepunched with nail empty out. No cutting ...no meas- 

holes . . . plus all nec- uring. The customer pockets the 

essary nails. Available handy box. You ring up the sale! 
also in brass, steel and 

plastic in 75 ft. rolls. WRITE FOR PRICES, LITERATURE, 

AND JOBBER INFORMATION 











S & W MOULDING CO. 


980 PARSONS AVE., COLUMBUS, OHIO 
ALSO MIRAPLAS WALL TILE AND MASTER MASTIC 








SAFETY AOL 


Trade Mark Reg. U. S. Pat. Off, 


Wall Model Can Opener—with 
patented 'DROP-A-WAY”’ feature 


The finest can opener for home use. 
Effortless and safe—it rolls the edge 
smooth as it holds and opens square, 
round or oval cans. New, improved 
design with heavier steel construction 
and new spring supported blade assure 
longer life. ‘‘DROP-A-WAY’”’ feature 
allows opener to hang flush to wall 
when not in use and permits instant 
removal for cleaning. 


All metal parts bright nickel plated. 
Individually packed in attractive 
3-color carton complete with mounting 
bracket and screws. 


Retail price 89¢ 


b World's Largest 
Manufacturer of 


NOVELTY MANUFACTURING CO. Bottle Openers 


and Can Openers 









3711 CARROLL AVE ¢ CHICAGO 24, ILL 
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Speed SALES with a 
SPEED-0-LITE SANDER A eff 


and realize 
BIGGER PROFITS! 








This SERVICE-FREE Lincoln RENTAL SANDER 
Produces IMMEDIATE INCOME — Generates 
EXTRA SALES of Floor Finishing Supplies! 





The boom in home building and mod- 
ernization jobs has created a huge de- 
mand for rental sanders. Don't let com- 
petitors get your share of this rich mar- 


ket . . . collect up to $5.00 per day in 
rentals for each machine with Lincoln 
rental equipment . . . the most durable 


and foolproof made. 


It will PAY to install this 
Lincoln SPEED-0-LITE 7” 


Every sander renter needs extra 
sandpaper, filler, stain, varnish, 
brushes, etc. Bring extra business 
to your store with Lincoln Speed- 
O-Lite 7"', 8"', or 9" rental sand- 
ers. Write today. 





LINCOLN 
SPEED-O-LITE 
7” 


Convenient Time Payments 


FLOOR MACHINERY COMPANY 
1252 WEST VAN BUREN ST CHICAGO 7. ILLINOIS 











Time to get on the ball 
stock these “ACME” 


casters today! 








‘Acme’ Ball Bearing 
Caster with Grip 
Neck Mounting 


Here's the caster 
you'll want to recom- 
mend. It rolls on balls, 
not wheels, in any direction 
with minimum effort . . . won't tear rugs... 
can never break or get out of order... re- 
quires no oiling yet can't bind or rust. 

And you can sell "Acme" casters as easy as 
they roll. They're available in every standard 
type—with grip neck, threaded stem, round 
plate, countersunk or flush plate mounting. 
List prices, per set of four, begin at $1.30. 
' Get on the ball. Write for literature 
and discounts today. 


CALL YOUR DISTRIBUTOR 























THE SCHATZ MANUFACTURING COMPANY 
POUGHKEEPSIE, N. Y. 
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GOLDBLATT 
TOOLS for 


All Masonary 
Craftsmen! 


A Complete 

Line of First 

Quality Tools for 

All Masonry Trades 
IMMEDIATE 
DELIVERY 
Illustrated Catalog 
Mailed on Request 
Attractive Dealer Discounts 


15 Choice 


of Plasterers and 
Cement Finishers 
Nationally Advertised Since 1885 
GOLDBLATT TOOL CO. 
1622 WALNUT STREET ° KANSAS CITY 8, M@ 








STOCK THE SOLDER THAT SELLS! Comes in distinctively color d 
Packages with counter display carton. Federated Gardiner brand Acid 
Core, Solid Wire and Rosin Core Solders are nationally advertised to 
help your sales. In all commercial sizes and compositions. 


A PRODUCT OF 


Stitt METALS 


division of American Smelting and Refining Company 
Whiting, Indiana (Chicago) 
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SOME FRANK 





QUESTIONS 
and 


HONEST ANSWERS 
chon CHOREMasTER 







Can | SELL IT? 


Not by sitting on your “bucket.” 
Naturally, you expect to exert some 
selling effort—but, YOU DON’T 
WORK ALONE. Our hard-working, 
alert distributor salesmen pitch in and 
help you make sales. You'll find 
CHOREMASTER is easiest to sell of 
ALL garden tractors. Choremaster is 
priced right . . . as low as $132.00. You 
get widespread advertising, extensive 
promotion and other dealer helps, and 
there are three Choremaster models 
... 1, 2 and 3 HP. to satisfy any 
customer's needs. 


As one dealer, D. O. Beltz, Beltz 
Farm & Garden Supply, East Akron, 
Ohio, says: “‘I have been successful in 
selling Choremaster Garden Tractors 
because they really sell themselves. 
One man buys and soon his neighbors 
and friends are in. I can give my cus- 
tomers MORE QUALITY for the 
money than any other tractor on the 
market today.” 


Will | MAKE MONEY? 


Certainly! You can’t avoid making 
money. There is a big, unworked 
market for the Choremaster Garden 
Tractor in practically every com- 
munity. 


For example, Ray Dietz, Dietz 
Farm Service, York, Pa., says: ‘““‘We 
have been successfully selling Chore- 
master for the past two years. During 
our FIRST SEASON when we started 
our business, we sold 97 Choremasters. 


WH 


—_ 
Customer acceptance of the one wheel 
feature is immediate, since it permits 
cultivation at any time during the 
growing season. Since Choremaster 
sales have been a major factor in 
STARTING OUR BUSINESS, vou 
can see why we believe it is the popular 
tractor to sell.” 


Low consumer prices coupled to 
good discounts on tractors and a long 
list of attachments mean profits for 
any active Choremaster dealer. 


Will | HAVE TROUBLE? 


There’s no use trying to kid you... 
naturally, there are going to be repairs 
on any make of garden tractor. 

But we are confident the experience 
of our dealer, Ray Jones of Hicksville 
Hardware Co., Jackson, Tenn., will be 
YOUR experience, too! Ray says, “‘I 
know I have a piece of equipment to 
offer a customer that is precision built 
by a famous machinery manufacturer. 
I enjoy demonstrating Choremaster's 
many uses and smooth performance. I 
point out its superior construction, 
but tell my customers that for normal 
wear or abuse, I can readily supply re 
placement parts. Naturally, I don't 
overlook the extra income from repairs 
and service.”" 


Will | Get ADVERTISING SUPPORT? 


Absolutely! CHOREMASTER (in magazines, newspapers and on 
radio) advertises more than any other garden tractor sold through 
distributors and dealers. By actual records, CHOREMASTER 
advertises 19% more than any other walking tractor manufacturer, 
57% more than the average of the top eight manufacturers. 
CHOREMASTER advertising appears regularly in 29 leading 
magazines with a total monthly circulation of ALMOST THIR 


TEEN MILLION readers. 


This outstanding program plus other extensive dealer helps and 
3 ial promotions offer you aggressive selling aids that have made 
Cuaveumpeter a leader in the industry -WILL MAKE SALES 


AND MONEY FOR YOU, TOO! 





WRITE FOR DEALER 
INFORMATION AND NAME 
OF YOUR DISTRIBUTOR. 
CHOREMASTER DIVISION 


The Lodge & Shipley Co. 
828-12 Evans St. 


| 2500 DEALERS 


—) 





CAN'T BE 
_ WRONG! 





Cincinnati 4, Ohio 


























Get your yardsticks direct, $54.40 per 1000, quantity prices and sample on request. 
ONE COLOR PRINTING SIZE— 1%" x 5/32" x 36" 


SAVE! SHAW SUPPLY CO. 


Nashville, Tenn. 


SAVE! 
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SAWS CIRCULAR SAWS Silver 
HACKSAWS * KEYHOLE SAWS S SAWS 
- ALL OTHER 108 _a reel 
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EASIEST TO SELL..--- 








E. C. ATKINS AND COMPANY 
402 S. Illinois St., Indianapolis 9, indiana 












GEPHART MFG CO. 


1026 W. ADAMS ST., CHICAGO 7, ILL. 


Specialists in Steel Fishing Rods for 
BAIT CASTING © FLY FISHING « SALT WATER FISHING ¢ SPINNING 













“ROYAL joint FASTENERS 


— PRE-SOLD VIA NATIONAL ADVERTISING! 


( WAYS TO PROFITS 


IN-DEMAND SIZES! 


SEE YOUR JOBBER—OR CONTACT— 
INDEPENDENT METAL STRAP CO., INC. 
ESTABLISHED 1907 » 232 THIRD ST., BROOKLYN 15, N. Y. 
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* MARSHALLTOWN TROWELS * 


MARSHALLTOWN TROWEL COMPANY 


* MARSHALLTOWN, IOWA 


MARSHALLTOWN 




































You ean make your annual inventory taking an easier, surer 
job by using the HARDWARE AGE WHITE INVENTORY 
SHEETS which 1,000 leading retail hardware dealers helped 
us design. 


From the many suggestions received this sheet was designed 
to sell at a new low price—200 sheets for only $1, plus a 
25¢ mailing charge. As these sheets are printed on both sides 
of white paper, this means you really get 400 pages of inventory 
record sheets. Each side of the sheet has room for 28 items. 
Your $1.25 investment provides inventory space for 11,200 items. 


During the past years, thousands of retail hardware dealers 
and wholesalers have used millions of HARDWARE AGE 
{Inventory Sheets because they found them simple, convenient 
ind handy to use. The WHITE INVENTORY SHEETS are 


HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 
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- Sim plify Your Stock Takin g with the 
HARDWARE AGE WHITE INVENTORY SHEETS 


the best ever—they are even more simple, more convenient and 
easier to use. Our entire effort was directed toward making 
your annual inventory taking an easier and surer undertaking. 


These WHITE INVENTORY SHEETS will fit the HARD. 
WARE AGE Inventory Sheet Binders which are used by thov- 
sands of dealers who reorder their Inventory Sheets from us 
year in and year out. 

Due to the exceptional low price at which these sheets are 
sold and which applies to the United States and its possessions 
only, please have your money order or check accompany your 
order. 

Make your inventory taking this year easier and surer with 
these WHITE INVENTORY SHEETS. Use the coupon below 
to order your supply today. 


ueEasnnneneserweeewneoesneneh THIS Ce Gi teenneccnnenncnnnsesecccucccsses 


Gentlemen: 
ey Please send me............ hundred white HARDWARE AGE Inventory Sheets (200 for $1.00 plus 25¢ mailing 
charge). Also send me..........Binders (50¢ each). Send these to me by return mail. 


IIE S05. fas oie Faia. veionsinsie phn ies senna swear eremetne 
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THIS IS IT! ER FIXTURES 7 
| wel no 
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%% 
GOOD 
BUSINESS 
to wee 
HELLER 


STORE 
FIXTURES! 








DRAWING POWER 


The beauty of Heller Fixtures, the attractiveness 
they impart to your merchandise, draws trade to 
your store—Extra profits are yours. 


QUALITY 


Yecrs and years of satisfactory service are built 
into Helier Fixtures. New, modern, MULTI-LEVEL 
and conventional styles—Come to our factory and 
see two model stores completely merchandised. 


VALUE 
NEW LOWER PRICES, makes it easy for you to 
buy. Send sketch of your store for free store 
plan and estimate. Ask for large catalog #49. 


W. C. HELLER & CO. 
1050 Bryant St. Montpelier, Ohio 


Designers and manufacturers of Hard- 
ware Store fixtures exclusively since 1891 



























[e's Coming marine 


New METCOID 
T00L MERCHANDISER! 


Watch for Our 
ANNOUNCEMENT IN JANUARY! 


PLANO, 
METAL ENGINEERING CO. 


mA 








ORIGINATED 1896 


DUPONT a 
CELLULOSE 
SPONGE _.«< 













> Biggest Selling 7 
Cellulose Sponge Mop 
In the World! 


Keep well stocked with the 
fastest selling sponge mop in 
America, the genuine Minute 
Mop that housewives have de- 
manded for years. Now in 3 
profitable models: Standard 
No. 101; Jumbo No. 801, and 
the ‘a 4 =, detachable | 
scru rush and squeegee. wo, 19) 
Call your jobber today. List Price $195 complete | 






qt ; ~ ed > 
>" Guaranteed by 
Good Housekeeping 
x > ral Y 


















ELS 


woo , 
AND ALUMINUM 


MAYES GUARANTEES ACCURACY, SERVICE 


ASK YOUR DEALER 
FOR 
MAYES TOOLS 





*AND DURABILITY = 


MAYES BROS.TOOL MANUFACTURING CO., Inc. Port Austin, Mic. 


CATALOG FOR 
ASKING 











When You Know 
The Trade-Name— 


of a certain product and want to know “Who Makes It?” 
look in the General Directory Section of the "Who Makes [¢?” 
Number of HARDWARE AGE for the trade-name. You'll find 
it listed alphabetically under the product heading of the item 
in question. Alongside the trade-name you will find the name 
of the manufacturer, also the address of the maker arranged 
alphabetically in the same list. Keep your "Who Makes It?" 
Number close at hand where it will serve your wants quickly. 


HARDWARE AGE 


100 East 42nd Si. New York 17, N. Y. 




















KINGSTON 


ROLLER SKATES Sx 






———Z 


‘ INTHE eseocenge 
Fits! roniia PRICE C(EEs GO @ 
> MARKET )) eave 


/ FOR COMPLETE 
INFORMATION 


KINGSTON PRODUCTS CORP., Hwd. Div. A-!2. Kokomo, Ind. 








fore you place your next order 
for PAINT dros S write for our 
New Catalog and Price List. 
Attention Salesmen! Territories Open 
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“BRUSHWISE 


CORPORATION 




















lassified “Aduertising Rates 














Help Wanted, Accounts Wanted 
Business Opportunities 
Representatives Wanted. etc. 


Set solid, maximum, 50 words....... $5.00 
Each additional word.......-- el 


Positions reeuemee 


Allow Seven Words for Keyed Address 
or Your Address 











*BOXED DISPLAY RATES 
$8.00 Per Column Inch 











Cuts or special borders not allowed. 
*DISCOUNTS FOR BOXED DISPLAY ADS 
5% discount for 4 or more insertions 

No Agency Commission allowed on Classified 
Advertising. 
REMITTANCE MUST ACCOMPANY ORDER 


Send check or money order, 
not currency or stamps. 


Samples of Merchandise, Literature, Catalogs, 
etc., will not be forwarded to box number 
advertisers unless accompanied by sufficient 
postage for remailing. 


HARDWARE AGE is published every other 
Thursday. Classified forms close 15 days 
previous to date of publication, 


Address your correspondence and replies to 
HARDWARE AGE 
Classified Opportunities Dept. 
100 East 42nd St., New York 17, N. Y. 

















[_ Welp Wanted «dX 





HARDWARE MERCHANDISE EXECU- 
TIVE WANTED to become a part owner in large 
retail and wholesale organization doing half mil- 
lion volume, old established; older associate re- 
tiring; good salary for right man; state experi- 
ence, etc. Write Bankers Realty Investments, 
612 Columbia Bank Building, Kansas City, Mis- 
souri. 








Here is an opportunity for a man between 
25 and 35 years old who is aspiring to a top 
executive position in the wholesale hardware 
field—Must have a good knowledge of tools, 
heavy hardware, electrical; know how to 
merchandise and acquainted with buying pro- 
cedures on a budget basis. Young progres- 
sive Eastern Penna. jobber has an opening 
that offers an unusual opportunity to the 
right man. If you think this fits you, reply 
with full particulars — references —etc., to 
Box N-567, care of Hardware Age, 100 East 
42nd St., New York 17, W. Y. 

















YOUNG HARDWARE CLERKS 


PREFERABLY UNMARRIED. PREVIOUS 
TRAVELING EXPERIENCE NOT ALTO- 
GETHER NECESSARY. HAVE OPEN- 
INGS FOR MISSIONARY SALESMEN 
CALLING UPON RETAIL HARDWARE 
STORES TO SELL TOOLS. SEND PHOTO- 
GRAPH AND THE MORE COMPLETE DE- 
TAILS ABOUT YOURSELF YOU SUPPLY 
THE MORE LIKELY AN INTERVIEW MAY 
BE ARRANGED AT OUR EXPENSE. 


Address Box N-549, care of HARDWARE f= 
100 East 42nd St., New York 17, N. 














MANUFACTURER’S REPRESENTATIVE 
WANTED. Complete Line of Caulking Com- 
pounds, quality proved by independent laboratory 
tests. Packed in bulk, collapsible tubes and all 
popular cartridges. Competitive prices. Address 
Box N-554, care of Harpware Ace, 100 East 
42nd St., New York 17, N. Y | 
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Sales ives Wanted 


MANUFACTURERS’ REPRESENTATIVES 
—TO HANDLE SENSATIONAL NEW 
LOW -PRICE SYNTHETIC CELLULOSE 
“SHAMMY”. Patented. No competition. A 
natural for Hardware Industry. Some territories 
open Middle West and East. Representatives 
must be well established. Give references and 
experience. Good commission. Address D. C. May 
Co., of Chicago, 356 W. Huron St., Chicago 10, 


Til. 








SALES REPRESENTATIVES 


Te sell Sterting Deer Hardware and 

Casement Hardware to Builders’ Hardware 

Dealers and Lumber Yards. Much good 

— open. Liberal Commissions and 
nas. 


STERLING HARDWARE MFG. CO. 








2345 W. Nelson St., Chicage 18, Illinois 


Sales iwes Wanted 


MICHIGAN REPRESENTATIVE (Except 
Detroit)—to sell Lock Hardware, Builders’ and 
Cabinet Hardware, Key Blanks, Key Machines 
and Locksmith Supplies. Largest and oldest ex- 
clusively wholesale Michigan lock hardware dis- 
tributor desires intensive coverage. Exclusive ter- 
ritory; full, liberal commission. State experience; 
full qualifications in own handwriting. Address 
Box N-508, care of Harnpware Acez, 100 East 
42nd St., New York 17, N. Y. 








MANUFACTURERS AGENTS 
WANTED 


CALLING ON WHOLESALE HARDWARE TRADE 10 
HANDLE NEW FAST SELLING NYLON PLASTIC DOOR 
HOLDER. RETAILING FOR 79 CENTS. 


Address Box N-552, care of wagowane gee 
100 East, 42nd St., New York | 




















. Protected territories. 


wy = 


commission annually. 


coum w 


gin with 5 warehouses. 


~ 


4 times a year. 


ing goods trade. 





SEVERAL H& R 


territories open for Manufacturers Representatives: 


. Small territories (1-1/2 state) paying from $3,000 to $8,000 


. Extensive advertising and sales promotion programs. 

. Semi-monthly dealer direct mail campaigns. 

. Training on line in field by factory men. 

. Direct-to-Retailer sales policy offering greater dealer mar- 


. Requires coverage of all towns of 1,000 or more population 


8. Necessary to carry and show samples. 
9. Must have other lines going to retail hardware and sport- 


10. Around the calendar traveling necessary. 


Reply, attention Sales Manager, listing present lines which go direct to 
dealer; territories covered for each line; extent of traveling present 
lines require; number of men in agency. 


HARRINGTON & RICHARDSON ARMS CO. 


320 Park Ave., Worcester, Mass. 
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Clansihied Opportumitien. Section... 











Sales ines Wanted 


CUTLERY. REPRESENTATIVES CALL- 
ING ON RETAIL TRADE NEEDED to dis- 
tribute Newest and Lowest-Priced Line of Beau- 
tiful Pakkawood-Handled Kitchen Knives. Also 





Tableware wig Other Items, Liberal commission, 

Address Box N-565, care of Harpware Ace, 100 

East 42nd St.. New York 17, N. Y. 
MANUFACTURER OF QUALITY LINE 


Modern Chrome Plated Die Cast Bathroom Ac- 
cessories will grant Exclusive Sales Representa- 
tion to Experinced Aggressive Manufacturers’ 
Agents selling the hardware and plumbing supply 
jobbers. Territories open are Northern New Jer- 
sey, New York State and the Six New England 
States. Address Box N-555, care of HARDWARE 
AGE, 100 East 42nd St., New York 1; ms Ss 





LIBERAL COMMISSIONS, PROTECTED 
TERRITORIES OFFERED by Well Known 
Manufacturer of Nationally Advertised Power 
Lawnmowers and Lawnsweepers. Only aggres- 
sive, experienced men need apply. Several choice 
territories available. Your reply will remain con- 
fidential. Includes data on experience, area tra- 
velled, age, other lines handled. Address Box 
N-553, care of Harpware Acez, 100 East 42nd 
a New York iF; a Be 





SIDELINE SALESMEN WANTED calling 
on retail hardware, sporting goods, and variety 
stores to carry a line of Bn Dog Collars, 
Harnesses, etc. Old established, reputable manu- 
facturer offers protected territory; liberal com- 
mission, Address Box N-564, care of HArpWaARE 
Act, 100 East 42nd St., New York a7, me *. 





WANTED SIDELINE SALESMEN. 
ing Eastern Sporting Goods Manufacturer has 

wice Territories Open for Men with retail 
trade following. Baseball Gloves, Baseballs, Soft- 
balls, Fishing Tackle, Golf Balls, Footballs, Bas- 
ketballs, Boxing Gloves. Commission basis. State 
territory covered, experience and lines now sell- 
ing. Address Box N-560, care of Harpware AGF, 
190 East 42nd St., New York a, We &. 





SALESMEN WANTED TO SELL QUAL- 
ITY LINE OF PLASTIC FLY SCREEN WIRE 
in all sections of the United States to Whole- 
sale and Retail Hardware, Lumber and Millwork 
Dealers. Will be selling first quality screening at 
less than regular factory prices. We 
tolls of this screen. Liberal commissions. 
item will sell itself at the price you will be offer- 
ing it for. Contact immediately Millman Hard- 
ware Co., 114 Market St., Philadelphia 6, Pa. 





BUILDERS’ HARDWARE SALESMEN—Na- 
tionally Known Old Established Manufacturer of 
Door Loeks is expanding sales organization and 
has Several Good Openi for aggressive and 
capable men, calling on lumber and hardware 
dealers. Experience preferable but not essential. 
State full details, age, territory, previous lines 
carried, references, all replies confidential. Ad- 
dress Box N-502, care of Hampware AcE, 100 
East 42nd St., New York 17, N. 


have 25,000 | 
This | 


[Sales Representatives Wanted | 


Accounts Wanted 





SELL NATIONALLY FAMOUS STALEY 
PAINT. Finest line obtainable, direct from fac- 
tory. Main or sideline. For hardware, general, 
variety, paint stores, etc., on Open Account, 
Assured reorders. Liberal commissions. Reply 
with full qualifications. Address Staley Paint 
Mfg. Co., 5243 Manchester, St. Louis 10, Mo. 





PAINT SALESMAN WITH FOLLOWING 
AMONG PAINT AND HARDWARE STORES 
to sell a Low Priced but Quality Line of Paints, 


Varnishes and Enamels. Address McNamara 
Paint Co., Inc., 433 Leland St., Detroit, Michi- 
gan. 





SALESMEN WANTED TO PLACE YEAR 
ROUND NEW REPEAT ITEM with hardware 
stores on consignment. State territories covered 
and number of stores contacted. Exclusive terri- 
Address Box N-566, 


tory and good commission. 
New 


care of HARDWARE Ace, 100 East 42nd St., 
York 17, N. 





Lead- | 











EXPERIENCED SALESMEN 
WANTED 


Calling on Retall Hardware, Sporting Goods Stores 
and Lumber Dealers large Wholesale Hardware 
Heuse in Middie West. All correspondence strictly 
confidential. Company salesmen notified regarding 
this adverti 4 
Address Box N-540, care of BARS wARE ase 
100 East 42nd St., New York 17. 














TOOL SALESMEN WANTED calling on 
Hardware. Automotive, Electrical and Plumbing 
Supply Jobbers and Retailers. Commission Basis. 
Address Box N-550, care of Harpware Acg, 100 
East 42nd St., New York 17, N. Y. 





AND HARDWARE SALESMAN 
WANTED, extensive imported lines. Commis- 
sion. Address Box N-558, care of HARDWARE 
AcE, 100 East 42nd St., New York 17, N. Y. 


CUTLERY 








[Accounts Wanted | 





SALESMAN COVERING NORTH CEN- 
TRAL TEXAS, including Dallas, Ft. Worth, 
Waco, etc., with one line, contacting Hardware, 
Lumber and Dept. Stores, wants an Additional 
Line after January Ist. Covers territory four 
times a year. Address Box N-563, care of Harp- 
a Acr, 100 East 42nd St., New York 17, 

> 4 








NATIONAL DISTRIBUTORS 
Established—Reliable Aggressive 
ANCO CORPORATION Pittsburgh 22, Pa. 


Branch Offices 
New York @ Philadelphia @ Detrolt 
Cleveland @ Louisville 


Covering all classes of jobbers. We will carry 
the accounts or you can bull direct. 
Write for further information and references. 














SOUTHEASTERN STATES 
Manufacturer's Agents. Established 1926. 
Staff of 5 men. Cover trade 4 times yearly. 
Commission basis. Inquiries invited. 


MeCUTCHEN-SIMPSON, Inc 
9822 N. E. 2nd Avenue Miami 














MANUFACTURERS REPRESENTATIVE 
IM THE LAND OF 10,000 LAKES DESIRES ADDITIONAL 
HARDWARE LINE. WRITE— 
Cc. W. MUELLER CO. 
3839 NORTH LYNDALE 
MINNEAPOLIS, MINN. 














WAREHOUSE—DISTRIBUTION 


now available in Pittsburgh, Pa, for a manufasturer 
whe wants the added benefits and business of customer 
serviee and convenience in the lucrative tri-state area. 
An established hardware, mill supply, or electrical ar- 
count Base nanny te be warehoused and seid with AAAI 

blished in this territory over 50 years. 


Reply “3a. F-8 Pyramid Dr., Pittsburgh 27, Pa 

















MO.-KANS.-IOWA-NEBR. 


ESTABLISHED EXCLUSIVELY IN HARD- 
WARE AND HOUSEWARES. ONE SALESMAN 
AND MYSELF SELLING. WANT TO SELL 
FOR ONE MORE GOOD MANUFACTURER. 


POTENTIAL INCOME EXPECTED, $5,000 
aa may 
Address N-533, care of nARewAss AGE 
100 East T aon Street, New York 17, N. Y. 

















Attention Hardware Manufacturers 


Established Memiecarene _ more > > 
Indiana and chigan calling on Har 

Dealers with One Tine wants Another Good 
Line. Best references. Financially respensible. 


HENRY L. “ons 


3137 Park Ave., Indi indi 











(Classified Opportunities continued on page 166) 
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I Accounts Wanted 


| —s- Positions Wanted TW Business Opportunities | 





AGGRESSIVE SALES ORGANIZATION 
WITH 3 MEN COVERING the Hardware, 
Housewares and Builders’ Hardware Fields in 
the 11 Western States desires Additional Na- 
tionally Advertised Lines on a commission basis. 
Address Box N-547, care of Harpware AGE, 
100 East 42nd St., New York 17, N. Y. 





MANUFACTURER’S AGENT: Have large 
following in wholesale and retail hardware ac- 
counts established in Western Penna. and East- 
ern Ohio. Seeking Major Line where complete, 
well-organized coverage is desired. References. 
Frank Farnham, 1201 McKinney Lane, Pitts- 
burgh 20, Penna. 


MANUFACTURERS REPRESENTATIVE 
DESIRES REPUTABLE LINE salable to job- 
bers of hardware, housewares, mil! supplies. Can 
give intensive, intelligent, responsible coverage. 
Experienced selling diversified lines in New York 
Metropolitan Area. Address Box N-561, care of 
Harpwace Ace, 100 East 42nd St., New York 
i, he. e 


VETERAN WHO HAS RECENTLY RE- 


CEIVED B.S. in Economics desires Accounts 
or Position as Agent in hardware field. Wishes 
territory within 100 mile radius of Philadel- 
phia. Presently employed selling specialty item, 
Honest, conscientious and truthful—does not 
have a following. Character references supplied 
on request Address J. William Chesko, S. 


Bradford Ave., West Chester, Pa. 





| Ponikiowm Wanted =f 





HARDWARE MAN, EXTENSIVE EXPERI- 
ENCE MILL SUPPLY desires a Po- 
sition with progressive company. Sales Promo- 
tion, advertising and reorganizing. “Address Box 
N-557, care of Harpware Ace, 100 East 42nd 
St., New York 17, N. Y 


WHOLESALE HARDWARE, MILL AND 
INDUSTRIAL SUPPLY MAN, thoroughly ex- 
perienced in purchasing, sales, estimating. _Ex- 
perience covers every phase of Hardware Busi- 
ness. Splendid record. Best of reference. Met- 
ropolitan New York Area preferred. Address 
Box N-562, care of Harpware Ace, 100 East 
42nd St., New York 17, N. Y. 





EXPERIENCED MAN IN HARDWARE, 
28 years old, desires Position with good whole- 
sale house or large retail store in Texas, New 
Mexico, Oklahoma, Arizona or California. Eight 
years’ experience with wholesale house. Can fur- 
nish excellent references. Address Box N-551, 
care of Harpware Ace, 100 East 42nd St., New 
Yous 27, BH. ¥. 





JUNIOR EXECUTIVE—AGE 30—Top Notch 
Background Creative Selling, Promotion, Adver- 
tising & Merchandising in New York and Phila- 
delphia Markets. Thoroughly familiar Wholesale, 
Retail and Dept. Store Trade. Desires challeng- 
ing position of responsibility affording opportu- 
nity to exceed current income of $5,000 per yr. 
Address Box N-556, care Harpware AcE, 100 
East 42nd St., New York 17, N. Y. 
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POSITION WANTED — MANAGERIAL FOR SALE BY OWNER: HARDWARE 
POSITION WITH WHOLESALE HARD-| AND BUILDING MATERIAL BUSINESS 
WARE FIRM DESIRED by capable, experi- | about $30,000.00 inventory. All new stock, less 
enced ex-hardware man. (15 years’ experience.) | than 1 year old. Buyer has had plenty a 
Currently employed (for past 18 years) as an experience in this line before and all good clean 
executive with major company. Knows selling, | stock. Location: Best Farming County in West 
merchandising and can handle personnel. Wants} Georgia, less than 75 miles from Atlanta. Popu- 
to get back into the hardware field. Can furnish} lation around 8000. Owner has good personal 
best of references. Address replies to Box/ reason for selling. Will sell to conscientious 
N-522, care of Harpware Ace, 100 East 42nd| buyer for cash at a bargain. Address Box N-559, 
St., New York 17, N. Y. care of HARDWARE AGE, 100 East 42nd St., New 

York 17, N. Y. 














WANTED an cru ATTENTION MANUFACTURERS 

PAINT, HARDWARE AND HOUSE F ” - h ; age coon 
“SUBSTANTIAL BUYERS WAITING.” NO OBLIGATION sie cements “aicaaaiin aur oa tes 
TO LIST WITH US. WE ASK FOR NO OPTION AND EX- ish materials or partn? We are eash buy- 
PECT NO EXCLUSIVES. EST. SINCE 1918—FOUNDED ON ae. tend Geteiie, cxmetee, 
FIDELITY. 

GOLDEN REALTY COMPANY THE BELL COMPANY 

3742 MONTROSE AVE. 
2525 BROADWAY, NEW YORK 25, N. Y. ph tangy npay Mer bd 























Your employees want 
to help you build security 


HERE’S HOW 7,500,000 WORKERS ARE DOING IT 


More than 20,000 companies now maintain Savings Bond dollars are dollars re- 
the Payroll Savings Plan, by which their moved from the spending stream. They are 
employees invest in U. S. Savings Bonds deferred purchasing power—an assurance 
automatically every pay day. This Plan of good business during the years to come. 
builds security not only for the individual The Treasury uses net Savings Bond dollars 
employees, but for their companies and for _ to help reduce inflationary credit potential 
the nation! in the banking system by retiring short-term 
As you know, Savings Bonds pay $4 at _bank-held Federal securities. So Bonds in- 
maturity for every $3 invested. Thus they crease the nation’s economic security, too! 
help create a “rainy-day” fund for each 
Payroll Saver, increasing his security. Proof that employees want P.S.P. 
Even with today's high prices, it has been 
How P.S.P. helps employers proved that between 40% and 60% of 
America’s leading corporations report these | America’s working millions—at any wage 
company benefits from the Payroll Savings level—can and will buy Bonds through 
Plan: As Bonds increase the worker's eco- Payroll Savings if management sponsors the 
nomic peace of mind, plant morale im- Plan and a fellow worker asks them fo sign up. 
proves. Production increases—because It’s up to you whether they get the chance. 
absenteeism, labor turnover, and the acci- _All the help you need is available from your 
dent rate all decline. Relations improve State Director, U. S. Treasury Department, 
between employer and employee. Savings Bonds Division. 


The Treasury Department acknowledges with appreciation 
the publication of this message 


This is an official U. S. Treasury advertisement prepared under the auspices 
of the Treasury Department and the Advertising Council. 
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SPRING EASY TO MAKE e EASIER TO SELL! 


HINGES (Larson) 
ARE THE Make Your Own i 








— 
uuien. 








\RDWARE 





BUSINESS 
stock, less SAW 
snty buying 
good clean 
ty in West 
inta. Popu- Hi R 
od personal 
onscientious 
Box N-559, SET 
id St., New 
No. 2 
BUTTON TIPS | | 
- STANDARD Cash in on the already made sales for “Make Your 
$$ TYPE Own” Saw Horse Sets, originated by Chas. O. Larson 
WO. 29 Co. Home craftsmen will buy several sets. 
ia Attractively packaged and all hardware 
needed is included for the useful Saw Horse 
emai Set, with complete “easy to assemble” in- 
JRERS structions. 
, discon- Each set includes illustrated folder on “How to Use 
we? inn Wood Working Tools” for the amateur. 
uy- 
See your jobber, or write for colorful liter- 
ANY ature on the Larson “Make Your Own” con- 
+ struction sets. 





CHAS. O. LARSON CO. 
STERLING + ILLINOIS 


+ |e STEADY VOLUME - SURE PROFITS 
AND NO DISTRESS MERCHANDISE 


y STOCK 



































THE 





Picture Hangers, Cup Weeks Push Pins, Drapery 
Hooks, Kitchen Hooks, Closet Rod Brackets, 














re- Wardrobe Loops, Sash and Friction Locks, Coil 
ce Wire, Picture Wire. 
” . 
ne. Priced to satisfy you - and your customers 
ats @ FULLY ENCLOSED HEAVY METAL = e_- SELF-ADJUSTING TILTER 
; HEAD 
TE 251 CAUSEWAY STREET e RUST PROOF, BAKED ON ° RIGID METAL BOTTOM BAR 
‘wa 2 oR YRGGh Se et eee ee ENAMEL FINISH e ENTIRE BLIND 1S GALVANIZED 
: © FLEXIBLE STEEL SLATS AND BONDERIZED 
oe) 
Here's your opportunity to get into this profitable volume business or to 
, cut your present costs if you're selling blinds today. Artcraft's new 


Sold by leading jobbers No. 2000 stock blind is a superior quality product with expensive feo- 

tures possible only because of tremendous production. The blinds come 
in every inch widths from 23” to 36” x 64” length. And for made-to- 
measure sizes Artcraft's t cost custom service is always available. 


a 


en SUPERIOR 
‘n FAUCET 
> INSERTS 







e! ... with order of $49 or more Artcraft 
Dealers get this self-selling metal com- 
bination display and inventory rack. In small 



























cA 
ei St F t L ks : floor space it does a big sales job 
_ op Faucet Leaks A TE) | | SS Mees teietowies | 
nt, | ARTCRAFT VENETIAN BLIND MFG. CO. 
| 3966 Olive Street, St. Louis 8, Missouri | 
| Send me prices and details on my handling | 
Make old faucets | Artcraft All-Metol Stock Blinds | 
better than new Sy IS Wins sae bs eericadsneskeneusctinscnienyes | 
OE EEE A RT SO EO Ee | 
; | Se 65.0 bideceseeddieedanadesesadaneabe | 
SUPERIOR VALVE MFG. CO. tial: Sa ant ; 
ces CLEVELAND 15, OHIO al i arentaie un pevuubstensneiuieneTeeEassdeee,g 
Artcraft Venetian Blind Mfg. Co. ... Pittsburgh . . . st. Louis . . . Chicago 
15, 1949 
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ALL ANY GUN NEEDS! 


A FIEND OF A SOLVENT! 
RESIDUE—PRIMER—FOULING 


FIENDOIL! . 


Preferred by Hunters for Rifles, 
Shotguns, Scopes and Sights. 







Tae actio™ 


imenevesd 















RETAIL OEALER PRICE 
size PRICE FOB JOBBER 
EACH PER DOZEN 
3 Oz. Cans $0.40 $ 3.20 
Pints 1.60 12.80 






Gallons 76.80 








PREVENTIVE 
LUBRICAR 
muairer 
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on sont 
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Cc 
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Touch-Up Bronzing 
Marking Varnishing 
Enameling Lacquering 





Send for Descriptive Folder. 
Order from your Jobber 























BAIT CASTING LINE 


Smoother... stronger . .. smaller 
diameter... and unaffected by 
salt water! Carefully made by a 
Norwich special process—in nine 
tests from 9 to 50 pounds. 

Ask your Jobber Sale ! 


GY MITE 
WORM 6 > | 
LINE COMPANY, Inc. ~ 
The Line of Champions 


NORWICH, N.Y. 























































Genuine DOMES of SILENCE 


SLIDE SILENTLY — SOFTLY — SMOOTHLY 


10c SET SAVE FURNITURE & 
FLOORS-CREATE QUIET 


"*Domes of Silence'’ 
genuine Glide. 


50c SET - 15¢ SET - 


Name 
on’ each 


Domes of Silence 
Rubber Cushion Glides 
For Tile, 


Marble, Cement and Bathroom Floors. 
Noiseless 


we I Sizes for metal beds, wood beds, large 


chairs. ai and all furniture 


Ask your Jobber. it he is not supplicd write ‘to 


DOMES of SILENCE, Inc., 35 Pearl St, N. Y. C. 
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Larson Co., Charles O. 
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OVER 80 YEARS' EXPERIENCE 


PRIEST’S 
CLIPPERS 


Triple plate—copper, 
nickel, chromium finish. 
Ball bearing, easy action. 


Over 80 years’ experience. 


ASK YOUR JOBBER 


AMERICAN SHEARER MFG. CO. 


NASHUA, NEW HAMPSHIRE, U.S.A. 








A TIP to Goulds Sealine 


Here’s a Christmas present 
that means years of comfort 
and convenience to a whole 
family! 

Feature the Balanced-Flow 
—and the other dependable 
Goulds pumps — now! For 
you, it means— extra Christ- 
mas profits this year. 





OLE I DEAE LES = 4 
; 


GOULDS Balanced- Flow JET | : 


ORR AT i RESO ET STE OE 


for Shallow Wells 


GOULDS Water Systems 


Goulds Pumps inc. 
Seneca Falls, N.Y. 














New Lenten 19” One Man Chain Saw — Model 4 
4 h. p. — weight only 38 Ibs 

Equipped with famous Warren High Speed Chain — 
cuts easier, cuts faster, cuts longer without dulling 

Also Model 42 30° Two Man Saw and Model 7 Master 

Two Man Saw in 24, 36 and 48” sizes 
Dealer opportunity in some areas 
Lombard Governor Corporation, Ashland, Massachusetts 












































ARCHITECTS ond BUILDERS 
AGREE ON ~«(CHICAGO) =" 











Type BUT2001 


Modern Button 
Tip Ornamentation 











SPRING HINGES 


Streamlined "TRIPLEX" 
SPRING BUTT-HINGES 


Every year more and more Archi- 
tects and Builders of Modern arch- 
itecture are specifying Chicago 
"Triplex" Spring Butt Hinges and 
here are a few of the reasons why: 


1, They are smart looking and 
streamlined to harmonize with 
the most modern architectural 
requirements. 


. Careful and capable designing 
has created many superior fea- 
tures of time tested advantages. 


. Here is a product that main- 
tains our tradition for quality 
... @ tradition that has guided 
us through more than 60 years. 


Spring Hinges of Quality 


Chicago’ Spring Hinge Wo. 


CHICAGO 


U.S NEW YORK 








. Brings in BIG 
RENTAL PROFITS 


This sensational new American is designed es- 
pecially to bring you PROFITS in floor sander 
rentals! Smart new styling... with customer- 
appeal in every feature. Easy to lift (89 lb.), easy 
to handle. New “package unit construction’ 

enables you to put in a new motor and fan pack- 
age unit, if needed, with no loss of rental profits. 
New safety-grip switch in handle provides posi- 
tive off-on control. Heavy duty 1 H.P. motor... 
8’ drum... American-built dependability. Write 
for details or FREE demonstration. American 
Floor Surfacing Machine Co., 522 S. St. Clair St., 


A DEALER-DES/GNED DEAL 
== —thati Cummins 


Ad 


Model 150—'%-inch 
General Utility Drill—$20.95 


Model 200 \ 
Yz-inch Drill—$39.95 


Model 425 
%-inch Drill—$33.00 


UL Th ae 


Here's the line that's selling for dealers 
TODAY! Customers like the extra value 
they get for their dollars . . . from 
modern quality construction, fo the 
leading features of higher-priced tools. 
Dealers like the broader markets, 
steady turnover, aggressive merchan- 
dising help, greater profits, that 
Cummins gives ‘em. It's a dealer- 
designed deal that's paying off NOW 
Interested? 


CUMMINS PORTABLE TOOLS 
4740 North Ravenswood Avenue 
Chicago 40, Illinois 


Model 607 BalanSaw—$62.50 
($68.00 with steel case) 





Toledo 3, Ohio. 


AMERICAN sanpers 


170 





ASK YOUR JOBBER! 


HARDWARE AGE, DECEMBER 15, 1949 








guided 
years. 





